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HOT SPOTS 



4 More man Skin Deep 
Jessica Simpson's new album 
explores the depths of her 
'love of a lifetime' and her 
career reorientation. 



The Beatles brought Beatle- 
manla to the masses on 'The 
Ed Sullivan Show.' A two-disc 
DVD set brings it all back. 




78 Dylan Goes Supersonic 
Once upon a time, it felt so 
fine — and now it sounds even 
better. Bob Dylan will soon be 
available on SACD. 
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High Honors 

Sting Named Billboard's 
Century Award Winner 



BY MELINDA NEWMAN 

LOS -VNGELES— Possessed with a 
beguiling intellect, deft songwiting and 
musical .skills and a haunting, rough- 
hewn voice. Sting has been a proven 
hitmaker for nearly 25 years. 

Whether a.s a member of the Police 
or during his acclaimed .solo career, 
Sting — born Gordon .Matthew Sum- 
ner — has taken fans on an arresting 
musical journey that has incorporated 
reggae, jazz and Middle Eastern 
rhythms and yet has always been 
anchored by a sure-fooled command of 
classic pop sensibilities. 

For his enduring influence and contri- 
butions to music. Sting has been named 
the 200,3 recipient of the CentuA' Award, 
(Continued on page 15) 



Latin Rap: Heat Up, 
Obscenity Down 

BY LEILA COBO 

ML\M1 — Spanish language rap acts are making inroad-s 
into tbc U.S. Latin market mainstream, propelled by 
songs with less STjIgar, more radio-friendly lyrics. 

With the added power of broader distribution, two - 
current bitniakers are leading the trend, Puerto '^T. 
Rican artist Don Omar and tlie West Coast s Akwid. 

(Continued on page 66) - 



Sergio Gomez, 
one-half of rap/ 
^ banda group 
. Akwid. 
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WMG, BMG: 
A Struggle 
For Control 



. 1 ISillhoanl staff report 

.\ deal that could create the second-largest 
mii.'iic company in the world is hioking less like 
a merger of equals and more like a subtle strug- 
gle for control. 

Bertelsmann .AG, which is in negotiations with 
.AOI. Time Warner to merge their respective 
music units, is concerned that it might emerge 
as a junior partner. But what both sides really 
want is control of the merged unit, according to 
sources at the German company. 

The real issue here is control. Financial sav- 
ings are secondary', the sources say. 

Executives are widely reported to be in the 
final stages of .secret negotiations, working out 
(Continued on page 67) 

The Stones 
Go Digital 

BY MELINDA NEWMAN 



LOS .'WGEl.LS— Tile Rolling Stones are finally 
shedding their digital-age moss. 

The veteran mega-group; its label, KMIA'irgin; 
Best Buy: and jVBKCO have struck an exclusive 
txvo-week deal with Rhapsody, the online music 
ser\'ice. to make virtually the entire Stones cat- 
alog available lor digital purchase or streaming 
■Starting -Aug. 18. 

Rhapsody and Best Buy's exclusivity with the 
Stones lasts through .Aug. lit. After that, the 
h'MI A'irgin material will he available for down- 
load through all legitimate .sen-ices, including 
.Apple's iTunes and .\lusic.Net. 
The Stones, one of the few remaining super- 
(Continued on page 67) 
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The world's fastest personal computer. 



The new Power Mac G5 is here. It's the world's fastest' personal computer, and the 
first with a 64-bit processor. At its heart are two revolutionary PowerPC G5 processors, 

Q The PowerPC G5 chip. running at Speeds upto 2GHz. And since these are 
The world's first 64-bit ... ^ m-n c 

processor for persor^ai 64-bit processors, they can access up to 8GB of 
computers. memory in the Power Mac G5, which is double the 

4-gigabyte memory ceiling of every other PC in the world. The G5 processors also 
have the world's fastest frontside bus, running at 1 gigahertz, which gets data to the 
processor almost twice as fast as the 533-megahertz sPEcint rate 2000: integer calculations 
bus found in the next-fastest personal computer (a 



Dual 2GHz PowerPC GS 



Dual 3.06GHz Xeon 16.7 

dual 3.06GHz Xeon machine). '3GHzPentium4 10.3 



In side-by-side speed tests using industry-standard spEcfp„rate 2000: Floating-point calcula tions 
benchmarks, the dual 2.0-gigahertz Power Mac G5 is „ ^ 

^ ^ Dual 3.06GHz Xeon 11.1 

up to 41% faster than both the fastest Pentium 4 and 3GHzPentium4 8.1 

dual-processor Xeon workstation. And the results mdepender^t tests show the Power Mac 

Q5 edges out the competition on integer 

get even better when using real-world applications: and blasts past them in fioating-point. 
the new Power Mac G5 runs Photoshop more than twice as fast as the fastest PCs. 
Further tests reveal there are similar gains across a wide range of applications, from 
The PowerPC G5 chip is based musicand video to science and mathematics. 

on IBM's highest-performance 

64-bit supercomputer processors. Impressed? We haven't even touched on 



the Power Mac G5's other features. Like its ultrahigh-bandwidth system architecture, 
featuring AGP 8X, PCI-X, FireWire- 800, Gigabit Ethernet, up to 500 gigabytes (yes, 
that's half a terabyte) of internal Serial ATA storage and a SuperDrive ~^ 
for DVD authoring. All inside a stunning, professional-quality 
aluminum enclosure that features four discrete computer-controlled 
cooling zones for whisper-quiet operation. Together,they make the 
Power Mac G5 a true breakthrough in personal computing. 





Ci 



8 



AOL reaches 
for Hispanic 
audience with 
AOL Miisica 




Upfront 




Sony reissues 
15 Dylan 
classics on 
SACD 



TOP OF THE NEWS 



Here They Are: 
The Beatles DVDs 



BY MARCO WHITMIRE 

LOS ANGELES— It s been nearly 40 
years since the Beatles made their 
live U.S. TV debut on "The Ed Sul- 
livan Shwv. " But producers of a t\vo- 
disc DVD hope to re-create that 
frenzied excitement Oct. 28. 

That's the release date for "The Ed 
Sullivan Show Featuring the Beat- 
les." The four-hour collection cap- 
tures all 20 live performances by the 
band spread over four Sullivan epi- 
sodes. It also marks the first time 
that the live performances of the 
show's songs have been available in 
their entirety since the episodes 
originally aired. 

Andrew Solt, owner of the "Ed 
Sullivan Show " archives and execu- 
tive producer of the project, des- 
cribes the first Sullivan appearance 
as "the seminal moment of the rock 
revolution. Beatlemania was born 
right there on that stage. " 

Solt negotiated with Apple 
Corp. — the company the Beatles 
started in 1968 that continues to 



oversee their assets — for more than 
five years to get clearance to release 
the footage. 

.Although the 40th anniversary' of 
the first Sullivan appearance is six 
months away. Solt says the compa- 
ny decided on the Oct. 28 release 
date to capitalize on the holiday 
buying season. 

Carl Mello. music buyer for All- 
ston. Mass.-chain Newbury Comics, 
thinks the double disc will be a 
fourth-quarter hit. becauiie Beat- 
les fans "are always excited about 
new things. The Beatles are a rule 
unto themselves. " 

Solt says that because the goal is 
"to enjoy the [shows] exactly as 
Itheyl appeared." he and producer 
Greg Vines decided to release the 
four episodes in their entirety, 
including Sullivan's introductions, 
the supporting acts that also per- 
formed and the T\' commercials that 
aired during the program. 

Besides live performances of such 
No. 1 Beatles hits as "I Want to Hold 
(Continued on page 15) 




SULLIVAN AND THE BEATLES: THE EPISODES ARE FEATURED IN THEIR ENTIRnV 



Indie Retailers 
Sue Best Buy 

Stores Say It Uses Unfair Business Practices 



BY ED CHRISTMAN 

A group of independent music retailers has filed a cla.w-action 
lawsuit against Best Buy that could lift the veil on how record 
labels deal with the Minneapolis-based company. 

The suit alleges that the consumer electronics chain's busi- 
ness practices violate U.S. law and California stale law. 

.\ccording to the lawsuit, filed Aug. 6 in the L'.S. District Court 
for the Central District of California. Western Division, the plain- 
tiffs charge that Best Buy uses its clout to extract discounts and 
advertising allowances from the major labels that are not gen- 
erally available to its competitors. 

The plaintiffs are .Mad Rhino. Boo Boo Records. Lou's Records. 
Dimple Records and liand Foster of Fingerprints. Maxwell Blecher, 

IConlintied on page tiSi 




DREESE: WONDERS 
WHAT S UNDER THE KILT- 




Universal Music To Cut 
Staff At London HQ 



BY GORDON MASSON 

LONDON— Staff at Universal Music Interna- 
tional have entered a consultation process 
with employers following the announcement 
that the company intends to cut 10% of its 
London work force. 

UMI informed staff Aug. 7 that it is under- 
taking a restructuring at its London head- 
quarters in St. James' Square. The reorgani- 
zation will result in the layoffs of 25-35 of the 
international staff. 

Sources tell Billboard that the cuts are like- 
ly the first in a more wide-ranging restruc- 
turing that could result in further staff reduc- 
tions at Universal Music Group worldwide. 

UMG executives in New York would not 
comment on the possibility of further cuts. 
But a UMG source acknowledges that there 
is an ongoing process of reviewing costs and 
that UMG will be taking "proactive steps" that 



reflect the reality of the marketplace. 

However, the source says there is no time 
frame for any further job reductions. 

In London, UMI has established a staff con- 
sultation committee in an effort to avoid 
compulsory layoffs. The consultation process 
will be completed in September, after which 
the cuts will be made. 

"Universal .Music International has identified 
the unavoidable need to reduce operational 
overheads at its SL James' Square headquarters 
in London, in response to the decline in global 
music markets largely due to piracy and addi- 
tional competition from other media enter- 
tainment products," UMI .said in a statement 

'This will impact staffing levels. As part of 
this process, a staff consultation committee 
has been established and is considering ways 
of minimizing compulsory redundancies." 

It is not yet clear which, if any, senior 
executives will be affected. 
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Roadblocks Arise In Path 
Of Peer-To-Peer Subpoenas 



BY BRIAN GARRITY 

NEW YORK— The Recording Indus- 
try Assn. of America's litigation 
strategy against individual peer-to- 
peer (P2PI site users could prove 
more logistically complicated than 
originally envisioned if a recent 
court ruling holds up. 

A U.S. District Court judge in Mass- 
achusetts has ruled that the iMassa- 
chusetts Institute of Technology and 
Boston College do not have to comply 
with recording industry subpoenas 
seeking the identities of students sus- 
pected of piracy because they were 
filed in the wrong district. 

The universities argued that the sub- 
poenas do not apply in Massachusetts 
because they were filed in Washington. 
D.C. The RLAA. which dismisses the 
ruling as "a minor procedural issue. " 
says it has not decided how it will pro- 
ceed in the matter. 

But Wendy Selt2er. a staff attorney 
with the Electronic Frontier Founda- 
tion lEFF). says the ruling requires 
the recording industry to file subpoe- 
nas where it alleges that copyright 
infringement occurs, rather than 
blanketing the country from one 
court in D.C. 



"The court ruling confirms that 
due process applies to Internet user 
privacy nationwide." she said in a 
statement. 

That could prove a much more 
complicated scenario for the record- 
ing industry. 

The RL\A has reportedly filed more 




SELTZER: DUE PROCESS COVERS INTERNET 



than 1 ,000 subpoenas through the 
D.C. court, and lawsuits against file 
sharers are expected to begin later 
this month. 

The EFF has developed an online 
database that enables users to check 
if their identities have been sub- 



poenaed by the RI.AA. 

The court ruling, coupled with the 
EFF database, is part of a series of 
moves by consumers, universities and 
Internet service providers (ISPs) to 
hold off the RIAA litigation. 

Pacific Bell Internet Services has 
filed suit in California complaining of 
the threat to subscribers' privacy and 
the burden on ISPs from the RIAA's 
actions [Billboard. .Aug. 91. 

Meanwhile, a group of small ISPs, 
the NetCoalition, has sent a formal 
request to the recording industry for 
information about its campaign to sue 
thousands of people who may be vio- 
lating copyrights online, 

"Valid concerns about the down- 
loading of copyrighted material 
should not be allowed to devolve into 
an attack on the legitimate uses of 
P2P technology'," NetCoalition exec- 
utive director Kevin S. McCuiness 
wrote in a letter to the RIAA. "File 
sharing is not illegal per se, and there 
are countless incidents where the 
sharing of information is not only 
permissible, it is far more economi- 
cal and feasible if done online. " 

Additional reporting by Brooks 
Boliek of the Hollywood Reporter. 



GLOBAL RING-TONES MARKET: 
GROWTH PROJECTIONS 2003-2008 
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Ring Tones Promise 
Labels Strong Revenue 



BY LARS BRANDU 

LONDON— A new report on the glob- 
al ring-tone market gi\>es record labels 
and publishing companies cause for 
optimism about the next half-decade. 

Consulting firm Strategy' .Analytics 
is predicting that by the end of 2003. 
the worldwide market for ring tones 



should reap $2 billion in i twnue. 

.^1ore exciting still is the Newton, 
Mass,-based firm's prediction that 
those figures should almost double to 
about $4 billion by 2008, with the U.S. 
market accounting for close to 20% 
of that amount. 

'Industry revenue will double as 
(Continued on ruije HHi 



Direct-To-Fan Ticketing At Heart Of SCI/Ticketmaster Suit 



BY RAY WADDELL 

Depending on your perspectiw, SCI 
Ticketing is either a small, independ- 
ent company defending arti.'st and con- 
sumer rights against a corporate bully, 
or it is a ft'eeloader that wants to sell 
primo tickets at a profit, existing con- 
tracts be damned. 

SCI Ticketing, the in-house ticket- 
ing company for the String Cheese 
Incident (SCI) and other acts, and 
Madison House Inc., SCI's in-house 
management/booking firm, filed a 
lawsuit in U.S. District Court Aug. 6 
in Denver against Ticketmaster. The 
suit claims that Ticketmaster has 
monopolized the concert ticketing 
industry by using its market power to 
prevent competition from selling con- 
cert tickets (Billboard. Aug. 16). 

SCI Ticketing also alleges that Tick- 
etmaster has entered agreements with 
such promoters as Clear Channel 
Entertainment, House of Blues Con- 
certs and Concerts West that restrain 
trade in the concert ticket market The 
suit seeks a jury trial, along with 
injunctiw relief and unspecified actu- 
al and compensatory damages. 

.At issue are direct-to-fan selling 
practices that have allegedly conflicted 
with Ticketmaster exclusive contracts 
with venues and promoters. 



The bigger picture sheds light on a 
ticketing world vastly changed in the 
Internet age. Regardless of the suit's 
outcome, this is a skirmish the touring 
industry is watching closely 

"Direct-to-fen ticketing via the Inter- 
net has been making tremendous 
inroads and is important to an a.wfu\ lot 
of artists," says Neil Glazer, lead attor- 
ney representing SCI Ticketing in the 
suit "It was really starting to flourish 
until last year, when Ticketmaster 
started making noise about enforcing 
their exclusives and, at least as far as 
we're concerned, they are." 

Ticketmaster calls the suit "frivo- 
lous " and says that it won its contracts 
through hard-fought competitive bid- 
ding processes and extensive infra- 
structure investment. 

Ticketmaster further contends it ha.s 
always recognized the practice of allow- 
ing artists an allocation of tickets to 
make available through fan clubs, as 
long as it is in accordance with exist- 
ing contracts. 

Much of that fan club activity is 
orchestrated through a Ticketmas- 
ter deal with Musictoday, a fan-ori- 
ented Web site founded by Dave 
Matthews Band manager Coran Cap- 
shaw, Musictoday coordinates prior- 
ity ticketing through numerous 
acts' fan sites, ranging from the 



Rolling Stones to Tim McGraw. 

Capshaw could not be reached 
for comment. 

Ticketmaster chairman/CEO Terr\' 
Barnes cites hugely successful fan dub 
sales for such bands as Dixie Chicks and 
Bon Jovi as e\'idence that Ticketmaster 
not only allows direct-to-fen selling but 
can aid significantly in the process. 




BARNES: WE RETHE AGGRIEVED PARTT 



in fact as the ease of selling tickets 
on the Internet has increased, several 
bands haw opted for direct-to-fans or 
priority ticketing procedures in league 
with Ticketmaster, 

"We've done this many times, 
and it has been proven we can real- 
ly help with fan clubs and ticket 



sales," Barnes tells Billboard. 

But he says. SCI Ticketing "has cho- 
sen to launch a ticketing company to 
make money without competing for 
the business." 

Ticketmaster says it will file a coun- 
tersuit against the SCI camp for "inten- 
tionally interfering with contracts and 
relationships in which Ticketmaster 
has made great investments." 

A Ticketmaster statement said. "The 
issue here is whether Ticketmaster and 
its clients have the right to contract for 
ticket distribution services or whether 
SCI Ticketing can free-ride on those 
relationships by exerting pressure on 
Ticketmaster's clients to breach their 
contractual commitments." 

Barnes says he was shocked by 
the lawsuit. 

"We're the aggrieved party here, " he 
says. "We competed for the im'entory 
and the right to sell tickets, and |SCI 
Ticketing! is taking away an unreason- 
able amount from that im'entorj'. |SCI 
Ticketing) is asking for more and more, 
with no respect for our contracts with 
the buildings, our financial investment 
or infrastructure." 

Barnes ssyi Ticketmaster .secured its 
contracts through a competitive bid- 
ding process. 

"It boils down to money. This is a 
very competitive environment. 



They're firee to bid on contracts like 
anybody else." 

Glazer counters, " Ticketmasler saw 
what it says, but we don't beliex-e, given 
Ticketmaster's monopoly p<iwers, that 
it really does have the right to use the 
exclusives the way the>''re using them. 
They've used those e.xclusive agree- 
ments to acquire monopoly power and 
to maintain monopoly power in a way 
we believe is anticompetitive and that 
folates antitrust laws." 

The SCI suit alleges that in .May 
2002, Ticketmaster sent letters to pro- 
moters and venues with whom it has 
exclusives saying the practice of allo- 
cating blocks of tickets lor SCI Ticket- 
ing to sell to fans must stop. 

The suit continues that venue.s 
which "formerly provided SCI Ticket- 
ing with its customary allocations of 
tickets to .sell . . . have begun ti > refuse 
to deal with SCI Ticketing." 

SCI says Ticketmaster still holds back 
tickets for Musictoday. which Ticket- 
master does not dispute. SCI claims its 
owTi ticketing system is easier and less 
expensK-e than ncke tmaster's. The suit 
cites a particular sho\v where SCI Tick- 
eting levied a S4 semce charge and a 
$6.95 shipping fee on a $32,50 ticket, 
and Ticketmaster charged a S7..SI ) .sen-- 
ice fee and a 514.5t i-SItf.50 shipping fee 
(Cimlimied on page S8) 
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Top of the News 

5 The Beatles' legendary "Ed 
Sullivan Show" appearances are 
packaged for DVD. 
5 Universal Music International 
is expected to cut 10% of its 
London staff. 

Music 

1 1 Thp RpM- StainH't fnnttant 

exposure to unsigned bands 
Inspires frontman Aaron Lewis to 
launch 413 Records. 
1 6 Higher Ground: Gmntry 
artists Connie Smith, Sharon 
White and Barbara Fairchlld team 
for their Daywind gospel debut. 
16 In the Spirit: Brooklyn, 
N.Y.-based Christian Cultural 
Center launches its own label. 
1 ^ tun NoIm: Aarnn Npvllle 
reinterprets evergreens on his 
new Verve set. 

18 Touifng: Venue operators are 
trying to capitalize on the U.S.' 
growing fllspanic population. 
20 R&B: Street presence and 



Blighted By Blackout 

The historic blackout of parts of the Eastern Sea- 
boarti. Canada and the .Midwest forced the evacuation of 
Billboard's Ni;w York office.s last Thursday. 

As a result, production of the magazine — which is 
normally finished by cnd-of-day — was suspended. Once 
power was fully restored early Saturday, production was 
wrapped up, but delays in normal distribution could not 
be prevented. We apologize to all of our subscribers for 
the incon\'eniL'nct'. 

KEITH CIRARO. EDITOR-IN-CHIEF 
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payola were among the topics at 
the Billboard-American Urban 
Radio Networks R&B/Hip-Hop 
Conference. 

24 Btats & Rhymes: Yukmouth 
presents his new Rap-a-Lot solo 
debut, "Godzilla." 
>1» I Jtln Nntat- Spl>na'< lj<t 
concert will be released on DVD 
by Image Entertainment. 
29 Beat Box: Dannii Minoque 
is confirmed to perform at the 
10th annual Billboard Dance 
Music Summit. 

31 Country: "The Three Pick- 
ers: Earl Sauggs/Doc Watson/ 
Ricky Skaggs" is steadily ascend- 
ing the charts. 

Stiulln Mnnltnr' New 
owner Mario Santoro shares his 
vision of rebuilding the temple of 
Sigma Sound. 



52 Songwriters & Publishers: 

A suney finds that consumers 
tend to buy more sheet music 
when they purchase online. 

Retail 

39 Although Apple Computer's 
iTunes Music Store aims to stick 
to a 99 cent-per-download 
model, there are inconsistencies 
in Its pricing and music offerings. 

40 The Indies: Ryko's 2003 
confab encourages some heavy 
mingling. 

4 1 Retail Track: Industry play - 
ers wait to bid on Wherehouse 
Entertainment. 

4? Hi»tn>Vlrti.n Warn>r 
ftome Video Is awarding much 
marketing fanfare to the classic 
movies of its Warner Legends 
DVD trio. 



Global 

4S Music shipments continue 

to decline in Germany. 

47 Global Pulse: Manchester, 

England's Elbow returns with its 

second V2 album, "Cast ofThou- 

sands." 

Programming 

■%T Tiino d in — Thf Tuh»: Sh»- 
nia Twain encourages audience 
interaction for her NBC-TV con- 
cert special. 
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AOL Targets Hispanic Fans 

Music Channel Featured In All-Spanish Service 



BY LEILA COBO 

MIAMI — Another major corporation 
is seeking to expand its offerings to 
the growing number of Hispanics in 
the U.S. 

AOl. is preparing to launch its first 
all-Spanish service in the U.S. before 
the end of the year. The AOL Latino 
ser\'ice will include new Spanish- 
language music channel AOL Miisica. 

Although AOL already offers Latin 
music to its users through its AOL 
Music channel, the choices are signifi- 
cantly more limited than what will be 
available on AOL Miisica. The channel 
was created in response to growing 
demand from AOL users, according to 
Latin music director Richard Bull. 

According to a Hispanic Cyber- 
study conducted by America Online/ 
RoperASW, Hispanic online con- 
sumers are more active in online en- 
tertainment activities than their total 
U.S. online counterparts. 

Half reported that they regularly or 
occasionally "listen to music \ike you 
do on the radio." compared with 40% 
of total U.S. online consumers. And 
44% reported "downloading music 
files" compared with 33% of total U.S. 
online consumers. 




VILUMIZAR: PERFORMS ON SESIONES' 



AOL Musica's programming will 
include 'Sesiones@AOL." a Spanish 
version of performance series "Ses- 
sions@AOL, ■ and "Primer Sonido," the 
Spanish version of "First Listen." which 
premieres videos and singles. 

"We plan to be all over the map, in 
terms of Latin music," says Angelo 
Figueroa. director of latino program- 
ming at AOL. "We'll play a big role in 
terms of exposing Latin artists to the 
general market." 

.As for the "Sesiones" programming. 
"We look for compelling, relevant and 
exclusive performances," Bull said dur- 
ing the Aug, 1 1 "Sesiones" taping of 



Grammy Award-winning act Bacilos. 
which has just been nominated for six 
Latin Grammys. 

Chilean rock band La Ley has also 
taped a "Sesiones." Pop singers Alexan- 
dre Pires and Gloria Estefan are sched- 
uled to record this month. No decision 
has been made regarding which per- 
formance will launch the "Sesiones" 
franchise in September. 

.Artists say they appreciate the 
importance of performing and pro- 
moting through alternative media. 

"We really believe in the Web." Baci- 
los lead singer/songwriter/guitarist 
Jorge Villamizar says. 

Bassist Andre Lopes adds, "We have 
to reach people in other wsyi." 

Although all "Sesiones" so far have 
featured pop or rock acts. Bull says 
that AOL is looking to feature all 
Latin genres, including tropical and 
regional Mexican. 

He says that the .sennce is fijlly aware 
of the importance of catering to the 
regional Mexican music buyer, the 
healthiest Latin genre in terms of sales 
in the U.S. 

Like AOL Music. AOL Miisica will 
work closely with record labels and 
establish strategic relationships with 
major acts and consumer brands. 



CRS: Artist Development Needed 



BY PHYLUS STARK 

DALLAS — At a time when it takes 
longer than ever to develop an artist, 
record executives are calling on radio 
stations to become more of a partner 
in the process. 

Capitol Records executive VP of 
promotion Bill Catino said PDs 
"need to figure out who they feel 
strongest about and go chase em. 
We'll support you. " 

But that support needs to be recip- 
rocal, label execs said. 

Catino 's comments came at this 
year's regional Countiv Radio Seminar. 




DUNCAN BORED Of OVER RESEARCHED RADIO 



Artist development was not only a 
theme of panels at CRS, held Aug. 8-9; 



it was also part of the hallway buzz. 

Attendees were discussing some 
surprising roster cuts at several 
Nashville labels (see Nashville Scene, 
page 31). 

During one of several discussions 
about how to build developing acts 
into superstars, Bruce Shindler, head 
of promotion at DreamWorks Records, 
complained about stations that raved 
about his new artist Jimmy Wayne, 
then brought him to the market for a 
free show and put him in front of only 
50 listeners. 

"Don't use us in the middle of the 
(Continued on page 68) 



Classic Dylan Due On SACD 



BY CHRISTOPHER WALSH 

NEW YORK— With the Sept. 16 re- 
lease of 15 classic Bob Dylan albums on 
the hybrid Super Audio CD format. 
Columbia/Legacy initiates an ambi- 
tious sonic upgrade of the icon's CD 
catalog. Five albums in the series are 
also presented, for the first time, in 3.1 - 
channel .surround .sound. 

Developed by Sony and Philips, the 
SACD format is based on the Direct 



Stream Digital (DSD) recording sys- 
tem, a one-bit recording process using 
a sampling rate of 2.8224MHz to 
achieve a frequency response of 
lOOkHz and a dynamic range of more 
than 120 decit>els. 

Like many current SACD titles, the 
Dylan series comprises dual-layer discs 
featuring a high-densit>' layer carr>'ing 
high-resolution, multichannel .sur- 
round sound, as well as a tivo-channel 
stereo .S.ACD version and a standard 16- 



bit. 44.1kHz layer 

While an SACD player is required for 
playback of the high-resolution, mul- 
tichannel layer hybrid discs are for- 
ward- and backward-compatible, allow- 
ing playback on standard CD players. 

Titles carrying multichannel mixes 
are 'Blonde on Blonde." "Another Side 
of Bob Dylan, " "Bringing It All Back 
Home," " Blood on the Tracks." "Slow 
TVain Coming" and "Love and Theft. " 

I Continued on page SH) 
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THE WEEK IN BRIEF 



Microsoft has teamed with 0D2 . the U.K.-based digital-music service pro- 
vider co-founded by Peter Gabriel, to launch a digital download store for 
Europe. The store, which launched Aug. 14 in the U.K., is the first such 
non-subscription service in Europe, beating Apple Computers bid to 
bring its iTunes Music Store to the region. 0D2 already operates a digital 
platform for subscription-based services by such retailer clients as MSN 
Music Club, Tiscali Music Club, hmv.co.uk and France s FNAC and 
Wanadoo. It also has Pan-European digital rights to more than 200,000 
tracks from the five major record companies and se\'eral independents. 
The new service. ba.sed on Microsoft's Windows Media Player 9. broadens 
users' options to pay per track without a monthly subscription. Initially, 
U.K. subscribers to Microsoft's MSN Music Club can download and own 
individual songs starting at 0.99 euros (Sl.l 1). They can also pay about 
11.11 euros ($12.!>0) for an album. Starting in September the service will 
expand to subscribers of European portal Tiscali Music Club in the U.K., 
France. Germany, Italy, Spain and Belgium. TVacks can be burned to CDs 
and transferred to portable devices. Juliana kORANTENG 

Sony Musk EntetialnniBit has acquired the stake it did not already own in Cres- 
cent Moon Records, the joint-venhire record label it launched with producer 
Emilio Estefan Jr in 1 994. At the same time. SME has announced it is exteixl- 
ing its relationship with Estefan. who holds the title of president of artist devel- 
opment for Sony Music. Operations of Miami Beach-ba.sed Crescent Moon 
Records are moving into the Miami Beach offices of Sony Norte. Crescent 
Moon will become a Sony Music Norte imprint, and its artists will be pro- 
moted and marketed through Sony Norte. Although Estefan remains chair- 
man of Crescent Moon, there will no longer be a president at the label. "Part 
of this process was prompted b>' Crescent Moon president Mauricio Abaroa's 
decision [to] dedicate all his time to EarthTown Entertainment a music and 
management firm which represents Crescent Moon artist Gian Marco, among 
others," Estefan said in a statement. Other positions have been eliminated, 
but several key employees, including the heads of marketing, press and pro- 
motion, will t>e transferred to the Sony structure. Estefan continues advising 
and (A"erseeing woridwide development for SME artists, reporting to SME 
chairmaiVCEO Andrew Lack. He will also continue to head his own produc- 
tion company with projects that are not exclusive to Sony. IHLA coBO 

Mldiad CoMstone. formerly a principal at DreamWorks Records and VP of 
A&R at Epic Records, has been in discussions to take a senior executive 
position at Sire Records, a source confirms. Sire, which is owned by Wamer 
Bros., was re-established eariier this year as a stand-alone label under 
founder Seymour Stein (Billboard. May 3). CHRIS MORHS 

Rio Audio has Introduced several new portable MP3 ptavers . including an 
iPod-like device designed to appeal to mainstream music consumers. The 
new offerings include three flash-memory' de\'ices — successors to its popu- 
lar Rio f1ash-bas«;d players — and two new hard-drive products. New from 
Rio is a 20-gigabyte rival to the iPod called the Rio Karma, priced at $399. 
The company will be most aggre.ssively touting its 1.5 GB device the Rio 
Nitrus, which is billed as the first hybrid of hard-disc players like the iPod 
and flash-based players like the standard Rio devices. Rio executives are 
banking that the Nitrus. which holds more than 25 hours of music and 
retails for $299. will appeal to a segment of the market that wants a hard- 
drive player but doesn't need the massive storage capacity of an iPod. The 
new flash players — the Cali, Chiba and Fuse — range in price ft-om $129- 
$199. Rio will begin shipping the players this month. BRIAN GARRITY 

Toronto-based online music dlstribiitof Woontaxi Media has signed deals with 
the Canadian affiliates of all five major labels to use their material on its a la 
carte download service. B.MG Canada, EMI Masic Canada, Sony Music 
Canada, Universal Music Canada and Wamer Masic Canada will provide 
songs for the Puretracks service, which is due to launch in September Last 
month, Moontaxi signed deals with leading Canadian independent labels to 
provide material for ["uretracks, including Neth\'erk Productions, Aquarius 
Records. T^cca Musique, Justin Time Records and TVue North Records, 
Puretracks, which uses Windows Media technology, will sell downloads for 
99 cents Canadian (72 cents). LARRY UBLANC 

Jones Media Networks has partnered with Madacy Entertainment Group 
to market and distribute country albums. Jones will provide multi-plat- 
form marketing campaigns across its cable, radio and Internet properties 
to support sales of the Madacy albums, including one titled ""The Very 
Best of Country Radio." The campaign will also include Billy Ray Cyrus' 
" Time Flies " album. phyujs stark 
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Numopk 

[lecifonic Musician 



Enter in Disc l\/lakers' Independent 
Music UUorld Series to ujin over 

$35,000 in prizes! 

Billb^arJ IVIagazine mill choose 
the top siK acts to shoujcase 
at the Lion's Den in NYC on 
October 30th, 2003! 



ww.discmakers.com/neO 

win a Fender Stratocaster guitar. Can't get online? Call 888-800-5796 to register 



Submit your demo by 

Aug28th,2003 

All styles of music welcome! 



GRRND PRIZE includes: Audio CD manufacturing package • 300 posters and post- 
production services • 24-track hard-disk recorder • Digital keyboard • Studio monitors and 
pouuer-amp • Guitar and amplifier • Bass guitar and amplifier • 5-piece drum kit • Cymbals, 
sticks, and drum heads • Recording microphone package • Complete DJ system • And morel 
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Playing the Kid-Porn Card 



The entertainmenl industr>' thinks 
it's got an ace in-lhe-hoie issue that 
could finally bust the peer-to-peer 
file-sharing services that are wreaking 
havoc on music and movie sales. But for 
some reason, it's a little too embarrassed 
to lead the crusade. 

The issue is child pornography. File- 
sharing services such as Kazaa, Mor- 
pheus, LimeWire and Groksler are loaded 
with it. And it's just a click or tu'o away for 
anybody who logs on to those services. 

A Government Accounting Office 
study last February found that 44% of 
the porn traded over file-sharing services, 
mainly photos and videoclips. involved 
minors, including pre-teens. 

What's worse, pornographic files are 
frequently labeled with the names of pop 
singers and movie stars, so teens can end 
up with some pretty graphic stuff, even if 
they're not looking for it. 

But you know the old saying: People 
who live in glass houses shouldn't throw 
stones. 

In private conversations, entertain- 
ment executives profess shock that no 
one has made an issue out of the role 
that file-sharing services play in the pro- 



liferation of child porn. 

But don't ask them to take the lead. 
They sheepishly reply that it would be 
too self-serving. What goes unmen- 
tioned. some may argue, is that it also 
would be just a little hypocritical. 

Sure, the industry would get a big mon- 
key off its back if porn suddenly became 
the catalyst that forced file-sharingservic- 
es to start policing their content. 



Any inquisition could 
quickly lead to questions 
about the conduct of the 
music and movie industry. 



But there also has to be an unspoken 
concern that any inquisition could 
quickly lead to questions about the con- 
duct of the music and movie industr>'. 

The latter faced a mora! dilemma this 
year when director Roman Polanski, a 
convicted child rapist who fied the coun- 
try to avoid jail, was nominated for an 
Oscar. He won anway. 

R&B singer R. Kelly happens to be 
one of the hottest acts in music right 



now. even though he faces felony child 
pornography charges in Illinois and 
Florida. He still packs in crowds on tour 
and is raking in awards from such presti- 
gious organizations as BMI. 

.^11 of this, mind you. is taking place 
against a backdrop of growing public 
outrage over child abuse, fueled by sever- 
al sensational child kidnap-murders and 
the Roman Catholic Church's decades- 
long cover up of multitudinous child 
molestations by priests. 

After hearings last March, House law- 
makers declined to consider legislation 
to curb child porn on peer-lo-peer servic- 
es. Instead, they s;iid the belter solution 
would be to educate parents and children 
about how to avoid porn. Yet another 
hearing is slated for next month. 

ironically, entertainment executives 
offer the same solution when complaints 
are raised about vulgar lyrics or graphic 
violence in movies. And. not surprisingly, 
file-sharing serx'ices echo the .same line. 
It all falls on the parent.s. they argue. 

So who will cast the first stone? Not 
the entertainment industry', not the 
Church, nor. it seems, will Congress. 

INexl week: Kid I'om. pari II) 
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Opinion 

It's Time To Work Harder As A Unified Business To Conquer These Problems' 

Seizing The Digital Opportunity 



Taking 
Issue 

By Larry Kenswil 



The follnwing is excerpted from a speech at the Jupiter Plug.ln 
Conference July 29 in New York, 

The major record companies continue to battle a nast\' 
infection of image-itis. This perception problem is both 
fascinating and frustrating. 
Tobacco companies can kill us, packaged food companies can 
clog our arteries, fast f(xxl companies can bum our laps, oil 
companies can pro\'oke wars, the T\' industr>' can lov\'er the 
cultural common denominator to below zero degrees Kelvin, 
but apparently there's no industry more despicable than the 
music business. 

.And what is our sin? The music industry refuses to 
acknowledge the public's perceived 
God-given, inalienable right to free 
music. Yet the movie companies can 
raise ticket prices by a buck a year. The 
cable industry raised rates over 8% in 
2002, but that's OK because they need 
to be paid so that their pipes can bring 
free music to the masses! 

There is some good news. More 
music has been consumed by fans this 
year than in any other year in history. 
But there is the concomitant bad news 

for music. 

Fewer artists can make a living performing it; fewer song- 
writers can make a living writing it: fewer engineers can make 
a living recording it: fewer receptionists can make a living 
answering phones at the office; fewer plant workers can make a 
living pressing it (unless they work at a blank factor>'). 

CROWING THE BUSINESS 

So. how do we grow the music business rather than shrink 
it? More importantly, how do we seize the digital opportunity 
before we run out of money, ne\'er mind our jobs? 

First, we need to make it easier to buy music online than it is 
to steal music online. Second, the interests that seek to prosper 
in the music world need to stop fighting. 

Bickering and inaction on the part of record companies, 
music publishers, recording artists, retailers and technolog.v 
providers have only succeeded in delaying and impeding the 
introduction of creative business solutions. We need to post- 
pone issues related to dividing the digital music pie and 
focus on issues related to making the pie large enough to 
slice in the first place. 

So, back to the first concept. Music has to be easier to buy 
than to steal. That's pretty obvious, although it does 
acknowledge the dirty little secret of human nature that 
we re all looters at heart. 

When told that peer-to-peer uploading and downloading 
of copyrighted works without permission is against the law, 
the most common response from kids is, "If it's illegal, why 
is it so easy?" 

Good question. Most illegal activity is not easy because either 
people make it hard for you to do it (ask Winona Ryder) or the 
punishment is so severe that it ads as a deterrent. Neither neg- 
atiw factor now exists when someone dmvnloads music from a 
P2P service, and the companies behind the,se services are cyni- 
cally taking advantage of it. 

MAKE IT EASIER 

So, let's focus on our goal to make music easier to buy. No 
one can sell music unless it is easy and com-enient for people to 
buy it and use it. .\nd. let's face it. until very recently, it wasn't 

Content wasn't made available, and pricing vas, out of touch 
with the market Content usage rules were far too limited. 
Immature technolog\' limited (and, to a great extent, still lim- 
its! the business models pursued. 

Universal decided to end as much of that which was in our 
control. We offered a low price. 99 cents, for downloads last 
year. We also recognized that consumers need to make copies 
of music they legitimately acquire. OtheAvi.se, the product sim- 




ply isn't valuable to them and they won't pay for it 

The burning of CDs escaped the early-adopter crowd and 
became mainstream far too long before the music industry 
recognized it as a market rather than as a threat. For over five 
years now, people have been making playlists, burning compi- 
lation CDs and using portable digital music players. These are 
all perfectly legal activities when the consumer has paid for 
the right to do them. 

We believe all of these activities will eventually lead to the 
purchase of more music. The more utility that consumers 
derive from any product, the more of it they should be willing 
to purchase. And the more they should be willing to pay for it. 
We can't possibly expect a customer to pay for music that 
doesn't allow him to use it in a manner 
consistent with his ability to enjoy the 
music that he's paid for. At Universal, we 
see little sense in imposing restrictions 
that do nothing to .solve our problems 
and only hinder the growth of the legiti- 
mate online music market. 

So, then, what's all this talk about dig- 
ital cop>' restrictions? Unfortunately, the 
purpose of copy protection is generally 
misunderstood. At Uniwrsal. in a perfect 
world, we really would not care how 

many copies you made of the music you 

purchased. What we do care about is those copies leaving >'Our 
possession. That's when ^tiu've hurt e\'en,' person who .sang, 
played an instrument, wrote a song or emptied the recording 
studio trashcan in connection with that recording. 

What we as content companies are trying to prevent is the 
unauthorized distribution of music. Unfortunately, right now. 
it is verj' hard to stop unauthorized distribution unless you stop 
the copying of the music in the first place. So. our restrictions 
on consumer copying are put in place only when there is no 
other way to stem the plague of unauthorized redistribution. 
The technology' of the near future will be that of personal 

area networks in which all of a 

person's legitimately acquired 
music will play seamlessly, on a 
stereo rack, in a PC. on a 
portable device, in the car. But 
until that technology is stan- 
dardized, built and deplo^-ed, the 
band-aid of copy protection will have to be relied on. 

We have to get these businesses going now, and so we have 
had to make some hard decisions, and not all of the content 
companies have made the .same decisions. 

LETTHEM BURN 

I happen to think Universal has made the best decisions, so 
let me describe what we're doing. We do a few things that are 
on their surface pretty inconsistent We insist our legitimate 
downloads are wrapped in a strong digital rights management 
|DRM| enwlope and tied to the computer that downloaded 
them. And then we allow the consumers to make as many 
unprotected CD "burns" as they like. 

\Vhy do we do this? Because 99% of the music played in this 
country is played on CDs. and if you want to sell music that 
people can play, you need to let them put it on a CD. 

So why not limit the number of times that people can bum 
to CD? Because we have learned that people don't like to be 
treated like idiots. And if someone has been kind enough to 
actually pay for their download, you want to be really extra- 
double-careful not to treat him like an idiot. 

If people want another CD and they've burned one, two, three 
or whatever limit you put on it, guess what they'll do? They'll rip 
the CD they've burned to the computer and make as many 
copies as they want anway. And now they'w got a computer 
full of MP3 files, which is what you were trying to avoid when 
you so carefully wrapped your file in a DRM in the first place. 

Someday, no one will care about burning to CD, because no 
one will want to. There is no doubt in my mind that hard-drive 



Wo one can sell music unless it is 
easy and convenient for people to 
buy it and use it. ' 



storage of music is so superior to CD storage that the record 
companies will do away with the CD altogether, both as a prere- 
corded medium and as a method for taking downloads 
portable. VVTien will that happen? Who knows? However, to get 
to this point, a few things need to happen. 

Portable digital media players will have to come out of the 
niche and enter the maiastream. Netvrorked homes will no 
longer be World's Fair and CES exhibits but will be typical. The 
Holy Grail of interoperability of codecs, DRMs and operating 
systems will have been achieved. A terabyte of storage will cost 
a hundred bucks. 

Some of these things are pretty close. Some of these things 
aren't Certainly, by the end of the decade, burning a CD may 
be as quaint a notion as recording a mix tape. 

The Apple iTunes and the buymusic.com stores are great 
examples of these concepts evolving in the marketplace. iTunes 
and BuNTnusic offer a wide array of content at a fair price and 
with rea.sonable content usage rules. 

Given these stores' successes, we are thrilled that more 
players are entering the market to tr>' to duplicate and sur- 
pass the status quo. 

EMBRACE THE SERVICES 

Let's turn to the second concept I mentioned earlier This is 
not the time to be blocking new business launches by debating 
the division of the proceeds. Yet this is exactly the trap the 
industo' has fallen into. Kazaa has a better model. They get all 
the proceeds, and they are the competition. 

Thousands of artists have embraced the legitimate music 
marketplace, understanding that the future of the busine-ss is 
relying heavily on the success found in cyberspace. Yet there 
are still a few holdouts, and unfortunately the\' have some of 
the most recognizable names in the history of music. 

Why have these few artists and/or their managers refused to 
release their music to the legal services? Some managers see 
the online space as an opportunity to gain a larger share of rev- 
enue. I guess that's their job. but I believe that this is self- 
defeating. j\rtists need to realize 
that withholding their music 
from legitimate online distribu- 
tors only impedes the growth of 
legitimate alternatives. Why 
should an artist's music be 
available only to fi-eeloaders but 
not to those willing to pay for it? 

On the other hand, the battles between music labels and 
music publishers are incompreheasible to anyone outside of 
the business and to many inside it The interests of the labels 
and the publishers need to be aligned. 

0\'er half of publishers' revenues come from sales of prere- 
corded music. Frankly, almost all of their revenue is in some 
way derived from the labels' great artists recording their 
great songs. But I can't tell you how many business models 
we can't pursue because of issues in the Byzantine world of 
music publishing rights. 

1 don't mean to imply that music publishers are intentional- 
ly trying to stop these businesses from flourishing. In fact I 
think the opposite. The problem is that we have established 
procedures and. to some extent, laws, that in fact, if not in 
intent, prevent business from happening. 

If we don't work harder than ex'er as a unified music busi- 
ness — not a divided business — to conquer these problems 
today, the only certainty is all of our challenges will become 
harder to overcome. 

200.'? is the turning point. It is the year the electronic delivery 
of music goes mainstream. It is the year in which real revenue is 
showing up on the P&L. It is the year that no one can deny that 
there are compelling altemativ'es to free. Not enough of them, 
not a large variety of them, but they are there, and they will 
grow and, ev'entually they will be our bread and butter. 

Larry Kenswil is president ofeLubs, the new-media and tech- 
nology dii'Liion of Universal Music Croup. 
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Staind's Lewis 
Ramps Up Imprint 



Touring musicians are frequently 
exposed to more unsigned bands 
than any A&R executive; therefore, 
it makes perfect sense to utilize 
them as the ultimate field reps. 

That's how Staind frontman Aaron 
Lewis ended up with his own Ceffen- 
distributed imprint. 413 Records. 

"I really believe in .Won, " Ceffen 



The 
Beat 



By Melinda Newman 

mnewinan@blllboard.conn 



president Jordan Schur says. "He has 
tremendous ears. " 

.More than that. Schur adds. U'wis 
understands through his own expe- 
rience in a multi-platinum band 
what it takes for an act to break 
through today. 

"That means with any artist 
I.Aaron I brings in. he understands 
how we want to work the artist, and 
he can lead by example. " Schur says. 

After being disco^'ered by Limp 
Bizkit's Fred Durst and subsequently 
signed to Durst and Schur s Flip 
label. Lewis says "it jast makes sense 
to take advantage" of the experti.se 
arti-sLs can offer when it comes to 
A&R. "We have people handing us 
tapes ewry night." 

Which is how Lewis found Lo-Pro, 
the first — iind so far, only — act signed 
to 4i;i. The band will release its self- 
titled. Don Gilmore-produced label 





debut Sept. 30. First single "Sunday" 
goes to radio by the end of this montK 

Lewis was handed a demo by for- 
mer Ultraspank members Peter Mur- 
ray and NeU Godfrey that the p;iir had 
recorded on a computer in Murray's 
house. "I was so blown away by it, I 
was so confident that everything 
would fall into place — even though it 

was just the hTO of 

them — that I signed 
them," Lewis says. 

The band now in- 
cludes drummer 
Tommy Stewart (God- 
smack), bassist John 
Fahnestock (Snot. 
Amen) and guitarist 
Pete RIcci. Staind's for- 
mer guitar tech. 
Lewis, who is aided 

in running his imprint 

by Staind guitarist Mike 
Mushok, says, "I'm going to be and I 
have been very pick\" about any other 
signings. "E\"ery band I bring to the 
table I haw to be willing to put my 
name and reputation on the line for." 

I^'is and Staind remain signed 
to Flip/Elektra and are touring be- 
hind the band's latest release, the 
platinum-certified "14 Shades of 
Grey." Following a European tour, 
Staind w^ill be joined by Sevendust 
and lx)-Pro on a I'.S. fall trek. 

STUFF: David Masscy has been named 
executive VP of .A&R for Sony Music 
U.S. and Sony .Music International. 
Massey was previously senior \T of 
A&R tor Sony .Music Entertainment. 
He reports to Don lenner. president of 
Sony Music U.S., and SMI president 
Rick Dobbts. In his new role, Massey 
will sign arti.sLs to Columbia Records. 
Epic Records and Sony .Music Nashville 
in the U.S.. asw^'II as continue to de\'el- 
op acts for S.MI. He will also remain 
head of Daylight Records, the imprint 
he founded in 1999. Dayliglil's roster 
includes Good Charlotte. Anastasia and 
C>'ndi Lauper . . . Bright Eyes. Damien 
Rice. Mars Volta. the Coral. Sigur Ros. 
Soulive and Cat Power are among the 
acts that have been nomiiiated for the 
2003 Shortlist Prize. The initial li.sL 
which features 86 albums, will he w^hit- 
tled dmm to 10 finalists b\' early Sep- 
tember, with the winner announced 
Oct 16. i\ panel of tastenvikers — 
including Flea. Perry Fanell. Chris 
.^laitin. Cameron Crowe and Spike 
Jonze — .selected tJie nominees. 




Simpson 
Reveals 
Her New 
'Skin' 



BY CHUCK TAYLOR 

While the music world has been 
listening to Jessica Simpson 
since the late '90s. never has it 
liad the chance to taily hear her. 

The pop songhird seeks to 
change that with the .Aug. 19 
rclea.se of her third Columbia 
album, "In This Skin." 

The new set, which show- 
cases Simpson's lyrical skills 
for the first time, offers a 
cn,"sUil ball gaze inside her 
marriage to fellow pop idol 
Nick Lachey and the emo- 
tions behind finding the 
love of a lifetime. 

"When I'm in love, I 
want to go to the top of a 
mountain and scream it 
out to the world. " Simp- 
son .says. "I was always 
shy about expressing 
my own point of view, 
but now, I think 1 have 
things figured out as a 
woman, and I want to give 
fans a piece of my heart and 
soul. Making this record was 
a great experience — not to 
mention wonderful therapy." 

"Skin" also gives Simpson 
the opportunity to reorient 
her career path. She admits 
struggling with decisions 
made by Sony executives 
about her previous album. 
200] 's "Irresistible." 

"I didn't want to do half of 
the songs on the album, but I 
figured they knew what they 
were doing. 1 was trying to 
please everybody and be 
someone I wasn't." she says. 
(Colli inued on page 14) 
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Simpson 

Omtlnued from paae 13 



After the title track peaked at No. 15 
on The Billboard Hot 100. "they just 
dropped the whole thing. " 

Simpson's first album, 1999's "Sn'eet 
Kisses " — led by the No. 3 debut single. 
"I Wanna Love You Forever" — sold 1.8 
million copies, according to Nielsen 
SoundScan. "Irresistible" lagged, with 
sales of 630.000. 

"It was a painful ordeal," Simpson 
says. "1 came to the realization that I 
needed to show the world who I am, to 
be a true artist." 

With changes at the top level at Sony 
— and just as important Simpson's re- 
linking with Teresa LaBarbera Whites, 
her k&R executive for "Kisses " — she 
sajs, '1 had the best experience of m>' life. 
This album really represents who I am." 

Like the first effort, Simpson's soar- 
ing voak give "Skin" a smooth touch, 
as it sways bet\veen spirited midtempo 
melodies and her signature ballads. 

"I wanted to make a romantic, organ- 
ic album," she says. "These are songs 
that say something that I hope will 
move or iaspire people." 

Simpson collaborated with song- 
writer Diane Warren and producer Ric 
Wake for the sensuous first single, 
"Sweetest Sin," which collected spins 



at 59 top 40 stations in its first week at 
radio in late July. The song (whose 
videoclip casts Simpson and Lachey in 
a number of provocative scenarios) 
"truly represents my album; nothing 
negatiw, it's all about love," she says. 

Most of the project's tracks came to- 
gether through sessions in Nashville 
and Los Angeles, where Simpson sat 
down with .songwriting tastemakers 
and pretty much spilled her heart 

She s&ys, "Teresa had the incredible 
idea of creating a songwriting camp. I 
would go from room to room with one 
songwriter after another," including 
Andy Marvel, Billy Mann. Holly Lamar, 
Denise Rich, Trina Harmon and 
Damon Elliott "We would sit there for 
two or three hours — write an entire 
song — and then go in and record it in 
90 minutes. It was so refreshing." 

Among the most expressive tracks 
on "Skin" are the reverent love song 
and quintessential Simpson ballad "I 
Have Loved You "; the confessional 
"Underneath. " which recalls a four- 
month period where Simpson and 
Lachey called it quits, then — in the 
wake of Sept. 11, 2001— realized the 
value of making a relationship work; 
and the title track, a pluck>' pop anthem 
about self-acceptance. 

" In This Skin' was so important for 
me to share with my fans," Simpson 
says of the title track. "I was 102 
pounds, and people at the record label 
were telling me that I needed to lose 



weight The song is saying that I am 
worthy to feel beautifial in my skin. It's 
something that every woman experi- 
ences in one way or another." 

However heartfelt getting the mes- 
sage of any pop artist to the masses 
without the aid of a guest rapper or a 
lifted hook is a tall order these days. 
Simpson and Columbia have pa\'ed the 
way with a heft>' helping of multi- 
media exposure. In fact a 40-city radio 
tour that she has already completed — 
traditionally the benchmark of record 
promotion — is probably the lowest- 
profile undertaking of her campaign. 

Foremost Simpson and Lachey will 
launch "'Newlyweds: Nick and Jessica" 
on y[TV Aug. 19. the release date for "In 
This Skin." The weekly reality series 
showcases all sides of the couple's lives 
together, from the recording of their 
albums (Lachey 's "SoulO" will be re- 
leased on Universal Sept 19) to glam 
industry parties to the ups and downs 
of married life at home in Los Angeles. 

"You'll see us at a Hollywood pre- 
miere in one scene and then eating 
tuna fish on the sofa in the next" Simp- 
son says. 'The cameras have been with 
us for three months now. firom 8 a.m. 
until we go to sleep. We have all the 
fights all newly\\'eds have, and yet the 
whole celebrity existence is a funny 
lifestyle to see." 

Simpson has also issued a hardcov- 
er wedding guide. "I Do: .Achieving 
Your Dream Wedding," which offers 
prospective brides a step-by-step 
primer through the process. It al.so fea- 
tures dozens of photos and a bonus 
DTO other own wedding. The 174- 
page coffee-table keepsake is published 
by NVU Editions. 

In addition, according to her man- 
ager and father Joe Simpson, the singer 
has been cast in an upcoming Marvel 
Comics-based action adventure film, 
due for summer 2004 release. She is 
also in discussions for lead roles in 
movie versions of '"Bye Bye Birdie" and 
" I Dream of Jeannie. " 

For the record label, meanwhile. 
"Our job is to continue to market Jes- 
sica as a musician and a singer first and 
surround her with all of the extracur- 
ricular activities she's doing to build 
upon the Jessica Simpson brand." says 
Charlie Walk, executive W of promo- 
tion for Columbia Records Croup. 

"People are looking for a young 
woman with a positive message, true 
talent and something to .say that rep- 
resents mainstream .America," he saj'S. 
""We"re going to make sure that we sur- 
round her with credible projects — and 
we intend to win with those advantages 
in the current environment." 

Simpson readily admits that the 
additional vehicles for media attention 
are a handy tool to stir interest in the 
new project: "C'mon. 1 know what it's 
like out there. The whole pop thing is 
not really huge right now. Nick and I 
need the extra push. Of course this is 
great for our records." 

Even so. Simpson sa>'s she has never 
been more confident in her work. " I am 
more ready than I've ever been. It's a 
beautiful thing this time around. For 
the first time. I really have something 
to give and the power to impact" 
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How many hotel guestrooms come with 
a Mercedes SLK 230 convertible? 
Yours does when you choose our Mercedes 
Package. Of course you and your guest will 
receive a beautiful Premier King guestroom, 
a comphmentar>' chilled bottle of champagne 
on arrival and a continental breakfast the next 
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BURBANK 

The Media District's newest upscale 
boutique hotel, offering 101 casually 
elegant guestrooms and suites. 

322 North Pass Avenue 
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Phone 818.842.8887 
Reservations 888.956.1900 
Fax 816.260.8999 
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Billboard's highest honor for creative 
achievement, the Century Award was 
created by the magazine's then-editor 
in chief, the late Timothy VVTiite, and 
then-publisher, Howard Lander, to 
commemorate the 100th anniversary 
of the magazine in 1994. The award 
will be presented to Sting Dec. 10 at 
the Billboard Music Awards in Las 
Vegas. The program will air on Fox. 

Sting will be the 12th Century Award 
honoree. He follows George Harrison 
(1992), Buddy Guy (1993), Billy Joel 
( 1994), Joni Mitchell (1995), Carios San- 
tana (1996), Chet Atkins (1997), James 
Tiylor (1998), Emmylou Harris (1999), 
Randy Newman (2000), John Mellen- 
camp (2001) and Annie Lennox (2002). 

"I'm so pleased to receive this most 
prestigious award trom Billboard mag- 
azine. This magazine meant so much 
to my very great friend, the late Tim 
White," Sting said after learning of the 
honor. "Tim, as editor in chief, spent 
1 1 years nurturing and giving the 
magazine his lasting imprint It will be 
my honor to be a part of its history and 
join the other illustrious recipients." 

Many of the past honorees wel- 
come Sting to the exclusive club. 

"He's a great writer, great singer. 



great performer and a spectacular bass 
player," Newman says. "I particularly 
admire the harmonic complexity of his 
viork. He won't settle for the same old 
chords. He works hard, and it shows." 

Similarly, Mellencamp praises 
Sting's singular talent "Sting is a great 
artist because he has been able to rein- 
vent himself and his music but still 
remain true to tiis own original vision." 

Tiylor, who performed on Sting's 
1999 studio album, "Brand New Day," 
says, "Sting is my pal. My admiration 
for the man and his music continues 
to renew itself. He is a universally 
popular artist who has kept his in- 
tegrity and earned the respect — and 
sometimes envy — of his peers. I only 
wish Tim White were here to see it." 

Joel's admiration for Sting goes 
beyond his musical abilities. 

"He's got that great keening voice. 
He can still hit the high notes; maybe 
it's the yoga and that eight-hour 
Tintric sex he talks about," Joel ob- 
serves. "I told him if he could teach me 
the one-hour version. I'd be very 
happy. He gave me a big English smile 
that showed he had good dental work." 

Born in Wallsend, England, in 
1951, Sting had stints as a ditch dig- 
ger and a school teacher before form- 
ing the Police in 1977 with guitarist 
Andy Summers and drummer Stew- 
art Copeland. Pairing its punk lean- 
ings with reggae undertones and pop 
melodies, by 1979 the trio was on its 



way to becoming one of the world's 
most popular rock bands, selling out 
stadiums around the globe and con- 
sistently landing albums at the top of 
the international charts. 

The group's fifth and final studio 
album, 1983's "Synchronicit>'," spent 
a staggering 17 weeks at No. 1 on The 
Billboard 200. The album's lead sin- 
gle, "Every Breath You Take," topped 
The Billboard Hot 100 for eight weeks. 

In 1985, Sting released his first solo 
album, "The Dream of the Blue Tur- 
tles," and continued his chart success. 
The album included two top 10 hits, the 



anthemic "If You Love Somebody Set 
Them Free" and the gorgeous, heart- 
breaking "Fortress Around Your Heart" 

Each subsequent solo album has 
plumbed new emotional and musical 
depths, whether it be the exploration 
of his father's death on 1991's "The 
Soul Cages " or 1993's lushly autobio- 
graphical "Ten Summoner's Tiles." 

Sting is currently prepping for the 
Sept 30 U.S. release of his eighth full- 
length solo studio album, "Sacred 
Love," which he has dedicated to 
White. The A&M project, which 
comes out Sept 22 in the rest of the 



world, will be accompanied by a DVD. 

The video for the first single, "Send 
Your Love," premieres Aug. 18 on VHl. 

Inducted into the Rock & Roll Hall 
of Fame this year, Sting has also won 
15 Grammy Awards — 10 as a solo artist 
and five as a member of the Police. 

His passion extends far beyond 
music. As both a solo artist and as part 
of the Police, he has participated in 
tours benefiting Amnesty Internation- 
al. The Rainforest Foundation, found- 
ed by he and his wife, Trudie Styler, has 
raised millions of dollars toward pre- 
serNing the world's rainforests. 



The Beatles 

Continued from page 5 



Your Hand, " "She Loves You," "I Feel 
Fine," "Ticket to Ride," "Yesterday," 
"Help! " and more, the DVD features 
appearances by Cab Calloway, Mitzi 
Gaynor, Soupy Sales and Frank Gorshia 
The double disc will be released 
through Sofa Home Entertainment. 
President .Arny Schorr says, "We 
wanted people to relive the experi- 
ence the first time [that the U.S.) saw 
the Beatles. I think if we had done it 
any other way, it would have dimin- 
ished the impact." 



The two-disc set which will sell for 
$29.95, only contains footage fi-om the 
Sullivan shows. 

Solt, who has also produced the 
Grammy Award-winning "Gimme 
Some Truth" and 1988's "Imagine: 
John Lennon," wants to ensure the his- 
toric live tapes reflect what he calls a 
period that "really revolutionized and 
re-energized us. They looked so differ- 
ent from anything (the U.S.] was used 
to, with these new haircuts and clothes, 
and the girls went craz>'." 

Paul McCartney commented on the 
Sullivan performances in "The Beatles 
Anthology," saying: 'AVe came out of 
nowhere with funny hair, looking like 
marionettes or something. That was 
very influential. I think that was really 



one of the big things that broke us — 
the hairdo more than the music." 

Associate producer Martin Lewis, 
who also produced last year's DVD 
rerelease of the 1964 Beatles flick "A 
Hard Day's Night," goes a little deep- 
er to credit the group's legendary 
impact on the nation. 

'After the Kennedy assassination, 
America needed some balm to soothe 
tliis emotional chasm. The Beatles, with 
their exuberant, cheerful manner and 
self-deprecating wit were exactly the 
tonic [America] needed," Lewis says. 

The DVD will be marketed nationally 
through the more than 200 radio sta- 
tions that feature syndicated Beatles 
shows. There are also plans for price- 
and-positioning programs at retail. 
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CCC Sets Pace For Church Labels 




MANAGEMENT 
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Billboard's Artist Management spot- 
light preceries the annual MMF British 
Music Roll of Honour and Peter Grant 
Award in the U.K. We highlight artist 
management in the digital age, fea- 
ture comments from artist managers 
in key international markets, and 
report on the MMF's accomplish- 
ments o( the past year including the 
events and honors planned for this 
year's gathering. 

issue date: September 20 • ad close: august 25 

Frederic Fenucci 44.207.420.6075 • f.fenucci@eu.billboard.com 

NAVARRE 

2QTH ANNIV ERSARY 

Billboard celebrates Navarre's 20 
years of success with a special 
anniversary tribute. We take an in- 
depth look at Navarre's presence in 
the music, home video, computer soft- 
ware and electronic game sectors, 
report on how Navarre works with its 
numerous partners to develop new ini- 
tiatives such as its affiliate label pro- 
gram, and interview with chairman, 
president and CEO Eric Paulson. 

issue date: September 20 • ad close: august 25 
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STUDIOSARECORDING 

Billboard's Studios & Recording 
Equipment spotlight takes an in- 
depth look at studios in the age of 
sophisticated home recording, budg- 
ets and MP3s. We profile top record- 
ing studios and report on how stu- 
dios are benefiting from audiophile 
formats such as 5.1 surround sound, 
DVD-Audio, and Super Audio CD. 

issue date: September 27 • ad close: September 2 

Aki Kaneko 323.525.2299 • akaneko@billboard.com 
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Now that it has its own music 
label. Brooklyn. N.Y.-based Christ- 
ian Cultural Center not only joins 
the list of churches that have 
thrown their hat into the gospel 
ring, but it also is looking to set 
the pace for them. 

That .said, not many churches 
will be able to keep up with the 25- 



In The 
Spirit 



By Lisa Collins 

eye4gospel@aol .com 



year-old church, which, under the 
dynamic and charismatic leader- 
ship of its .'lO-year-old pastor. Dr. 
A.R. Bernard, boasts a member- 
ship of 20.000 and a $1 million- 
plus annual operating budget. 

"We set our own standards. " 
Bernard says. "We raise the bar. 
and I realize that at this particular 
time it has become fashionable for 
churches to start their own label, 
but I have nothing to do with that. 

"Mv mission is clear in terms of 



what we want to put out there. " 
Bernard says. "1 believe it's God's 
intention to establish centers of 
influence in urban areas. That's 
how I see this place — a center of 
influence, to bring the presence of 
God to our society. My passion is to 
see Christ in culture. " 

Churches like his are increasingly 

becoming the life 

force of gospel's 
indie .scene. 

There are now 
more than 10 rec- 
ognized church- 
based labels. 
.Among them are 
Bishop T.D. Jakes' 
Dexterity Records. 
Bishop Paul Mor- 
ton's Tehillah 

Records — both 

garnering impressive sales and 
radio play — and Kingdom Records, 
which scored with Shekinah Glory 
Minisfary's 'Praise Is What I Do. " a 
top 10 hit that is nearing the 
200.000 mark in unit sales. 

The t"irst offering from CCC Music 
Group is Gary Anglin & the Voices 
of CCC. due Sept. 9. .\nglin is the 
church"s music director. The CD, 
which consists of original praise and 
worship songs, is his second release. 
"Our purpo,se for doing this CD 



is to expand our worship service, 
our worship encounter." Anglin 
says. "Some of the songs we use in 
service we are now introducing (to) 
the congregation for praise and 
worship. The goal is for them to 
really reach the masses." 

Bernard says that his vision is 'to 
impact the industry, and the success 
of our min- 
istry is the 
ability to 
lake our 
faith and 
articulate it 
in a very rel- 
evant way 
not only to 
believers 
but to non- 
believers. 
Music is a 
medium 

through which we can do that 

"I am not of the religious sector 
that observes the problems in society 
and complains about them but offers 
no solution. " the former banker con- 
tinues. "To express pain in a song 
with no redemptive value is to leave 
people as depressed as they were 
before they came to that music. We 
want to bring music tfiat's inspira- 
tional, that deals with issues and yet 
has built into it redemptive value." 



BERNAUD: CtWR MISSION 



Country Trio Tries Gospel 



Three of the country music com- 
munity's best-loved voices have 
joined together for a new gospel 
album on Daywind Records. 

"Lx)ve Never Fails" features Connie 
Smith. Sharon White and Baihara 
Fairchild. Smith and Fairchild have 
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SMfTH. WHITE i FAIRCHILD: ALWAYS 
WANTED TO RECORD TOGETHER 



enjoyed succes-sful .solo careers in the 
country field, while White released a 
string of hits with her sister Cheryl 
and father. Buck, as Grand Ole Opry 
favorites the Whites. 'Uwe Never 
Fails" was produced by White's hus- 
band of 22 years, ftidcy Skaggs. 

Recording together had been a 
longtime gcal for the three friends. 
"Barbara and Sharon had started a 
prayer group downtown jin Nash- 
ville)." Smith recalls. "We were pray- 



ing for the music industry. Some- 
times there were a lot of people. 
Then one day there was just the 
three of us. We started praising the 
Lord and singing. It just felt natural." 

That initial sing-along took place 
in the early 1980s, but each woman 
was bu.sy with her individual career 
and family. WTiile 
says Fairchild was 
the instigator that 
brought the trio 
together. 

"Everybody's 
schedules were so 
busy, but we start- 
ed talking about it 
^ind it moved real 
i.Lsf," White says. 
The day we 

signed the con- 

tract we found eight songs. Then a 
day or two or later, we found the 
rest of them. " 

"This is God's timing." Fairchild 
says, "\\x\x all changed a lot and 
grown a lot Our perspective on 
music and everything is even more 
focused on God than it ever was. We 
don't look at it as a career thing. We 
look at it as giving God the glory\ 1 
think we have a better record now 
than we would have ever had. " 

Released Aug. 12. "Love Never 
Fails" is an effective showcase for 



each of the three distinctive vocal- 
ists. The impressive collection of 
songs ranges from the uptempo, 
bluegrass-tinged "Walkin" Through 
the Fire" (penned by Jeny Sullivan 
and Smith's husband. Marty Stu- 
art) to the poignant ballad "Closer 
to Home." 



Hiqher 
Ground 



By Deborah Evans Price 

dp he e<^ ill boa rd.com 



In considering producers for the 
album, the trio had wanted Skaggs or 
Shiart. "Marty said. If you can get 
Ricky, don't look any farther.' " Smith 
says. "When 1 told Marty that Ricky 
was going to do it. he relaxed, cause 
he knew we would be taken care of." 

The group debuted material from 
"'Love Never Fails " during a special 
Grand Ole Opry appearance on street 
date. It is also scheduled to perform 
next month during the National 
Quartet Convention in Louisville, Ky. 
Tour plans are in the works. 
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Aaron Neville Explores The 'Nature' Of Standards 



Anwne who recalls Aaron 
Neville's rendition of "Star Dust" on 
Rob Wasserman's 1989 album 
"Duets" or Neville's cowr of 'These 
Foolish Things " on his own 1993 col- 
lection "The Grand Tour " recognizes 
that the New Orleans singer knows 
his way around a standard. 

So Neville's Ver^'e album "Nature 
Boy: The Standards Album." which 



Jazz 
Notes 



By Chris Moiris 

cinorris@blllboarcl.com 



arrive.s Aug. 26. will please fans of the 
versatile vocalist who have always 
longed to hear him wrap his distinc- 
tive pipes around more tunes from 
the great /\merican sonfibook. 

".''le and my brother Charles have 
been talking about doing some stuff 
like this for a while." Neville .says. 
"We were just waiting for the chance. 
(Verve CEO/president] Ron Goldstein 
came up with the idea." 

Neville has a long history with some 
of the songs on the seL He has per- 
formed "The Very Thought of You."' 
"Cr\' Me a River " and "Summertime" 
since his club iktys in the Crescent City. 
The old Nat "Kiiig" Cole hit " Nature 
Bov " was one of his fether's fevorite 



songs, while hLs motlier was fond of 
New Orleans vocalist Annie Laurie's 
version of "Since 1 Fell for You." 

Produced by keyboardist Rob 
Mounsey, "Nature Boy" places 
Neville in an intimate combo setting, 
occasionally dressed with subdued 
string arrangements. 

The players are top-flight The core 
band includes Mounsev'. guitarist 

Anthony Wilson, bassist 

Ron Carter and drummer 

Grady Tiite. Guests 
include Neville's long-run- 
ning duet partner Linda 
RonstadI, trumpeter Roy 
Haigrox'e. tcnorist Michael 
Brecker. guitarist Ry 
Cooder and fellow Neville 
Brother Charies. 

Neville says of the jazz 
heavies who sat in. "I call 

'em 'hard hitters at the 

bat.' I'd heard of Grady 
T^te and Ron Carter. 1 liadn't heard of 
Anthony Wilson, but he is tremen- 
dous. He is outta sight, man. .And Rob. 
he has done some unbelievable stuff." 

The jazzmen would often lend a 
hand in the studio, according to 
Neville: '"Grady Tate gave me some 
pointers. He was showin' me tlie right 
note to hit on "Cry Me a Riwr." 1 found 
out later he's a great singer. Him and 
Ron Carter helped me along." 

Neville immediately suggested a 
reunion with Ronstadt. his partner on 
the Grammy .Award-winning 1989 hit 
"Don't Know Much. " for "Nature Boy" 
"1 love singin' with her." he says of 
Ronstadt, who appears on "The Ver>' 
Thought of You. " " We complement 
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each other. She brings somelhin' out 
of me. and 1 bring somethin' out of 
her . . . She's a belter. She's got a 
great voice, she can reach these 
heavy notes, but when she sings with 
me. she comes dowTi and gets tender. 
It's like a marriage of the voices." 

Neville is maintaining a bu.sy 
schedule with his family band, but he 
will do special nights of the "Nature 
Boy " material Oct. 16-18 at Birdland 
in New York. The shows will feature 
performers on the album and possi- 
bly .some special guests. 

Chris Morris is sitting in this week on 
Jazz Notes. W atch for an announcement 
soon of a new Jazz A'o/es colurrmist. 



ikvw\l^ 




NEVILLE: IA2Z HEAVIES. STELUR GUESTS AND SUBDUED STRINGS 



October 200) 



Ilrllr Wiiian> ' 
Sti'pli.inir Mdls 



Ki't'iii" ><' »'' ' NUrriii, JiiImihuii • M iLr Hhilli|i> • N^lahr i:nli' 
liulidiia Laliti Millftiniunt ■ lieraUl I.e^err ■ Keiiiiv (>. 
CUsiros Del Son • PierM nl a t>reiim • Bermuda's be»I loral 
Jazt Band. Maurita .\iidre & l''irM of .\frica ~- Packagti from S949' 




it's t li a t time of y p a r when the tide gets its pr r o o \" e back. 

BERMUDA 

)nti fttln al 2W3 



I .SO().b<^rinud« x 101 - www.bcrmudaiAXz.coin 



to mtivr jaiir B#Tinuita 
vfl B«ii«fil — • credit up 



* Call Atnrrirai 



1 t:«prri*X i;iiri). I 
1 BOD AXP •1400 



T7!f above tdtes are twiea cn 4 i-^jftt acc^mfr.oaallons *t trt* raftmont Kamtltort Puncess fmcn He* Vord *l.GA> via US Airwaw through OOGO WorldKfiae Vdcalicws aiio are Cased 
on midweek (Ira'i el on Sa!uidiiv 0' Sundjv ii iili^iltv hiof>en. Ratts ate DCf ion and based on douO'c eccupancv. ^tie abow 'ati*s include hotei actommodations. rour^afni' 
eccKjoiy afJare. roimdl'ip aitporl/fwtel transfers In Bet™da and a 3 niqhl ttckel t!> Hon Reserved Seating iincK^des ff-rrance omvi lo the Berrnuda Jul Feslivar lading place 
Ottoeer 9. »0 afvfllJ 2003. Moit rates are vattd for (ravel Ihfouqft Ociober »5. 2003. Rates do wl incJi;ae pet perscr ctargM of (JS and tnlernat-orwl Gcvermnent lanes, fees and 
surc^wftev c) up to STO.ZOi PFCs ot vp lo SIS. or SectemDfrr i)lf> Security fee ol up lo SIO. Ra:e5 t*** vary according tc dale ol departure roorn lyoe, and art'tabiiil/ o* atf fare. 
Rales and promotion mav chanoe «itt>out not«:e and are suOjcc! to avaiiabidly Seasonal sufchatges, biackou: dates, and otfier fesEriclicos may appii- Other iacal«n wcliagei 
are available urcn reauest A Oiialirying Vacai'on ^ a purchase oller«d i^y a cruise or vacal-on pacha^e operator throuon a participatino American Express Travel Services U.S. 
!ocfl!ion ot S2000 or more per lx*lni>0 for S100 creoH ot. onti (or fetiJ, Platinum Caidi*. & Centunoni'- CfUige Card memee's. o' 52^00 or mote 'ot SI50 credll. Does not 
■ndude independenl an. hotel, ot car renla) reiervattc^nt. Available once per Card account ppi year Mav only redeem one per boohing Oinet material terini, conditions and 
.'I'Stritlions 9pp''f Can a parliciMiing American £<preH ^ra-,i\ -?cat«or, tc* eetaits ^t l aOO AXP-940G Anienrari Ecpresv Iiavei acti solely as sales agent ot the travel sucpiiers 
ti "jI fst)or»s-b(i> for ^^l>^f artioas or inactions CiT ai0223ie-tO: 't 1^9 reoiite'ea Oh.o travel Agency ^'L"5t. *iihi"a!oii lifll «600 "t69-69H Piomc c<>de: C209:0001 



BILLBOARD AUGUST 23. 2003 



www.billboard.com 



Copyrighted rr^^rial 



Musicikm:^ 



ourin 



Growing Latin Market Sees High Ticket Sales 



BY SUSANNE AULT 

LOS ANGELES— Although they may 
be unknown to many mainstream 
U.S. concert-goers, a number of top 
Latin acts are becoming household 
names to venue operators. 

In June, Latinos officially moved 
ahead of African-Americans as the 
nation's largest ethnic group, according 
to the U.S. Census Bureau. The study 
showed that the Latino population had 
grown 10% since 2000, and its numbers 
are expected to keep rising during the 
next several years. Latinos now account 
for 13% of the U.S. population, or 38.8 
million people. 

These numbers are making some 
traditional Anglo markets take notice. 

"I think there's been growth in the 
number of viable markets for Latin acts 
in all levels of touring and growth in the 
way that the Anglo community vievvs the 
revenues that are available [from Latin 
shows)," says Allison Winkler, booking 
agent at Creative Artists Agency, whose 
Latin acts include Enrique Iglesias, Ale- 
jandro Sanz and Mani 

For example, Spanish-language act 
ManS fielded numerous touring offers 
this year from arena and shed man- 
agers in such emerging Latin markets 
as Charlotte and Raleigh, N.C.; 
Nashville; and Minneapolis. Winkler 
says time constraints forced Mana to 
decline. But the band plans to hit at 
least 20 m^or markets — including Los 



Angeles, New York and Chicago — dur- 
ing its fall tour. 

Meanwhile, Sanz will set out on 
what is expected to be one of the 
biggest Spanish-language tours of 
2004, encompassing 16-20 markets, 
Winkler adds. 

Despite frequent sellouts, these acts 
still tend to get less attention than 
their mainstream counterparts. Joel 
Peresman, senior VP of Radio City 
Entertainment, a division of New 
York's Madison Square Garden, be- 
lieves Latin artists and their place with- 
in the mainstream touring worid are 
"definitely low profile." 

Peresman adds, "These concerts 
don't get full-page thank-you (print) 
ads, like a high-grossing Eagles show 
might. But in this community, 
[some shows are like] the Rolling 
Stones for them." 

Currently, Latin shows at the Gar- 
den account for 20% of all revenue; 
about 30% of concert activity at 
L.A.'s Universal Amphitheatre arc 
Hispanic shows. 

Granted, these cities are historically 
known for their heavy concentrations 
of Latino residents. But in a sign of 
spiking interest in the Latin market. 
Universal will roll out Estrellas de Navi- 
dad — the first all-Spanish holiday 
show — Dec. 19, according to the 
show's booking agent, Jorge Pinos at 
the William Morris Agenc>'. Starring 
Jaci Velasquez and Jon Secada. the 14- 



date event is modeled after the long- 
running Colors of Christmas tour. 

Plus, on Aug. 9, the Garden launched 
a new Latin/urban franchise. Reggae- 
ton Summerfest R^gacton will expand 
to more cities next year, promoter 
Ralph Mercado says. Tego Calderon, 
described as the Puerto Rican Sean 
Paul, headlined the 30-act bill (see story, 
page 1 ). About 9.500 people attended 




the concert, which represented 78% of 
the show's total 12,0()0-seat capacity. 

Also underscoring the exploding 
Latin Ian base, such locales as Duluth, 
Ga., outside of Atlanta, are looking to 
increase the number of Latin shows that 
come to the market, according to Pre- 
ston Williams, CM of Duluth's Gwinnett 
Center. He adds that the venue hopes to 
book ftxir to six Latin acts per year. 



"You wouldn't think that to be nor- 
mal for Atlanta," Williams says, "but 
we're seeing more [Latin) business in 
the community. We're trying to be 
more Hispanic-friendly — and tried to 
address that in the design of the build- 
ing ... We put in as many dual- 
language signs as we could." 

Venue managers say Latin fans 
tend to wait until show day to buy 
tickets, which can create event man- 
agement strain. 

"If you do a concert and you're walk- 
ing up 5,000 or 6,000 people, it takes 
time to get them into the building. You 
have people in line at 11 p.m.," 
Williams says. 

Williams is trying to encourage this 
audience to buy earlier. He is in talks 
with Tickctmaster to install ticket out- 
lets in malls and shopping centers 
located in Latino neighborhoods. 

It is more than just a population 
boom that is empowering Latin 
tours, live-event executives note. 
During the past couple of years, the 
touring machinery behind Latin acts 
has been overhauled. 

Historically, many Latin acts have 
not had a booking agent and/or major 
promoter providing necessary touring 
support. That has led to erratic U.S. 
road schedules, says Fernando Giac- 
cardi, a manager at the Firm. Conse- 
quently, many Latin artists were 
pigeonholed as regional talent. 

"It's becoming more professional. 



There was no real routing before, " saj's 
Giaccardi, whose client Iglesias will set 
out on a major tour next year. "It's 
becoming like the way mainstream 
acts do [tours]. The agencies arc 
becoming more involved." 

When starting to work with anoth- 
er client, Molotov, he says of the band 
now signed to CAA. "I guess no one had 
sat down with them and said, You'll 
have to pay commissions to several 
people.' It was difficult to explain in the 
beginning why having a booking agent 
is worth it. It sounds like a lot of money 
going out of pocket, but it's better. " 

After partnering with Mexican 
media giant Televisa in 2001, Clear 
Channel Entertainment reorganized 
its Latin division to advance Spanish- 
language shows in the U.S. 

"Our goal is to use Clear Channel's 
expertise and infrastructure to pro- 
mote these shows as they've never 
been promoted in the past," says Jason 
Gamer, VP of booking at CCE/Televisa 
Music Promotion. 

Also furthering Latin shows at U.S. 
venues is that many concerts draw 
parents, kids and grandparents, 
thanks to strong family ties within the 
Latino culture. 

"It's a very femily-oriented commu- 
nity. They'll buy six to eight tickets, not 
just two," says Emily Simonitsch, sen- 
ior VP of special markets at House of 
Blues Concerts, which exdiisiwK' books 
31 venues in the U.S. and Canada. 



Phish's 



BY RAY WADDELL 

Phish may not have "slam 
dunked" its summer tour, but the 
pride of Burlington, Vt., still 
notched solid business on its first 
outdoor run since ending a two- 
year hiatus in 2002. 

Phish's summer tour was capped 
with a flourish by the band's own It 
festival Aug. 2-3 at Loring Mr Force 
Base in Limestone, Maine. It marked 
a stellar return to the group's festival 
form, grossing about $8.25 million 
and attracting some 60.000 Phish 
Heads, as the band's fans are known. 

The summer shed run grossed 
about $14 million from 19 dates, 
with an average of $736,842 per 
show. On Phish's 2000 world tour, 
prior to its hiatus, the band grossed 
$36 million from 54 shows — an 
average of $666,666, according to 
Billboard Boxscore. 

Longtime Phish manager John 
Paluska says the 2003 summer tour 
went well. 'Musically, it went excep- 
tionally well. They're really in a 
great place right now in that 
regard. " Paluska says. "Attendance 
did very well, but not extraordinao'. 
We still did great business. Promot- 
ers were telling us we should be 



Is still 'It/ Despite Diluted Market 



happy, but it was not 
up to our own high 
expectations." 

Even so, the down- 
turn is minimal. Ac- 
cording to Boxscore, 
Phish has played to 
90.8% capacity this 
year; in 2000, the 
band played to 95.5% 
capacity. 

The Phish camp is 
unsure why numbers 
didn't meet expecta- 
tions. "That's a topic 
that got a lot of dis- 
cussion this sum- 
mer," Paluska admits. 
"I think the biggest factor is our 
economy. It made people more 
selective. Instead of going to a few 
shows, they might go to one." 

Paluska also believes the jam- 
band market might be diluted to a 
degree by the increase in the num- 
ber of festivals. "I think there might 
be a thinning out of that," he says. 
"There may be more than the mar- 
ket could bear, and I heard some 
lost their shirts this year." 

Phish's festival was not one of 
them, and Paluska says perhaps 
fans are opting to go to It or other 




PHISH: BUSINESS. WHILE GOOD, DID NOT MEH EXPtaATIONS 



'You can 't measure 
[the festival's] value 
in terms of the 
band's long-term 
relationship with its 

audience. This is 
community building. ' 

— MHN PALUSKA, 
PHISH MANAGER 



festivals instead of 
other concerts, includ- 
ing Phish shows. 

'That's just a hypoth- 
esis," he adds. "There's 
not a darn thing we 
would have done differ- 
ently. We're not the kind 
of band that comes up 
with desperate market- 
ing schemes to prop up 
our popularity." 

It. produced as us- 
ual by Phish with Dave 
Werlin of Great North- 
east Productions, 
came off smoothly, de- 
spite rain. "The only 
drag was the same thing a lot of 
these [festivals] have; traffic," 
Paluska says. "The hard thing now 
is [that] the level of search we need 
to do post-9/1 1 is so much more 
than in the past. It really slows 
things down." 

And while It grossed double the 
amount previous Phish tests have 
rung up, including Clifford Ball in 
1996 ($3.3 million), the Great Went 
in 1997 ($4.2 million! and Lemon- 
wheel in 1998 ($4 million), it cost 
much more to produce. 
"We spent nearly twice as much 



[on It] as the last one we did in 
Maine five years ago," Paluska says. 

So is producing a Phish fest 
worth the huge expense and logis- 
tical headaches? 

"We could do two dates in a bunch 
of places and make as much money 
as we did in Maine, hut [the festival] 
is worth it because of the experience 
people have with us," Paluska says. 
"You can't even measure its value in 
terms of the band's long-term rela- 
tionship with its audience. This is 
community building." 

.As for the shed run, Paluska is 
clearly pleased with the final results. 
"This was one of our favorite tours in 
a long time," he says. "We did 15.000 
or more in a lot of markets, it just 
wasn't a slam dunk across the board. " 

Phish is still finalizing its plans 
for the remainder of the year. 
Bassist Mike Gordon will play a 
small number of shows in support 
of an album titled "Inside In," due 
this month on Ropeadope, and key- 
boardist Page McConnell's side proj- 
ect, Vida Blue, has a Sanctuary 
album in the works. 

A fall run for Phish is possible, as 
is a New Year's Eve show. Phish is 
booked by Chip Hooper of Monterey 
Peninsula Artists. 
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COrsJCERT GROSSES 



*BTI4T(J) 


VENUE/ 


GROSS/ 


ATTENDANCI/ 

CAPAC'TV 


PRON-OTER 


M0150N CANADIAN ROCKS FOR TOAONTO: 
TXE ROLLING STONES, AC/DC, RUSH, THE 
GUESS WHO, JUSTIN TMURLAKE A OTHERS 


DownntBW Pare. 
Toronto 

JuIy30 


17.590.507 

($10,517,393 Canadian) 
$15 52 


488.176 

sellout 


TQA EnlartainmanC Houaa 
of Blues Canada, Cteer 
Charwisl EwtertainmanI 


CEUNI DION 


TTi* ColoMMm Bt Casun 
Psiicv, Lm VcgM 

Aug. 6-10 


t2.7BSJin 

mUWS 1 dlv* ) ^ / . sWSO / ■ Ml 


20M3 

hva tf lloiiU 


Concerts Wast 


PHISH 


IWaatar Cmttr at th* 
Watertront, Cwmton. HJ. 

July30-3T 


SI. 91 7,628 

S41 50.S39 50 


49,504 

49.940 two shows 


Clear Channel 
EntertBinirMnt 


STAR ACADtMie 


Ball Cmntn. 
Montraal 

Aug, 5. 7-8 


S1.01 1,748 

($1,419,998 Canadianf 
S30.99/S28.14 


33.225 

throe sellouts 


Gillan Emertatnmein 
Group, Productions J 


LOLLAMLOOZA: JANE'S ADDKTtON, 
AUOIOSIAVE, INCUBUS, QUEENS Of T>4E STONE 
AGE. JURASSIC S. THE DONNAS ft OTHEJtS 


TWaatar Cantar at tha 
Watarlrom, CanHtan. N J. 

July 27 


$969,762 
S61.50/S44.50 


21,627 
25,371 


Claar ChannaJ 
Eatartatnment 


AMERICAN IDOLS LIVE 


Naaaau Vataram Mamorial 

ColiMuni. Uniondala. NY. 

Julv31-Aufl. 1 


$9<tSI0 

$48/S2B 


23,186 

two sellouts 


AEG Uva, Atlanta 
Worldwide Tourtng 


DAVE MATTHEWS BAND, 
THE ROOTS 


Coort Afflphlthaalra, 
Chula Vltta, Cattf. 

July 29 


$9ia097 

S56.50/S39 


19341 
sellout 


Housa ol Bluas Concerts 


OZZFEST: 02ZY OSBOURNE, KOflN, 
MARILYN MANSON DISTURBED CHEVELLE 
CRADLE Of FILTH. VOfVOD ft OTHERS 


Vartion Wiralaaa Mutle 
Cantar Noblaavllla Ind. 

Julv3l' 


8ia613 

$77.25/510 


21.118 

24.131 


Ctaar Channel 


DIXIE CHICKS, MICHELLE BRANCH 


Compai) Cantat. 

HOUttDfl 

July 30 


$86.35/536.35 


14.700 

sellout 


Claar Channel 
Entanelnmem, 
Tha Messina Groap 


OZZFEST OZZY 0S80URNE, KORN, MARILYN 

MANSON, DISTURBED, CHEVELLE, THE 
DATSUNS. CRADLE OF FILTH, VOTVOD A OTHERS 


PoM-OaMOi Pcirilhin M Star 
taka. BurgatwotMiL Pa. 

July 30 


SS7B190S 

SI 27.501/510 


22.566 

Z3,3Si 


Claar Channel 
Entartatnmant 


DIXIE CHICKS, MICHELLE BRANCH 


SBC Canter, 
San Airionk) 

July 29 


$857,275 

$65/535 


14385 

sellout 


Ctaar Channel 
Entartetninant 
Tha Messina Groap 


AMERICAN IDOLS UVE 


Woreattar'i Cantrum 
Cantra, Worcaatar, Mats. 

July 25-26 


SBOUN 


2a708 

two sellouts 


AEG Uva 


PHISH 


HfFI Buys AmphMiaatra. 
Allaffla 

July 26 


f79SJ86 

$43.50 


18380 

18,789 


Horn* ol Bhns Concerts 


CHER. TOMMY DRAKE 


Van An4«l Arana, 
Grand Rapldi, Mich. 

July 30 


$TS6L012 

S8I/S35 


11.167 

sellout 


Qaar Channel 
Cnterteinment 


CHER. TOMMY DRAKE 


Giant Cantar, 
Harshay, Pa. 

July2« 


t722JM 

SS3/S45.75 


9,735 

10.027 


aear Chennel 
Entartainmant 


PHISH 


Alhal Pavilion at Walnut 
Craak. Ralaigh, N.C. 
July 27 


S672.465 

S41 5Q/S3S SO 


17,881 

20,000 


Clear Channel 
Enlarlainment 


IRON MAIDEN. DIO, MOTORHKAD 


Madiaon Squara Gardan. 
Naw York 

July 30 


$661418 

$48/535 


i43n 

14,536 


Clear Channel 
EntenainiTMnl 


JACK JOHNSON A BEN HARPER 


Hollywood Bowl, 
Hollywood 

Aug 4 


$624,064 

S46.5Q/S21.50 


16,721 

sellout 


Andrew Hewitt. 
Bill Silve Presents 


PHISH 


Poft-Gaiatta Pavilion at Star 
laka, BurgaOstown. Pa. 

July 29 


$609,808 

S41.5Q/S39.50 


18382 

23,1BB 


Claar Channel 
Entertainment 


CHER: TOMMY DRAKE 


Schonanstain Cantar. 
CotunAus, Ohio 

Aug. 1 


$808,086 

$77.75/537.75 


9.314 

12,607 


Ctaar Channel 
Entortefnment 


JOHN MAYER A COUNTING 
CItOWS, GRAHAM COLTON 


Tariat Cantar. 
MInnaapolla 

July 31 


$S78LI64 

$47.25 


12.127 
13,866 


Clear Channel 
EntartainnMnt 


JOHN MAYER & COUISmNG 
CROWS, GRAHAM COLTON 


DTE EfMrgy Mualc Cantat, 
Clarfcflton, Mieli. 

Aug. 2 


$574,789 

S48.50/S35.SO 


1S374 

sellout 


Clear Channel 
Entertainment. Palaoe 
Sports & Efitartakintant 


JOHN MAYER A COUNTING 
CROWS, GRAHAM COLTON 


Milwaalcaa 

Aug. I 


$572,251 

$45.50/530.50 


17321 

22.287 


aear Channel 
Entartainmant 


CHEIt TOMMY DRAKE 


Rocktonl Ma^CaiNra, 
n i» 1, Im ■<! Ill 

HOCKIOni. III. 

July 26 


067.584 


im 


Cteer Channel 
Entertatnma nt 


JOHN MAYER & COUNTING 
CROWS, GRAH^^ COLTON 


DpMhiaWbodiNildwll 
Pavilion. Tha Woodlamli. Taxat 

July 25 


SS57.780 

$47.50/535.50 


15,071 
15,801 


Claar Channel 
Entertainment 


LOUAMLOOZA: JANE'S AODtCDON. 
AUDtOSLAVE, INCUBUS, QUEENS OF THE STOW 
AGE. JURASSIC 5. THE DONNAS * OTHERS 


Tonany Hilfigor at Jonas 
Baach Tbeatsr. Wantagh. N.Y 

July 30 


$541,143 

556.50/510 


ii3n 

13,944 


Clear Channel 
Entertainment 


AMERICAN IDOLS LIVE 


Continantal Airlinss Araaa, 
East Rirtharford. N J. 

July 30 


fi22J72 

547/527 


13,896 

sellout 


AEG Uva 


JOURNEY, STYX ft REO 
SPEED WAGON 


Wachovia Cantar, 
Phlladalphia 

July 22 


1817,461 

557/547/532 


9.718 

13,211 


Concerts Waal 


M' COLUMBIA: RfTMO, SABOR k SENTIMIENTO: 
CHAMJE ZAA. ATERCIOPELAOOS. GRUPO GALE. 
GALY GALUNO 1 OTHERS 


Madison Squara Qardan. 
Naw York 

July 19 


$G16M6 

$90 SO/S70 SO/S60 SCV 
530.50 


10,151 

15.123 


CabiasConanunteadont. 
Empire Marfcetkig Groep 
ft bitertairaner* 


JOHN MAYER & COUNTING 

CROWS, GRAHAM COLTON 


UMB Bank Pavilion, 

Maryland H*(ghM. M«. 

July 29 


5509 J29 

t4&/S3t 


14,7n 

31.000 


Ciesr Channel 
E Meftalwmewl 


JOHN MAYER ft COUNTING 
CROWS, MAROONS 


Coots Amphithaaua, 
Cbola Vista. Cattf. 

July 19 


$499,780 

549.50/541 50/535.50 


113Z7 

15,000 


House ol Bluas Concerts 


STAR ACADEMIE 


KC Irving Ragloaal Cantra. 
Bathurst Naw Brunswick 

July 17-19 


5499,563 

{$694,089 Canadisnl 
$26.43 


17321 

five sellouts 


Qillatt Enlartalmnant 
GroMp. Productions J 


AMERICAN IDOLS LJVE 


Wachovia Cantar, 
Philadelphia 

July 27 


$497 JS6 

$47/527 


12.628 

sellout 


UG Uva 


JAMES TAYLOR 


Rivarhand Music Caatar, 
Cincinnati 

July 29 


$49M80 

5S5itlO 


14317 

21.004 


Claar Channel 
Entartainmant 


AMERICAN IDOLS LIVE 


MCI Cantar. 
Washington. DX. 

July 26 


$493,544 

54B/S28 


12.718 

sellout 


AEG Uva. 
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After more than 25 years with 
the Houston Livestock Show & 
Rodeo, talent buyer Lori Renfrow 
will step down from her post at the 
end of the year. 

Renfrow, who started with the 
show as a high-school intern in the 

GM's office and 

remained through the 
event's move from the 
old Astrodome to 
Reliant Stadium this 
year, will stay on to 
consult in talent buy- 
ing for the 2004 show, 
set for March 2-21. 

"The best way for 
me to say it is that 
after 25 years, it was 

time for me to make a 

change," Renfrow 
says. "It has been very exciting and 
challenging, but 25 years is a long 
time to be anywhere." 

Renfrow is a highly respected 
buyer, having overseen millions of 
dollars of diverse talent booking for 
the biggest event of its kind. Acts 
booked by Renfrow include Selena, 
Bon Jovi. Reba McEntire, George 
Strait, Destiny's Child. Enrique 
Iglesias, ZZ Top, Patti LaBelle. 



RENFROW: SERVED FOR 25YEARS 



Faith Hill, Tim McGraw, Conway 
Twitty and Hank Williams Jr. 

Booking talent at the event will 
shift from Renfrow's office to the 
show's marketing, entertainment 
and presentations department, 
with Renfrow aiding in the transi- 
tion. "This show is very important 
to me," she adds. "I love the people 
and the purpose." 

Renfrow declined to comment 
on what her future plans might 
be. She is currently first VP of the 
International Entertainment Buy- 
ers Assn. and incoming lEBA 
president. 

TOURS AND SUCH: Lyric Street 
act Rascal Flatts will headline 
the 30-datc Crest Night Effects 
Whitening Presents the CMT 
Most Wanted Live Tour sponsored 
by Comfort Inn, by Choice 



Hotels. The tour, produced by 
TBA Entertainment, begins Sept. 
26 at Ralph Engelstad Arena in 
Grand Forks, N.D., and concludes 
Dec. 4 at the Arrowhead Pond in 
Anaheim, Calif. Also on the bill 
are Chris Cagle and Brian McCo- 



On The 
Road 



ByRoyWoddell 

iwaddell@blllboard.com 




mas, with CMT personality Lance 
Smith as host. 

Joe Satriani will reprise his G3 
tour with Steve Vai and Yngwie 
Malmsteen. beginning Oct. 9 at the 
Dodge Theatre in Phoenix. Con- 
firmed dates are on the books 
through an Oct. 18 Creek Theatre 
show in Los Angeles. 

Tim McGraw will return once 
again to the northeast Louisiana 
backwoods from whence he sprang 
Sept. 14 to host Swampstock 2003, 
his ninth annual celebrity concert, 
Softball challenge and online auc- 
tion at the Tim McGraw Sports 
Complex in Rayville, La. Proceeds 
from the event will benefit 
Rayville's Dixie League Baseball, 
the Steve Colvin Memorial Schol- 
arship Fund and other youth caus- 
es in the area. 

Participating in this year's event 
will be McGraw and Faith Hill, 
along with Buddy Jewell, the War- 
ren Brothers and others. 

Cross Canadian Ragweed will 
host "Waylon Jennings; The Red 
River Tribute" Sept. 19-20 at 
Saengerhalle in New Braunfels, 
Texas. .AcU already on board 
include Lee Ann Womack. Billy 
Joe Shaver, Jason Boland & the 
Stragglers. Cooder Graw, Travis 
Linville, Ray Wylie Hubbard and 
the Mike McClure Band, Proceeds 
will benefit diabetes-related causes. 
The concert will be recorded for a 
double-live CD slated for a Christ- 
mas release. 

Toronto-based Thousand Foot 
Krutch is prepping for a Canadi- 
an tour, beginning Nov. 12 in 
Calgary, Alberta. 

Fischerspooner begins a fall 
tour Sept. 14 at the Crystal Ball- 
room in Portland, Ore. The tour 
includes two nights at San Fran- 
cisco's Fillmore Sept. 15-16, and 
House of Blues clubs in Las 
Vegas: Anaheim, Calif.: West Hol- 
lywood: New Orleans: and Chica- 
go. Kenna supports on all dates. 
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Conferees Dissect Challenges In Today's Biz 



BY GAIL MITCHELL 

Mimi BEACH— The fourth annual 
Billboard-American Urban Radio Net- 
works R&B/Hip-Hop Conference, held 
Aug. 6-8. addressed a range of issues 
affecting the genre, from the future of 
hip-hop to street presence and payola. 

Panelist Chris Lighty livened up 
proceedings by exhorting conference 
attendees to "market ourselves |or| 
corporate America will trick us into it." 

The Violator president/Jive senior 
VP's frank comments were made dur- 
ing the Aug. 8 "Beyond the Music" 
session. 

"Artists don'l get paid selling rec- 
ords." emphasized Lighty. whose com- 
pany handles 50 Cent. Missy Elliott 
and others. "They get paid through all 
the ancillary things they do. So we 
have to do jmarketingj on our own 
terms without putting black paint on 
our faces. 

"We were purists when hip-hop was 
getting started. Now we have to be 
realists — and respectful of what we've 
built in the last two decades." 

Forecasting what lies ahead dur- 
ing the "Emerging Trends — Rhythm 
Nation 2003" panel. Damon'Wil- 
liams, PD of digital music service 



Music Choice, predicted the return 
of classic hip-hop. 

"I call it hip-hop for adults." Wil- 
liams said. "One of our biggest chan- 




nels is Old-School Rap. There's a gen- 
eration of older hip-hop fans who like 
50 Cent and others but still want to 
hear old school like Whodini." 

VP Records director of publicity 
Michelle Lin foresees "growing accept- 
ance and integration of world music 
within the mainstream. " 

And while Jive Records .senior direc- 
tor Jeffrey Sledge anticipated "major 
labels integrating the technology kids 
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RIGHT THURR 
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GET LOW Ul Jon & The Ead Side Boyz Featuring Ying Yang Twins v 
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INTO YOU 


Fabolous Featuring Tamia Or Ashatiti v 


o 


7 




SHAKE YA TAILFEATHER 


Neltv. P. Diddy a Murphy Lee -9 
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LIKE GLUE 


Sean Paul 9 
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LETS GET DOWN 


Bow Wow Featuring Baby 9 
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MAGIC STICK 


Ur Kim Featuring SO Cent 
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CAN T STOP, WONT STOP 


Young Gum 
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GET BUSY 


Sean Paul v 


CD 
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DAMNI 

ARISTA 
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David BaiHMr Feabiring ur Rip 


13 


12 




LIGHT YOUR A** ON FIRE 


BustB Rhymes 
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21 QUESTIONS 


50 Com Featuring Nale Oogg -9 
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CANT LET YOU GO 


Fabolous Fearing Mike Shorey & ur Mo 9 
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IN DA CLUB 


SO Cent 9 
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WHERE IS THE LOVE? 


Black Eyed Peas -v 












.'CJ 


25 




24- S 


Tl. *? 












21 


16 




NEVER SCARED 


Bone Crusher Featuring Killer Mike & Tl. v 
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1 KNOW WHAT YOU WANT Buds Rb) 


inei&UBhaliCsref Featuring TtuRipnodiSqsMl 






SUGA SUGA 


Baby Bash Featuring Frankie J 
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LA LA-LA (EXCUSE ME AGAIN) 


Jay-Z -9 






WHERE THE HOOD AT? 


DMX 



are using now to work in unison to 
make money together." MTV manager 
of music and talent Buttahman put the 
ongoing conflict in more colorful terms. 

The Internet is ^xjur new chick: the 
record store is your wife." he noted. 
"We have to learn how to balance that 
relationship." 

So So Def principal/producer Jer- 
maine Dupri addressed everything 
from his new job as Arista's senior VT 
to future industry opportunities dur- 
ing the .^ug. 8 keynote Q&A session. 

"Yve got a job now." Dupri said. "I'm 
definitely in a different space than I 
was. With .Arista, it's important that So 
So Def is still as loud as it was with 
Columbia. On the street side. Arista 
really isn't as loud as it should be." 

Regarding the future. Dupri ob- 
served. "It's going to definitely get 
harder for people to get signed. Those 
label deals the>' were giving out four 



or five years ago are gone. We took all 
the money. They aren't giving that 
[kind of] money out anymore. " 

The Living Legends Foundation 
brought together a round table of wt- 
eran radio programmers and label 
executives to share perspectives on 
"Building Tomorrow Together." 

Addressing the challenges faced by 
both major and independent labels. 
Atlantic VP of urban promotion Morace 
Landy said, "We're all in a new space, 
because the industry is changing con- 
stantly. It is becoming more and more 
difficult to get a record on the air. more 
and more difficult to get a record to sell." 

On the subject of payola, the pan- 
elists made their positions quite clear. 
"Ninety-nine to 100% of the time 
when money comes with a record, that 
means it's not good enough to play 
anyway, " mainstream R&B WEDR 
Miami PD Cedric Holl>^«x)d said. 



Moderator and radio vet Jeny Bould- 
ing added. "In 2003, the number of 
coin-operated |PDs| is diminishing." 

The foundation also presented its 
11th annual awards dinner, honoring 
black music industry pioneers. This 
year's honorees were Jerry Rushin, 
manager of Miami's WEDR and adult 
R&B WTIQT: Robert Johnson, founder 
of Los Angeles-based Delicious Rec- 
ords: Charles Warfield Jr.. president/- 
COO of ICBC Broadcast Holdings; 
attorney and veteran record executive 
Vernon Slaughter: Terri Rossi, former 
BMC Distribution executive and for- 
mer Billboard chart manager; C.C. 
McClendon. Arista VT of R&B promo- 
tion: and Terry Avery, operations man- 
ager of Charlotte. N.C.. stations 
WTEG.WBAVandWCIV. 

Additional reporting by Rashaun Hall, 
Rhonda Baraka and Skip Dillard. 



R&B/Hip-Hop Confab Grows 
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More than just panels, 
showcases and awards 
were the order of business 
at the fourth annual Bill- 
board-American I'rban 
Radio Netu'orks R&B/Hip- 
Hop Conference & .Awards 
(.see itory. above). In addi- 
tion to announcing two 
nevv programs during the 
event-filled week, confab 
co-sponsor ALIRN put word 
out about a third series. 
"The New Pete Rock Old Skool Mbi " 
joins "Vwt in Holl>\\'ood" and "Hip 
Hop Wire" (Rillbnard. .Aug. 16) on 
AURN's nationally syndicated roster. 
The weekly show premiered .Aug. 1 1 . 

There's no doubt Q&,A keynoter 
Jermaine Dupri is busy in his dual 
roles as So So Def Recordings CEO 
and Ariiita senior VP. But the steadily 
moving executive says he's still forg- 
ing ahead with a slate of projects out- 
side the music realm. His So So Def 
Sports management division is "fully 
in effect," with 35 football players 
signed. And he plans to roll out his 
clothing line, Dupristyle, this fall. 

I'd like to send out a HUGE thank- 
you to e\'eryone who participated in 
and/or attended this year's confer- 
ence/awards show, as well as to all 
the dedicated staffers behind the 
scenes. Each year, the conference 
grows bigger and stronger. We 
couldn't do that without your valu- 
able and unflagging support. 

ON THE RECORD: So So Dcf/Arista s 
Anthony Hamilton signs an exclu- 
sive worldwide co-publishing pact 
with Universal Music Publishing 
Croup. His debut album. "Comin' 
From Where I'm From." arrives 
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Sept. 23. TSno of his songs ("Corn- 
bread. Fish and Collard Greens." 
"Lir Mama") arc featured in the 
upcoming Beyonce Knowles flick 
"The Fighting Temptations" . . . Hid- 
den Beach Recordings launches sub- 
sidiary' label Still Waters, which will 
concentrate on inspirational music. 
Its roster thus far includes singer/ 
songu'riter/musician Keite 'Young 
and female vocalist Onitsha. 

Montell Jordan's si,\th album and 
first on his Koch Entertainment- 
distributed label the Enterprise Inc. 




is the Oct, 7 release "Life 
After Def": first single is 
"Supa Star" , , , Also coming 
Oct. 7: Freddie Jackson. The 
R&B veteran signs with 
indie label Martland Enter- 
tainment, headed by CEO 
Tony Smith. His "It's Your 
.Move" is the label's first 
release. The album is distrib- 
uted through Empirc/BMG 
Musicwerks. 
Following her guest stint 
on DMl/irr\' Records' "Church: Songs 
of Soul & Inspiration." Stephanie 
Mills returas with her first new R&B 
album in 13 years. "Bom for This" 
bows in November on Mills' JM label. 

SCREEN SCENE: "The Cheetah 
Girls," executive-produced by 
Whitney Houston and Debra Mar- 
tin Chase ("Rodgers & Hammer- 
stein's Cinderella"), bows Aug. 15 
on the Disney Channel. Raven 
Simone (Disney's "That's So 
Raven ") and 3LWs Adrienne 
Bailon and Kiely Williams star as 
members of a teen musical group, 
based on characters from the book 
series by Deborah Gregory. 

MEMORIES: We all know about Gre- 
goiy Mines' stellar accomplishments 
as a dancer/actor. But Hines — ^who 
died Aug. 9 at the age of 57— also 
tapped his way onto the R&B charts 
vWth two top 10 singles, written and 
produced by Luther Vandross. I'm 
talking about his 1987 No. 1 duet 
with Vandross. 'There's Nothing Bet- 
ter Than Love " and 1988's 'That GiH 
Wants to Dance With Me." Here's a 
toast to yet another multi-talented 
artist taken from us before his time. 
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Muslcii 

R&B Confab Sizzles In Miami Beach 




Billboard and American Urban Radio Networks (AURN) 
teamed again for the R&B/Hip-Hop Conference and Awards 
in Miami Beach. The event was preceded Aug. 5 by the BMI 
Urban Awards at the Fontainebleau Hilton; it was capped 
Aug. 8 with the Billboard-AURN R&B/Hip-Hop Awards at 
the Jackie Gleason Theater. Pictured are highlights from 
the event. (Photos: Arnold Turner) 



Closing the three days of panels was the gathering for "Emerging 
Trends— Rhythm Nation 2003." The panelists, from left, were 
Cornerstone Promotion VP of urban marketing and promotions 
Chris Atlas. Groovement CEO .\nasa Troutman. moderator and 
liillhoard rap/urban staff writer Rashaun Hail. Music Choice 
director of programming Damon Williams. VP Records director 
of publicity Michelle Lin. MTV manager of music and talent Bul- 
tahman and Jive Records senior director Jeffrey Sledge. 





I 




Participating in "The New Art of the Deal" p.iuil wxiw in.in Ittt. 
attorney Bernard Resnick. Slip-N-SUde CEO Ted Lucas, panel mod- 
erator and Billboard R&B senior writer Gail Mitchell, C.reeneStreet 
Records president Haqq Islam. Break "Em Off Records CEO Dan 
Brown and VP Records VP of marketing Randy Chin. 



At the AURN-sponsored "Let's Gel It On" radio panel, from left, are 
S()undt:heck Inc. principal Ken Spellman. J Records national director of 
promotion Stephanie Lopez. ALIRN president of program operations and 
affiliations Jerr>' Lopes, adull R&B VVIIQT Miami music director Karen 
Vaughn, AURN senior VP of operations Glenn Bryant. AURN director of 
entertainment programming Ron Atkins. liillhoard editor-in-chief Keith 
Cirard. Sirius Satellite Radio program manager of the R&B division Tonya 
Byrd and adult R&B WHUR Washington, U.C., PI) Dave Dickinson. 



The Living Legends Awards Dinner capped off the evening of Aug. 7. 
Pictured, from left, are AURN president Jay Williams, Billboard R&B 
senior writer Gail Mitchell. Billboard R&B^ip■hop charts manager 
Minal Patel. fi/V/^Joflrt/ editor-in-chief Keith Girard, Billboard R&B 
sales manager Johnna Johnson. Living Legends honoree and Terr! 
Rossi & Associates principal Terri Rossi and Billboard president and 
puhlisher John Kilcullen. 






BMI brought out a number of A-list producers for the "Super Pro- 
ducers" panel it sponsored. They included, from left. Cool, Plat- 
inum Brothers' Mike Chesser, Dre, panel moderator and BMI VP of 
writer/publisher relations Catherine Brewton. Platinum Brothers' 
Adam Gibbs, Rodney Jerkins and Jazze Pha. 



Fin;incc was the u-^k ai the "DolhirS & Si-n.-^t'" p.-incL \tl^ nJi ls. imi;; k ll. 
included Woods & Middleton LLC co-founder Matthew Middleton. SESAC 
director of wnter/publisher relations James Leach, Sound Recording Spe- 
cial Payments Fund Financial Group LLC executive director Enex Steele, 
panel moderator/Airplay Monitor R&B managing editor Skip Dillard. ABB 
Records president Beni B. and the Royalty Network president Frank Liwall. 



ALRN celebrated all of the awards show fmalists at its Salute 
to the Finalists cocktail reception. Joining in are. from left. 
Al'RN on-air personalities Kiki Shepard and Tanya Hart. 
AURN president Jay Williams and AURN on-air personalities 
Anji Corley and John Monds. 



A number of top-level executives attended the "Beyond the 
Music'" paneL sponsored by SLS Loud Speakers. Shown, from 
left, are the Mastermind Group president Erin Patton. Violator 
president/Jive Records senior VP Chris Lighty, Billboard con- 
tributor and panel moderator Rhonda Baraka, New Media 
Strategies CEO Pete Snyder. Simmons Lathan Media Group 
coo/president Will Griffin and entertainment attorney/artist 
manager John Kellogg. 



Acior IJris Klh;. illliO's ' The Wire"), left, and .-UIRN on-air personality l(us.~ I'; 
kept things moving as co-hosts of this year's awards show. 




•Arista senior VT/So So Def Recordings CEO Jermaine Dupri. right, took questions fi-om Billboard rap/urban staff writer 
Rashaun Hall at the Billboard Q&A. 



22 



www. billboard. com 



BILLBOARD AUGUST 23, 2003 



^MiUiksMusic 




Atlantic recordinji act the Nappy H<i 
their performance of current single 



its got the crowd j^oing during 
Koun' the Cilobe. " 



ABB Records act Little Brother rocks the stage. 




Bongiovi Entertainment's Deep Side paused for the camera after 
performing at the new-artist showcase. 




RAiB Founders Award recipient Betty Wright, right, and Hip-Hop 
Founders Award recipient Grandmaster Flash bask in the glow 
of their night with their gift bags, courtesy oi Billboard and Take 
Out Marketing. 




New-artist showcase performers got together for a quick photo. 
From left are 1 Toja Entertainments Chandra Simmons, Ewe- 
neek Management & Entertainment's Gia. Miracle Street Man- 
agement s Bianca and Zion Records' Zion, who is accompanied 
by her dancers. 




More up-and-coming acts from the new-artist showcase smile for 
the camera. From left are Saadiq Entertainment's Jah'kista, Sowa 
Recordings' Kamaflaj. a showcase attendee, the Royalty Network's 
Calibe, an attendee. Newsmakers Production's Ml the Lyrical Mis- 
tress, an attendee and Big Picture Entertainment's Black Juice. 
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Backstaf^e. al the awards show. Billboard president and publisher 
John Kilcullen. second from right, welcomes, from left. Coodvibe/ 
DreamWorks recording artist Mystic. So So Def/Arista recording 
artist Anthony Hamilton. AURN on-air personality T^nya Hart and 
Skyblaze Recordings artist Goapele. Mystic, Hamilton and Coapele 
performed during the event. 




Ernie Green Entertainment's Que & Malakia make beautiful music 
together al the new-arti.st showcase. 



DMC. right, of pioneering rap group Run-D.M.C. hooks up with 
tiillboard president and publisher John Kilcullen during the 
conference. 




Poc Boy recording artist Jacki O. strikes a pose on the red carpet 
prior to the show, 
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Light Your A" On Fire 1521 57 




Walked Ouna Heaven 
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In Those Jaem 
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What Up Gangsta ^^48 




Pon Oe River. Pon De Bank 
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GqI Low 

1 1 ,0'. & ihe emi side b0« (bmlivtr 


29 


25 




Put That Woman First £S4j 64 




Ice Cream 




Right Thnrr 
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The Only Thing Misiin' 
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Into Vou 
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What A Girl Wants 


.1 

7 




Crazy 1" LovB 
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Stand Up 
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So Gone 
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Superstar KlJ 54 




Far Away 






Like Glue 
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Read Your Mind 
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Come Over 
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Find A Way 
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Never Leave You - Uh Ooh. Uh Oooh! 
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Busted 


Thoia Thoing 


€D 
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Clubbin |63] 68 




Mighty D-Block |2GiMzUp) 
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17 




Let's Get Down 


39 
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21 Questions C64j 67 




Naggin 
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Baby Boy 
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I'll Never Leave 16 
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Can t Stop, Won't Stop 
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Rain On Me W~ 






1 Need You Now 
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Faithful To You 






Love At 1st Sight 
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Never Scared EMJ — 




Getting Late 
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My Love is Like... Wo 
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44 
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La La-La (Excuss Ml Again) 


E>B 




Calling All Girls 
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1 Wish 1 Wasn't 


31 




Can't Let You Go 
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Fire (Yes, Yes Y'lll) 
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Damn' 
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Where The Hood Al'> 1 
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Magic Stick 
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feelin' Fieaky Ij^ 


^66 
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Rock Wit U lAwww Babyl 
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Step In The Name Of Love 
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Summertime 




Act A Fool 
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Like A Pimp 
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Crazy 




Nookie [Real Good) 
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In Oa Club 
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Superstar/Flying Without Wings 
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Uh-Oh 
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Let's Gel Down 
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Starling With Me 
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Like Glue 
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Into YoB 
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My Love Is Like...Wo 
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Soul Shake 
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Snake/I'll Never Leave 
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How You Want That 
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NaNa Na Na 
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Miss You 
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Bump, Bump, Bump 


AilNighl Long 
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Get Busy 


59 
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Ghetto Musick 
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Damn! 
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When You Hear That 
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PIMP 
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36 
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Never Scared 
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Tonite. I'm Yours 
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Gel Low 


37 
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In Love Wit Chu 
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63 






Shake Thai Monkey 


Officially Missing You 
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Angel 
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Sitiigy 
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Thoia Thoing 


39 
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Slap/Excuse Me Miss Again 


64 
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So Gone 
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Cop That Sh«1 
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1 Love You 
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Chow, Chow, Chow 
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1 Don't Wanna Hurt Vou 


67 






Agent Orange 
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Crazy In Love 


42 


37 




21 Queslions 


47 




Crazy 
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Rock Wit U (Awww Baby) 


43 
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Don't Wanna Try 








Where The Hood At? 








Light Your A" On Fire 


44 

45 
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Roun' The Globe 
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Frontin' 

pHAHtfuiiAi jiyz 'SiAniitAf;'WSUj 


32 




Through The Rain 
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Step In The Name Of Love 
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Fire (Yes, Yes Y'all) 
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Step Daddy 
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If Vou Let Me 

ITM W,.|Y ..■fljtUm 


47 


?H 


Pump It Up 1 
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Rich Man 
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Never Leave You - Uh Ooh. Uh Ooohl 
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The Jump Off 
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Suga Suga 
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I'm Glad 
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Yukmouth Has Praise 
For West Coast Rap 



Yukmouth, who is one-half of 
the well-known Oakland, Calif., rap 
duo the Luniz, is excited about his 
new solo album. ' Godzilla, " which 
Rap-a-Lot Records released earlier 
this month. 




: 2O03, VNU Bji 



ipilM by NiH^n Scu^dScan Irom 



YUKMOUTH; GIVING PROPS 



He says the first single from the 
set, ' Nothin' 2 a i3o$$," is strictly 
about the West Coast. 

"It's giving props to the West," he 

notes. "It's got the 

West Coast beat. 
I'm rapping about 
West Coast places. 
I'm putting the 
West Coast back 
on the map." 

Yukmouth says 
the song's intent 
is to remind the 
hip-hop commu- 
nity that West 
Coast rap is alive 
and well. "Ever 

since Pac [rapper T\ipac Shakur] 

died, people feel like the West Coast 
fell off. I want to prove that there's 
more on the West Coast than just 
Dre and Snoop." 

As a member of the Luniz, Yuk- 
mouth and his partner, Knumskul, 
earned prominence in hip-hop with 
1997's "Lunatik Musik," It spawned 
the hit -I Got 5 on It. " 

He made his solo debut in 1998 
with "Thugged Out: Albulation." fol- 
lowed by 2001 s "Thug l^rd: The 
New Testament" and "Block S'*t." 

Last year he released a DVT) and 
soundtrack titled "United Ghettos of 
America. " He is working on the fol- 
low-up, which he plans to release 
early next >'ear. Yukmouth says of the 
piece, "This is a hip-hop documen- 
tar>' that features e\'er>'onc from your 
faTOrite porno star to your favorite 
athlete and actor," 

Yukmouth says he has learned to 
appreciate being a solo artist as 
much as he enjo.\'s being in a group. 



"I like being in a group because it's 
less work; it's a group effort But solo 
I like because I get to do what I really 
want to do; I get to spit rhymes I 
really want to spit Solo is a little bet- 
ter. You get more money." 

Yukmouth and Knumskul arc 
working on a Luniz reunion album 
due in first-quarter 2004. 

"Godzilla " features guest appear- 
ances by Aaron Hall. Kurupt, Dru 
Down, Devin the Dude, Bun B of 
UGK and C-Bo. Yukmouth plans to 
promote the CD through nation- 
wide promo appearances. He is 
also setting up his own label, 
Smokealot Records, in conjunction 
with Rap-a-Lot, 

TOURING DIRTY SOUTH STYlf: David 
Banner. UlJon & the East Side 
Boyz, Chingy, Killer Mike and FieM 

Mob are sharing the stage on a 15- 
city Dirty South tour. It kicked off 
July 31 in Jackson, Miss,, and will 
wrap Aug. 30 in Pittsburgh. 

The trek is produced by Ujaama 
Entertainment. The remaining 
dates are Killeen, Texas (Aug, 15), 
Tulsa, Okla. (Aug, 17), Madison, III. 
(Aug. 21), Nashville (Aug, 22), Lit- 
tle Rock, Ark. (Aug. 23), Houston 
(Aug, 24), Memphis (Aug. 30) and 
Atlanta (Aug. 31). 



BeatS(S( 
Rhymes 



By Rhonda Baraka 

rtxtrakoScomcast.nst 



GOOD, ClfAN FUN: Shocklee Enter- 
tainment, helmed by industry vet 
Hank Shocklee, will partner with 
the Urban League of Long Island to 
present the Family and Kids Expo 
.Aug. 23-24. 

"It is going to be fun for the entire 
family. We"re bringing out the best of 
the entertainment community for 
this exfent" Shocklee says. 

Shocklee is best-kncum for his 
work with Public Enemy. He has 
al.so lent his production skills to LL 
Cool J. BeU Biv DeVoe and EPMD. 

""The most-requested videogame, 
technology, music and fashion com- 
panies are all joining us to provide a 
great time for the kids while also 
doing something positK'e for the 
community." he says. 

Some 200 exhibitors are expected 
to participate in the event, which will 
be held at the SUN\' College at Old 
Westbury, N.Y., and is co-sponsored 
bv New York radio stations WBLS 
(R&BI and WLIB (black talk). 
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SO GONE O Monka ^ 

y QLioTTSPi't i jAMAM. iMfuionxcuNwwawMj muAHUiwrtu O J j-xr^vm 


1 




77 
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READ YOUR MIND Avant 
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BUSTED The laley Brothers Featuring Ronald Isley & JS 
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LIGHT YOUR A" ON FIRE Busta Rhymes 
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SUGA SUG A Baby Bash Featuring Frankie J 
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GET BUSY O Sean Paul 9 
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FOREVER R Kelly 
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SMOOTH SAIUN' i Roscoe 1 
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1 WANT YOU 0 Thalia Featuring Fat Joe 1 
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DIDNT YOU KNOW O The' Bayee 
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OOH WEE o Mark Ronson Featuring Ghosttace 8i Nate Dogg 

... j.,| ., 1. . .. , j..-,MAiiri^CEEsrFHEi:«AiLt. o i EiiF--irj. EEi 


80 


34 


34 




21 QUESTIONS O 50 Cent Featuring Nate Dogg v 
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SHAKE THAT MONKEY O Too Short Featuring Lil Jon & The East Side Boyz 
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MISS P. O Cherish Featuring Da Brat 
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IF 1 CANT 50 Cent 
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FANATIC O Vivian Green 
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NEVER SCARED 0 Bone Crusher Featuring Killer Mike & T.I 

, ■. -, -.i - 1 ® O OetSA' -M^RSDEC npMn7-wisu 


8 


91 


75 


75 




REST OF OUR LIVES JeHrey Osbeme 


75 


36 


29 




I'LL NEVER LEAVE O R. Kelly 
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DANGER Erytah Badu 
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Music 

Live Scene Props Falling Music Sales In Spain 



BY HOWELL LLEWELLYN 

MADRID — The magic of live concerts is proving 
to be a bulwark against falling album sales in 
Spain. The live music scene is healthier than ever 
this simmering summer, and top Latin America- 
based executives are taking note. 

Spanish Ixxiking companies are pioneering 
the latest streamlined concert tour methods so 
that artists and fans end each evening with a 
warm buzz. As the album sales crisis seeks to 
heal itself, fans are more willing to pay large 
sums to see their idols onstage. 

"Our aim is to give a global service to the 
artist, from management, arranging the tour, 
promotion, legal cover, merchandising — the lull 
works," says Rosa Lagarrigue, founder and direc- 
tor of management and booking companies 
RLM Spain and RLM International. The busi- 
nesses have offices in Madrid and in Miami and 
Mexico City, respectively. 

"RLM has to become stronger than ever, ag- 
gressively organizing concerts in and outside 
Spain," she says, citing the difficult climate for 
music sales. "The key to this is offering a complete 
^obal service and obtaining the best sponsorship." 

Among artists managed by RLM are Alejandro 
Sanz — whose next album arrives in September — 
Ana Torroja, Miguel Bose, Miami-based Bacilos, 
Mexico's Inspector, Malii, Mexico's Natalia Lafour- 
cade (in Spain only) and Pedro Guerra. 

Forward tour planning is essential, e.special- 
ly with top artists. Sanz's tour of Latin America, 
the U.S. and Spain next year "is already very 
well-defined," Lagarrigue says. 

At the same time, RLM is arranging tours this 



year in Latin America by La Oreja de Van Gogh, 
Guerra, Torroja and Alex Ubago; this November 
it will arrange a tour by the most successfiji of 
Spain's "Operaci6n Triunfo" ("OT") TV talent 
show participants, David Bisbal. 

From August into the fall, RLM has also 
booked Spain tours for "OT' acts Manu Tenorio 
and Hugo & Nika. All are managed by Academia 
de Artistas. Academia was specially created to 
manage 29 of the 32 "OT' participants who have 
appeared in the shows' two 
editions and to arrange a his- 
toric "OT" scries 1 and 2 com- 
bined tour, which took place 
July 3-Aug. 3. 

An average of 10,000 fans 
attended each show on the 
17-concert tour. (Barcelona 
had ticket sales of 17,000.) 
Academia director Eva Ce- 
brian explains that fans who 
spend the winter following 
the almost daily "OT' shows 
leapt at the "unrepeatable" 
chance of seeing those 
artists live. 

"The effect of 'OT' artists 
appearing live is electric for 
many fans, and in turn it 
generates more CD sales," 
Cebriin says. 

All artists appeared at least once, and Bisbal, 
who is busy with promotion in Latin America and 
the U.S., performed at two of the 17 concerts. 

Another big Spanish booking agent is Planet 
Events, part of the music conglomerate Gran 




ROTONDO: IN A WIN-WIN SITUATION' 



Via Musical, which unlike RLM has no man- 
agement service even though RLM owns 49% 
of it. Director Sandra Rotondo says, "We 
mainly bring Latin American artists to tour 
in Spain, such as Mana, Chayanne, Juanes or 
Shakira, and concert-going is definitely in- 
creasing this year." 

She says 250,000 people saw Mexico's Mana at 
15 concerts earlier this summer. "Part of the 
secret is that every show is different, geared to 
the local conditions and us- 
ually with a local artist as an 
opening act. 

"When you choose the 
right moment and use radio 
to your advantage, you're in a 
win-win situation," Rotondo 
says. "Tike Juanes, for exam- 
ple. His records started sell- 
ing well last November as a 
new artist here, but now we 
have a 25-<;oncert tour lined 
up from late July through 
August that will be sold out." 

Latin America-based record 
executives agree that touring 
and concert activity provide a 
temporary salvation to the 
record industry. "Music itself 
is not in crisis, " says Ifiigo 
Zahala, president of Warner Music Latin Ameri- 
ca. "What is in crisis is the CD format But the 
consumption of music is growing all the time." 

Jesiis L6pez, chairman of Universal Music 
Latin America/Iberian Peninsula, remarks that 
"concerts cannot b« pirated like CDs. The rit- 



ual of meeting up with other people in a com- 
mon space to enjoy music and admire an artist 
makes us feel less isolated — concerts help to 
break the solitude." 

Another leading Spanish tour operator, Inigo 
Argomaniz — who manages La Oreja de Van 
Cnjgh and Ubago. among others — says this year 
has seen a "spectacular" rise in international 
touring in Spain. "Springsteen and the Stones 
sold out quicker than ever, " he says. "The Bilbao 
concert [with 40,000 fans] sold out in two days. 
In 1998, they played the same venue, and it took 
three months to sell out. 

"I think the explanation has to do with the 
uncertain political climate, wars and so on — peo- 
ple have to go out and have fun," Argomaniz con- 
tinues. "Also, Spain used to be slow about selling 
concert tickets. All that has changed." 

The key to a successful tour is sponsorship, 
Lagarrigue says, and the fine tuning needed to 
decide which product is appropriate for which 
artist Lagarrigue says she is now working on 
sponsors for Sanz's 18-gig May 2004 tour. "In 
the U.S., you have to have the tour first before 
a sponsor will jump on board. For Spain, we 
had Imobile-telephone company] Moviestar 
signed up before Alejandro's August-Septem- 
ber 12004] dates were finalized." 

In July, Lagarrigue signed a deal with tele- 
phone company Nokia for the summer/autumn 
tour by new chill-out/flamenco Sony Music 
Spain signing Chambao. "TVademarks are a fan- 
tastic vehicle Ito sell concerts], and we are mak- 
ing ourselves more European," Lagarrigue s^, 
pointing out that Spain is behind most of 
Europe in the sponsorship aspect of touring. 



Selena Lives On With DVD Of Last Concert 



More than eight years after her 
tragic death, the enduring appeal of 
Selena Quintanilla shows no sign 
of abating. 

Last year, EMI Latin rereleased 
her entire catalog. 

Next month. Image Entertain- 
ment will put out a DVD of 
Selena's last concert, taped at 
Houston's Astrodome Feb. 26, 
1995, in ft-ont of 64,000 fans. 

"Selena Live: The Last Con- 
cert " will be the first live DVD 
of Selena released in the mar- 
ketplace. Given the circum- 
stances of the singer's death — 
she was shot by the president of 
her fan club March 31, 1995— it 
will also be a historical document 
that further preserves the image ( il 
one of the most popular and 
beloved l^tin artists in the U.S. 

"To be honest with you, I don' 
know why they filmed it," says Silc- 
na's sLster, Suzette Arriaga, who i.s 
now VP of Q Productions, the Quin- 
tanilla family's label and productiim 
company. Q licensed the material lor 
the DVD to Image. 

"It was just something that hap- 
pened. And that was the year she set 
the attendance record at the 
Astrodome, which she held until 
maybe a year ago. ]The concert] is in 



surround sound, and it sounds 
incredible. You feel like you're right 
there, and she feels alive." 

Set for release ScpL 2, 'The Last 
Concert" features 55 minutes of con- 
cert footage plus a 




44-minute docu- 
mentary on the making of the movie 
"Selena," including interviews with 
actress Jennifer Lopez, who por- 
trayed the singer in the film. 
For Image, the Selena DVD is 



new territory. 

The company has previously 
released Latin jazz DVDs and a Los 
Super Seven DVD, but this is its 
first foray into more mainstream 
Latin pop in general and Tejano 
music in particular. 

"While we believe that Selena 
certainly has a huge fan ba-se with- 
in the core Latin market, we also 
know that she appeals to an even 
broader demographic as well," says 
Garrett Lee, VP of marketing for 
Iniage. "Her music lives on, and 
the repurposing of Selena's audio 
catalog through EMI wins new 
legions of fans for the singer every 
passing year." 

Aside from price and position- 
ing at retail and some radio pro- 
motion. Image has put together a 
separate mailing to more tlian 
2,000 targeted retailers. 

According to Arriaga, Q Pro- 
ductions has been working on 
perfecting the DVD for at least 
three years. Now that it's 
done, Arriaga — who was the drum- 
mer in her .sister's band — has only 
one regret. 

"In that particular concert, I was 
sick and I wasn't able to play," she 
say,s. "It was her last major concert 
before she passed away, and it both- 



ered me for a long 
time. But now, I think 
I spent 17 wonderful 
years with her." 



MARTIN MOVES: Ricky 
Martin will launch his 
next woridwide tour in 
Latin America in May 
2004, according to his 
manager, Angeki Medi- 
na. Medina wouldn't 
specify where the tour 
will kick off or who would produce 
it, but preparations are already 
under way. 

In related news, Medina has 
signed on to handle new singer/ 
songwriter Ana Victoria, whose 
debut album is set for release on 
Arista. Medina, who has previously 
concentrated solely on handling 
Puerto Rican artists, such as Martin 
and Robi Rosa, has a link with the 
Mexican-bom Victoria. She is the 
daughter of singers Diego Verdaguer 
and Amanda Miguel, whom Medina 
managed in Puerto Rico years ago. 
Victoria records in English. 

DRIVE ON: El Premio de la Cente 
Awards have a new title sponsor in 
Chevrolet Formerly, the awards were 
sponsored by retailer Ritmo Latino. 



Latin 
Notas 



By Leila Cobo 

lcot>o@billt>oard.com 




This year's show will take place 
Oct 16 at Las Vegas' Mandalay Bay 
Resort & Casino. 

Since its inception five years 
ago, El Premio de la Cente (the 
Award of the People) has allowed 
fans to vote for the winners. Final- 
ists, who were announced Aug. 14, 
are determined by Nielsen Sound- 
Scan numbers. 

Previously, fans voted at Ritmo 
Latino and Vons stores nationwide. 

This time around. El Premio has 
ventured into a comprehensive mar- 
keting partnership with Spanish-lan- 
guage Web portal Yahoo en espaitol. 

Yahoo en espafiol and El Premio 
producers are in the process of 
building a Web site that will enable 
fans to vote online. The site is 
expected to launch this month. 
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ROAD 
TO MIAMI 



BY LEIU COBO 

MIAMI— II lias taken four years lor the Ljtin 
C'.vaiiiniy Awards to ruach Miami, the world 
capital of Latin music. 01 course, organizers 
always planned to hold the awards here. 

They were conceived that \eay years ago, 
when a f;niup ol' prominent nuisic industry 
leader.s including Miami hased Cukin pro- 
ducer lauilio ICstelan Jr. pushed lur the cre- 
ation ot the l^itin Academy of Recording Arts 
and Sciences (L\K.\S|. 

.Miami, after ail. is the headquarters for 
most major U.S. Latin music labels. It is the 
site of all the regional Uitin ofllces for those 
labels. Numerous artists and producers call 
il home. And it is perfectly located at the U.S. 
gateway to Latin America and as a halfway 
point between Spain and Mexico. 

But In the face of politics, none of that mat- 
tered. WTien the inaugural Latin Crammys 
finally took place Sept. ]5. 201)0. they were 
held in Iais Angeles. 

Since then, the Latin Grammys have been 
rocked by disputes and drama that resembled 
an international soap opera. But today, 
bs-goncs .seem to be bygones. I j\RAS will pres- 
ent the fourth annual Litin Grammys .SepL 
3 at the j\niericanj\irlines Arena, and CBS will 
air the show live at 9 p.m. 

The presentation of this year's show in Miami 
"a unanimous decision by the LWiS board 
of tnistees. " L\RAS president Gabriel Abaroa 
.sa^-s. "There were sewral determining factors. 
One was subjective, and sometimes, as a com- 
mittee, there's a collective subconscious that 
wants to break a stigma. We wanted to break 
that stigma of not being able to haw the Litin 
Gramme's in Miami. " 

It Is worth looking back down the long 
road to .Miami for the Uitin Grammys as a 
reminder that, sometimes, art can triumph 
over politics. 



The Latin Cramtuys' Miami troubles date 
back to October 19S)9. when Cuban dance 
band Los Van Van played a concert at the 
downtown Miami Arena. Local politicians 
denounced the show, and fans attempting 
to enter the arena were the targets of 
insults and objects hurled by anti-Kidel Cas- 
tro demonstrators. 

T\' news stations picked up on the story, 
I'ocusing on the many .^tiami residents who 
violently oppo.se anything coming from Ca.s- 
tro's Cuba. 

The pelting. It turns out. was merely the 
precursor of a far bigger problem. Los Van 
Van's show was originally scheduled to take 
place at the city-owned James L. Knight Cen- 
ter. But a Miami-Dade County ordinance for- 
bade anyone who did business with the coun- 
ty or received county funds to do business 
with Cuban nationals. That also applied to 
county-owned facilities. 

The show was moved. But local Cuban- 
American politicians, leery of the repercus- 
sions of having pertormers representing 
Communist Cuba at the Latin Grammys, 
suddenly had a strong excuse not to support 
the event. 

Kxecutives of I.AHAS and the Nati(mal 
Academy of Recording Arts and Sciences 
lNAR'\si had long said that the only venue 
that could accommodate the Uitin Crammys 
w'as the then-new. county-owned Ameri- 
caru\irlines Arena. Uical politicians said that 
no Cuban nationals could perform there. 
They also said that if the event featured 
Cuban acts, they would not support it. 

Michael Greene. then-presidenl/CEO of 
NARAS and LAR.AS. countered that if that 
was case, the Latin Grammys would move 
elsewhere. 

Locally, there was a ruckus. As late as 
November 1999. the I'ort Lauderdale Con- 
(Cnntinued on page LM-4) 
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Awards Show 
Gets Fresh Look 



BY LEILA COBO 

Mb\MI — Get ready for a new look for this 
year's Latin Grammy Awards. The Sept. 3 
show — which will be broadcast at 9 p.m. ET 
live on CBS — ^will benefit from the direction 
of a new team that is focused on the show's 
Hispanic audience in the I'.S. and viewers 
w'orldwide. 

.Among the highlights of this year's show 
will be a tribute to the late Celia Cruz, the 
Cuban superstar whose memorable per- 
formance opened the first Latin Grammys 
show four years ago in Los Angeles. 

The fourth annual l^tin Grammy .Awards, 
presented by the Latin Academy of Record- 
ing .Arts and Sciences (L\R\S). will honor 
the best among Latin artists, with a new 
generation dominating the nominations 
announced July 22. 

Leading the pack is producer/songwriter 
Sergio George with six nominations, fol- 
lowed by rock producer Gustavo Santaolalla 
and pop/rock artist Juanes with five nods 
each. Mexican newcomer Natalia LaFour- 



cade received four nominations, including 
best new artist, for her self-titled debut 
album. Nominations for record and album 
of the year went to Bacilos. which won the 
best Latin pop album Grammy this year for 
"Caraluna. " (.A complete list of nominees is 
available at grammy.com.) 

Although Cossette Productions will pro- 
duce the Latin Grammys. as it has the main- 
stream Grammy .Awards for many years, 
other talents are bringing a new perspective. 

Latin record producer Emilio Estefan Jr. 
will be a co-producer, along with music TV 
veteran Ken Ehrlich and director/producer 
(Continued on page LM-10) 
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'Music Talks To Man's Spirit'; 
LARAS Honors Gilberto Gil 



BY GERALD SEUGMAN 

The pace Gilberto Gil maintains well into his fourth decade as 
a musician/public figure is remarkable. At a time of life when oth- 
ers might well rest on their laurels, the 61-year-old Brazilian won't 
stop for an instant. 

Billboard caught up with him at his governmental office in 
Brasilia after his return from a European tour with Maria Betha- 
nia Yes, Gil is Brazil's Minister of Culture, appointed by new Pres- 
ident Luis Ignacio "Lula" da Silva in recognition of his integrity, 
artistic and political importance and continuing impact. 

In light of all this, the Utin Academy of Recording Arts and Sci- 
ences I LARj\S) is recognizing Gil with its Person of the Year honor. 

Gil was there at the birth of musica popular Brasileira. the 
movement that .saw a generation of .supremely accomplished com- 
posers and performers change the course of popular music. What 
made them exceptional was the answer they found to an age-old 
conundrum: how to modernize while still holding true to tradition. 

From Bahia in the Northeast. Gil and lifelong friends Caetano 
V'eloso, Gal Costa and Bethania moved south to Sao Paulo, then to 
Kio de Janeiro, where with new friends like Chico Buarque, Mil- 
ton Nascimento and Elis Regina they ushered in a musical revo- 
lution b\' looking back as they sped forward. 

Their first revolution came in the late 1960s, when Gil, Cae- 
tano, Tom Zi and others sought to apply the musical lessons of 
the Beatles' "Sgt. Pepper's Lonely Hearts Club Band" to a distinctly 
Brazilian sound. They called it tropicdlia. Though the movement 
only lasted from 1967-69, it opened doors that Brazilian musicians 
still pass through today. 

Tropicalia was so rich in diversity and so shocking to the prevail- 
ing sensibilities at the time that Gil and Caetano were arrested, impris- 
oned and then exiled by the militar>' government. They returned 
from lx)ndon three i-ears later only after a mild political thaw. 

By then, Gil had heard Bob Mariey. and it helped nurture his life- 
long interest in Pan-Africanism and international black culture. 

But Gil never strayed far from a loving exploration of the Afro- 
Brazilian roots of his native Northeast. Though he has recorded 
nearly 40 albums, he always talks animatedly of the ones yet to come. 

Gil developed a parallel career in the late 1980s when he 
returned to Bahia to head a cultural foundation dedicated to the 
preservation of its capital, Salvador. It soon led him to a four-year 
stint as town councilor, with an emphasis on cultural issue,s. From 
there, he became president of the Commission for the Defense of 
the Environment. By 1989. he was on the executive committee of 
the national Green Party, leading to his current post as Brazilian 
Minister of Culture. He divides his time among political, environ- 
mental and musical activities. 

This has been an exemplary and extraordinary career. Impris- 
oned by one government, he came to be appointed minister by 
another. It is a sign of how far Brazil has come, certainly, but also 
of the integrity, consistency and accomplishment of one remark- 
able citizen. But don't expect Gil to be tethered to his desk. He's 
got plans for the future. 

We spoke in the late 1980s, when you were Minister of Culture 
for Bahia. At the time, you explained how difficult it was to "insti- 
tutionalize" support for the arts and music Now that you are 
Minister of Culture for Brazil, do you find the task any easier? 

It's e\'en more difficult. It's a big countr\', and resources haven't 
increased in the past decades. We have a small budget basically, and 
the local governments have their own budget problems and prob- 
lems of public policies. 

In an ideal situation, what can governments do to help the arts 
and music in particular? 

Several things. First of all, it could be a sort of agent itself, like 
a promoter, to invest in cultural programs. Second, it could pro- 
mote communication between the creative area, private investors 
and government agencies. Third, legislation. The gowmment can 
help Congress and other legislative areas improve laws; for 




instance, in terms of artist rights and in helping corporations to 
invest more in culture and so on. There are many kinds of activi- 
ties governments can generate. 

What are the biggest obstacles to the job you would like to see 
removed? 

Money. 

How would you describe the current state of the music industry 
at home and abroad? 

The music industry is a chain, not just one thing. First, we have 
the creative area, which we could say is going well. People arc very 
inventive; the>' keep doing, trying, innovating, producing. Then 
we have the performing sector, and this is not doing too well, 
because it depends upon re.sources and means. They need local 
support, theaters, stages, projects to help them expose their cre- 
ative production. And then we get to economics, of course, and 
conditions are critical at the moment. 

The record business is in crisis now. But the crisis affects mostly 
the areas that are not well-developed, like South America and Brazil. 
/\nd radio is a problem, too, because commercial interests are more 
into managing than music. It's a critical moment in our countries. 

There is a sense that we are at a crossroads and the industry will 
never be the same. What do you think will happen in the next few 
years? 

I don't really know. Show business is different; it's OK because 
people always want live performance, and the issues are just how 
to manage the sector. But the new technologies have created a cri- 
sis for music as a product Watching the horizon, I cannot see any- 
thing other than the free access to music leading to a situation of 
drastic change of the industrial model. 

In North America and Europe, computer ownership is com- 



monplace, so downloading, swapping and burning CDs is easy. 
How does this compare with South America and Brazil? 

Piracy here is being done through the traditional means, like 
illegal copies being sold on the street. Downloading and exchang- 
ing archives is just a small part of the problem, but it is increas- 
ing as computers become more accessible. Then it will be a situ- 
ation similar to the ones in the U.S. and Europe. 

What can the music industry do to help revive itself? In North 
'\merica, there is an increasing emphasis on legal remedies. Is this 
the best way to tackle the problem? 

The traditional, legal approach doesn't fit anymore. I don't believe 
tliat new laws will work in the long run. unless they stop techno- 
logical dewlopment. which is impossible. This free access is going 
to be the rule, the standard. The trouble is. I don't think the gov- 
ernment and industry can do much more than they are now. Try- 
ing to enforce laws and tr>nng to establish controls for the uses of 
technolog>' like encryption is all fine. But it will just go so far. 

The first thing I would suggest would be a very careful and intel- 
ligent monitoring of the process, accompanying what is going on 
and being prepared for some new models. It's the only under- 
standable attitude for the industry. The industry has to be more 
creative; it's not like factories producing and selling units. They 
are still thinking in [terms of] the final products — CDs — ^which is 
an almost extinct animal. 

The major companies haw to prepare for just becoming pro- 
ducers and distributors of archives and not traditional product 
sellers like they are now. 

Artists like yourself from the genetatwn that revolutionized Brazil- 
ian papular musk in the late 1960s and ear^ 1970s — Caetano, Chk», 
Milton and the great interpreters like Bethania. Gal and others — have 
now been on the scene for many years. How would you describe your 
place in contemporaiy music? How do you stay relevant? 

I just keep doing it. I keep performing and writing songs to keep 
active as an artist. And I stay attentive to what is liappening in the 
economy and the politics of music. This is my way to keep con- 
tributing to the educational process of the new generations: by 
testimony and by action and attentiveness. 

With your current government role, how do you find time to fiir^ 
ther your artistic aims? What musical projects do you have 
planned in the commg year? 

I had a guarantee that I could keep performing, which gives me 
what I really need. What I like most is to perform. I have a big 
repertoire. I'm also thinking about recording. I'm carefully and 
slowly preparing a record of samba for next year. 

This is a year of honors for you. You have been named LARAS' 
Person of the Year. Do you have any plans on how you might use 
this honor to further your cultural aims? 

I think that the prestige and honor help my reputation, .so to 
speak, and it reflects positively if well-used in my public work. 

How would you summarize what it is you are trying to do as a 
musician, as a citizen and as a cultural minister? 

My goal is to help my country and to help my planet establish 
a more civilized and acceptable process of social change and under- 
.standing. I'm kxiking for a better human society. 

Do you feel music plays a role in improving society? 

Music is something that talks to the spiritual side of man. It's 
also a great means of communication in terms of language and 
understanding in the broadest sense. Through music we can cover 
a lot of different aspects of human society. I'm interested in how 
it all fits together. 

Gerald Seligman can be contacted at geraldseligman@aol.com. 
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Continued from page LM-1 

vention & Visitors Bureau in neigh- 
boring Broward County launched an 
aggressive campaign to persuade 
NARAS to stage the ceremony at its 
local arena. It failed. 

On Jan. 19. 2000, Greene an- 
nounced that the Latin Grammys 
would premiere in Los Angeles. He 
told Billboard that he chose the cit>' 
over Miami for its robust communi- 
ty and political support, which the 
latter location failed to deliver. 

Miami's economy lost a potential 
$35 million in revenue when the 
Latin Grammys relocated. 

BACK IN THE RUNNING 

Eventually, a U.S. Supreme Court 
ruling overturned Miami's anti- 
Cuban ordinance. Suddenly, Miami 
was back in the running to host the 
event, and lobbying resumed in 
earnest. 

In spring 2001, Greene made it 
official: The Latin Grammys would be 
held in Miami on Sept. 12, 2001. The 
date was later changed to Sept. 11. 

Goodwill oozed from all involved, 
including Grammy execs and local 
community leaders, to the extent 
that Greene even met with former 
Cuban political prisoners. A local 



host committee was created to raise 
the $1 million needed to move the 
Grammys to Florida. 

But it wasn't all smooth sailing. .As 
early as March 2001, long before the 
nominations were announced, sever- 
al Miami political leaders publicly 
said that Grammy organizers had 
assured them that the presence of 
Cuban nationals at the awards show 
was unlikely. 

LARAS and NARAS officials denied 
making those claims. 

STRIKE TWO 

Miami's hothouse politics, and the 
vehement opposition to performers 
from Cuba by the city's Cuban exile 
community, led to the Aug. 20, 
2001, announcement by Greene that 
the Latin Grammys would take place 
at the Great Western Fourm in LA 
The reason, Greene told Billboard, 
was the failure to reach agreement 
with city officials regarding the loca- 
tion of nearly 100 Cuban exile 
organizations, which wanted to 
protest the pre.sence of artists from 
the island at the awards. 

According to Greene and Enrique 
Fernandez, then-senior VP/execu- 
tive director of LARAS, the city 
breached an agreement regarding 
the security perimeter around the 
arena. Greene decided to move the 
event because he thought that the 
protesters would be too close and he 



would not be able to guarantee the 
safety of guests, artists, sponsors, 
media and even the protesters 
themselves. 

"The academy was made aware 
that protesters had secured tickets to 
the show and were organizing a dis- 
ruption to the live telecast," Greene 
told the CNN channel. 



Miami was 
unanimous choice 
of LARAS trustees. 



In addition, Greene said he feared 
the machinations of the Castro 
regime. 

"ICastrol could have very easily sent 
thugs in to turn what could have been 
a peaceful protest into something 
lelsel — all he's got to do is get five peo- 
ple with rocks and batteries, and it 
suddenly erupts," Greene was quoted 
as saying in The Miami Herald. 

Miami was disgraced. The flap was 
called "the latest embarrassment" by 
The New York Times and "a public- 
relations black eye " by The Los .Ange- 
les Times. Worse, members of the 
local host committee publicly said 
the real reason the Latin Grammys 
had moved was because the com- 
mittee had fallen short of raising the 
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promised $1 million. 

Many Miami residents wanted to 
forget the whole affair. But the ter- 
rorist attacks that occurred the 
morning of Sept. 11, 2001, put the 
fiasco into perspective; the Latin 
Grammys were subsequently can- 
celed. Instead, the awards were pre- 
sented at a small, untelevised cere- 
mony later that year. 

And when the date and locale of 
the 2002 Latin Grammy awards were 
announced in January 2002, no one 
mentioned Miami. The awards would 
take place at L.A.'s Kodak Theatre. 
And that was that. 

MAKING IT HAPPEN 

But things change. Greene left 
NARAS and LARAS in April 2002, 
and LARAS created its first board of 
directors. Earlier this year, Gabriel 
Abaroa was confirmed as president 
of LARAS. 

Suddenly, Miami was desirable 
again. Even though LA: New York: 
and San Juan, Puerto Rico, lobbied 
heavily to host the awards, they went 
to Miami. The leaders of Miami, 
Miami/Dade, Broward and Miami 
Beach promised full support. 

"It's the most representative city, 
maybe in the world, of Latin cul- 
ture," says Manolo Diaz, chairman of 
LARAS' board of trustees. "As a point 
of convergence, there's no other city 
like it." 



If any protesting were to take 
place, Abaroa says, the appropriate 
authorities will handle security. "I 
trust them," he said. "If I didn't, why 
would we be here?" 

At press time, permits have been 
issued for protests, but there is no 
word of any Cubans performing. 
Given the difficulties getting U.S. 
\nsas these days, the possibility of any 
act being able to come from the 
island seems remote. 

But, Abaroa says, post-Sept. 11, 
""we're going to be very serious about 
the protection and integrity of the 
event, the artists, the workers and the 
attendees." 

In the meantime, a host commit- 
tee consisting of local business people 
is in charge of finding sponsors to 
help raise $3 million. 

Part of that money will offset the 
cost of moving the production to 
Miami. Approximately 1,300 people 
are expected to work Sept. 3 at the 
AmericanAirlincs Arena. 

Abaroa says that these issues are 
as important as anything else. 
" Protests are an issue. Selling tickets 
is an issue. At the end of the road, 
the only thing you're really inter- 
ested in is putting on a magnificent 
event. And that's where our atten- 
tion is right now. The protest issue 
is sensitive, and I'm not putting it to 
the side. But, in the meantime, the 
world keeps on turning." 



Biz Divided Over Benefits 
Of Global Broadcast 



BY GORDON MASSON 

LONDON— Even as they finish 
their last-minute preparations for 
the fourth annual Latin Grammys, 
international music executives dif- 
fer regarding whether the interna- 
tional broadcast of the Latin music 
celebration pays off with greater 
overseas record sales. 

While some international reper- 
toire sources claim that the hoopla 
brings no upside to international 
markets, others insist that cover- 
age of the event, now syndicated by 
CBS International to more than 
100 countries, helps shift units of 
performers and winners. 

"From a Sony Music perspec- 
tive, winning a Latin Grammy 
Award or performing on the broad- 
cast has had little effect on sales, 
unlike the mainstream Grammys," 
comments Frank Welzer, chair- 
man/CEO of Latin America Sony 
Music International. 

Other obsen'ers claim, however, 
that the Latin Grammys are a useful 
vehicle, providing valuable word-of- 
mouth and momentum for the fea- 
tured acts among foreign audiences. 

"It's very difficult to measure the 
specific power of the exposure, but 
the entire package works well." 
says Marcelo Castello Branco, pres- 
ident of Universal Music Iberian 



Peninsula. "It helps to spread 
awareness of the artist's music and 
career and helps album sales." 

Leonardo Pinto, Miami-based 
product manager for Anglo reper- 
toire for CapitolA'irgin Interna- 
tional Latin America, says the fact 




that the Latin Grammys are broad- 
cast to a global audience definitely 
helps shift more units. 

"The audience of this show is 
huge — and it's broadcast twice in 
some countries — so it's very good 
for an artist to appear, perform or, 
even better, to win," Pinto says. 

After the Latin Grammys in 
2001, for example. Thalia sold 
(Continued on page LM-10) 
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Best Female Pop Vocal Album 
En Alma, Cuerpo y Corazon 
Gisselle 
[BMG U.S. Latin] 

Fragil "^IF^. 
Ana Torroja 

[Ariola Spain] 



Best Rock Album 
By a Duo or Gropp 
with Vocal ^ 
El Primer Instinfc 
Jagyaresl/ 




bum/ 

' -I 



Mexico] 



lenco 



al De Madr 
:;igala Con 



Best Lai 
Album 

El Gran Final 
Complices Al Rescc 
[BMG Mexico] 




Bgst Tegnff A»?yfti 

Efnn'n'Nla\/aifa' 
[B'MG U.S. Latin] 

Best Rock Solo Vocal . 
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[BMG Argentina] »i 

Best Brazilian Rock Album 

Capit 

[Abril MuskjpBMG Brazil 
Best Sertaneja Album 



[Abril Music] - BMG Brazil 

i 







Album Of The Yea 
Estrella Guii 
Alexandre Pire; 
[BMG U.S. Latir 



Best Male Pop Vocal Albun 
Estrella Guii 
Alexandre Pirej 
[BMG U.S. Latir] 
Versos 



Best 



( 



BMG US LATIN IS PROUD TO ANNOUNCE 

k THEIR NOMINEES FOR THIS YEAR'S i 
LATIN GRAMMY AWARDS 
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Arena Hopes Awards Put It 
On Hosting Map 



BYRAYWADDEU 

The impact of the Sept. 3 Latin 
Grammy Awards will resonate with 
the AmericanAirlines Arena in 
Miami long after the spotlight fades. 

While the focus will be on Latin 
music's top acts, the arena and the 
greater Miami market will also ben- 
efit from the exposure it will get as 
host to a wealth of Latin artists, 



managers, agents and promoters. 

"Miami is known as the gateway 
to Latin America, and hosting this 
event, in our eyes, is a terrific oppor- 
tunity to welcome the Latin music 
community to South Florida and 
ultimately continue to build this 
fantastic brand of music." says Eric 
Bresler, VP of arena marketing and 
booking for the venue. 

The arena is home to the Miami 



Heat of the National Basketball 
Assn., and the Heat also oversees 
management of the arena. The pres- 
tige of the event is not lost on Mike 
Walker, executive W for Heat Group 
Entertainment at the venue. 

"This event is a showcase for Latin 
music; |it is] every bit as important 
to the Latin entertainment commu- 
nity as the Grammys are to the 
Anglo music community." Walker 
says. "This is one of the premier 
events we've hosted since the build- 
ing opened in 2000, the biggest 
event ever held here. We've had big- 
ger audiences, but this is an inter- 
national showcase event, with tele- 
vised exposure for the arena." 

After earlier efforts to bring the 
Latin Grammys to Miami failed (see 
story, page LM-1), the arena success- 
fully confirmed the event for 2003. 

"We worked with our local [chap- 
ter of the National Academy of 
Recording Arts and Sciences], and 
we, along with the South Florida 
market, the city and IDade] County 
were able to come up with a bid that 
was successful in winning the 
event," Walker says. "And we're look- 
ing forward to having it back here 
again in future years." 

This large, state-of-the-art 
arena will be configured as an inti- 
mate venue and elaborate TV pro- 
duction site. 



"The arena will be set up in a 270- 
degree configuration for the show, 
with a capacity of approximately 
12,300, and we expect to fill the 
house that night," says Bill Senn, 
senior VP/CM for the American- 
Airlines Arena. "There will be a very 
elaborate design, including a large 
stage and areas on the floor for audi- 
ence participation — a 'mosh pit', if 
you will. There will also be some 
seating behind the stage itself to get 
a number of different camera angles 
for performances." 

Like most awards shows, the 
Latin Grammys will feature an 
arrival area for artists and VlPs. 
Instead of a red carpet, this time 
a green carpet will be laid down, 
to reflect the Heineken sponsor- 
ship. An extensive press area will 
be set up along the carpet and 
heading backstage. 

Some 300 to 500 members of the 
international media are expected for 
the show, including press from 
Latin America, Spain and other 
parts of Europe. 

The Latin Grammy production 
staff moves into the arena Aug. 25 
and plans on moving out by Sept. 5. 
Senn says some 200 arena staffers 
will be on duty the day of the show, 
and the combined number of arena, 
production and NARAS hands will 
total about 800, not counting food 



and beverage workers and ushers. 

"I would suspect there will be 
between 1,200 and 1,300 total staff 
that day in the arena," Senn says. 

Although there will be pre- and 
post-Grammy parties and receptions 
elsewhere, the arena will be com- 
pletely booked. "This building is 
pretty much occupied in its entire- 
ty in terms of space, both back- and 
front-of-house. " Senn says. 

Having hosted such extravagan- 
zas as the Super Bowl, Miami is very 
much a "big-event town" and more 
than up to the challenges the Latin 
Grammys pose, Senn adds. City and 
county offices, along with the local 
police, fire and emergency person- 
nel, are all involved in the planning 
of an event that will see some 500 
limos parked at the arena. 

"We will have road closures and 
detours in place, and we have taken 
all the precautions one would need 
to take with such a high-profile, tel- 
evised event, " Senn says. 

Walker believes that hosting 
the Latin Grammys will send a 
clear message to the Latin music 
community. 

"We anticipate this event putting 
this arena on the map as a premier 
showcase for presenting any Latin 
American music that comes 
through Florida or North Ameri- 
ca," he says. 
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Latin Spirii 



Adrian laies Trio 

Bos! Tniigo Alhiiin 

Las cos^s tienen movimiento 
Alex Ubago 

Best New Artist 
Ana Torroja 

Best Female Pop Vocal Albutii 

Fragil 
Bebu Silvetti (f) 

Prodiicni of llic Year 
Caetano Veloso >^ 

Best Grnsili.in Contemporary Pop Album 

Live in Bohia 

Best Brasilian SonO 

Todo errado 

Best MPS Album 

£u nSo pego descutpa 
Cannen Linares 

Best Flamenco Album 

Un ramito de locura 
Charanga Habanera 

Best Contemporary Tropical Albitiii 

Live in USA 
Chucho Valdes 

Best Latin Jazz Album 

Fantasia cubana 
David Bisbal 

Best Maio Pop Vocal Album 

Corazon latino 

Best New Artist 
Diego el Cigala con Nirto Josele 

Best Flamenco Album 

Tea (no Real de Madrid 
Eliades Ochoa 

Best Traditional Tropical Album '^-UriBflMHl 

Estoy como nunca ^^^^^^1 
Franco de Vita 

Song of the Year I^^^^H 

Talvez ctS^^ 
Frejat 

Best Music Video ^^jp^-' 
Segredos -JP^^ 
Gerardo Niihez 

Best Flamenco Album 

Gerardo Nunez presenta la nueva escuela de guHarra flamenca 
Ibrahim Ferrer 

Best Traditional Tropical Album 



sgae.es 



Jarabe de Palo 

Best Rock Album by a Duo or Group with Vocal 

Best Mustc Video 

Bonito 
Jordi Savall 

Best Classical Album 

Bibcr: Requiem a 15 Battalia a 10 
Jose Merce 

Best Flamenco Album 

Uo 

Juan Fomiell y Los Van Van 

Best Contemporary Tropical Album 
En el malecon do La Habana 
Ketama 

Best Pop Album by a Duo or Group with Vocal 

Dame la mano 
La Ley 

Best Rock Song 

Amate y salvate 
Las Ketchup / Manuel Ruiz **Queco" 

Best Pop Album by a Duo or Group with Vocal 

Las hijas del Tomate 
Mand 

Best Rock Album by a Duo or Group with Vocal 
Rcvolucion de amor 
Moiotov 
Record of the Year 
Best Rock Song 
Best Music Video 
Frijolero 

Best Rock Album by a Duo or Group with Vocal 

Dance and Dense Dense 
Orquesta Sinf6nica de Barcelona 

Best Pop Instnjmental Album 

Historia sinfonica del pop espahol (Sello Autor) 
Pepe de Lucia 

Best Flamenco Album 

El corazon de mi gente 
Polo Montanez (t) 

Best Traditional Tropical Album 

Guitarra mia 
PIdcido Domingo 

Best Classical Album 

Margarita La Tomera (Sello Autor/RTVE Musica) 
Rabanes 

Best Rock Album by a Duo or Group with Vocal 

Money pa' que 
Ricardo Arjona 

Best Male Pop Vocal Album 

Santo pecado 

Best Music Video 

El probfema 
Rocfo Diircal 

Best Ranchero Album 

Rocio Durcal... En amcierto inolvidable 
Serrat 

Best Male Pop Vocal Album 

Versos en la boca 
Victor Monge Serranito 
con Camerata Romeu / Zenaida Romeu 

Best Flaiiionco Album 

Suenos de tda y vuelta (Sello Autor) 




RAY CONTRERAS 
JIMMY GRECO 

BEST TROPICAL SONG 

"SEDUCEME" 

NOE HERNANDEZ 
ALFONSO LIZARRAGA 
JOEL LIZARRAGA 

BEST REGIONAL MEXICAN SONG 

LAS VIAS DEL AMOR" 

LESTER MENDEZ 
SHAKIRA 
BEST ROCK SONG 

VISO, TE ANUNCIO (TANGO)" 
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BANDA EL RECODO 



GATO BARBIERI 



CONJUNTO PRIMAVERA 



RY COODER 



OSCAR D'LEON 



IKER GASTAMINSA 



GILBERTO GIL 



LOS HIJOS DEL SOL 



JAGUARES 



IME Y LOS CHAMACOS 
SEBASTIAN KRYS 
KliMRIA KINGS 



LUIS MIGUEL 
RAMON GONZALEZ MORA 
EDDIE PALMIERI 
PESADO 
JAY PEREZ 
FREDDY PINERO, jR. 
RABANES (SGAE) 
RUBEN RAMOS & THE REVOLUTION 
KIKE SANTANDER 

AL-SCHMITT 

THALIA 
LOS TERRIBLES DEL NORTE 

NESTOR TORRES 
LOS TUCANES DE TIJUANA 
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special Report 



LATIN GRAMMYS 



CHART 
RECAPS 

The chart recaps in this 
Latin Grammy Awards special 
are for year-to-date beginning 
with the Dec. 7, 2002— the 
start of the 2003 chart year — 
and running through the Aug. 
9 issue. 

Recaps for Hot Latin Tracks 
are based on radio stations' 
gross audience impressions, 
as monitored by Nielsen 
Broadcast Data Systems. 
Recaps for Top Latin Albums 
are based on point-of-sale data 
compiled by Nielsen Sound- 
Scan. Titles receive credit for 
sales or airplay for each week 
they appear on the pertinent 
chart. 

Compiled by Anthony Colom- 
bo with assistance from Latin 
charts manager Ricardo 
Companioni. 




MARTIN'S-TALVEZ-|S CHARI-TOPPER 



Hot Latin Tracks Titles 



Pos. \T\ll— Artist— Im print/Label 
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JUANES HAS TOP LATIN ALBUM 



Top Latin Albums Titles 



Pos. TULt—Artiit—lmprint/Lalxl 
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TAL Mtl—Ridy Martin—Sony 
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UN DIA NORMAL— Juane5— 




Discos 




Surco/Universal Latino 
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UNA VEZ MAS— Con/unto 


2 


GRANDES EXnOS— S/joWra— Sony 




Phmavera — Fonovisa 




Discos 
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EL PROBLEMA— Sicorrfo Arjona— 
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ALHAS DEL SILENOO- fficKy 




Sony Discos 




Martin — Sony Discos 
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ASl ES LA VIDA— 0/90 Tonon— 
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LAS KETCHUP— ios Ketchup— 




Warner Latino 




Shoketown/Cotumbia/Sony Discos 
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QUE ME QUEDES V}—Shakira— 
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MAMBO SINUENDO— /?y Cooder 




Sony Discos 




Manuel Gatban — Perro Verde/ 
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SlDUCmi— India- 




Nonesuch/AG 




Sony Discos 
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i—A.B. Quintanilta III Presents 
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^H^t^l— Alexandre Fires— 




Kumbia Kings — EMI Latin 




Ariolo/BMG Latin 
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SANTO PECAOO— ftcorrfo 
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SUIHA—Mocable- 




Arjona— Sony Discos 




EMI Latin 
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REVOLUaON DE AMOR— Mono- 
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DE UNO Y DE TODOS LOS 




Warner Latino 




MODOS— Potomo— D/so 
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30 INOLVIDABLES— tos Bukis— 


10 


AY! PAPACITO (UY! DADDY)— 




Fonoviso/UG 




Limite — Universal Latino 


10 


OmS— Selena— EMI Latin 



Hello Miami... 

Check out our new sound stage. 
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Continued from page LM-1 

Walter Miller. In addition, a new 
committee will provide producers 
with Input on featured performers 
and repertoire. 

"It's a committee made up of Lati- 
nos who are very knowledgeable 
about Hispanic television in the U.S. 
but who have connections to the 
international market," LARAS pres- 
ident Gabriel Abaroa says. "And 




CRUZ S MEMORY WILL BE HONORED 



there's a representative from the 
[National Academy of Recording 
Arts and Sciences] who Is bringing 
us ttie know-how of the American 
academy committees." 

The choice of performers for the 
Latin Grammys falls to the com- 
mittee, the production team and 
CBS. But organizers say the new 
procedure will create an event wltti 
a more authentic Latin flavor At 
press time, LARAS had not yet 
announced performers for this 
year's show. 

"What we're going to do — re- 
specting the interests of CBS, of 
course — Is something that will 
reflect Latinos," says Manolo Diaz, 
president of the LARAS board of 



trustees. "We will not have elements 
that don't represent Latin music." 

Most performers will likely be 
chosen from among this year's nom- 
inees, Abaroa says. 

This means that viewers this 
year will probably see many famil- 
iar faces. Several major nominees, 
such as Shakira and Juanes, were 
also up for awards last year, given 
the rules that allow singles and 
albums to be eligible for a Gram- 
my in subsequent years, depending 
on their release date. 

As with the mainstream Gram- 
mys. getting a performance slot 
on the Latin Grammys Is a highly 
competitive affair. Traditionally, 
sales spike upwards after the 
broadcast — not for award winners, 
but for the performers. 

In comparison with the main- 
stream Grammys, which are domi- 
nated by American artists, the Latin 
Grammy producers face the daunt- 
ing task of booking artists from 
throughout Latin America. In many 
cases, these acts do not have wide- 
spread recognition in the U.S., so 
showcasing them during prime time 
presents a ratings risk. 

The producers of the Latin 
Grammys then must balance a 
true representation of Latin music 
with the need to reach a main- 
stream audience. 

"We can't just obsess about rat- 
ings," Diaz says. 

Yet the quest for a mainstream 
audience helps to explain some 
unusual pairings at past Latin 
Grammys, such as that of 'N Sync 
with Son by Four, for example. 

"There are ingredients added to 
get more ratings," Diaz says. "We 
understand there are concessions 
to be made for ratings, but not con- 
cessions that go against the essence 
or authenticity of what's ours." 



Global 

Continued from page LM-1 

50,000 more units during the 
four weeks following the broad- 
cast, he says. 

However, Pinto adds, "it's im- 
portant to keep in mind that 
labels do a lot of press after one of 
its artists win, so there is market- 
ing investment involved in these 
results. Also, you have to consid- 
er that albums were released 10 to 
11 months before the show, so 
sales are not high, but there is a 
clear Increment." 

Branco, who until February was 
president of Universal Music 
Brazil and Southern Cone 
(Argentina and Chile), points to 
the example of Juanes, a Colom- 
bian act from Universal Music's 
joint venture with the Surco label, 
as further proof of the Latin 
Grammys' overseas reach. 

"The Latin Grammys were a 



turning point in terms of articu- 
lating his popularity in the [Latin 
American] region and breaking 
him in terms of sales," Branco 
says. "Even in Brazil, where the 
show doesn't necessarily have the 
most impact, the perception 
Ifueled by the Latin Grammys] is 
helping our company build the 
Juanes story." 

In Spain, more than 160,000 
Juanes albums were sold, even 
prior to his tour of the country, 
Branco claims. "He's a real star in 
every single Latin market in the 
world, and the recognition afford- 
ed by the Latin Grammys had a lot 
to do with that." 

Despite some limitations, Welz- 
er believes that with time, the 
Latin Grammys will eventually 
translate into higher overseas sales 
for winners and featured acts. "As 
the Latin Grammys continue to 
evolve and find a larger audience, 
we expect the situation to more 
closely mirror that of the main- 
stream Grammys," he says. 
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A night full of jstarsv 

For the second consecutive year, 
the foremost venue in Latinamerica awards 
the most outstanding liv^ entertainment. 

Lufias del Auditorio. 
September 10*^^, 2003. 

Mexico City. 
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RICKY MARTIN A' Aknu M Silncio 
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JUANES • Un Die NomnI 
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GREATEST GAINER 
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LOS CADETES DE UNARES 30 InoMdabln 
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CELIA CRUZ U N«gri Tuns Tumbso 
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GRUPO BRYNDIS/LIBERACION EaciMiitra Romuilic* 

:iSAr2«iri:'3«i:oi 




1 1 


8 




CELIA CRUZ SiMnpra Calls Cnir Botarot Ettmos 

V^^EUaUEMI S 113 9100) 








POLO URIAS Y SU MAQUINA NORTENA 20 Max^ OuiMZMH! 

FC>aviSA»»UI.C''3MC0i 
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BANDA EL RECODO Nutstre Hlltorto 

(CSOVISAHMIIlGi'tMCOl IH] 
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SOUNDTRACK Frida 

3Gt7»1MLM'.^f"3Al CLASSICS EBOLP 1 1J« CD; 
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PALOMO/CONJUNTO PRtMAVERA EncuaMro Da Titanai 

:is*t:7iw (4»i;di [m| 
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CUISILLOS DE ARTURO MACIAS Lai Ramanticas De Cuisillos 

WUSART ir»B4i.SW It M CCi 
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MARCO ANTONIO SOLtS Tu Anwr 0 Tu Deipracio 

(ONCi'isAjaoua-jGiimcC' 
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A.B. QUINTANILLA III PRESENTS KUMBtA KINGS 4 

IMi LATIN «MU<IIMCO> 
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CAFE TACUBA Cuatra Caminoi 

MUUtniliKCDI [N] 
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JOAN SEBASTIAN Coleccion Da Ora 

MUSART iM^«A:.60A MM'Ullt 
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DAVID BISBAL: Cofaioo Utino 
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GRUPO BRYNDIS Mmoriat 

DtuiMltna w :BiOvdi IHI 
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LOS HURACANES DEL NORTE En El Tiimpo 
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VARIOUS ARTISTS Ln X CwAIn Mm PagHdHs Vol 2 

DIS» 777543 : .. 
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LOS PLAYER'S RudnraDa 

M7JSAH5 J141 BTklBCAiltieCOl 
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SHAKIRA 1 GraadaiExlUi 

Si3747CiiS£C$lf«illliM[QCOl 
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SAMUEL HERNANDEZ Jaois Siampia Uaga A Tiampo 

SHKOi'tJHCDi 
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INTOCABLE La HIalaria 

EMI lAriTjwii n! 
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CONJUNTO PRIMAVERA Naaalia Hiataria 

Fa^c'is* jso7i(. jr, in « :n in] 
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DIU TMemi MCC 
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SELENA : Oaaa 

EMIlAnNtMlilinCQi 
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ANTONIO AOUlUR Con Tambora 

wjsur it7w«tLeot iiwiiHt 
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RICARDO ARJONA L Santa Pacado 
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LOS ANGELES AZULES 

tfS» 7zr«!(tH'iltti IHI 


AlasAIMundo 
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CEUA CRUZ 

LIS I'EKSAl LATINO eiSWIKMCDI 


(Umiinl D« ExHin 


24 


1 40 
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LOS FREDDY'S 

LN V'^iOMIOtl&VGIMMCSI 


30 InoMdablst 
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BEUNDA Ballada 

UI3LA MKI 'BWS lATmtlJMCDI 


52 


1 75 






GRUPO MONTEZ DE DURANGO 

C ^7)tiH7l'Mli71l 


EISubaYBaja 


53 
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PANCHO BARRAZA 

ML'»Jir 7W1 BALB 1 17 9* COI 


Colaccion Da Oro 


52 
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OBIE BERMUDEZ ConMoiwa 

tMiL*'isM67i|n»C3t 


39 
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EL COYOTE Y SU BANDA TIERRA SANTA 

EMiL*^M(««H»«Cai 


El RaiKho Grande 


56 
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PEPE AGUILAR 1. 

LMVS:MlDr»tjClieMCai IHI 


YTenaitaOlraVel 
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CARDENALES DE NUEVO UON 

C SA 7!iC7ttlHCE' 


30 Da Colaccion 


58 


I41 


25 




KILATES 

Cti:^ HiTt4]7ll]MCD> 


Sagundo Impacto 


25 
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ALEXANDRE PIRES 

Ai>l<]LAMnBMGLl'|^ IIEHOIIIH] 


EltrallnGBia 


12 


1 64 
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VARIOUS ARTISTS 

UM'.is D'ii'Lixuu use CO! 


Pairanda Taqailara; 25 Exilos 


38 


1 53 
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VARIOUS ARTISTS 

'CSaL'ISA JKi37 LG 1 1 3 H CDi 


30 Da Sai En Sax Vol. 1 


14 
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IBRAHIM FERRER 

AOSLC CiBCJir ►dDNESLCM7»»*ei1»ieCOI [H] 


Buonos Harnianos 
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VARIOUS ARTISTS 

'CSCL'IS* -- ■ ■ MllHCDi 


Lot 30 CoiTidos Mas Protiibidos 
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VARIOUS ARTISTS 
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Hiatafia Maaieal Gn|iara 
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THAUA ^ 
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CUISILLOS DE ARTURO MACIAS 
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LOS ANGELES DE CHARLY Itoeaartos 
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MOJADO 

'J7jNISIOS3i;il7LGiH«CDl IHI 


JObnlvldahlas 


6 


[67 


67 




EL COYOTE Y SU BANDA TIERRA SANTA 

■TNEBtUA'tUiUL'lN 1330 €□) 


Gfandas ExHos Origioalas 


36 


72 
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LOS TUCANES DE TIJUANA 

UNlLtBS4l.LA7l740[aia7.l(HCDi |H| 


hapario 


11 
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CHAYANNE „ 

53)J< DISCOS Mi(7 1 10 98 Ea l&iei [HI 


Grandaa Exitoa 
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70 
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RYCOODER MANUEL GALBAN 

EERPO '.EBOtSOTiESJCH 71B1,'W3 ill H CC 


Mimbo Simiondo 
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LOS ACOSTA 

ClSA 777:j|)ia9t'JMi|H| 


Historia Musical: 30 Pegadilas 
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LOS TRAILEROS DEL NORTE 

niSa 71*:<l DIM LO 


Historia MEisical 
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QUE GANAS 
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Ricardo Monlsnor 9 
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RIE Y LIORA 
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SONY DISCOS 
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SC«*-*lSOflA»*l 


Sotan 9 

fMIUTIN 
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YA NO ERES EL MISMO 
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rnvoviSA 
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ACA ENTRE NOS 


Band! El Recodo 

F0«OtflSA 
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SI TE DUE RON 


GilbMio Santa Rom 

MNYMCOS 
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ME PONES SEXY 
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IhaliaFHlwfagFMJoo « 

EMium 
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EMI LAW 
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ME FALTA VALOR 

PA&'JILABTBCaOi 


Papa Aguilar v 
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DanJal Raoa With JarniHar Pona v 

uNwsiiyi 
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EL RANCHO GRANDE 
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DEJENME SI ESTOY UORANDO 

1 t3D«l[iUEI.f {HRIICM lACUfllELM NEC> 


Los Angolas Da Ctiariy 

FONOVIsi 
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TE VAS AMOR 

El COYQTE < SU BANC* riERRA SANU lA.VEOfc' 


El Cayola V Su Banda Tlana Santa 

EMI LAIirt 
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QUEDATE CALLADA 
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Dance Label Ultra, DJ DeVito Team To 'Sell Lots Of CDs' 



BY MICHAa PAOLHTA 

R&B/hip-hop artists and labels — 
unlike their dance/electronic coun- 
terparts — set egos aside and collab- 
orate on projects all the time. A 
quick glance at The Billboard Hot 
100 or the Hot R&B/Hip-Hop Sin- 
gles & Tracks chart confirms this. 

But more often, major players in 
the dance/electronic contingent seem 
to be taking notes. Case in point: Ultra 
Records teams up with DJ Louie 
DeVito Aug. 26 to release "Louie DeVi- 
to Presents Ultra.Dance 04," 

It is the latest volume in the 
label's Ultra.Dance series, which typ- 
ically sells close to 100.000 units. 

.According to Ultra president 
Patrick Moxey and DeVito, this rep- 
resents a one-off deal — one that is 
financially sensible for both parties, 
DeVito notes. 

Many in the dance/electronic 
community have hailed this collab- 
oration as a smart business move. 
DeVito and Moxey simply view it as 
something that will benefit the 
genre as a whole. 

"We didn't need each other, and yet 
we are doing something together," 
Moxey says. 'The dance community 
needs more of this — people working 
together to strengthen the genre." 

Without mincing words, DeVito 
adds, "We came together because we 
thought we could collectively sell 
lots of CDs." 



Indeed. "Ultra.Dance 04" is poised 
to be a top-selling DJ-mix compila- 
tion. It finds one of the most suc- 
cessful dance labels combining 
forces with one of the world's top- 
selling DJs. 

In the past, DeVito's compilations 
(released on his own Dee Vee Music 
imprint, distributed by Musicra- 
ma) — ^which include "N.Y.C. Under- 
ground Party, Volume 3" and "Dance 
Factory" — have sold primarily in the 
Northeast, where he blasts radio 
with ads. 

Conversely, Ultra's compilation 
series — including Ultra,Dance and 
Ultra.Chilled — rely on street mar- 
keting and typically sell well every- 
where but the Northeast, Moxey 
acknowledges. 




MOXEY (LEFTl AND DfVITO; T0CETHE8 
FOR DANCE COMPIUTION 
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Release date 


"N.Y.C. Underground Party. Volume I" 


31, (100 


No\". 5. 1999 


"N.Y.C. Underground Party. Volume 2" 


106.00(1 


June 27, 2000 


"N.Y.C. Underground Party, Volume 3" 


424.000 


Nov. 21, 2000 


"N.Y.C. Underground Party, Volume 4 ' 


183.000 


Oct. 9, 2001 


"Dance Pactory" 


176,000 


.April 23. 2002 


"Trance Sessions" 


39.000 


Aug. 6. 2002 


"N.Y.C. Underground Party. Volume 5" 


189,000 


Nov. T,. 2002 


" Dance Divas" 


46.000 


■April 1,5. 2003 


" Dance Factory, Level T\vo " 


42.000 


June 17, 2003 


Source: Nielsen SoundScan 







To infiltrate all markets with 
■"Ultra.Dance 04," Ultra will treat the 
CD the same way that Def Jam ap- 
proaches rap music, Moxey says. 

Price and positioning at retail 
will coincide with guerrilla-style 
street marketing. 

The week of the disc's release, 
DeVito will do in-stores and guest 
DJ radio spots in New York, 
Philadelphia, Boston and Provi- 
dence, R.I. Throughout, he will 
spotlight much of the music heard 
on the collection. 

For " Ultra.Dance 04, " Moxey and 
DeVito chose the timely track list- 
ing together. The two-disc set 
includes such current club hits as 
Benny Benassi's "Satisfaction," 
Andrea Doria's "Bucci Bag" and 



Motorcycle's '"As the Rush Comes." 

In addition, the collection spot- 
lights upcoming Ultra singles, in- 
cluding '"Journey of Love" by L.I.V. 
(Beat Box, billboard, Aug. 16) and 
"1 Begin to Wonder" by Dannii 
Minogue, whom the label has 
signed to a U,S. deal (see Beat Box, 
this pagel. 

Also included are three upcom- 
ing singles from Dee Vee Music: 
Mac Quayle's "The Hurting." Luna 
Mora's '"A Better Day" and Hatrix's 
"Pressure." 

"With this CD, I could concen- 
trate on being 100% creative and 
not worry about the business stuff, 
like licensing tracks," DeVito says, 
"For the first time, I could be the 
artist. It feels good." 



Ultra Records 
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Release date 


"Ultra.Chilled 01" 


93.000 


Nov. 27. 2001 


"Johnnv Vicious Presents Ultra.Dance 01" 


98.000 


Jan. 22, 2002 


"Ultra.Chilled 02 " 


52.000 


April 30, 2002 


"DJ Encore Presents Ultra.Dance 02" 


91.000 


June 25, 2002 


■"Ultra.TranceOl" 


43.000 


Oct, 1,2002 


"Ultra.Chilled 03" 


37.000 


Oct. 29. 2002 


"Johnny Vicious Presents UItra.Dance 03" 


71.000 


Feb. 25, 2003 


"Ultra.Trance 02" 


2.5.000 


May 20, 2003 


"Ultra.Chilled 04" 


1,500 


July 29. 2003 


Source: Nielsen SoundScan 







Minogue Confirmed For Billboard Dance Summit 



We're one month away firom the 
10th annual Billboard Dance Music 
Summit, which takes place Sept. 
22-24 at the Union Square Ballroom 
in New York. 

In the Aug. 2 issue, we men- 
tioned a handful of confirmed par- 



I 



ticipants in the upcoming confer- 
ence. Well, it is time to add a few 
more names to the list. 

Leading tlie pack is international 
star Dannii Minogue. who is now 
signed to Ultra Records for the U.S. 
The label will issue the singer's lat- 
est album, "Neon Nights," Oct. 7: 
this will be preceded by the Sept. 23 
release of European hit single "1 
Begin to Wonder. " 

Dannii — Kylie's sister — is con- 
firmed to perform at the summit's 
closing-night party. This will mark 
the artist's first live performance in 
the U.S. She will deliver a full set. 
which will surely include such past 
hits as "This Is It," as well as songs 
like "Put the Needle on It " and "I 
Begin to Wonder" from "Neon 
Nights." Don't be surprised if 
Minogue also shows up as a guest 
on one of the conference's many 
timely panels. 

Spealdng of which, this year's pan- 
els will provide much food for 
thou^L Recently confirmed pan- 
elists include DJ/artist Keoki, civil- 
rightVcivil-liberties lawyer Norman 
Siegel, Beggars Group North America 
CEO lesky Bleakky, Robbins Enter- 
tainment founder Coiy Robbins, Vil- 



lage Voice contributor Prank Owen. 
ASCAP's 'nxld Btabec and Dave Dres- 
den (of Gabriel & Dresden). 

For additional information on the 
Dance Music Summit, log on to bill- 
boarde\'ents.com. 

NERVOUS TIMES: Wide-awake 
obsert'ers have surely noticed a 
slowdown in Nervous Records' 
release schedule. Because of this, 
industry insiders have been won- 
dering if the independent label is 
on the verge of shutting its doors. 
While this is not the case, the New 
York-based label is undergoing a 
shift in musical direction. 

.According to Nervous president 
Michael Weiss, the label will focus on 
hip-hop. '"We had great success some 
years ago with hip-hop acts like Black 
Moon, Smif-N-Wessun, Funkmastcr 
Flex and Mad Lion," he notes. " So we 
plan to expand back into that genre." 

Weiss based this decision on 
decreasing sales throughout the 
marketplace, the closure of many 
dance specialty retailers and what he 
views as a recent paucity of exciting 
new U.S. dance talent. 

"The hip-hop industry still seems 
to be relatively healthy and has 



bona fide stars to excite 
the public." Weiss adds. 

Correct me if I'm 
wrong, but it seems as 
though Weiss is imply- 
ing that the dance/elec- 
tronic market is lacking 
in "bona fide stars." Per- 
haps Nervous — other 
labels, too — is guilty of 
not marketing and treat- 
ing its acts as if they 
were "bona fide stars." 

Releasing a record and hoping it 
sticks does not a marketing cam- 
paign make. At the same time, labels 
need to sign acts that have the poten- 
tial to become "bona fide stars." Yes, 
times are indeed rough and tough 
right now. But tomorrow's "bona fide 
stars" are out there. Instead of rely- 
ing on the tried and true, now is the 
time for labels to take a chance on 
that which is fresh and new. 

SOUND BITES: Recall the Jo! Card- 
well update in the Aug. 9 issue? Well, 
the singer called to let us know that 
she has signed a distribution deal 
with Water Music/Universal for her 
forthcoming greatest-hits collection, 
"'More," The two-disc set is scheduled 



Beat 
Box 



By Michael Paoletta 

mpaoletta@billboard,com 



to arrive next month on the artist's 
own No-Mad Industries imprint 

New York-based DJ Steve "TVavol- 
ta" DuPlanlier has completed a 
rough remix of "Crazy in Love" by 
Beyonce Featuring JiQf-Z. To call this 
unsanctioned mix essential is an 
understatement It cleverly refer- 
ences Kraftwetfc's "Tk"ans-Europe 
Express, " Alexander O'Neal's "What 
Is This Thing Called Love." First 
Choice's "Love Thang" and 
Lumidee's "Never Leave You — Uh 
Ooh,UhOoohl" 

We hope the folks at Columbia 
Records have already contacted 
DuPlantier, This mbi deserves to be 
heard on radio airwaves and in the 
clubs. Now, not later. 
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THROUGH THE RAIN (HEX HEaOR/MAC QUAYU REMIX) ■oaaaAnaDniaE 


• o 


Mariah Cwev ^ 


6 


6 


7 




DON'T MAKE ME COME TO VEGAS (TIMO MAAS REMIX) Bcmm Toti Amoi 


[6 


8 


6 




ALL NIGHT LONG Jlssiunxs 


Seduction WMiSaddtor 


o 


12 


18 




HAREM (MANNY LEHMAN & ROBBIE RIVERA MIXES) rcuonjionwiUMa Sirah Brightnu 


7 


6 


5 




THE DISTRICT SLEEPS ALONE TONIGHT sugwmuso 




Tha Postal Sanrica 


o 


11 


16 




FOII TME MUSK (T. STONE, F. MONTANEZ. liDIOO. V. (^LOEIIONE MIXES) awmra WmU lina Femnj Tifo Dm 


[s] 






1 AM WHAT 1 AM (DANCE MIXES) <w<aiou 9 0 




UiidaEdar 


9 


10 


14 




TALK 2 ME laMMvBcnstvtRukBELMoricMMvaoY K-K|B£S Featuring Kinant 


9 


7 


7 




CRAZY IN LOVE (J. VASOUEZ t M. JOSHUA MIXES) ammmmuinusK 0 




Btvoan V 




15 


19 




MORNING STAR (THUNDERPUSS, THICK DICK, 29 PALMS MIXES) swumuqpkw Coolar Kiib 


10 


11 


11 




NEVER (PAST TENSE) tommy BciT$ivfR(ABA»ai.^(WMY boy 0 0 Tha Roc Project Featuring Tina Afaaa 


11 


8 


10 




BRASS IN POCKET iiunm Ultra NiM 


11 


[ 9 


10 




INTUITION (REMIXES) •tijMoiau <s> 0 




Jowal'Q 


o 


17 


25 




77 STRINGS uMcoMMONTiiAxaii Kurtia Minlnnllt Prwama ChamonU 


12 


13 


9 




BEWARE OF THE BOYS (MUNDIAN TO BACH KE) s!ik»cit]iitjuu <s 0 




Piniabi MC 'S 


® 


"20 


IT 




CRAZY IN LOVE (J. VASOUEZ ft M. JOSHUA MIXIS) couMauim Bayonce 1 


13 


10 


8 




IF YOU'RE NOT THE ONE (REMIXES) isiAnDiuaoM • 0 




Daaiol B«dii«ntld9 


o 


21 


29 




MY TIME pmm Dutch Faaturing Civslal Waters 


14 


12 


12 




AMERICAN LIFE (REMIXES) umaawummtm <s 0 




Madonaav 


IS 


3 


6 




ADDICTED MADHFAhTismowPORT Mia 


IS 


14 


13 




TOUR DE FRANCE 20O3 unuvAKSsiai « 0 Kntomll 


G> 


24 


26 




OFFICIALLY MISSING YOU (REMIXES) ,u. .A, a.u Tamil v 


16 


1 S 


■J 




NOTHING BUT YOU '.'.xrt>» <z> 0 Paul Van Dyk FeatUTiag Ha 


mstodt ft Jaimings v 


17 


7 


3 




DIRTY STICKY FLOORS (JUNKIE XL. PASSENISERZ, LEXICON AVE. MIXES) wioxm OsnSalieaV 


17 








DIE ANOTHER DAY (REMIXES) IwnniRlscai CI O 




Madoanav 


18 


14 


4 




ALRIGHT TDMi^Btnn^fRuiBELTavTOuui'BOv Murit (Oscar G. S Ralph Falcon) 








JUST THE WAY YOU ARE RnaiuanotO Mihy 


G> 


23 


27 




FANATIC (REMIXES) muwunw Vi«ian Green 


19 


16 






CRY ME A RIVER (DIRTY VEGAS, ). FIASCO, t B. HAMfl MO(ES) Man at « 




JMiaTiMbMMav 


20 


19 


21 




WHENEVER (THE REMIXES) pEwaiiiuiioi JodyWatley 




18 






A LITTLE LOUDER .w ims.snM 0 0 




DJIeoy 










# POWER PICK « 


21 


21 






NO leniNG 00 (E SMOOVE. FORD, AL B. RICH, 1 N. COTTO MDCES) mnMlaaai 


lO 




cs> 


2S 


37 




INTO THE SUN Muimi.wwpflWo'/anwRsrRATicJcwJwriM WaakaiMj Players 


® 






MOVE YOUR FEET cnuNCHYFnjaATuvncMWAc 0 0 




Junior SaniorV 


22 


16 


5 




MUSIC REVOLUTION miim The Scunhog 


23 


19 


:6 




DIRTY STICKY FLOORS (REMIXES) miiti,hp«sicu>vi>i«i>bi«is ts> » 




Dava Gahin v 




27 


32 




YOU SPIN ME ROUND (REMIXES) munnonnc DeailOrAllve 


24 


25 


25 




ALIVE (THUNDERPUSS REMIX) iKmKMimmoo 




JaanHar Lopaz 9 


G> 


32 


39 




BUNOSIDED (DANCE MIXES) >rumtiii7: Uicy Woodward 


25 


20 






TIME (JUNIOR VASOUEZ REMIX) uiiMissim 0 0 Ptalendais 



AFTER ALL hettwbksw 



Oolarium Foatiiring Jiol 



C AN YOU FIND THE HEART wtrnwamnrntsftm 

APPRECIATE ME (R RAUHOFER & AL B. RICH MDCES) wumm 



I DO (CHRIS THE GREEK & ORANOE FACTORY MIXES) HCMTiaii 



Projact Faaturins Nicola Hitchcock 
Amuka Festjring Sheila Brtxty 
TinB Ann 



REAL LOVE BMENGElIITIVtSinAUFI 



Deborah Cooper 



WHITC HORSE KWAsoTsiLvDiusaMaTcwMYBoy 



Tha Orange Factory 



SINNERMAN (FELIX DA HOUSECAT MIX) ^.rnivmtuMm 



Nina Siaiona 



MEDICINE NUhousn 



I WANT YOU (PABLO FLORES REMIX) E«iLAm47»viRo<F. 



DJ Mike Cruz Presenti Chyne Ro ft Sindy S 

Thalia Featuring Fnt Joe s> 



INTUITION (REMIXES) AiuMKcam 



HOT SHOT DEBUT 

GET IT TOGETHER (REMIXES) wRMtRBHOS pacmj 



TREMBLE (MOREU SMITTY/DAVENPORT, M. CRUZ, D. DUBIOUS MIXES) cccexi 



Clire Quitty 



PEEL GOOD TIME {BORIS & BECK REMIXES) cauMunoM 



Pink Featuring William OrbH v 



SIMPLY BEING LOVID {SOMNAMBULIST) mrwmam 



BT 



SO GONE (SCUMFROG MIXES) jnomfue 



WE CAN (REMIXES) aiReraoMo 



LaAim Rimes V 



I AM WHAT I AM (DANCE MIXES) mMtmrnm 



I LOVE I LOVE VIWlSOlAtHMuSCF-UMT 



Georgie Porgie 



ALL I WANT wiKKmm 



Gardeweg 



FURIOUS ANGELS wmsttnouo 



Rob Oougan v 



I'M FEELIN' HIGH cuttingw 



SE ME OLVIDO TU NOMBRE (TRACY YOUNG MIXES) ckscini moom raoM 



YOU ARE MY NUMBER ONE (E. KUPPER & MINGE BINGE MIXES) \mmftft 



SOUL DEEP (D. AUDE, RIVA, & H2 MIXES) ajnePKMO 



DONT WANNA TRY (AL B. RICH REMIXES) coLUMMPmw 



LET ME BE YOUR ANGEL ^nn^smrm 
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WHAT U DO 2 ME (REMIXES) 
Boamkat DWAMwonKs 


1 


BREATHING 

Ranlcl rDMM¥eCVSILV«l>3aT0MM¥BDV 


2 


SOUL SLOSHING 
VaausHum ocfrn 


2 


SINNERMAN (FEUX DA HOUSECAT MDQ 
Nina Simana vtRvtuMne 


3 


WUMQN- 

HMMikM^n Featuring Caavox haiukiun 


3 


WURKIN' 

Houaakeapara Faaturing Caavax lUMiouiN 
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WHArS THAT RHYTHM 
Fetish 69 aimna 


4 


VIVAN LOS NINOS 
Aaa Crittlna sonvoscos 


5 


FADE 

Solu Music Featuring Kimblee vwvf 


5 


FOUND A LOVE 





s 
i 


AHDST 
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BT 

(Ml 






Enrational Tachnoiagv 


1 ^ 




THE POSTAL SERVICE 

tuaKirn mi 








1 1 


■ 


SOUNDTRACK 

HOurwCCC-lW" 






UnCfaHToaiklUMn: naCnMOIlib 


1 2 


■ 


Loy^ic^DjEvrro 






Uuia DaVHil't OMca HetKf ImI 2 


1 4 


■ 


THE HAPPY BOYS 

ut&Ni;^ [HI 






IVaaca PMty OMaaa Una) 


1 6 


■ 


DCLERIUM CUaeia 

Dirrwiainra (Ml 






[^BORAH COX EWwrek Cox Remetf 






VARIOUS ARTISTS 






jaUi AMhnnarv Catladion: IMiimatt Diico 


J 10 




p^tO WAXMAN 






umcaKMH 






THAUA 






TWii'iHiKltaitea 






DAVID ^I^XMAN 






uia>.«»«2 


[12 




TieSTO Nnee 

stTTwcnt mil [Ml ' 


1 11 


i 


DARUDC 








1 25 




VARIOUS ARTISTS 








1 




TmCKY Vvlnmhlt 

SAhCH-JMiMir 


1 




V\C LATINO 

rawMraoviM m 






SunMfWaff 


f 


THE HAPPY BOYS 

KDHams wi 






TadnPalrnWaatll 


1 * 




umSL mi AMcttdTe HMk 


1 13 




OJ SKRIRBLE/DAVID WAXMAN 




MMMf n taaat Aa»loa taaal 


I 20 




THE STREETS 

viCI»l'lf.»-L*vrc [N| 






ariilaalWMaMaulal 


1 




SOUNDTRACK 

TCMU1 BOf t!M 






Onaf iU Fall: Ito TIM laana 


u-nTmr 


ELECTRIC SIX 

Jum-tmuaiDKMir 






Hf* 


1 




DEEP DISH fliebi* TTniiiarfit Tniiew 






FERRY CORSTEN Mm4 UM-.Sewdee. U 


1 23 
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IMra-DMean 
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B!iii;?> Music 

Three Pickers Reach For Chart Summit 



BY JIM BESSMAN 

The auspicious success of "The 
Three Pickers: Earl Scrugg&Doc Wat- 
son/Ricky Skaggs" on the Top Coun- 
try Albums chart bodes particularly 
well for the superstar bluegrass set. 

Released July 15 by Rounder, the 
album debuted at No. 36 and has 
since climbed to No. 24. That makes 
it banjo legend Scruggs' highest- 
charting title ever, surpassing "The 
Earl Scruggs Revue. Vol. 11." which 
reached No. 32 in 1976. And while 
multi-string player Skaggs is no 
stranger to the top of the country 
chart. The Three Pickers" is guitarist 
Watson's first top 40 country album. 

Furthermore, the album is No. 2 
on the Top Bluegrass Albums chart. 

Rounder GM Paul Foley says the 
driving force behind the record has 
been tremendous press, noting early 
raves in Newsweek, Esquire. The 
Wa.<ihington Post and The New York 
Post. Rounder has hired Shore Fire 
Media to buttress its publicity efforts 



and expects continued press glow 
from a pair of high-visibility broad- 
cast vehicles. 

Music from the album is getting 
play on Americana stations, but was 
not serviced to other formats. 

"The Three Pickers" is the audio 
companion of a PBS "Great Perfor- 
mances" concert special that com- 
menced airing July 28. The disc 
accompanied the simultaneous 
release of a DVD containing two 
additional tracks and a 22-minute 
documentary. 

'We've seen the success with PBS- 
driven titles in the past in stimulat- 
ing sales." Foley says, citing the obvi- 
ous inspiration of "The Three 
Tenors. " "So our job is to make the 
album as visible as possible at retail 
when the PBS |exposurel hits, and 
we expect stronger sales over the 
next four to six weeks." 

With more press paralleling the 
PBS exposure, Rounder is expecting 
a strong fourth-quarter performance. 

"We've set up endcap programs at 



Borders and Barnes & Noble 
throughout the end of the year and 
other programs with indie retailers 
who've done well with Ricky Skag- 
gs and ("Three Pickers" special 
guest] Alison Krauss, " Foley says. 



the audience for this music can find 
it on public TV." 

Likewise, Foley notes that the 
Pickers' appearance on NPR's "Fresh 
Air" program spiked CD sales at ama- 
7X)n.com to No. 3 on its airdate. The 



Krauss, Co. Top Noms 



BY DEBORAH EVANS PRICE 

NASHVILLE— Alison Krauss + 
Union Station lead the nominees 
for the 14th annual International 
Bluegrass .Music .\wards with 13 
individual and group nominations. 

The awards, to be hosted by 
Krauss and Union Station's Dan 
Tyminski. are slated for Oct. 2 at 
the Kentucky Cen- 
ter for the Arts in 
Louisville. They will 
be held during the 
International Blue- 
grass Music .Assn.'s 
(IBMA) annual 
World of Bluegrass 
Trade Show and 
Fan Fest. scheduled 
for Sept. 29-Oct. .=). 

Krauss + Union 
Station are up for 
entertainer of the 
year, instrumental 
group, vocal group and album of 
the year. Krauss is nominated in 
the female vocalist category. Band 
members Jerry Douglas, Barry 
Bales. Ron Block and Tyminski 
received individual nods. 

Reigning entertainer of the year 
the Del McCoury Band received 12 
nominations, among them enter- 
tainer of the year, instrumental 
group and vocal group. McCouo' 
is nominated in the male vocalist 
category, and band members Ron- 
nie McCour>^ Rob McCoury, Mike 
Bub and Jason Carter also received 
individual nominations. 

Ricky Skaggs earned seven 



3^ 

KRAUSS: LEADS NOMINEES 



nominations with his band Ken- 
tucky Thunder, including instru- 
mental group, song of the year for 
"A Simple Life" (written by Harley 
Alien! and album of the year for 
"Live From the Charleston Music 
Hall." Skaggs also was nominated 
for his participation in the Nitty 
Gritt)' Dirt Band's "Will the Circle 
Be Unbroken, Vol. III." 

The Lynn Morris 
Band received six nom- 
inations. Doc Watson 
garnered five nods, 
including guitar player 
of the year. 

Winners are voted 
for by the IBRA mem- 
bership. 

The IBMA Awards 
will be broadcast in 
more than 300 U.S. 
radio markets and on 
14 foreign networks. 
Following is a partial 
list of nominees. For a complete 
list, log on to billboard.conVawards. 

Entertainer of the year: .Mison 
Krauss + Union Station. Doyle 
Lawson & Quicksilver, the Del 
McCoury Band. Mountain Heart, 
Rhonda Vincent & the Rage 

Male vocalist: Ronnie Bowman, 
Del McCoury, Russell Moore, Tim 
O'Brien, Dan Tyminski 

Female vocalist: Dale Ann 
Bradley, Alison Krauss, Patty Love- 
less, Lynn Morris, Rhonda Vincent 
Emerging artists of the year: 
Nothin' Fancy, David Peterson & 
1946, Pine Mountain Railroad, 
Kennv & ;\manda Smith, Wildfire. 
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mil PICKERS (FROM LER) SCRUGGS. WATSON AND SKACCS: 
ALBUM IS CLIMBING COUNTKY AND BLUEGRASS CHARTS 



"But we're really gratified with the 
out-of-the-box support from Wal- 
Mart and Kmart." 

Foley observes that many PBS 
stations are using " The Three Pick- 
ers" CD and DVD as fundraising 
premiums. 

'"It seemed ideal for us, having two 
of the guys who sort of invented a 
particular music style performing 
with a prodigy like Ricky," says David 
Horn, "Great Performances" series 
producer. "And the ratings in the 
New York area were much better 
than the standard classical fare that 
we normally do, so it's nice to see that 



day after the trio appeared on a '"CNN 
Headline News" segment, the CD 
rebounded to No, 4 on Amazon, 
Foley says, adding, '"So there's imme- 
diate reaction to these press hits." 

Foley hopes that a forthcoming 
13-minute appearance on NPR's 
afternoon news magazine "All Things 
Considered" will drive the e-tailer's 
sales of the title to No. 1. 

"The only hesitation I had was, 
"How could we possibly collapse it 
into an 'All Things Considered' seg- 
ment?' " says the program's co-host, 
Melissa Block. " But they were great 
and talked with much affection about 



playing together." 

The Three Pickers, of course, 
have worked together '"off and on 
for years," Scruggs says, "and it's 
always fun." 

Of the classic music on "The Three 
Pickers," he notes, "It's the same old 
material that I've known since I was 
very young — so old it's almost new to 
the new people that will be hearing it." 

He adds, "It seems to make a hit 
with generation after generation. 
It's always had its peaks and valleys. 
As Grandpa Jones used to say, 'It 
goes like a herd of turtles when it 
does great— and then it goes down 
for a while.' " 

Noting that 80-year-old Watson 
doesn't travel much anymore and all 
the "logistics" involved in bringing 
him together with 79-year-old Scrug- 
gs and the peripatetic Skaggs. Horn 
credits Skaggs as ""the driving force" 
behind the project. 

" It really hit me somewhere in the 
middle that Earl Scruggs and Doc 
Watson are like American icons — 
treasures in American music," Skaggs 
says. "They don't have to try to keep 
the roots alive — they are the roots. 
I'm really hoping we can maybe do 
Carnegie Hall or the Kennedy Center 
or the Ryman |Auditorium|. Those 
three shows would be very symbolic 
of their talents and contributions — 
and very appropriate." 

Despite the set's initial success, 
there are no plans for a sequel, 
according to Rounder. 



Four Artists Cut From Rosters 



Four Nashville labels have cut 
an artist from their roster. Deana 
Carter exits Arista Nashville after 
one album, Tm Just a Girl," which 
peaked at No. 6 on the Billboard 
Top Country Albums chart in April. 
Carter previous- 
ly recorded one 
multi-platinum 
and one gold 
album for Capi- 
tol. Her Capitol 
debut album, 
"Did I Shave My 
Legs for This?," 
yielded three 
No. 1 singles. 

Jamie O'Neal 

has exited the 

Mercury roster, which was in the 
middle of working a single and 
preparing to release her second 
album. The first, 2000's gold-certified 
"Shiver," included two No. 1 singles. 

Eric Heatherly was dropped from 
the roster of DreamWorks Records, 
his second label home. Hcatheriy 
previously recorded an album for 
Mercury. Also, newcomer Tebey 
e.\its BNA Records. 



Meanwhile, having recently 
parted ways with Universal South 
Records, Allison Moorer has 
signed with Sugar Hill Records. 
Her first album for the label is due 
next year. 




Nashville 
Scene i 

By Phyllis stark 

pstark@blilboard.com 



ON THE ROW: Rick Baumgartner 

joins Equity Records as VP of 
national promotion. Baumgartner 
most recently held a similar posi- 
tion at Nashville-based Broken 
Bow Records and previously 
worked in promotion at Atlantic, 
Decca and Warner Bros. He will 
hire a full promotion team for the 
start-up label {Billboard. Aug. 9). 
Gayle Holcomb of the William 



Morris Agency has been elected 
chairman of the .Academy of Coun- 
try Music board of directors. David 
Corlew of Blue Hat Records and 
Corlew Music Group was elected 
president. The new VP is Rod 
Essig of Creative Artists Agency. 
Artist manager John Dorris of 
Hallmark Direction remains the 
.\CM's treasurer. 

TEAM SPIRIT: Former VFR Records 
finance director Chris Allums has 
launched the Nashville-based label 
Quarterback Records. In addition 
to its own roster. Quarterback will 
provide promotion, publicity, cre- 
ative services and distribution 
services to other labels, initially 
working projects from Lorrie Mor- 
gan and Mila Mason. 

Allums serves as the label's pres- 
ident. Nancy Timick, managing 
partner at GrassRoots Promotion 
and former head of promotion at 
VFR, will consult the label and 
direct its promotion efforts. 

Quarterback is distributed by RED 
Distribution through Nashville- 
based Emergent Marketing. 
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People/Places/Events 



EXEC' iTi\ /c 
TURNTABLE • 



PEOPLE ON THE MOVE 



sal Pictures. 



HOME VIDEO: 
Pamela Blum is 

named senior VP 
of marketing 
services for Uni- 
versal Studios 
Home Video in 
Los Angeles. She 
was senior VP of 
marketing serv- 
ices for Univer- 




RECORD COMPANIES: Island 
Records pro- 
motes Howie 
Miura to VP of 

promotion and 
Christine Chiap- 
petta to VP of 
modern rock 
promotion for 
Island Records 
in Los Angeles. 
They were, 
respectively. VP of modern rock 
promotion and 
senior director 
of alternative 
promotion. 

David Cray is 
named director 
of A&R for Sony 
Music Interna- 
tional in New 
York. He was 
creative manag- 
er lor Zomba Mu.sic Publishing. 

John Rosenfelder is named 
senior director of national pro- 
motion for Koch Entertainment 
in New York. He was senior direc- 



tor of national 
promotion for 
Island Records. 
Matt Marshal! 

is named \'P of 
A&n for RCA 
Records in Los 
Angeles. He was 
VP of A&R for 
Epic Records. 



RETAIL Craig Applequist is 

named senior VP of sales and 
marketing serv- 
ices for WEA in 
New York. He 
was senior VP of 
sales and new 
technologies for 
Sony Music Dis- 
tribution. W^EA 
also promotes 
Adam Mirabella 
to VP of e-com- 
merce in New York. He was VP of 
lifestyle .sales. 

MUSIC VIDEO: Maggie Malina is 

promoted to senior VP of original 
movies for television for MTV in 
Los Angeles. She was VP of origi- 
nal movies for television. 

MERCHANDISING: Matthew 
Young is named VP of retail sales 
for BandMcrch in New York. He 
was VT of sales for Blue Grape. 

MEDIA: Carol Watson Is pro- 
moted to publisher of Vibe mag- 
azine In New York. She was 
associate publisher. 




Twice Dipped 
in Piatinum 

Sony execs presented Good Charlotte with plaques nriark- 
ing the double-platinum certification of its sophomore set, 
'TheYoung & the Hopeless." Shown, from left, arc Sony 
Music International chairman Robert M. Bowlln; band co- 
manager Steve Felnberg; Good Charlotte's Joel Madden 
and Paul Thomas; Epic president Polly Anthony; the 
band's BenjI Madden, Billy Martin and Chris Wilson; 
David Massey, senior VP of A&R for Sony Music Entertain- 
ment; band co-manager Mike Martlnovlch; SME executive 
VP MIchele Anthony; SME chairman/CEO Andrew Lack; 
SME executive VP/CFO Kevin Kelleher; and Sony Music 
U.S. president Don lenner. 






Hello Loveland! 

Gear Channel Entertainment production manager Tommy 
Hauser, left, and Chud( Morris, CCE VP of the Rocky Moun- 
tain region, toured the not-yet-completed Budweiser Events 
Center in Loveland, Colo., with arena CM Ann Larson.The 
7,200-seat multiputpose arena will open in September. 



by Mark Paris! 



aoniB'b Pit Diff^R^nr/.^ 



Get Ready To Party Hard — Again 

Andrew W.K. recorded and mixed his forthcoming sophomore set.'TfieWolf (Island), 
at Studio Oty, Calif. -based Scream Studios. Pictured, from left, are mix engineer Dave 
Way, Andrew W.K., assistant engineer Uor Goldenberg and recording engineer Ryan 
Boesch. 'The Wolf will be issued Sept. 9. 



The Gambler's 
Special Night 

The gang from the West Coast office of the William Monis 
Agency helped country legend Kenny Rogers celebrate his 
debut at the prestigious Hollywood Bowl in Los Angeles. 
Hamming it up at the gathering are, from left, Greg Oswald, 
Krista Parkinson, Rogers, Dave Snyder, Julie Colbert, 
Becky Baughman and AvI Melnlker. 
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Less Talk, 
More Country 

New York talk station WABC Radio went 
countiy July 11 during an all-star bene- 
fit concert at Six Flags Great Adventure 
pari* in Jackson, N.J. WABC afternoon 
drive talk host Sean Hanntty brought 
In his close hiend, country Icon Charlie 
Daniels, along with country stars 
Darryl Worley and Sara Evans, for a 
benefit show for the Freedom Alliance. 
The organization provides college 
scholarships for children of military per- 
sonnel who died in action. More than 
10,000 attended the event, raising 
some $1.5 million for the charity. Pic- 
tured, from left, are Woriey, Daniels, 
Hannlty and Evans. 




Taking A Trip To The Fountain 

S-Curve execs joined Fountains of Wayne to celebrate the band's sold-out gig 
at New York's Irving Plaza. Shown, from left, are S-Curve president Steve 
Greenberg; band member Dan Connelly; alternative promotion man Jody 
Porter; the band's Adam Schleslnger; A&R man Steve Yegelwel; head of 
promotion Kevin Carroll; band member Brian Young; Fountains' Chris 
Colllngwood (in the red shirt); Steve Cold, traveling keyboardist for Foun- 
tains; and S-Curve CM Marty Maldenberg. 



Gone Fishing; 
Will Rock Later 

When not behind the mic or the boards, 
Cracker frontman David Lowery, right, 
and engineer Brian Paulson (Wiko, 
the Jayhawks) spent some time fishing 
while wortdng on the band's new album, 
"Countrysides," at Sound of Music in 
Richmond, Va. Having always been part 
country band, part rock act. Cracker fully 
explores its redneck roots on "Country- 
sides," due Oct. 14 through IMusicThe 
set features a mix of originals and cov- 
ens, including a take on Bruce Spring- 
steen's "Sinaloa Cowboys." It was bom 
out of a tour of honky-tonks and trucker 
bars done last year under the moniker 
Ironic Mullet. 




Equal Inspirations 

Best-selling author Arturo Pirez-Reverte, the Tom Clancy of Spain, caught up 
with norteiio legends Los Tlgres del Norte at the group's concert in Madrid. Two 
years ago, Pcrez-Reverte wrote the novel "La Reina del Sur," based on one of the 
band's biggest hits,"Contrabando yTraicion." In response, Los Tlgres wrote the song 
"La Reina del Sur" last year, which was Included on the album of the same name. 
(Photo: Laura Kate Jones) 




Wh Carrol Mis a ilay cart tadllty on Us nat&vmSaq lug-a-tliim. 

Wes Carroll: The Hug Guy 



Before June 3, Wes Carroll, PD 
at top 40 8101 Columbus, Ga., 
was known among coworkers, 
friends and a small group of 
listeners as "the hug guy." 

Since then, pretty much the 
whole community recognizes him 
as such. 

Carroll initially acquired the 
nickname for his habit of cutting 
up with listeners at station events 
and then embracing them. It was 
a way to distract them from the 
fact that things were running late 
and that they were standing in 
line, he says. 

But that all changed when he 
spent 24 straight hours — from 6 
p.m. June 3 to 6 p.m. June 4 — on 
a tour of Columbus collecting 
embraces en route to setting the 
unofficial world record 
for hugs. 

Assisted by coworkers 
Dan l^lasters and Becca 
Phillips — who kept 
track of the hugs on 
handheld counters — 
the station's morning 
man scoured the city, 
embracing folks at res- 
taurants, hotels, the 
city's new Old Navy store, a local 
Waffle House outlet and so on. 

The hug-a-thon — which raised 
money for the Children's Miracle 
Network (CMN) — ended with 
local TV station WTVl^ interview- 
ing Carroll for the 5 p.m. and 6 
p.m. broadcasts. 

It was there that he collected his 
last hugs. The final count was 
2004. The plan was to stop at 2003, 
but there was one more person to 
hug — which meant a little more 
money for CMN, which helps chil- 
dren with cancer. 

More than $1,000 was raised for 
the charity, from 5-cent-pcr-hug 
pledges and other donations. 

According to Carroll, the folks at 
the Guinness Book of World Rec- 
ords have unofficially given him 




the record for most hugs in a 24- 
hour stretch, as such a record does 
not currently exist in the book. 

He notes that before June 3, 
when the station would do an event, 
listeners would recognize him and 
sometimes react, " 'Oh, here he 
comes with the hugs again.' But it 
wasn't really like, 'Hey, there's the 
hug guy!' Now I'm the hug guy — 
doesn't matter where I go, I'm the 
hug guy. I walk into a restaurant, 
'Hey, there's the hug guy.' People 
will start coming up to me, going, 
'Hey, ya got one more?' " 

"For two days after we did it," he 
continues, "it was awkward when 
people would walk up and go, 'Hey, 
hey, give me a hug,' and I would 
go, 'I can't even lift my arms at this 
point — no,' because I was sore. 

There's muscles in 
your back that you're 
using when you're 
hugging people that 
you don't even know 
you're using, and when 
you're lifting them that 
many times one day 
straight, with no sleep, 
it's pretty rough." 
The hugfest may 
become an annual station event — 
there's a record to beat now, Car- 
roll notes. It also drew praise from 
those touched by the CMN. 

"I got a call from a guy who was 
about 28, 1 think, and he was say- 
ing that he was 14, 15 years old 
when he found out he had cancer. 
And the CMN helped him out a lot, 
and now he's like a 13-year cancer, 
survivor," Carroll says. "He just 
wanted to call me to say thanks for 
helping them, because he does a 
lot to help them out himself, being 
a survivor." 

With calls like these, it's hard to 
get upset about his new reputa- 
tion. And he says, with a laugh, 
"There's a lot worse things to be. 
I've been known as a lot worse!" 

WES ORSHOSKI 
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^ SMASH MOUTH 
Get the Plctute? 

PRODUCERS: Smash Mouth, Kari Derfler 
Interscope B0000795 
RREASE DATE: Aug. 5 
Can you believe we almost made it 
through the summer without a 
Smash Mouth release? Don't fret, 
though — the band, along with co- 
producer Karl Derfler (Foo Fighters, 
No Doubt), returns with its fourth 
Interscope album, "Get the Picture?" 
Smash Mouth has made a surprising- 
ly steady career out of beach-friendly 
top 10 hits like "Walkin' on the Sun" 
and "All Star." While such tracks cap- 
tured a high energy level from the 
group, there is a little less spring in 
Smash Mouth's step this time 
around. Lead single "You Are My 
Number One" sounds like it was re- 
corded using a keyboard programmed 
to play a generic reggae beat. But 
such tracks as "Hang On" and "Fun" 
prove Smash Mouth still has the 
spark to be the mighty party band we 
have come to appreciate. — MCP 

► ROBERT RANDOLPH & THE 
FAMILY BAND 
UncUssKled 

PRODUCERS: Robert Randolph & the 
Family Band, llm Scott 
Warner Bros./Dare 48472 
RaEASEDATE:Aug.5 

"Sacred steel" virtuoso-turned-jam- 
band guitar deity Robert Randolph 
makes his big-time studio bow. As 
ever, Randolph's phenomenal steel 
chops, bred in the House of God 
Church and fused with funk and rock 
energy, are the focal point of his quar- 
tet; he is also an impassioned vocalist 
who lights a fire on the gospel-shaded 
tracks here. The songwriting does not 
always rise to the level of the playing 
by the Family Band, which includes 
the leader's cousins, bassist Danyel 
Morgan and drummer Marcus Ran- 
dolph, and keyboardist John Ginty. 
But the group's ever-growing fan base 
will not beef too much about jam- 
skewed numbers like "Going in the 
Right Direction, " "Good Times, " "Why 
Should I Feel Lonely" or the instru- 
mentals "Squeeze" and "Calypso," all 
of which will work on the road, where 
Randolph truly excels. — CM 

^ BLUES TRAVELER 
Truth Be ToM 

PRODUCER: Don Gehman 
Sanctuary 84620 
RELEASE DATE Aug. 5 
That harmonica guy is back, really back. 
After a number of experimental albums 
following 1994's mainstream break- 
through "Four," Blues TVaveler — fronted 
by John Popper — returns with a tight 
set of material. Few clunkers are in the 
bunch. "Unable to Get Free" is true 
blues; melancholic but comforting. 
"Sweet and Broken" is an excellent 
showcase for Popper's gruff, slightly 
scratchy but sincere voice. A kicking 



ESSENTIALS 




NEIL YOUNG & CRAZY HORSE 
Gieendale 

PRODUCERS: Nell Young, L.A. lohnson 
Reprise 2-48S33 
RELEASE DATE: Aug. 19 

The story of a fictional family living in 
a fictional town, "Greendale" touches 
on shady cops, drugs, murder, media 
intrusion and corporate corruption. It 
is classic Neil Young. And it's certainly 
more enjoyable and easier to follow for 
those who caught Young's summer 
tour, during which a group of actors 
performed the entire tale onstage as 
Young and Crazy Horse played. If you 
have seen the show, then you know 
these songs and these characters. 
Those unfamiliar with Uie lale can still 
find much to savor here, especially the 
lone acoustic cut, the Bob Dylan-refer- 
encing "Bandit" (which features the 
repeated line "Some day, you'll find 
what you're looking for"), and the 
sweetly nostalgic "Double E" ("Back in 
the day/Living in the summer of 
love"). Driven by often hypnotic, 
restrained grooves, the set finds Young 
in fine form, defiant in the face of 
trends and conventional music-biz 
thinking and completely obedient to 
his muse. Fans should rejoice. — WO 



RANCID 
Indestructible 

PRODUCER: Brett CurewlU 
Hellcat 48529 
RELEASE DATE: Aug. 19 
Those who saw Rancid's ska-spiced 
1995 set "And Out Come the Wolves" 
for what it was/is — a downright pop/ 
punk masterpiece — are going to loiie 
this album. Those fickle punks who 
cry foul each time the band dabbles in 
different directions probably won't. 
And that's their huge loss. Chock-full 
of insanely infectious choruses, 
endearing stories, sly phrasing and 
endless energy, "Indestructible" is an 





absolute gift that's packed with hooky 
sing-alongs. Many, like the addictive 
"Tropical London" and "Fall Back 
Down" — a great tale of friendship in 
the face of heartbreak — seem certain 
products of singer Tim Armstrong's 
recent split with his wife, Brody (of the 
Distillers). There's some uber-snotty 
stuff here, too, but cuts like the make- 
up tune "Start Now" and the ultra- 
sedate, wonderfully poppy "Arrested in 
Shanghai" make this one of the best 
records of the year. — WO 



DASHBOARD CONFESSIONAL 

A Marh. A Mission. A Brand. A Scar 

PRODUCER: Gil Norton 
Vagrant VR-0385 
RELEASE DATE: Aug. 12 
To understand the world of adolescent 
melodrama that Dashboard Confes- 
sional taps into, look no further than 
the title of its latest full-length: ""A 
Mark. A Mission. A Brand. A Scar." For 
those who see the Shakespearean 
tragedy in such events as being 
dumped just before the start of fourth 
period English Lit class, this is their 
new soundtrack. But it is not just 
overwrought emo kids who are likely 
to see the appeal of frontman Chris 
Carrabba's heart ■on-his-slee\'e 
anthems. In the production hands of 
Gil Norton (Pixies, Foo Fighters), the 
Boca Raton, Fla., four-piece delivers a 
breakout effort that promises to make 
Dashboard a household name. As evi- 
denced on tracks like "Hands Down," 
"Rapid Hope Loss" and "As Lovers 
Go," the band has developed a 
sound — lying somewhere between 
Weezer and early Third Eye Blind — 
that complements the punk passion 
and melancholic romanticism of 
Carrabba's lyrics. — BC 



harmonica solo from Popper, and bang- 
ing riffs from new bassist Tid Kinchla 
and his brother, original bandmate 
Brendan Kinchla, create the perfect rock 
jam on "Can't See Why." Lyrical stum- 
bles, such as the somewhat cheesy cho- 
rus in "My Blessed Pain," weaken things 
some. In the end, though. Blues Traveler 
plays it with meaning, resulting in one 
top-notch recording. — SA 

ANNYaLSI 

Littk Black Dress & Other Stories 

PRODUCERS: Kevin lanis, Anny Celsl, 
Marvin Etzioni 
Ragazza Music 2733 
RELEASE DATE: July 22 

Singer/songwriter Anny Celsi, late of 
Los Angeles bands the Tearjerkers and 
Annyland, steps out with a dark-hued 
album for her own indie label. Celsi's 
languid voice and affecting, pop-smart 
tunes receive sympathetic backing from 
a band of local lights, including produc- 
ers Kevin Jarvis and Marvin Etzioni, 
Randy Weeks, Phil Parlapiano, Danny 
McGough, Robert Lloyd, Steve Barton 
and Kirk Swan. The writing is highly 
consistent, with the title track, " 1\vas 
Her Hunger Brought Me Down" 
(recently covered by L.A. chanteuse 
Grey DeLisle), "Summer Fling" and "It 



HurtsMy Heart/To Hear/Your Voice " 
standing out in a strong pack. A snazzy 
package featuring '50s-style pulp art- 
work and liners featuring some enter- 
taining hard-boiled takeoffs by Celsi 
add flair to this very gifted West Coast 
artist. Racked by NAIL— Of 

R&B/HIP-HOP 

► STATE PROPERTY 

State Property Presents the Ouln 

Gang, Volume 2 

PRODUCERS: vark>us 
Roc-a-Felta/Def lam 0971 
RELEASE DATE: Aug. 12 

While most labels are satisfied with their 
crews and cliques, Roc-a-Fella's bur- 
geoning roster of talent can only be 
described as an army. The latest release 
from the Roc Army comes courtesy of 
the Beanie Sigel-led State Property — a 
collective of MCs that includes Freeway, 
the Young Gunz, Oschino & Sparks and 
Peedi Crakk. On the crew's second set, 
"State Property Presents the Chain 
Gang, Volume 2," Sigel and company 
keep the formula simple — cocky lyrics 
set to gritt>' tracks. The Young Gunz's 
"Can't Stop, Won't Stop" offers that and 
then some. Serving as the set's lead sin- 



gle, the Digga-produced track has an 
infectious quality t^iat cannot be denied. 
Sigel teams with Jay-Z on "It's On," 
which finds Roc-a-Fella's strongest MCs 
trading verses like true veterans over a 
soulful track. Other highlights include 
"Still in Effect" and "WTien You Hear 
That," which features Dirt McGirt.— /M/ 

DANCE/ELECTRONIC 

UU HAYDN 
Light Blue Sun 

PRODUCERS: Bill Laswell, Llll Haydn 
Private Musk 82876-50931 
RELEASE DATE: Aug. 19 

Lili Haydn is a violin-wielding 
singer/songwriter who has been 
trapped in the role of breathless elec- 
tronica diva. While her earlier album, 
"Lili," revealed a quirky, Kate Bush- 
influenced sound, "Light Blue Sun" 
heads down a generic chilled dance 
road. Producer Bill Laswell has opted 
for an air-brushed sound instead of his 
usually textured, deep throb atmos- 
pheres. Although the lyrics are inspired 
by the artist's mother's death, the 
album nevertheless is full of Hallmark- 
styled love prose, especially on the 
pneumatic hooks of "Anything." 



Haydn, who has played with Jimmy 
Page & Robert Plant, the Rolling 
Stones and TXipac Shakur, points to 
interesting directions when her violin 
is in the lead, but that's rarely the case 
on "Light Blue Sun." "The Promised 
Land," an incongruous 10-minute free- 
form ambient improvisation with jazz 
saxophonist Pharoah Sanders, sounds 
like a cry of frustration. — JD 



COUNTRY 



★ SHERRIE AUSnN 
Streets of Heaven 
PRODUCER: Will Rambeaox 
Broken Bow 75872 
RELEASE DATE: Aug. 12 
Already a veteran of the Music Row 
wars, Aussie singer/songwriter Sherri^ 
Austin resurfaces on Broken Bow as a 
more focused, mature artist without 
sacrificing her trademark spunk and 
style. Dennis Linde's "Singin' to the 
Scarecrow" is powerful in Austin's 
hands, and spritely banjo melds effec- 
tively with syncopated synth pads on 
'"Small Town Boy." Austin's pop sensi- 
bilities are intact on such cuts as the 
perky "Drivin" Into the Sun," new 
wave-hued "I'm Still Fallin' " and 
piano-based ballad "Fools Like Us." 
Austin also sounds great when produc- 
tion is toned down, as on "Ride 'em 
Cowgirl," the wounded "Remind Me" 
and soulful "Love Unafraid." Ram- 
beaux's production is gutsy and sure, 
and Austin is confident and strong 
throughout; "Like a Cat" is a prime 
example of their synergy as collabora- 
tors. The title cut is the kind of tear- 
jerker that a country audience would 
absolutely embrace if given half a 
chance; indeed, there are plenty of 
solid enough singles here to bring both 
the label and Austin success. — IfW 



LATIN 



► VARIOUS ARTISTS 
XXX (30 Anos) 

PRODUCERS: various 
BMC U.S. Latin 82876 55017 
RELEASE DATE: July 22 
Mexican ranchera singer/songwriter 
ioii Alfredo Jimenez authored some of 
the most beloved standards in mari- 
achi ranchera repertoire, including "El 
Rey, " "Si Nos Dejan" and "Te Solte la 
Rienda." On the SOth anniversary of 
his untimely death, a host of Latin 
rockers pay homage to this iconic fig- 
ure in an album that runs the gamut 
from rap and hip-hop (Cartel de 
Santa's rendition of "Ella," for exam- 
ple) to retro-rock (Elefante's "Fugiti- 
vo"). "XXX" (as in 30), kicks off, natu- 
rally, with "El Rey," which in this 
version by Moderatto dissolves into an 
amusing Elvis-style tribute. The ensu- 
ing remake of "Asi Es Mi Amor," with 
new music by Jaguares' Saul Hemin- 
dez, is gorgeous and nostalgic. And 
although some of the tributes suffer 
from predictability — many inexplica- 
bly announce the track in the Intro, as 
if the listener were too dense to figure 
it out — each take is distinctive and, at 
the veo' least, captures the ear. 
Rancheras, it turns out, are truly uni- 
versal, and not just regional. — LC 

(Continued on next page) 
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JOHN MAYER Bigger Than My Body 

(4:26) 

PRODUCER: Jack Joseph Puig 
WRITER: J. Mayer 
PUBLISHER: Specific Ham, ASCAP 
Aware/Columbia 56376 (CO promo) 

Sensitive guy John Mayer peers fear- 
lessly into the eye of the sophomore 
jinx with the first single from his 
upcoming "Heavier Things." due 
Sept. 9. As with previous radio staple 
"Your Body Is a Wonderland," 
Mayer's laid-back, Dave Matthews- 
esque coffeehouse vocal style makes 
"Bigger Than My Body" immediately 
identifiable as the man behind this 
year's Grammy Award win for best 
pop performance. With producer Jack 
Joseph Puig. Mayer lifts the tempo, 
along with a significantly fuller back- 
ing band. He also adds some crafty 
guitar licks to his lyric about reach- 
ing for one's potential ("Someday I'll 
fly/Someday I'll soar/Someday I'll be 
so much moreTCause I'm bigger 
than my body gives me credit for"). 
The result is a pulsating midtempo 
pop/rocker ready to take center stage 
at mainstream and adult top 40. No 
doubt, a star is bom. This is going to 
be huge.- 




OUTKAST The Way You Move (Featuring 
Sleepy Brown)/HeyYa! (3:55/4:09) 
PRODUCERS: Carl Mo, Andre 3000 
WRITERS: various 
PUBLISHERS: various 
Arista SS883 (CD promo) 
OutKast has proved time and again 
that it is one of hip-hop's most inno- 
vative groups. The Atlanta-based duo 
of Andr6 3000 and Big Boi provides 
further testament with its anticipated 
double-disc release. "The Speaker- 
boxxx/The Love Below." The first olfer- 
ing from the set is the double-sided 
lead single "The Way You Move/Hey 
Ya!" The first title, which comes from 
Big Boi's "Speakerboxxx." is a sparse, 
bass-drix'en track that showcases Big 
Boi's lyrical skills. Sleepy Brown is fea- 
tured on the horn-driven hook that 
gives the song an old-school R&B feel. 
Meanwhile. Andre 3000's "Hey Ya!" is 
a more melodic, rock-infused affair. 
Each single reflects the respective 
member's individual tastes as a musi- 
cian and an artist Both releases will 
be a hard sell at radio, but we hope 
that, open-minded PDs will take a 
chance and reap the rewards. Given 
OutKast's track record, they would be 
foolish not to. — RM 



(Continued from preceding page) 
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* VARIOUS ARTISTS 

Shout. Sister, Shout: A Tribute to Sister 
Rosetta Tlurpe 

PRODUCERS: various 
MC0050 

RELEASE DATE: Aug. 12 

This CD is a tribute to Sister Rosetta 
Tharpe (192M973), one of the great- 
est and most popular gospel singers in 
the histor>' of the genre. Tharpe 's 
sound was heavily influenced by the 
blues and. indeed, .she cut some 
straight blues tracks during her career. 
This collection features 18 songs — a 
mix of gospel and blues — performed by 
a group of vocalists who clearly love 
what they're doing. Particularly fine 
moments include Maria .Muldaur with 
Bonnie Raitt on lead guitar doing "My 
Journey to the Sky"; Joan Osborne and 
the Holmes Brothers on "Nobody's 
Fault But My Own"; Muldaur, Marcia 
Ball, Tracy Nelson and Angela Strehli's 
rendition of the title track; Rory 
Block's cover of "Stand by Me"; and 
Phoebe Snow's performance of "Beams 
of Heaven." This is a spirited and sin- 
cere tribute to Sister Rosetta Tharpe 
that benefits tremendously from the 
excellent talent recruited for the proj- 
ect. Distributed by Navarre.— PVV 

JAZZ 

P- DIANE SCHUUR 
Midnight 

PRODUCERS: BarT> Manllow, Eddie Arkin 
Concord 2162 
RELEASE DATE: Aug. 12 

Vocalist Diane Schuur has teamed with 
composer Barry Manilow and his co- 
wriler Eddie Arkin for this, her third 
album for Concord. "Midnight" is very 
well-produced, and the instrumental 
arrangements are quite cozy, but this 
is yet another album where Schuur 
comes off as something other than a 
jazz singer. For an artist with jazz pre- 
tensions. Schuur has always had too 
much pop in her vocabulary, and 
Manilow and Arkin's tunes sound more 
like a Broadway soundtrack than a col- 
lection of bona fide jazz songs. "Mid- 
night" is a nice, almost nostalgic pop 
album. The arrangements, however, 
have little force of jazz imagination 
and no adventuresome solo instrumen- 
tal performances that even suggest 
improvisation. Evidently, no one 
involved wanted to get out on the edge 
of the material and swing. — PW 

* TAYLOR EICST1 T1U0 
Resonance 

PRODUCER: Bud Spangier 
Bop City 1518 
RELEASE DATE: Aug. S 

Most sophomores at the University of 
Southern California are still trying to 
figure out their major fields. USC 
sophomore/pianist Taylor Eigsti. how- 
ever, is obviously majoring in tracking 
impressive jazz albums, and his latest 
venture, "Resonance," deserves an A+. 
Working in a trio setting with John 
Shifflett Ibass) and Jason Lewis 
(drums). Eigsti takes on compositions 
by Chick Corea. Mercer Ellington, 
Sonny Rollins and Ivan tins. 
Throughout, he proves that he is 
hardly out of his depth. Check the 
patience and deft touch in Eigsti's 
take on ,Matt Dennis' "Angel Eyes." 



His propulsive soloing on Ray Bryant's 
"Cubano Chant" is breathtaking; his 
ear for the rhythmic nuances of the 
number is just as notable. The Eigsti 
original. "Avolation." swings with as 
much force and savvy as any track on 
the album, highlighting a composer/ 
player who's going to have a major- 
league jazz career. Distributed by 
Image Entertainment. — PW 

CLASSICAL 

if SZYMANOWSKI: The Complete 
Mazurkas 

Marc-Andr^ Hamdin, piano 

PRODUCER: Andrew Keener 
Hyperion CDA67399 
RELEASE DATE: August 12 

The mazurka is an old Polish folk 
dance made world-famous by Chopin, 
whose reinventions of the form are 
adored to this day. A key 20th-century 
heir to the great Pole's mantle. Karol 
Szymanowski also explored this 
triple-time national dance, recasting 
the folk art with a modernist slant. 
Inevitably, Szymanowski's mazurkas 
have a harder edge than those of his 
Romantic forebear, although they 
boast passages of limpid beauty, too. 
Pianist Marc-Andr^ Hamelin has a 
more aptly incisive sound than, say, 
Martin Jones (who recorded all of 
Szymanowski's piano works for Nim- 
bus in the late "905); the Hyperion 
recording here also has a more appro- 
priate clarity. For Hyperion, often in 
league with ace producer Andrew 
Keener. Hamelin has been quietly 
building one of the most vital piano 
discographies ever; this adds another 
jewel to his crown. — BB 

GOSPEL 

★ CONNEU. l£WIS & CORNERSTONE 
FaHh 

PRODUCERS: lack Robinson, Connell Lewis 
Cornerstone 700106919823 
RELEASE DATE: Aug. 5 
Lewis and his six-voice ensemble, 
based in Minneapolis, debut with a 
strikingly strong, engaging 12-song 
collection. The set spotlights top-notch 
solo and group vocal performances and 
solid, sure-handed production from 
former Prince cohort Jack Robinson, 
backed by an assembly of Paisley Park 
session stalwarts. The message is 
straight gospel, but as the credits sug- 
gest, the music is anything but. Soul- 
deep, pop-flavored ballads ( "Lord"), 
smooth funk ("Don't Give Up") and 
easy, catchy, contemporary R&B 
("Free") are the standard fare on a 
project that is poised to connect with 
both established gospel listeners and 
mainstream audiences. Until now 
known only in and around the TWin 
Cities area. Lewis & Cornerstone have 
all the pieces in place for a major 
breakout. Racked by Point of Grace 
Entertainmenl/Faithworks. Contact 
877-447-2233.— Cr 
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Also reviewed online this week: 

• Guided by Voices, "Earthquake 
Glue" iMatador) 

• Sarai, "The Original" (Epic) 

• The Constantines, "Shine a Li^t" 
(Sub Pop) 
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POP 

► THREE DOORS DOWN Here Without 

You (3:53) 

PRODUCER: Rick Parashar 
WRITERS: Arnold. Roberts. Harrell. 
Henderson 

PUBLISHERS: Escataupa/Unlversal 
Music. BMI 

Republic/Universal 21036 (CD promo) 

Following 3 Doors Down's humongous 
pop/rock hit "When I'm Gone," which 
has been riding The Billboard Hot 100 
for 40 weeks, the Grammy .Award-nomi- 
nated quartet releases another rocket- 
fueled, albeit tender single from its plat- 
inum "Away From the Sun." "Here 
Without You" is the band's take on Jour- 
ney's "Faithfully." a miss-you-from-the- 
road anthem that will tug at the heart- 
strings of adolescents bidding a tearful 
farewell to summer loves. While the 
hook here is certainly adhesive enough 
and the acoustic instrumentation credi- 
ble, this one really is all about the senti- 
mental message — and it's sure to open 
more doors at mainstream radio for one 
of the few of today's acts that have been 
able to sustain their ride for a second 
chapter Well-deserved. — CT 

if FOUmAINS OF WAYNE SUcf's Mom 

(3:16) 

PRODUCERS: Adam Schlcsinger. Chris 
Collingwood. Mike Denneen 
WRITERS: C. Collingwood. A. Sdilesinger 
PUBLISHERS: Monkey Demon, BMI: 
Vaguely Familiar Musk, ASCAP 
S Curve Records SCRV6 (CD promo) 
Fountains of Wayne's "Stacy's Mom" is 
the kind of song that should have been 
blasting from radios all summer. The 
track, taken from the band's buzz- 
worthy third album. "Welcome Inter- 
state Managers." is a catchy slice of 
power-pop in the tradition of Weezer 
and Jimmy Eat World. "Stacy's Mom" 
finds the narrator longing for the moth- 
er of a female acquaintance, a la "Mrs. 
Robinson" — only without any of the 
drama. The subject would make for a 
throwaway novelty song by any of 
today's more inept bands, but by keep- 
ing the music crisp and the lyric clever. 
Fountains of Wayne makes it work bril- 
liantly. Best line: "I know that you think 
it's just a fantasy/But since your dad 
walked out your mom could use a guy 
like me " Ever since this band released 
its debut in 1997, Fountains of Wayne 
has been a critical favorite. Hopefully, 
"Stacy's Mom" will add deserved com- 
mercial success to the group's accom- 
plishments, if not an MT\' \"ideo Award 
for its entertaining videoclip. — MCP 

AMERICAN JUNIORS One Step Closer/ 
Kids In America (3:05/3:32) 
PRODUCERS: Tim Lever, Mike Percy/ 
Nigel Wright 

WRITERS: C. Dennis, T Lever, M. Percy/ 

R. Wilde. M. Wilde 

PUBLISHERS: various 

Jive 82876-55896 (CD promo) 

Fox TVs "/Vmerican Juniors" hardly 
basked in the ratings spotlight that big 
sister "American Idol" did — in fact, if 
anything, the spinoff punctuates the 
notion that few things are more irritat- 
ing than spit-polished, faux-precious 
children. Nonetheless. Simon Fuller's 19 
Management has matched the contest's 



top 10 finalists with tsm songs befitting 
the overall tenor of the show: a cover of 
S Club Juniors' zippy "One Step Closer" 
and a surprisingly fun remake of Kim 
Wilde's top 20 1981 hit. "Kids in Ameri- 
ca." Both are ideal for Radio Disney 
tweens. which is where this show is like- 
ly to draw its biggest fans, Harmless pop 
music, but man. what a painful pop-cul- 
ture process to get to this point The 
commercial single hit stores Aug. 8; Fox 
picked the final .American Junior group 
member Aug. 12: and the full-length 
"Kids in America" is out Sept. 9.— CT 

R&B 



★ lAVIER Crazy (4:20) 

PRODUCERS: Evan Rogers, Carl Sturken. 

Andrew Slater 

WRITERS: E. Rogeni, C. Sturken. J. Colon 
PUBLISHERS: various 
Capitol 17849 (CD promo) 

With the field of singularly named R&B 
crooners ever-more crowded, it is 
becoming increasingly difficult to stand 
out from the pack. Capitol Records 
newcomer Javier, however, does just 
that with debut single "Crazy." Serving 
as the introduction to his recently 
released self-titled album, the silky 
smooth midtempo track comes without 
all the requisite bump n grind that 
much of his competition employs. 
Javier's easygoing tenor tells the tale of 
a man who is head over heels for his 
lover — so much so that she drives him 



crazy. The single recently cracked the 
lop 50 on Hot R&B/Hip-Hop Singles & 
Tracks, and Javier seems determined to 
make his mark on the contemporary 
R&B landscape.— JW 

COUNTRY 

► CRAIG MORGAN Evny Friday 
Aftemoon (3:53) 

PRODUCERS: Craig Morgan. Phil O'Donndl 
WRITERS: N. Coty. J. Melton 
PUBLISHERS; Murrah Music, BMI; Melanle 
Howard Music. ASCAP 
Broken Bow 70006 (CD promo) 
Craig Morgan s previous Broken Bow 
single. "Almost Home." peaked at No. 6 
— an impressive feat for an indie label 
artist. This fine follow-up single will 
prove that success was no fluke and 
that Morgan has the goods. He's a 
warm, affecting vocalist, and he has a 
great ear for a hit song. Penned by Neal 
Coty and Jimmy Melton, this has to be 
one of the most heartwrenching cus- 
tody songs ever recorded. The ex-wife is 
moving to Boston, and the heartbroken 
father is lamenting that "it might as 
well be China or the dark side of the 
moon/There's no way I can be there 
every Friday afternoon." It's an emo- 
tional tragedy that some listeners can 
relate to. Morgan turns in a beautifully 
nuanced performance, echoing the 
heartache and desperation of the situa- 
tion. This solid effort should provide 
Morgan with another hit. — DEP 
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CONSISTENT iTUNES BEST SELLER 



iTunes: A User's View 

Album Pricing Varies; Some Tracks Are Missing 



BY CHRIS MOLANPHY 

Surfing Apple Computer's iTunes Music Store offers 
consumers an inkling of the vagaries of major-label 
music permissions. 

Despite Apple's best efforts to establish uniform 
standards, not all tracks the store sells are available as 
a la carle downloads. 

.■\nd while .Apple has successfully held the line on 
song pricing — all available singles are 99 cents — 
numerous album bundles are priced higher than the 
$9.99 sweet spot. 

Some EPs and short albums are priced at less than 
$10. while other albums approach the price of a phvs- 
ical CD. 

Apple director of marketing for applications and 



services Peter Lowe acknowledges that the labels are 
still e.\perimenting with various pricing schemes. 

Wholesale prices for albums are much more vari- 
able than for singles, niaking consistent album pric- 
ing more difficult. 

I lowever. Lowe points out that such cases are the 
exception, not the rule. 

There is also evidence that variable album pricing 
has not hurl sales for iTunes' most popular acts. 

Coldplay's Iwo albums are both priced at more 
than $lfl. yet the British band has been among the 
most consistent best sellers since the store's late- 
April launch. 

.^.s of early August, many of iTune.s' top 20 albums 
were priced above $9.99. including Liz Phair's epony- 
(Conlimied on pane 40) 



DVD Board Games 
Arrive This Fall 



BY CATHERINE APPLEFEU) OLSON 

An emerging category in home 
entertainment that marries the 
communal play of the traditional 
board game with the interactivity of 
DVD technology will make its way to 
retail this fall. 

What makes the DVD board game 
unique is its combination of physical 
game elements with complementary, 
randomly generated prompts stored on 
a disc that plays on a standard DVD 
player instead of a dedicated games 
console or PC. 

The concept will get a heavy push in 
fourth-quarter 2003 thanks to two 
high-profile titles. 

Walt Disney Home Entertainment 
will debut "Lilo & Stitch's Island of 
Adventures" Nov. U, and Mattel will 
begin mass distribution of "Scene 
It?." a Hollywood trivia game devel- 
oped by Seattle-based Screenlife LLC 
that incorporates thousands of clips 



from five major studios' film libraries. 

"Island of Adventures" carries a 
$29.99 suggested retail price. It dove- 
tails with the Aug. 25 release of the 
direct-to-DVD sequel "Stitch! " and a 
"Lilo & Stitch " T\' .series slated to debut 
in late September 

The game contains 60 minutes of 
programming culled fi-om the TV series 
and employs an oascreen spinner and 
cues that might, for example, ask players 
to answer a trKia question, interactwith 
an onscreen character or dance the hula 

"This is .something entirely differ- 
ent," says Gordon Ho, senior VP of 
marketing at Disney distributor Buena 
Vista Home Entertainment. "It s the 
chance to expand family movie night 
into interactiw family movie nighL" 

Ho anticipates "Island of Adventures" 
will be the first of several DVD board jSmes 
based on Disney properties to emerge. 

The $49.99 "Scene It? "—which 
includes clips licensed from 20th Cen- 
( Conlimied on page 51) 



Kidzup Educates 
And Benefits Kids 



BY MoiRA Mccormick 

Children s entertainment com- 
pany Kidzup Productions — an 
independent, Montreal-based 
provider of budget-priced educa- 
tional audio, books and software — 
is hoping that expanded distribu- 
tion will not only help its bottom 
line but also its 
charitable agenda, 

Kidzup recently 
added Target stores 
to the list of mass 
merchants carrying 
its product, which 
also includes Wal- 
Mart, Kmart, Shop- 
ko and T.J. Maxx. 

Founder and pres- 
ident Wendy Wise- 
man notes that it 
took her and busi- 
ness partner Al Di 
Buono five or six 
years to break into 
Target. She characterizes this de- 
velopment as the ""biggest coup to 




date " for the 7-year-old company. 

Kidzup, which is racked by Han- 
dleman Co,, Select-O-Ilits and 
Anderson Merchandisers, rang up 
$2,6 million in sales last year: its 
five-year growth rate is 991%, 

These statistics recently placed 
Kidzup at No. 60 on a list of Cana- 
da's 100 fastest-growing companies 
by the magazine 
"Profit 100: Your 
Guide to Business 
Success." 

Forty percent of 
Kidzup is owned by 
the nonprofit Kid- 
zup Foundation, 
which supports 
charities including 
international 
humanitarian 
organization World 
Vision. That money 
has translated into 
vaccinations for 
underprivileged 
children in other countries. 

(Continued on page 41) 
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Ryko Sales Meet Introduces Diverse Music Elements 



Ryko Distribution president Jim 
Cuomo says the best review of his 
company's recent sales convention 
was supplied by a staffer from Fan- 
toma Films, one of Ryko's home 
video labels. 

Cuomo says. "He said to me. 'While 
other distributors just kinda sit 



# 
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CUOMO (LEFT) AND HUGO: KICKING OF 
THEIR DANCING SHOES 



around. Ryko will get up and dance.' " 

From Cuomo's report, it sounds 
as though Ryko's '03 confab, held at 
the Hotel Monteleone in New 
Orleans July .30-Aug. 2. again found 
Ryko's staff and label reps dusting 



off their dancing shoes. 

The conference greiv this year to 
240 attendees (staffers, distributed 
label personnel and retailers), up from 
a mere 80 when Ryko held its first get- 
together four years ago. It is designed 
as an all-hands-on-deck affair, accord- 
ing to Cuomo, who greeted conven- 
tioneers with a speech co-delivered by 
his handheld colleague, "Hugo." 

"I said, 'Don't come, do your pres- 
entation and go home,' " he says, 
adding that the Ryko convention "is 
a little different from industry stan- 
dards ... I want the heavy mingle 
and the multiple mingle going on. " 

All attendees are encouraged to 
participate in the conference from 
start to finish, and Cuomo notes 
that this unusual philosophy makes 
for some interesting huddles. 

"It's always interesting to see the 
guys from Relapse Records, with 
their metal stuff, hanging out with 
the guys from |ncw-age-orientedl 
Real Music." Cuomo says. 

This year, Ryko mounted artist 
showcases at such Crescent City ven- 
ues as House of Blues, Lc Chat Noir, 
the Bombay Club and Tipitina's. Par- 
ticipating acts included Bob Broz- 
man (World Music Netu'ork/Riwr- 



boat), Peter Salett (Coda Terra), 
Prank & Joe (Hyena), Kevin Kling 
(Omnium), Machan (A440|, Randy 
Johnson (Highnote). Ann McCue 
(Messenger), 2002 (Real Music). Dys- 
rhythmia (Relapse). Ludana Sousa & 
Diedre Rodman (Sunnyside), Jacqui 
Naylor (Ruby). Rusty TVuck (Coda 

Terra I. the Holmes 

Brothers (Alligator). 
Kevin Martin & the 
HiWatts (Tympanic), 
Funn Club (DM). Chip 
Taylor & Carrie 
Rodriguez (Texas 
Music Group) and 
Frank Stallone 
(Moviemaker Music). 

Cuomo says that for 
him, the musical high- 
lights took place at House 

of Blues, where .tony artist/label 
ovmer Gillian Welch— who had not 
been expected at the convention — sat 
in with Gearle/Ewlver artists Stacey 
Earle & Mark Stuart and Michelle 
Shocked (nmv operating her own 
label. Might\' Sound) plas-ed an 
intense set backed by 12-picce New 
Orleans brass band Cool Bone. 

As usual, the com'ention ended 
with a pin-toppling tournament at 



New Orleans' lamed Rock 'N' Bowl. 

Ryko's topper sees the mission of 
his annual conference as something 
larger than pumping up the troops 
for the third and fourth quarters. 

Cuomo says, "1 feel I'm succeed- 
ing at pulling the independent 
community into a united front." 



The 
Indies 



By Chris Morris 

cmonis@bllllKKird.com 




QUICK HITS: Minneapolis-based Liq- 
uid 8 Records & Entertainment has 
acquired Los Angeles indie label 
Riviera/D3 Entertainment. The 
company's roster includes Keith 
Sweat, Jesse Powell. Mo Thugs. 
Insane Clown Posse and Fear Fac- 
tory. Aldy Damian will remain as 
Riviera president, reporting to Liq- 
uid 8 CEO .Michael Catoin. Both Liq- 
uid 8 and Riviera are distributed bv 



Navarre Entertainment Media . . . 
Eclectic New York label Aum Fideli- 
ty, best-known for its progressive 
jazz releases, has struck a distribu- 
tion deal with CaseQuarter, a new 
Montgomery, .Ala.-based label spe- 
cializing in sacred music of all 
stripes. CaseQuarter, which is oper- 
ated by gospel music specialist and 
noncommercial WFMU New York DJ 
Kevin Nutt, debuted Aug. .5 with the 
release of "God's Got It," an album of 
hot '70s recordings by singer/gui- 
tarist Rev Charlie Jackson. The 
label's next release, due in early 
2004, will focus on Alabama gospel 
guitarist Isaiah Owens. Aum Fidelity 
is handled by NAIL and several bou- 
tique rock distributors . . . The Rip- 
ple Effect, a new New Orleans-based 
label, has struck a distribution deal 
with Ryko's MRI Associated Labels. 
The company is operated bv former 
Monkey Hill Records CEO Frank 
Quintini. The Ripple Effect will bow 
Sept. 9 with the reissue of albums 
by Shiva Burlesque, the LA band 
formerly fronted by singer/song- 
writer Grant Lee Phillips of Grant 
Lee Buffalo. .\n album by New 
Orleans funk guitarist June Victory 
will follow in early 2004. 



iTunes: A 
User's View 

Continued from page 39 

mous album ($13.86) and Macy 
Gray's "The Trouble With Being 
Myself ($11.88), 

Apple is not alone in grappling 
with content and pricing issues. 
Such dilemmas are also common- 
place for competitors ranging from 
buymusic.com to Real Networks' 
Rhapsody. But it shows the limita- 
tions that even the most popular 
and consumer-friendly commercial 
music services face. 

In the three months that the 
Apple store has been online, pricing 
and availability on certain offerings 
have changed. 

Driving the experimentation by 
the labels are publishing and artist 
clearance issues. 

In some instances, labels are des- 
ignating that tracks can be pur- 
chased in album bundles only 
because the songs are longer than 
seven minutes. 

An assortment of songs is desig- 
nated "Album Only " and cannot be 
downloaded a la carte. 

For genres with typically long 
song lengths the restriction is, per- 
haps, expected. 

Much of the classical and jazz 
selections are designated "album 
only," because a typical CD in those 



genres may feature as few as four 
tracks yet still be an hour in length. 

For example, John Coltrane's jazz 
best seller "Blue Train" consists of 
five tracks, each bet\veen seven and 
11 minutes long. 

In iTunes' first month, the al- 
bum cost $4.95 — equal to the com- 
bined price of the five songs at 99 
cents each. 

Several weeks later, the price of 
"Blue Train" doubled to $9.90; all 
five songs are now labeled "album 
only " and restricted from a la carte 
downloading. 

Such restrictions are not limited 
to jazz and classical music. 

Long songs dominate Pink 
Floyd's 1977 album ""Animals"; it 
contains only five tracks. The three 
longest tracks, all running more 
than 10 minutes long, are restrict- 
ed and can only be downloaded with 
the entire album for $13.99. 

Economics are also an issue. Un- 
der copyright law, the labels must 
pay the full, mandated per-track 
mechanical rate to publishers and 
songwriters for digital singles. 

Also, tracks longer than five 
minutes receive a larger publish- 
ing royalty. 

.Apple offers tracks longer than 
seven minutes on an album-only 
basis, at the request of the label. 

Still, many 10-minute-plus 
tracks that would seem to be prime 
candidates for the "album only" rule 
are on sale throughout the store at 
the standard song price. 

Numerous tracks by Miles Davis, 
including the 11-minute ".All Blues" 



and the 26-minute "Prelude. Pt. 1" 
can be had for 99 cents each, as can 
the nearly 20-minute live track 
"Hippie/Imagine" by jam band 
Blues Traveler. 

Lowe says Apple is committed to 
the 99-cents-per-track model when- 
ever possible. 

"We feel the ability to offer individ- 
ual songs, and to do so consistently, 
is really important to establishing this 
new market place," he says. 

THE INCOMPLETE ALBUM 

Some songs can only be pur- 
chased as individual tracks. 

Several albums on iTunes are 
designated "by song only." 

The user could conceivably piece 
together the album song by song, 
but for albums with more than 10 
tracks, the effective price is higher 
than Apple's typical $9.99. 

For other albums, tracks are 
missing. 

The store offers hundreds of " Par- 
tial Albums" — iTunes lists the CD, 
but one or more songs have been 
withheld; the user cannot acquire the 
missing song in an album bundle. 

In these cases, iTunes hints at 
which songs are missing by listing 
songs by their original CD track 
number 

For example, a particular album 
might list songs numbered ""1. 3, 4, 
6, 7 . . ." indicating tliat tracks 2 and 
5 from the original CD were omitted. 

Such is the case with one of the 
best-selling albums of all time. Pink 
Floyd's "The Dark Side of the 
Moon," which is incomplete and 



designated "by song only." 

Of its nine original tracks, two are 
missing: "Time" and "Us and Them." 
The seven remaining tracks are on 
sale for the standard 99 cent price — 
including the top 40 hit "Money." 

This is not even the original pric- 
ing scheme for "The Dark Side of 
the Moon." When it debuted on 
iTunes, it was complete but priced 
at $14.99. 

One track was designated '"album 
only" to ensure that u.sers could not 
buy all nine tracks at 99 cents each 
and "build" the album for only $8.91. 

Though a label might be expected 
to withhold the most desirable track 
from a la carte download, it is often 
a random album cut that is withheld. 

Labels can do this with an eye to 
controlling album pricing; The 
effect of withholding a random 
track is that an album can be 
priced higher than all the tracks 
combined. 

Coldplay's 2000 debut, "Para- 
chutes," has one of its 10 tracks des- 
ignated as "album only," and the 
album costs $13.99. The restricted 
track is not one of the album's two 
hits. "Yellow" or "Trouble " — both 
can be purchased individually. 

But even for albums without 
higher pricing schemes, it is often 
difficult to tell why a particular .song 
has been omitted. 

Meanwhile, the tracks "I'm on 
Fire" and "I'm Coin' Down " — both 
top 10 hits — are missing from 
Bruce Springsteen's "Born in the 
U.S.A.." which is offered as a "par- 
tial album." 



But neither one is that album's 
biggest hit nor even its longest 
song. The title's five other top 10 
hits can be downloaded. What's 
more, the missing "I'm on Fire," at 
less than three minutes, is the 
album's shortest song. 

THE SONG'S THE THING 

Variable pricing on album bun- 
dles makes for a complicated mar- 
keting message to consumers. 

All iTunes advertising has thus 
far focused on the 99-cents-per- 
track price — a standard that no act 
has violated yet. 

Apple executives point out that 
the company's goal is to focus on 
the simplicity of the 99-cents-per- 
track concept. What's more, they 
note that consumers are most foc- 
used on a la carte. 

Pricing schemes and usage 
rights could be big issues this fall, 
as Apple and others debut mass- 
market digital music stores com- 
patible with Windows-based per- 
sonal computers. 

Indeed, the recently launched 
buymusic.com — the first entrant 
into the Windows market — oper- 
ates under an even greater variabil- 
ity of pricing: Songs are priced as 
low as 79 cents but often higher, 
with many songs reaching $1.29. 

BuyMusic also has more restric- 
tive usage rights, which limit the 
number of burns and downloads on 
a track-by-track basis. 

Additional reporting by Brian Car- 
rity in New York. 
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Wherehouse Bidding Begins In September 



The Wherehouse Entertainment 
Chapter 11 reorganization plan filed 
Aug. 1 is a two-pronged strategy that 
will see the chain go on the block, 
with bids due SepL 8. If bidders fail to 
materialize, the chain will emerge 
from Chapter 11 through a stand- 
alone reorganization. 

According to sources, a number of 
companies — including Geo Co., a 
Japanese chain of audiovisual soft- 
ware rental shops based in Kasugai, 
Japan, and Sun Capital Partners, 



WHEREHOUSE 

M llllllllll lllllllliM 



which recently acquired Musicland — 
are among those that are consider- 
ing bidding on Wherehouse. 

Such industry players as TVans 
World Entertainment arc also expect- 
ed to take a look at Wherehouse, but 
the Albany, N.Y.-hased TVans World is 
likely to bid on select stores instead of 
buying the chain outright. 

Wherehouse is expected to attract 
bids in the $10 million-$20 million 



Kidzup 

Benefits 

Kids 

Continued from page 39 

According to Wiseman, World 
Vision has helped vaccinate more 
than 1 million children so far 
because of Kidzup's efforts. 

Wiseman says the Kidzup titles 
"Toddler Hits," "Preschool Clas- 
sics" and "Dance and Sing" will 
be displayed in Target's "kiddie 
pod" in October. Each will be 
priced at $4.96. 

According to Wiseman, the three 
titles were part of an exclusive Wal- 
Mart promotion, which ran last 
year. Each was priced at $4.96. 
(The regular list price for Kidzup 
CDs is $9.99.) 

Reyond Target, Kidzup has 
debuted two new audio lines. Edu- 
cational Series and Crayon Scries. 

Retailers and distributors are 
expressing interest in the titles. 

"Kidzup products have done 
well for us in over 210 Staples/ 
Business Depot stores across 
Canada," says Paul Laporte, man- 
aging director of Canadian educa- 
tional product supplier the Solski 
Group. "We look forward to intro- 
ducing their new line of products 
across the country this fall for 



range. Any number of vulture finan- 
cial firms could look at it, sources say. 

/\s part of the plan, trade creditors 
will be Lssued $3.5 million in con- 
vertible notes due in 10 years and 
paying 6% interest annually. If the 
chain finds a buyer, the secured ven- 
dors are owed $.33.8 million, which 
could be converted to 91.77% of the 
new Wherehouse stock. That is the 
amount of the proceeds those credi- 
tors would get in the event of a sale. 

Unsecured trade creditors, 
meanwhile, are owed $1.2 million 
and would receive the equivalent of 
3.23% of Wherehouse stock, and 
the Wherehouse management 
team would be due 5%. 

If the chain is not sold, under the 
Chapter 1 1 reorganization plan, the 
notes would pay creditors a total of 
$2.50,000 per year during the life of 
the notes and also include a yearly 
dividend from profits. 

Wherehouse is currently operat- 
ing on cash flow. Its debtor-in-pos- 
session loan and a $10 million term 
loan from Madeleine, an affiliate of 
Cerberus Partners, have not been 
drawn on and could be replaced by 
"exit financing" if the chain lines 
up another revolving credit facility 



back to school." 

The first involves five titles that 
combine music and educational 
content in original songs co-writ- 
ten by Montreal teachers. 

Wiseman writes and performs 
much of the music on Kidzup's 
albums. 

Her 8-year-old daughter Sara 
also sings on the releases. Wise- 
man plans to develop Sara into a 
solo artist for Kidzup releases. 

Each title in the Crayon Series — 
"Kids' Favorite Songs," "Kids' Party 
Songs," "Kids' Playtime Songs" and 
""Kids' Sing-Along Songs " — is pack- 
aged with a crayon (located in the 
CD jewel box's spinel and a color- 
ing booklet. 

Proceeds from this series bene- 
fit another Kidzup campaign. 
Food for Tots. Wiseman says this 
means that 'every album sold will 
feed a child." 

The series was launched to 
Handleman-racked stores Aug. 5, 
in its back-to-school pod. It is 
also being displayed on clip strips 
in Kmart outside of its music 
department, in the back-to- 
school area. 

Hopes for sales through Kmart 
are high. Wiseman says that two 
years ago, Kidzup's "Best Toddler 
Tunes" sold 3,000 units per week 
in that pod. 

The Educational Series consist- 
ing of "ABC Songs." "Pre-K 
Songs." "Addition Songs" and 
"Multiplication Songs" is all orig- 
inal material, except for six public- 
domain tracks. 



when it emerges from Chapter 11. 

On Sept. 29, a hearing will be 
held to cither approve the sale of 
the chain, should the bidding 
process prove successful, or 
approve the chain reorganization 
on a stand-alone basis. 

Sources suggest that 
the stand-alone plan 
could be approved if 
Wherehouse can maintain 
current sales levels dur- 
ing the bidding process. 
Otherwise, if sales fall, the 
chain likely would be liq- 
uidated. Also, a bid by 
Trans World for a sub- 
stantial amount of the 
Wherehouse stores, in the 
face of no other compet- 
ing bids, might also result in liqui- 
dating the remaining stores. 

The stand-alone plan calls for 
Wherehouse to continue shifting its 
inventory away fi-om music Currently, 
music drives 60% of its business. The 
plan envisions that would be reduced 
to 43% by Jan. 31, 2006, while DVD 
would increase from 12% to 18%: 
used CDs, DVDs and videogames, 16% 
to 20%; videogames, 2% to 5%; and 
lifestyle items, 1% to 5%. 



CHANGE OF PLANS: In other Chap- 
ter 1 1 news, it now looks as if the 
Music Network will be almost com- 
pletely liquidated as Marc Appel- 
baum, president of the chain, has 
withdrawn his bid to buy some 




stores in the Washington, D.C., area. 
Previously, I reported that Appel- 
baum was interested in buying six 
to 10 stores from the bank Wells 
Fargo, which as the secured creditor 
is controlling the liquidation (Retail 
Track, Billboard. Aug. 2). 

Music Network principals Mike 
Parkerson and Michael Goldwasser 
are still said to be interested in some 
stores, but only three or four of 
them, which means that one of the 



best urban chains in the U.S. indus- 
try could be almost completely 
wiped out by the end of the summer. 

NOW YOU'RE TA1J<ING: I had the 

pleasure of attending Arista Day at 
the BMG Conference held in New 
York during the week of July 28. In 
addition to seeing some amazing 
performances, the highlight being 
an Anthony Hamilton set during 
which he evoked the deep soul 
singers of the 1960s, I was 
intrigued by something Antonio 
"LA" Reid said. 

Reid, the president/CEO of Arista 
Records, said that he intends to 
release singles from developing R&B 
artists such as Nodesha and Natasha 
during the fall to help set up albums 
that would arrive next year. 

I like that he is indeed releasing 
singles, and I like that he is saving 
some titles for the time when records 
are not traditionally released. That's a 
welcome start. It shows that the la- 
bels are beginning to listen to retail. 

Now, if we could only get each of 
the labels to hold off on a major 
release or two until the first half of 
next year, then we would have 
something going on. 
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Legends Get Special Tech, Marketing Attention 



BY CATHERINE CELLA 

Warner Home Video is doing 
everything it can to make an event 
out of the release of its Warner 
Legends trio of DVDs, "The Adven- 
tures of Robin Hood," "Yanl<ee 
Doodle Dandy" and "The Treasure 
of the Sierra Madre." 

WHV is using theatri- 
cal, in-store and TV 
screenings in anticipa- 
tion of the Sept. 30 re- 
leases ($26.99 double- 
disc, gift set $69.92). 

"You have to be judi- 
cious in what becomes 
a special edition, let 
alone a double-disc set. 
I think the industry 
has abused the concept 
to where special edi- 
tions aren't always that 
special." says George 
Peltenstein, VP of clas- 
sic catalog at WHV. 
"These three films ab- 
solutely stand the test of time. It's 
not nostalgia — they are as pow- 
erful and entrancing as the day 
they came out." 

Wendy Wu, product manager of 
DVDA'HS for Virgin North Ameri- 
ca's 23 stores, agrees that these are 
must-have titles. 



"The films themselves are stellar, 
and the stars are classic Holly- 
wood," she says. "They are in- 
grained in our collective movie- 
watching minds and hearts." 

As examples of further support, 
Peltenstein points to the fact that 
these titles are among WHV's 




most-requested for DVD release 
and have sold consistently for 
decades on VHS. They were also 
rereleased frequently in theaters 
and earned high ratings on TV. 

He adds that they have never 
been seen like this, as all three 
have been remastered. And "Robin 



Hood" has been treated with Warn- 
er's new technology called Ultra 
Resolution, which is software that 
was developed in restoring "Sin- 
gin' in the Rain" for DVD. 

ULTRA RESTORATION 

Rob Hummel, who headed the 
"Robin Hood" clean- 
up, has a career that 
began in the Techni- 
color Film Lab and 
moved through Dis- 
ney post-production 
and DreamWorks ani- 
mation to his current 
position as WHV's VP 
of production tech- 
nologies. Having just 
finished editing the 
eighth edition of "The 
American Cinematog- 
rapher Manual," he 
knows about image 
quality. 

"We did a showing 
with the traditional 
version of the film and then the 
one with Ultra Resolution, and 
everybody went, "Ohmigod!" " 
Hummel reports. 

"it is not subtle. You're seeing 
the fibers in the fabric of Olivia de 
Havilland's dress," Hummel says. 
"You're seeing the threads sewn 



Anchor Hooks TV, Cult Titles 



BY CHRIS MORRIS 

LOS ANGELES— David Vasile, the 
newly appointed president of 
Anchor Bay Entertainment, in- 
tends to continue the company's 
profitable tack with a DVD slate of 
TV series, cult movies and spe- 
cialized programming. 

Vasile was formerly senior VP 
of sales at Anchor Bay, which is 
based in Troy, Mich., also home 
of the home video firm's parent, 
rackjobbing giant the Handle- 
man Co. He replaces Stephen 
Nadelberg, who retired earlier 
this year. 

Though Handleman has not yet 
announced financial results for its 
most recent fiscal year, Vasile 
says, "In general. Anchor Bay has 
been a strong and thriving busi- 
ness. We continue to move up. We 
had some really superior releases 
last year." 

He points to the company's 
"Xena — Warrior Princess" and 
""Hercules" boxed sets and two 
"Hulk" TV movies starring Bill 
Bixby and Lou Ferrigno (which 
Anchor Bay released in advance 
of Ang Lee s "Hulk" theatrical 
feature! as examples of recent 
hot product. 

" TV on DVD, the boxed sets— 



that's a billion-dollar-plus sector 
of our industry, and (it is| con- 
tinuing to grow," Vasile says. 




Anchor Bay has picked up the 
DVD rights for "Three's Compa- 
ny," the long-running network 
comedy starring John Ritter, 
Suzanne Somers and Joyce De- 
Witt. A boxed set will arrive in 
early 2004. 

In November, the company will 
issue a set devoted to "Crime 
Story, " the offbeat cops-and-gang- 
sters series created by director 
Michael Mann. 

In the popular horror genre. 
Anchor Bay will release a two-disc 



set of George Romero's "Day of 
the Dead" Sept. 19, while Wes 
Craven's ""The Hills Have Eyes" 
makes its DVD debut Sept. 23. 

Already a leader in the fitness 
market with its "Crunch" and 
"For Dummies" lines. Anchor Bay 
will drop its first Prevention mag- 
azine titles in November. 

Vasile says, "Prevention is 
going to help us round out that 
portfolio of brands in the exercise 
area . . . It's a fantastic line, aimed 
at a little bit older demographic." 

"Snowy Surprise," a new 
Thomas & Friends children's title, 
is due for Christmas. 

The breadth of Anchor Bay's 
offerings is helping the firm hit a 
wide swath of retail accounts, 
Vasile says. 

"We have a lot of older films, 
which speaks very well to your 
deeper-catalog, specialty-chain- 
type of retailer and your online 
retailers. As we see great growth 
in the mass-merchant channels, 
we focus very heavily on that. 
Being the No. 1 fitness studio, 
per INielsenl VideoScan, we also 
work very closely in nontradi- 
tional distribution channels — 
the sporting goods stores and 
those types of things. It really is 
very diverse." 



into Errol Flynn's leather costume. 
There's just a purity of color." 

Hummel goes on to note that 
Ultra Resolution doesn't affect film 
grain, as some have reported. In 
fact, the original dye transfer print 
used for reference is quite smooth. 
What the technology does is register 
the color more precisely. 

""Ultra Resolution 
takes the three 
records of colors 
(Technicolor's red, 
blue and green 
negatives] and 
aligns them to a 
degree of preci- 
sion that Techni- 
color could never 
achieve," Hummel 
explains. 

"Taking the 
images into the 
digital domain, 
you can eliminate 
any color fringing. At the 
edge of green, for example, there 
would be some yellow. This soft- 
ware has dragged jthe yellow] into 
the correct position." 

The only change made to the 
new Ultra Resolution version was 
removing some saturation. "My 
religion is to be faithful to how 
the filmmaker wanted it," Hum- 
mel says. "They had the capabili- 
ty in 1938 to make it incredibly 
saturated, but they didn't. We 
went by the dye transfer print, 
which doesn't fade." 

The extras on the double-disc sets 
range from the usual trailers and 
documentaries to photo galleries and 
audio tracks. Also added is a " Warn- 
er Night at the Movies" feature. 

To put the films in historical — 
and entertaining — context, Leon- 
ard Maltin hosts these contempo- 
raneous lead-ins. "Robin Hood," 
for example, has "Warner Night at 
the Movies 1938," with a vintage 
newsreel, cartoon, trailer and 
short. Parallel "Nights'" run for 
1942 for "Yankee Doodle Dandy" 
and 1948 for "The Treasure of the 
Sierra Madre." 

Hummel's personal favorite 
extra is the home movie footage 
for "Robin Hood." 

"It's totally unrehearsed; you're 
seeing people as they're working 
and there's no formality to it," he 
says. "You're looking back in time. 
I find that context exciting." 

"People really like good extras," 
Peltenstein says. "They don't like 
recycled puff pieces from TV. They 
like extras created for the DVD. 
and they like commentaries. We've 
given them everything they like 
plus put them in good packaging." 

Wu expects the Warner Legends 
titles to follow the success of dou- 
ble-disc sets for "Singin' in the 
Rain," "Giant" and "Casablanca." 

" The packaging has been elegant 
in retaining classic artwork," she 



says. "It's evident a lot of care was 
put into these special editions." 
That care extends to offering a gift 
set of all three, including a bonus 
disc with the documentary "Here's 
Looking at You, Warner Bros." 

LIMITED SCREENINGS 

The Ultra Resolution version of 
"Robin Hood" will 
have a limited the- 
atrical run — pro- 
jected digitally in 
Los Angeles. Wu 
promises to show- 
ca.se all three films 
on Virgin's in- 
store monitors. 

Peltenstein will 
be turning to TV to 
expose the films to 
a new generation. 

The night be- 
fore street date, 
Warner sister 
cable channel Turner Classic 
Movies will have a Warner Leg- 
ends night. "The Adventures of 
Robin Hood" and "Yankee Doodle 
Dandy" will air, along with the 
premiere of the new making-of 
documentaries on all three films. 

" Younger people who may 
not know these movies — or not 
know them well — need to be edu- 
cated." he says. "When they hear 
Robin Hood, they think Kevin 
Costner. But when we show them 
Errol Flynn, they're captivated." 
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What may seem counter-intu- 
itive to DVD sales makes sense, 
Peltenstein says, because the 
broadcast versions are not the 
restored transfers on the DVD. In 
addition, he says, "TV exposure 
encourages desire for ownership." 

Next up for WHV is " Meet Me in 
St. Louis" and, as Hummel puts it, 
"a movie about a little girl in a 
Midwestern state where they have 
a lot of tornadoes." 



TO OUR READERS 

Picture This is on hiatus and 
will return shortly. 
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TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 


PrirEdpal 
Pwformers 


RATING 


UJ 

a. 








1 Week At Number 1 










DAREDEVIL (WIDESCREEN) 


Ben Affleck 
Jennifer Gamer 


PG-13 


29,98 




DAREDEVIL (PAN & SCAN) 

jaTHCfNnjtVFdXDTTM 


BenAfflecIt 
Jennifer Gamer 


PG-13 


29.98 


1 




FINAL DESTINATION 2 

MAmfR N(ME VOffl WT?! 


T.C. Carson 


R 


27-98 




SOLARIS 

JIIM CEmWf FOX CrT9D 


George Clooney 


PG-13 


27.98 




pkjLets bkj movie 

eutna vtsiA womi tNnnwNMFsT 31171 


Animated 


G 


29.98 


2 




SHANGHAI KNIGHTS 

BUCNA WTA MOMC tNTUnuNM&n SM 


JaddeCtian 
Owen Wilson 


PG-13 


29.98 




BATMAN: THE MOVII 

HUnnoEDiatilM 


Adarn West 
Burt Ward 


NR 


1998 


3 




GANGS OF NEW YORK 

BUPMTOTAWIUf [KTIfnUNhlCNTM)l7 


Leonardo DiCaprio 
Daniel Day-Lewis 


R 


29,98 


5 




GODS AND GENERALS 

WARNfRHCMVlCKOOtl] 


Jeff Daniels 
Robert Duvall 


PG-13 


27-98 


4 




PHONE BOOTH 

MHCtMTumHUwn 


Collin Farreli 
Kiefer Suttwriand 


R 


27.98 


7 




BASIC 

anuMKU rniSTAR HOME miBtTJUWENTIBTffi 


Jolin Travolta 
Samuel L Jackson 


R 


27.98 




AMERICAN PIE ft BENEATH THE CRUST VOL. 1 (WIDESCREEN) 


Jason Biggs 
Alyson Hannigan 


NR 


26.98 


9 




HOW TO LOSE A GUY IN 10 DAYS Kate Hudson 
MMMoi^T HOME EMtHTAwMEsT m* Motttiew McConauQliey 


PG-13 


29.96 




AMERICAN PIE 2 ft BENEATH THE CRUST VOL. 2 (RAN ft SCAN) 

UMKfflSAL smm% HOME V1MD ZXX 


Jason Biggs 
Alyson Hannigan 


NR 


26.98 


10 




OLD SCHOOL UNRATED AND OUT OF CONTROL (WIDESCREEN) Luke Wilson 

OHEAMMOMS HCMC [NTOirAIMUENI.UMVtllSAL MUSlC A V1H0 DIST UB Will FeTTell 


NR 


26-98 


11 




HOW TO LOSE A GUY IN 10 DAYS (WIDESCREEN) Kale Hudson 
MwMDi/*! HOMf [NTwiAiNMiKt 3»H Matttiew McConaxiQliey 


PG-13 


29 98 




THE QUIET AMERKAN 

fiUE^LAUlSlA HOME EmEHIWNMtNT XB31 


MIcliael Calne 


R 


29.98 


13 




OLD SCHOOL UNRATED AND OUT OF CONTROL (MN ft SCAN) 

OHEAUWOmS M0« EWTtBTAIMMENT.WVPlWl MJSICS WKO OlST Wm 


Luke Wilson 
Will Feirell 


NR 


26.98 


8 




THE UFE OF DAVID GALE (WIDESCREEN) 

UNr,Tnsiu STtflins HCMf ^iwn !m 


Kevin Spacey 
KaleVtnnslet 


R 


26 98 




SPONGEBOB SQUARERANTS - TIDE AND SEEK 

FMAWOLfiT HOME ENTEFrld<EtMtST im 


Animated 


NR 


1998 


16 




JUST MARRIED 

EOmieoaTSi 


Ashton Kutciier 
Brittany Murphy 


PG-13 


27 98 


12 




FRIENDS - THE COMPLETE FOURTH SEASON 

'/URNEP HCWE '.1C':G ;i7tt 


Jennifer Aniston 
MatUiew Perry 


NR 


39.38 


14 




TEARS OF THE SUN 

anWM imSIAfl HOME EMtmAnMENI Hni 


Bruce Willis 
Monica Beliucci 


R 


27 98 


17 




BAD BOYS (SPECIAL EDTHON) 

COlUMe* THlSriH HOME [MEBTiAME'^T lO.-I 


Will Smith 
Martin Lawrence 


R 


19.98 




AMERK:AN PIE ft BENEATH THE CRUST VOL 1 (PAN ft SCAN) 

UNr.ERS*L STUOIEIS HOME VIDEO ZX71 


Jason Biggs 
Alyson Hannigan 


NR 


26 98 




MEET THE PARENTS 

UWitn&AL StUDIDS HOME VIDEO ElIU 


Ben Stiller 
Robert De NIro 


PG-13 


26 98 


27 




FAMILY GUY VOLUME ONE 

FoniOEoaoMi 


Animated 


NR 


4998 


20 




JUNGLE BOOK 2 

WklT QISW HOME ENTTRTiUNMEKT.'BlXKA VUTA MME ENIERTUMMINT Wit 


Animated 


G 


29-98 


29 




THE BOONDOCK SAINTS 

FWVIOEOZaiNI 


Willem DaFoe 


R 


M.98 


19 




LEGALLY BLONDE 

UGM HOME ENTERTAnMENT limDt 


Reese WItherspoon 


PG-13 


26.98 


22 




DIE ANOTHER DAY (WIDESCREEN) 

MnMHOMF ENTTRTANMENTm 


Pierce Brosnan 
Halle Berry 


PG-13 


29.98 


32 




BKilEBOWSKI 

uwrtnsAi nuDiDS home video aw 


Jeff Bridges 
John Goodman 


R 


14.98 


24 




KANGAROO JACK (PAN ft SCAN) 

MARWR HOWE V7C(0 MMl 


Jerry O'Conneli 
Olristopher Waiken 


PG 


27,98 


23 




KANGAROO JACK (WIDESCREEN) 

MAIMR HOME VIDEO MHl 


Jerry O'Conneli 
CItflstopnerWaiken 


PG 


27,98 




AMERICAN PIE 2 ft BENEATH THE CRUST VOL 2 (MN ft SCAN) 

UEAER&AL STDDIDSHOMEVIOEaTXC 


Jason Biggs 
Alyson Hannigan 


NR 


26.98 


15 




THE UFE OF DAVID GAU (PAN ft SCAN) 

UWiERME STUDIOS HOME VIDEO ZMK 


Kevin Spacey 
Kale Wnslet 


R 


26.98 




FUU METAL JACKET 


Matthew Modine 
Adam Baldwin 








R 


1998 




WARWR HOME VIDEO IIIU 








SPIDER 

COLUMBIA rmSTAII HOME EAlimmMENI I1D7] 


Ralph Rennes 
Miranda Richarttson 


R 


2496 


21 




LARA CROFT: TOMB RAIDER 

PARAMOOHl K)ME ETlTEPTANMElVT OTM 


Angelina Jdle 


PG-13 


29.96 


18 




THE TERMINATOR AmoU Schwarzenegger 

MGMHOUEENTtRTAnMEMTiaillt: Liltda HamltfOd 




26.96 
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Sales data compiled by .,. , 

Nielsen 

TITLE VideoScan 

LABEL/DISTRIBUTING LABEL & NUMBER 


Prindp«l 


11 


nATING 


PBICE 






NUMBER 1 


I WeokAiNiinilni' 1 








1 




PKiLETS BK: movie 

BLEW.1STA HOME ENTERTUNMENT 


Anlmatal 


2003 


G 


24.98 


i 




DAREDEVIL 

aTH CEVTUIW EO" W7« 


Ben Affleck 
Jemlter Gamer 


2003 


PG-13 


22.98 




2 




HOW TO LOSE A GUY IN 10 DAYS 

WJWUUiril [r.lEHIAr.MLNr MSJ 


Kate Hudson 
Matthevv McConaughey 


2003 


PG-13 


19.98 




4 




JUNGLE BOOK 2 a,i™tart 

WW.T OlSHtV H3ME EMERT^NMEM'BUEW VISTA WME ENllRttlHMENTIim WnenaiBD 


2003 


G 


24.98 




3 




KANGAROO JACK 

WSBNEFHCWC.IOEDIJES! 


Jerry O'Comell 
Christopher Walken 


2003 


PG 


22.98 




5 




FINAL DESTINATION 2 

VWmj[F"WE '.lC:t XT-E 


T.C. Carson 


2003 


R 


22.98 




1 




SHANGHAI KNIGHTS 

BUENAWSIAHOHIINnRUIMMENTani 


JacMeChan 
Owen Wilson 


2003 


PG-13 


24.98 






B0B1HE MJILOf R: TEAMWORK 

MrTpnERTiMMerMin 


Animated 


2003 


NR 


16.98 




6 




THOMAS THE TANK ENGINE t FRIENDS: JAMES AND THE RED BALLOON ArtmalBd 


2003 


NR 


12.98 


10 


8 




GANGS OF NEW YORK 

BLEW '.1ST* LOME ENTEHTAlNMfHT »163 


Leonardo DiCaprio 
Daniel Day-Uwis 


2002 


R 


24.98 


11 


9 




AIR BUD SPIKES BACK 

BLEEiA .iSTi MOVTE ENTEBTfllllMENT Jaa 


Katiia Pevec 
Jake D. Smith 


2003 






12 




SPONGEBOB SOUAREPANTS. LAUGH YOUR PANTS OFF a,*--^ 


2003 


NR 


12.98 


13 




SPONGEBOB SQUAHEPAlgTS . SPONGE-A-RAMA 

PAWMCiAT HDMF f MEBTfcNMEV 


Animated 


2003 


NR 


12.98 


14 


11 




CITY OF LOST TOYS 

PAWMCUM H3M( tMiPIAnMtVt BIVIJ 


Dora TTw Explorer 


2003 


NR 


12.98 








CARE BEARS TO THE RESCUE 

UljrEDAML^lC.vv .'JEO 1111*3 
















Animated 


2003 


G 


9.98 




. 




HARRY POTTER AND THE CHAMBER OF SECRETS 


Darnel Raddifte 
Emma Wilson 


2002 


PG 


24.98 




14 




INCREDIBLE HULK Mm«M 


2003 


NR 


14.98 














18 


17 




SPY KIDS 2: THE ISLAND OF LOST DREAMS 

OIMENSIC. rtCME '.ItEH EMf'.A WlSTAnnME E STERTAIMEVT QW 


Afltonk) Banderas 
Alan Gumming 


2002 


PG 


22.98 


19 


7 




GODS AND GENERALS 

WWWER HOME V10E0 OS 


Jeff Daniels 
Rotien Duvall 


2003 


PG-13 


22.98 


20 


13 




FAIRLY ODD RAROITS - AM* CMMINOmEl THE MOVIE ..j.,^ 

PAMMOWHOMEtNTBTTAfEUBirWM HlwilOlWI 


2003 


NR 


19.98 


21 


16 




ATLANTIS: MILO'S RETURN 

WATT niSUrr H3Mt [fiTEBLVfiMENTBLEEiA VISTA WMt ENTEBTAJNMENT ISSBB 


Animated 


2003 


NR 


19.98 


22 


19 




TREASURE PLANET 

WAIT QISUET H3M! E^IEPTA'HME^TBLEWI VISTA WME enERTAIPIIEWTJIISI 


Animated 


2002 


PG 


24.98 


23 


22 




PILATES FOR DUMMIES 

ANCiiC«B*TCStjRTASM£>jT lOM 


Various Artists 


2001 


NR 


9.98 


24 


21 




LILO & STTTCH 

ViAiTHjSHEVH.TME Er.TTRTAjHMET.'BUCHA VISTA WM( EPmRTAJPJMErTTOai 


Animated 


2002 


PG 


24.98 


25 


20 




NOW AND THEN 


Ctinslina Ricci 
Demi Moore 


1995 


PQ.13 


9.98 



• fliAA ^Id zen. fur sales c' K.9X> unrtj of Si mil^ in gsiss ai sjgjeEiBd reiail A RIAA plannum c«n. lor Of ICD.IXD units or S2 mitlon in mti ai su^gesied istail 
^ IRMA gold cartificaDon tixa mnmumd ISiODOunlts or a doHarHAiniSDfSdinJIiaii at retail toKheatncairv rMassd piogratns, or o' at leas 25l000 units ar>ilS1 mibcnn 
suggesied retail for norttiadtncal Irtlea. iRMA plitinum cattificMiDn for ■ miniinum m>i n< jS QJOO unili pr i dollBr wolume olStSmilkinMreUitertfiulricillvrskttudpro- 
grans. and of » ieatt SClDOO uin «nil g miion ii iiiggiiBdiMiilliiri Mn lhUriCBlliilw. Caoi VWU Bminess Media. Inc and Nielsen VkleoSeaiL All ligiMimMfVML 
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TITLE '..,.,E,TL,:.^-n-..:,-,rn,„„,,T..o.,M»,S„,l, 

LftBEL'DISTRlBUTING UVBEL & NUMBER 


Performen 


1 






a NUMBER 1 1 Week At Numboi 1 




■ 




DAREDEVIL 


Ben AfflecK 
Jennifer Gamer 


PGI3 


■ 


1 




FINAL DESTINATION 2 


T.C. Carson 


n 




3 




PHONE BOOTH 


Collin Farreli 
Kiefer Sutherland 


R 


■ 


2 




SHANGHAI KNIGHTS 


Jackie Chan 
Owen Wilson 


PG13 


■ 


4 




THE UFE OF DAVID GALE 


Kevin Spacey 
Kate Wnslel 


R 






SOLARIS 


George Clooney 


PG-13 


■ 


5 




BASIC 


John Travolta 
Samuel L Jackson 


R 


I 


6 




HOW TO LOSE A GUY IN 10 DAYS 


Kate Hudson 
Matthew McConaughey 


PG-13 


■ 


7 




GANGS OF NEW YORK 


Leonardo DiCapno 
Daniel Day-Lewis 


R 


■ 


B 




JUST MARRIED 


Ashton Kutcher 
Brittany Murphy 


PG.13 
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Billboard TOPVH 




If 


1 i\ 


TUIE l»M«l««twi»iTiuaaui*nim*(hH»aM»iinJM«»iir 
LABEL/DISTRIBUTING LABEL & NUMBER 


w m M» us M rrai n-e ^^^^^^ Principal 
P«rform«rs 


2 

3 


II 




NUMBER 


1 i'^t- I WeekAtNumber 1 








DAREDEVIL 

HTM aNium Rjx arm 


Ben Atlteck 
Jennifer Garner 


PG-13 


■ 


1 




FINAL DESTINATION 2 

wnii'iCP'icwE'-ittCDtJrt 


T.C. Carson 


R 




2 




PHONE BOOTH 

ZD'HClMuBVKi" .rxew 


Collin Farreli 
Kiefer Suthertand 


R 




3 




HOW TO LOSE A GUY IN 10 DAYS 

PWUM:il.fiI H^MF tMfRlJiMJEM3(flB3 


Kate Hudson 
Matttww McConaughey 


PG-13 






SOLARIS 

MTU CESTURY FCn 


George Clooney 


PG-13 




4 




SHANGHAI KNIGHTS 

BUEw 'iisiA HtM EfHEFiujNiiKrn mm 


Jackie Chan 
Owen Wilson 


P6-13 




6 




BASIC 

CaiLMBLA rHiJTAfl H3ME EMTEFTW«MB*T 


John Travolta 
Sanuiel L Jackson 


R 




5 




THE UFE OF DAVID GALE 

uNrkBtsusruDiitt home woto 


Kevin Spacey 
KateWinsIA 


R 




7 




GANGS OF NEW YORK 

BUCW VISnHOWEimRTUNMnTniar 


Leonardo OiCaprio 
Daniel Day-Lewis 


R 




8 


! JUST MARRIED 


Ashton Kutcher 
Bnttany Murphy 


PG-13 



lltdl» JtlMMl gtyfB. I 



r If I! IMS3US iMI l« C ri«r ■ MHtSK mw 1 



lata ^.'AUmm^c* 
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Displaced Engineers Begin Anew At Threshold 



BY CHRISTOPHER WALSH 

When Sony Music shuttered its 
Santa Monica. Calif., studio in late 
2001, three of the facility's principal 
engineers — Peter Barker, Stephen 



Marsh and Marc Schrobilgen — were 
left without a home. 

Coinciding with the closing of 
BMC's studios in New York and the 
Zomba Group's sale of its U.K.-based 
Battery Studios. Sony's Santa Mon- 




ica demise seemed a further illus- 
tration of the severe pressures under 
which recording studios operate in 
an age of corporate belt-tightening 
and proliferating digital audio work- 
station-based private studios. 

But every end is a beginning, and 
the three engineers saw an oppor- 
tunity to start anew. Their evolution 
from label-owned studio staffers to 
independent facility proprietors is 
an apt microcosm of the audio pro- 
duction industry today: with 
Threshold Sound + Vision, the part- 
ners have identified contemporary 
needs and addressed them with 
diverse services. 

Threshold initially commenced 
operations in a small house in Santa 
Monica, with Marsh mastering 
music in a living room. Though that 
arrangement exemplified the indie 
spirit of the new operation. Marsh 
credits Schrobilgen's insistence that 
they think bigger for Threshold's 



one-stop philosophy of complete 
audio/video production and post- 
production services. That conviction 
led the team to lease 3 Point Digi- 
tal's West Los Angeles building and 
acquire some of its assets. 

"Studios need to change their 
game plan to compete in today's 
market," Marsh says. "We re not tied 
to just music studio recording 
clients. We've diversified what we're 
able to do, and by offering more of a 
one-slop, people are encouraged to 
do more work here." 

Key equipment in Threshold's 
George Augspurger-designed rooms 
includes a vintage Neve 8078 con- 
sole with Flying Faders automation 
and surround capabilities. Avid 
equipment such as Media Composer 
9000 and Symphony systems and an 
Avid Unity storage system. The facil- 
ity also features a mastering suite 
and Pro Tools mix studio. 

"We see the trend of budgets 



decreasing." Barker says. "And it's a 
lot easier for clients to edit their 
video, then pop into another room 
and mix their music and do sound 
effects all under one roof, as 
opposed to running around town to 
different facilities." 

With two additional partners, 
Threshold's principals are launching 
Threshold Media Productions, the pri- 
mary work of which will be docu- 
mentaries. Marsh says. "It became 
clear a couple years ago that just 
doing other people's contract work 
was not going to cut it anymore," he 
explains. "We look for projects, 
whether they be music or film, not so 
much to be a label or video produc- 
tion company per se. but so we can 
collaborate with people and on one 
hand help us utilize our facility and 
funnel billing through, |and| on the 
other help people that may have a 
great idea in some area we see there's 
a market for." 



Philadelphia's 'Temple Of Sound' To Get Facelift 



Last week, Sigma Sound 
founder Joe Tiirsia announced the 
sale of the Philadelphia studio he 
founded in 1968. This week, new 
owner Mario Santoro explains the 



reasons behind his acquisition of 
the storied facility and shares 
some of his plans for the future. 

A Philadelphia native, Santoro 
leads Genesis Construction, a con- 



tractor and developer. His wife. 
Noemi Santana, will be a partner 
in Sigma Sound. 

"We had a concept of working 
with studios and getting involved 
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Billboard PRODUCTION CREDITS 



BIUBOARD'S NO. 1 SINGLES (AUGUST 16,2003) 








CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


DANCE SALES 


mii 

Producer 
(Uli«l) 


CRAZY IN LOVE 

Bbvo"c6 Featuong Jof-ZJ 
R HaTison. B. Knowtss 
(ColumlHa) 


FR0NT1N' 

PiiBrrell Fealufing Ja^-iJ 
The Naptunes 
(Star Trak/Arista) 


rrSFTVEO'UOCK 
SOMEWHERE 

Alan Jackson & 
Jirnmv BiiHottj' 
K Siegall 
(Arista Nftihvillel 


FAINT 

Unkin Park 

D Giimoro. Linkin Park 
IWamar Bros.) 


HOLIYWOOO 
Madonna/ 
Madonna. Mitwsis 
(Mavorick/WartMr Brss.l 


ftCCOROING srUDI(HS» 

fiocaiio-i) 


SONV 

m FACTORY 

(New York) 

Jim Canim, PbI Thrall 


HOVERCIUFT 
IVirg<[»s Beach. VA) 
BASSUNE 

iNev-YOfkl 

Aadraw 'Draw' CataauB. 
Gimal 'YoHttg Gam' KaaMn 


TRACKING ROOM 
SOUND STATION 

(Nashville. TNI 
SHRIMPBOAT SOUND 
(Key West, FL) 
Jaba Kallaa 


NRG 

HailvWDOd. CA| 
Don Gilmora. 
John Ewiag. Jr. 


SONY. 
SARM 

(London) 

Mwk 'Splha' Slant 


CONSaLE(S)/ 
DAW1SI 


NimHR. SSL 9000 J 


SSL 4000 G*i 
PfD To oil 


SSL 9000 J. SSL «H G. 
NavaBOea 


Vwtaga Neva 100 


SSL 9000 K 


RECORDEWSI 


Pro T<mIs 


Olari MTR 90. Pro Tools 


Stumor 800. Otari MXSOi 
Pro Tools 


Pro Tools HD 


Pro Tools 


RECORDING 
MEDIUM 


Pro Tools 


OaantogT 499. Pro Tools 


BASF 900. Pro Tools 


Pro Tools HD 


Pra Tools 


MIX DOWN SruDICKS) 
EnfliaMrlst 


HITfACTDRY 
(\ew York) 
Tony Masftrati 


SONY 

INenYofkl 
SUITES 
lAUanis, GA| 
Phil Tan 


SOUND STATION 
(Nashville. TNI 
JahiMlaa 


SOUNDTRACK 
INeM Yorki 
AatfvWallaca 


TWMDtSUrTHSOUrMPtt 

(London) 

Marti 'Spikt' SiaM 


CONSOLE(Sl,DAW{SI 


SSL 9000 K 


SSL 9000 J/Pro Tools 


SSL 4056 6 


SSL G Sarias 


SSL G Ssfios 


RECORDERrSI 


Studw AC7 


Pro Taoli 


Amfn ATH 100 


SftdarACO 


Ampoi ATR 100 


MIX DOWN 
MEDIUM 


otrrEcsoo 


ProTaoh 


BASF 900 


EMnC SM900 


QuamagY GPS 


MASTERING 

Enginnr 


STEflUNG SOUND 

(New YorkI 
Tofn CoriM 


STERUNG SOUND 

INew Yaikl 
Chrit Ath«ri 


MASTERM1X 

iNaihvilio. TNI 
Haali Williams 


BERNIE GRUNDMAN 

\ios Angel«si 

Brian 'Big Baas' Ganlnar 


METROPOUS 

(London) 
Tin Young 


COi'CASSETIE 
MANUFACTUfl£R 


SONV 


BMG 


BMG 


WEA 


WEA 



in music somehow," he explains. 
"We found out that Sigma Sound 
was available. That's the temple of 
the Philadelphia Sound. Why go 
after anything less?" 

Santoro has 

several plans for 
Sigma. "I'm a 
Christian busi- 
nessman and 
have a real pas- 
sion for con- 
temporary 
Christian 
music," he says. 
"We would like 
to explore that 

market. Not 

that we want to 

do away with any other markets 
here, of course, but my wife and I 
have a lot of connections in the 



contemporary Christian world. It's 
a lot easier to get in touch with 
people in that realm, because it is 
a smaller market right now. Peo- 
ple are willing to talk to you. 



Studio 
Monitor 



By Christopher Walsh 

cwal>h@binboard.com 





"My idea is to renovate the stu- 
dios." Santoro continues, "keeping 
the studios and equipment that 
are in good shape — the rooms are 
really great for recording — but the 
lobby and common areas need a 
facelift. We're going to use our 
resources to redo the buildings. 
Then, hopefully, we'll get a pro- 
duction company going." 

A second phase to the acquisi- 
tion, scheduled to be completed in 
mid-September, will be imple- 
mented in several months, Santoro 
adds, declining to provide details. 

"I see us putting the right peo- 
ple in the right positions." he 
says. "We have an aggressive 
nature in the business we're in 
now and will bring the same 
aggressiveness to the music busi- 
ness. I think we were in the right 
place at the right time, and we're 
the people for the job." 
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47 

Posthumous 

platinum: 
Barry White 
ships 4 million 
compilations in 
Europe 




hi}) 



Global 



UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA: 



British 
alternative 
rock band 
Elbow 

returns on V2 
with 'Cast of 
Thousands' 




KATHLEEN EDWARDS: ALT-COUNTRY ARTIST S WREER WAS LAUNCHED BY MAPLEMUSIC RECORDINGS 



Canadian Indie 
Labels On The Rise 



BY LARRY LeBLANC 

T( ),\'T(_)— A %«ivc of artists from Canada's 
independent label scene has been breaking 
nationally and internationally during the past 
Ihree years. 

Their success has led to a recent surge of 
activity at existing independent labels and a 
raft of new labels being floated. 

Among those acts from the independent 
sector that have had commercial success in 
Canada are rockers Sam Roberts. Default and 
Theory of a Deadman; allemative-styled Sarali 
I larnier and Swollen Members: and alt-coun- 
try acts Kathleen Edwards, the New Pomog- 



raphers and the Be Good Tanyas. 

In recent months, leading Canada-based 
independent labels — including MapleMusic 
Recordings. Neltwerk Productions. .Aquarius. 
Alert .Music, True North. Marquis. Shoreline. 
Sexton. Awesome/I)KI) and Bumstead Produc- 
tions — have all stepped up their A&R activities. 

All those labels are linked to majors through 
licensing or production and distribution deals. 
One of tho.se majors. i:ni\'ersal .Music Canada, is 
tile foremost player in distributing independent 
Canadian music through the licensing of artist- 
run labels — such as witli tlie Cowboy .lunkies. 
I laniier and I layden — and distribution deals for 
tOmtinucd an piu/c IS) 



German Shipments 
Continue To Decline 



BY WOLFGANG SPAHR 

H.AMBURG — Music sales in the German mar- 
ket are still in free-fall. 

New figures for the first six months of 2003 
from German labels body BPW show a 16.3% 
wjlume decline in masic 
shipments to 80.4 mil- 
lion units in the world's 
fifth-biggest music mar- 
ket, compared with the 
same period in 2002. 

Industry insiders do 
not expect any rapid 
relief from their current 
problems. 

Warner Music Ger- 
many president Bernd 
Dopp says. ■■.•\t the end of 
2005. when the new 
business models start 
unleashing their effect, business will be rekin- 
dled. Until then, we must cross a deep valley." 

According to BPVV, the annual fall in shipments 
was 7.6% in 2002: the first sL\ montlis of that year 
had .seen a 102% fall in units compared with the 




DOPP: AWAITS NEW H CEBHAROT: SUPERSTARS 
BUSINESS MODEL H ARE BACKBONE 



same period in 2001. In .some months during the 
first half of 2003, shipments fell by as much as 
30% year on year, the most recent monthly set of 
figures .show that in June, the decline was 22%. 
BPW does not release six-month value figures. 
The BPW statistics show that, overall, album 
shipments fell 17.2% to 
ii:i.9 million units in Jan- 
iiar\'-June compared with 
the first half of 2002. A 
particularly sharp decline 
was noted in shipments of 
T\-ad\<ertised compilation 
albums, which were donTi 
47.5%. Singles shipments 
contracted by 2 U% dur- 
ing the same period, to 
13.2 million units. 

The one bright spot 
was in the DVD-driven 
music video sector, where 
shipments rose 50% from 22 million units in the 
first half of 2002 to 3.3 million. 

The latest figures would haw been worse were 
it not for the strong performance of domestic 
IContinueJ on page 491 



Spain Sets Blank CD Levy 



BY HOWELL LLEWELLYN 

MADRID — ^After two years' negotiation, agree- 
ment has been reached on a levy on sales of 
blank optical discs in Spain. 

\ joint .statement by five Spanish rights bod- 
ies issued Aug. 7 confirmed that effective Sept 
1 . each member company of the association of 
Spanish electronic and communications com- 
panies (ASIMELEC) will pay a levy to the indi- 
vidual rights bodies based on their retail sales of 
blank media. This will compensate artists and 
authors for revenue lost through home copying 
of music and video. 

The move follows two years of talks between 
.ASIMELEC and the rights bodies, led by 
authors and publishers society SCAE. ASIM- 
ELEC estimates its members manufacture or 
import 80% of the recordable CDs and DVDs 
sold in Spain annually. 

Maria Jesus Raudona, SCAE director of home 
copying collecting, says. 'The deal is verj' impor- 
tant, because it is a recognition of what we have 
always argued — that blank CDs are used largely 
to record music at home. Our studies show that 
78%i of blank CDs are used for this purpose." 

Raudona claims that some 170 million 
hours' worth of blank CDs and DVDs were sold 
in Spain last year, compared with about 100 
million hours in 2001. "While blank cassette 



sales have fallen some 70% in the past three 
years, blank CD sales have multiplied six-fold 
since 1999." she says. 

The levy varies according to the format of blank 
disc sold. For e.xample. CD-R .Audio discs will 
carry a 0.30 euros ($0.34) per-hour surcharge, 
while DVDs will attract a surcharge of 0,70 euros 
($0,791. Most other countries in the European 
Union already Yaxt a similar system in place, with 
the exception of the U.K.. Ireland and Portugal. 

SC<\E and the other rights societies — artists 
bodies AIE and .AISCE. film producers body 
EGEDA and film scriptwriters and directors 
body DAMA — have long insisted that the con- 
tinuing surge in sales of blank media is large- 
ly a result of home copying. But ASIMELEC 
rejects their arguments, pointing out that discs 
were also used for the legitimate recording of 
databases and other digital information. 

An .ASLMELEC statement on the new deal 
said: "Although w^e are all convinced that not all 
Idigitall carriers copy protected material and 
that many people use them for professional 
purposes and so do not have to pay [rights], it 
is also certain that the courts have recognized 
the principle of payment." Several courts in 
Spain since January 2002 have decided that the 
same rights parameters should be applied to 
digital carriers as to audio cassettes: a levy has 
been payable on those since 1992. 
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Eurocharts are compiled by Music 
& Media from the national singles 
and album sales chans of 18 Euro- 
pean countries. 
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Elbow Tries Out 
'Cast Of Thousands' 



Having toiled for a decade making 
its 2001 Mercury Music Prize-nomi- 
nated debut, "Asleep in the Back," 
Elbow will make a swift return Aug. 
18 with the band's sophomore 
album on V2, "Cast of Thousands." 
The Manchester, England-based 
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ELBOW: STILL WILUNG TO EXPERIMENT 



quintet has come up with an album 
that is both brooding and uplifting 
and reminiscent of recent releases 
from Radiohead and Blur. Yet Elbow 
maintains a uniquely intense sound. 
Guests range from family and 
friends to the London Community 
Gospel Choir and the entire Glaston- 
bury Festival crowd singing "We still 

believe in love, so 

fuck you." " 'Asleep 
in the Back' was the 
best of 10 years' 
work, so there was 
no way we could do 
that again," bassist 
Pete Turner says. "1 
think with the new 
album, we've ended 
up with the same 
sort of attention to 
detail and willing- 
ness to experiment 
But it was made in a pressure cook- 
er, so it has a very different vibe." 

CHRISTOPHER BARRETT 

COOL FLAMENCO: The chill-out 
scene that has swept Europe during 
recent summers has its roots in the 
Spanish Mediterranean island of 
Ibiza. But Sony Masic Spain is put- 
ting much ^ith in Chambao, a fla- 
menco chill-out trio firom the main- 
land. Its debut album, "Endorfinas 
en la Mente," was released late June 
in Spain, with staggered release dates 
in other territories across the sum- 
mer Dominated by the shrill voice of 
La Man, the album is more chill-out 
than flamenco, although Chambao 
hails from the flamenco stronghold 
of Andalucia in southern Spain. The 
trio — which previously had no pro- 
fessional experience — met on the 
beach and decided to link flamenco 
and electronic music. The band 
penned all but one of the songs. 

HOWEIL LLEWELIYN 

SMNNER IN T>IE WORKS: Vocalist Syb 
van der Ploeg and drummer Nico 
Outhuljse have enjoyed great success 
with Dutch-language band De Kast 
Now, with their new English-lan- 
guage band. Spanner— which plays 
rock music influenced b>' the likes of 



Soundgarden and Red Hot Chili Pep- 
pers — they are happy to perform in 
small venues as part of an unknown 
act Van der Ploeg .says, "We wanted 
to start all over again. With De Kast 
we had seen and done everything. 
Our last concert with De Kast was for 
50,000. Now we're 
playing small, 
smoky bars holding 
300." Spanner's 
debut album, "Won- 
derful World," was 
released June 27 on 
Syb and Nico's cwn 
SyCo Music. 

CESCOVANCOOL 

DECONSTRUCTING 
DEBUSSY: Stuttgart, Germany-bom 
Christian von Borries is not just a 
resident flutistfconductor at the 
Zurich Opera House. He is also the 
inventor of a concept called "music 
abuse" ("musikmissbrauch!"), which 
spawned a project called "Remix 
Beethoven," performed recently with 
the Basle Sinfonietta and French 



Global 
Pulse. 



Nigel Willkiinson, Editor 

nwilliaimoneiiilboard.com 




electronic pioneer Pierre Heniy. 
Now comes "Replay Debussy" (Uni- 
versal Classiics Germany), in which 
such big names as Henry and 
Ryuichi Sakamoto rework Debussy's 
timeless "Prelude a I'Apres-Midi d'un 
Faune." Unlike simple dance remix- 
es, the result is subtle variations on 
the theme. "Everything that contem- 
porary music is attempting today has 
its origins in Debussy's technique of 
sound," ) lenry says. lAMES martin 

TURKISH DEUGHT: \a Karaibrahim^ 

is sometimes called "the Hirkish 
Bjdrfc. " But she's also a true original. 
Her debut, "Nil Diinyasi," was re- 
leased last summer on Sony Music 
Turkey; it produced the hit single 
"XL." Now, an English-language ver- 
sion of the track is being tested in 
Spain, Italy and Greece. "It's ju.st been 
released as a white label in a remixed, 
more clubby version in order to get a 
rtspoase," the artist says. Her eclectic 
pop and alternative and humorous 
approach has served as a breath of 
fresh air to the Turkish market. 
According to Nil, the diverse styles on 
her album have confused a lot of peo- 
ple. 'The Turkish critics don't know 
where to put me, " she says — not that 
such elusiveness seems to have dent- 
ed her sales. TAYFUN KESGIN 
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NZ Gov't, Label Execs Launch Export Task Force 

Team Will Explore Potential And Provide Support For Kiwi Music Internationally 



BY )OHN FERGUSON 

AUCKLAND, New Zealand— The 
New Zealand government has creat- 
ed a task force of local industry exec- 
utives to develop policy aimed at 
dramatically increasing the value of 
its music exports. 

The 17-member Music Industry 
Export Development Group is a joint 
project of the Ministry of Econom- 
ic, Industry and Regional Develop- 
ment and the Ministry of Arts, Cul- 
ture and Heritage. 

Economic, Industry and Regional 
Development Minister Jim Anderton 
claims that the total value of New 
Zealand's music exports in 2001, includ- 
ing composers' royalties, was a mere $5 
million NZ ($2.9 million). In contrast, 
he says, Ireland's music exports in the 
same period totaled $600 million NZ 
($352 millionl. Both countries have a 
population of about 3.8 million. 

Anderton says, "There has got to be 
a way of closing that gap in exports, and 
we need a road map to get there. We will 
bring whatever resources it takes to 
make sure that the music industry gets 
its day in the sun. " 

The task force includes expatriate 
New Zealanders Brent Hansen, Lon- 
don-based MTV Networks Europe pres- 
ident/CEO and president of creative 
MTV Networks International; Simon 



Baeyertz, New York-based head of 
international for V2 Records; and New 
York-based Angus Vail, one-time man- 
ager of Kiss who now handles the 
North American affairs of Warner 
Music-signed Kiwi rock band Pacifier 

Hansen says. 'There are around 4 
million people in New Zealand, but there 
are another 1 million — the New Zealand 
Diaspora — around the world. There are 
a lot of very high achievers there, and in 
this case, a bunch of them within the 
music industry are now being asked to 
Igtve] their point of view. I'm just really 
grateful that they care enough to ask 
some of us expats to do that. 

"Over the last year or so, I've been 
supplied with quite a few New Zealand 
CDs. and the standard of New Zealand 
music is particularly good," Hansen 
continues. "The mainstream pop/rock 
stuff is great, and the Maori/Polyne- 
sian stuff is extremely together, with 
dub/reggae influences in there. 

"The issue reall>' is: Is this just a great 
little melting pot with a tiny population 
and some very talented people, or is 
there potential for this to cross over? It's 
very hard for an artist to come from 
New Zealand and go to America or the 
U.K. and survive. It's a helluva expen- 
sive thing — they're not coming on 
British pounds or American dollars. It's 
a small country, and there needs to be 
some kind of support structure." 



The industry group will meet in 
Auckland for the first time Sept. 17- 
19 for a three-day session to develop a 
strategic plan for the growth of the 
business, particularly through boost- 
ing international sales of homegrown 
music. Working industry profession- 



als will also feed into the group, 
reporting on such specific areas as 
export distribution, niche music mar- 
kets and broadcasting. 

Industry insiders have welcomed the 
project. Near the top of most of their 
wish lists for the initiative to deliver is 



some form of government funding to 
get more New Zealand artists overseas 
for longer time periods. 

Mark Roach, managing director of 
indie label Muse Entertainment, s^, 
"The cost of taking artists overseas is 
still the biggest challenge we're ^cing. 
We need to get them to overseas mar- 
kets, and they need to be able to be there 
long enough to make a difference." 

Warner Music Neiv Zealand manag- 
ing director James Southgate says he 
would like to see established an office 
in London or New York to pronrote New 
Zealand music. 'We still have the prob- 
lem of the tyranny of distance," he 
explains. 'But it's not just a question of 
getting our bands into these markeU. 
You also need a high-profile person, 
with connections in the media and 
record companies, who is focused on 
one thing; opening up every possible 
door for key New Zealand acts." 

Other high-profile members include 
Mike Chunn, director of New Zealand 
operations of the Australasian Per- 
forming Right Assa; Moana Maniapoto, 
chair of the Maori Music Industry Coali- 
tion; Festival Mushroom Records New 
Zealand managing director Mark Ash- 
bridge; and Sony Music New Zealand 
/VSR director Malcolm Black. 

Additional reporting by Tom Fergu- 
son in London. 




Canadian 
Indie Labels 

Continued from pave 45 

such labels as True North, Anthem, 
CBC Records and Zero Musique. 

'The industry needs entrepreneur- 
ial behavior," Universal Music Canada 
presidentCEO Randy Lennox says. "We 
feel by offering our big brother' serv- 
ices to independent labels, artists can 
have the focused attention of an inde- 
pendent and the distribution and mar- 
keting juice' of a major" 

But the increased activity in the 
independent sector is causing some 
concern at the Foundation to Assist 
Canadian "Went on Records (FACTOR) 
— a major source of funding for the 
independent sector. 

FACTOR is a nonprofit organization 
that distributes contributions from 
Canadian radio broadcasters and fiind- 
ing fmm the Department of Canadian 
Heritage's Canada Music Fund Coun- 
cil to encourage the development of 
domestic talent. 

Since 1986, FACTOR has provided 
more than $71 million Canadian ($51 
million) in funding to independent 
labels and artists. 



The growth of new labels is impact- 
ing FACTOR in a huge way," FACTOR 
president Heather Ostertag says. 
"We've now got a bigger client base 
than our budget can handle. We're 
doing a strategic planning session Aug 
22 to figure out how to deal with it" 

The growth to which Ostertag refers 
is continuing, however, and August 
sees the arrival of two more new names 
on Canada's indie label scene. 

Toronto-based MapleCore is launch- 
ing a new label, country-based Open 



Road Recordings. The label will run 
alongside MapleCore's alternative- 
styled sister label, MapleMusic Record- 
ings, which in 2002 successfully 
launched the careers of Roberts and 
Edwards. Both labels are distributed in 
Canada by Universal. 

Label head at Open Road is Ron 
Kitchener, who manages leading 
Canadian country acts Jason McCoy 
and Doc Walker. The latter band, 
from Portage la Prairie, Manitoba, is 



Open Road's first signing. It bows 
Sept. 9 on the label with its third al- 
bum, "Everyone Aboard." 

Also being launched in August is the 
Orange Record Label, co-founded by 
three Canadian industry veterans: 
managing director Steven Ehrlick (for- 
mer VP of legal and business affairs for 
EMI Music Canada), director of A&R 
Aubrey Winfield (former managing 
director of Iron Music Group) and 
director of marketing, promotion and 
publicity Jill Snell (former manager of 



marketing for BMG Canada). 

Orange's debut album release will 
be "The North Side Benches" by 
singer/guitarist Jim Bryson, due Sept. 
2. Again, the label is distributed by 
Universal Music in C^ada. 

Veteran Toronto-based artist man- 
ager Chris Smith (Nelly Furtado, Fefe 
Dobson) is another indie operator 
who has linked with Universal, which 
will distribute his new label. Black 
Smith Entertainment, in Canada. 



Urban-styled act Jelleestone's album 
"Pay or Play" will be the label's first 
release in early 2004. 

Also due to launch is an as-yet- 
unnamed label headed by Robert Lanni 
and Eric Lawrence, co-presidents of 
Coalition Entertainment Management, 
which handles Our Lady Peace and 
Simple Plan. The label will be distrib- 
uted by Warner Music Canada. 

One major event on the indie label 
scene of the past three years came in 
2002, when Universal Music made an 
undisclosed equity investment in 
MapleCore. The latter operates e-com- 
merce site maplemusic.com, online 
magazine umbrellamusic.com, Web 
development firm MapleSolutions and 
the Umbrella Music recording studio. 

Following Universal's investment, 
MapleCore aggressively launched 
MapleMusic Recordings. Among the 
acts on the label are Roberts, Edwards, 
Pilate, Headstones, the Skydiggcrs and 
the Miniatures. 

Lennox bristles at the suggestion 
that Universal's strong affiliation with 
independents is only because of its 
statutory commitments to the Canadi- 
an government's Department of Cana- 
dian Heritage. As part of the Canadian 
government's approval of the merger 
of Universal and PolyGram in 1998. 
Universal Canada is obliged to make a 
financial commitment each year to 
developing Canadian music. 



"We had been active in Canadian 
A&R before there was a Heritage obli- 
gation, " Lennox points out "Our com- 
mitment has been consistent for years." 

MapleCore president/CEO Grant Dex- 
ter adds, "Universal put a stake in the 
ground by making an investment in a 
company like us. It's good for us because 
they give us money — and we don't want 
to build a disbibution network." 

Insiders say that Canadian inde- 
pendent labels are being developed 
around artists or genres mostly ignored 
by major labels. For example, Kitchen- 
er notes, "Canadian majors aren't sign- 
ing country acts. They wait for acts to 
get deals in Nashville." 

Dexter adds, 'The majors don't sign 
a lot of acts, so there's a huge opportu- 
nity. Sam Roberts was turned down by 
everybody. Several majors wanted 
Pilate and the Miniatures, but they 
were too slow. Another dragged its feet 
on Kathleen Edwards." 

Smith says, "I got frustrated with 
A&R guys telling me what was talent 
If Universal is going to be a solid part- 
ner, give me a say in picking talent and 
put records in the stores, then I want 
to have that." 

Snell also argues that technological 
advances, particularly the Internet, favor 
smaller labels. "We have the ability to 
micro-market without spending a lot of 
money," she says. "The majors can't 
spend time developing acts like we can." 



'The industry needs entrepreneurial 
behavior. By offering our services, artists can 
have the focused attention of an independent 
and the distribution of a major. ' 

—RANDY LENNOX. UNIVERSAL MUSIC CANADA 
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Wamer Music International has revamped its interna- 
tional marketing structure under Jay EXirgan, senior 
VP of international marketing, to ensure "closer and 
more effective links " with the company's affiliates. The 
news folloiw the recent announcement of the merger 
of WMI's European and international operations (Bill- 
board. Aug. 9). Joining the major is Dion Singer, previ- 
ously marketing director at WNU's licensee Callo 
Records in South Africa, who takes the role as director 
of international marketing. Singer is tasked with coor- 
dinating international marketing initiatives relating to repertoire released by 
Warner Bros. Records. His appointment complements that of international 
marketing directors Henning Mielke — formerly marketing manager at 
Wamer Music Europe — who now handles repertoire from U.S. labels 
Atlantic Recording Croup and Elcktra Entertainment, alongside Cristina 
Castillo, whose responsibility covers releases from artists signed to WMI affil- 
iates. Singer. Mielke and Castillo are based in London and report directl>' to 
Durgaa who says the new marketing team will function as "a one-stop 
shop" in support of the international activities of its affiliates. LARS BRANDLE 

Banv While received a posUHmous honof in the latest International Federation 
of the Phonographic Industo' listing of Platinum Europe award winners. The 
awards mark .shipments of 1 million units of an album in Europe. The late 
soul giant's "The Ultimate Collection" (UnK'ersal), released in 2000, qualified 
for a quadruple-platinum award when it passed the 4 million-shipments mark 
in July Coldplay's 2003 sophomore set, "A Rush of Blood to the Head" ( Par- 
lophone), and Linkin Park's 2002 debut, "H>'brid Theory" (Warner Bros.), 
each pushed beyond 3 million European shipments in July, while Shania 
TVvain's 2002 release, "Up!" (Mercury), hit double-platinum status. The debuts 
of 50 Cent ("Cet Rich or Die Tryin' " on Interscope) and Evanescence ("Fall- 
en" on Wind-up/Epic) also went platinum in Europe. LARS BRANDl£ 



Seizures of Weoal CD burners In Italy increased during 
the first six months of 2003, although the number of 
illegal CDs seized and the number of related arrests 
fell, according to figures released by industry body 
FIMI and anti-piracy organization FPM. Law enforce- 
ment officers seized 825 burners, compared with 397 
in the same period in 2002, an increase of 107%. Dur- 
ing the same period, 967,000 illegal CDs were confis- 
cated, down from 1.15 million. The number of arrests 
made fell to 672, from 857 in the first six months of 
2002, while the number of anti-piracy operations was stable at 468. In a 
statement FIMI director general Enzo Mazza attributed the decline in seized 
CDs to the deterrent provided by improved law enforcement MARK WORDEN 

Bertrand Cantat the frontman of leading French rock group Noir Deslr. has 

been charged with the murder of his partner, French actress Marie 
IVintignant. in Vilnius, Lithuania. The charges against Cantat, who had 
previously been charged with manslaughter, were changed Aug. 8. The 
singer, who admits having hit IVintignant on the night of July 26 (Bill- 
board Bulletin, July 31 ) but denies any intention to cause death, has also 
had his temporary incarceration in the Lithuanian capital extended to 
Oct. 15, when he is expected to go on trial. JAMES MARTIN 

Roadrunnef Japan has named a new gg Kaniytid Merita, effective Sept. 1 . 
Morita. 37, was formerly president of Tok>'o-based music production com- 
pany Border Ground. Morita replaces S>'usuke Kawahara. who had held 
the position since the company formed. Kawahara takes the newly created 
role of COO Sept. 1 and remains on the Roadrunner Japan board. Road- 
runner Japan, formed as a division of its Netherlands-headquartered par- 
ent in 1995. has successfully marketed Roadrunner international acts 
including Slipknot and Nickelback in Japan, as well as its own domestic 
artists, such as Kamuri. PETER SERAFIN 

Australian musk retail chain Sanity Entertainment's parent company . Brazin, 
has named a new CEO, Greg Milne, effective Feb. 1. 2004. Current CEO 
Brett Blundy, who founded Brazin, is to step aside from the role to focus 
on business development and strategic matters. Milne was presidenl/CEO 
of Sunglass Hut International, GM of Dymocks Books and. most recently, 
CEO of U.S. shoe retailer the Walking Company. Brazin has faced a drop 
in profits and share price this year: it recently decided to withdraw from 
the U.K. music market after an 18-month trial and shift to surfvvear and 
shoe apparel (Billboard Bulletin, July 22). CHRISTIE EUEZER 



Global 

Labels, Radio Sign Code 

'Good Practice' Guidelines Aim To Encourage Better Relations 



BY LISA PASOLO 

PARIS — French labels and radio pro- 
grammers are pondering the impact 
of a new "code of good practice." 

Signed May 5 by most music and 
radio industry parties, the code puts 
forward fresh guidelines for musical 
diversity, stressing the importance of 
fair play and transparency in the label- 
radio relationship. The code was pro- 
duced by a commission representing 
labels and broadcasters under the aegis 
of the French Ministry' of Culture. 

At the time of signing, the agree- 
ment was seen as a compromise 
between the predictably differing atti- 
tudes of labels and radio broadcasters. 

Herv^ Rony, director general of 
labels body SNER said the accord "was 
not the one we wanted" but admitted 
that it had a positive element in that 
"it puts radio under intease .scrutiny." 

Rony initially expressed disappoint- 
ment that the agreement did not go far 
enough in limiting heavy rotation, 
because record producers want more 
control over radio rotation to broaden 
the field for their artists. 

Jerome Roger, director general of 
indie labels body UPFI, thinks that 
the agreement falls short of the 
industry's expectations. 

He explains: "We need to keep push- 
ing for a rebalancing of the music and 
radio landscape. We need more diver- 
sity in radio formats, and we need 
internal diversity to allow radio play- 
lists to breathe a little more." 

As might be expected, radio opera- 
tors do not respond enthusiastically to 
the new guidelines. 

Christophe Sabot, managing direc- 
tor of Lagardere Active's national top 
40 station Europe 2 and soft AC RFM, 
says: "Like all agreements it is a com- 
promise, and like all compromises. 



there are parts you don't like." 

Sabot opposes further regulation of 
radio playlists. While he supports the 
current agreement he cautions against 
increased government control: "We're 
a country that loves to write new laws. " 

This code of good practice empha- 
sizes self-regulation and is seen as a 
beginning, not an end in itself, for 
more trusting relations between 



ft 

SABOT: "CODE IS A COMPROMISE' 



broadcasters and labels. 

While "pay for play" is banned, the 
practice of exchanging advertising air- 
time for a cut of royalties over a specif- 
ic period of time is termed by the agree- 
ment as "acceptable and useful" for 
both labels and broadcasters, especial- 
ly in the case of new artists. 

Labels have agreed to regularly 
compile and make public statistics 
concerning the development and pro- 
motion of artists. 

For their part, radio broadcasters 
agreed to "preserve and encourage " 
diversity, both in the repertoire they 
play and in the variety of labels includ- 
ed in the playlist 

Central to the code is the role of 
broadcasting authority the CSA, 
which regulates airwaves in France. 
The CSA has a battery of measures 
against broadcasters not respecting 
their commitments, from warnings 



and fines to revoking their license. 

But so far, radio playlists have 
changed little since the agreement 
was signed. 

Indie labels feel particularly cut off 
from the broadcasters. Bruno Thfol, 
president of Nocturne, has a typical 
reaction: ""Radio just isn't very helpful 
for independent record labels."" 

The more flexible playlists of such 
stations as public broadcaster Radio 
Frances alternative station Le Mouvf 
or independent alternative station 
Radio Nova, along with niche and 
community radio stations, offer more 
room to maneuver 

Urban network Skyrock is notice- 
ably absent among the radio groups 
that signed the agreement. Such non- 
commercial groups as Ferarock also 
did not sign the accord. 

The code of good practice opens a 
new path for radio-label relation-s. A pre- 
vious attempt to regulate radio playlists 
occurred in 1994. with the introduction 
of French-language quotas, which radio 
programmers do not like. 

Quotas were introduced to en- 
courage radio play of French music, 
but the system has not ensured the 
hoped-for musical diversity. 

Indie labels also claim that quotas 
have mainl>' benefited major companies 
and that it has resulted in higher rota- 
tions for a fewer number of titles. 

It remains to be seen if the agree- 
ment will have a more positive impact 
on the relationship between radio 
broadcasters and labels. 

In the current economic climate, it 
is risk that really dictates the record- 
radio relationship. "'The record com- 
pany takes a risk on an artist and the 
radio risks its playlist. " Sabot says. 

The parties will be meeting in 
November to discuss their progress 
and examine future developments. 



German 
Shipments 

Continued from page 45 



repertoire in January-June this year. 
BPW analysis shows that domestic 
repertoire's share of the industo'- 
endorsed Media Control albums chart 
widened from 23.1% in the first six 
months of 2002 to 29.2% during the 
same period in 2003. In the singles 
chart, the increase was smaller, from 
53.12% to 53.3%. 

BPW chairman Gerd Gebhardt says 
that album and single releases from 
1 lerbert Gronemeyer, Nena, TV talent 
show " Superstars, " Yvonne Catterfeld, 
Xavier Naidoo. Jeanette and other 
German artists "constitute the back- 
bone to the German record industry 



and testify to the (industry's! success- 
ful focus on national repertoire." 

The news from BPW was not unex- 
pected among Germany's retailers. 
Smaller independents in particular, 
which have been bearing the brunt of 
Germany's music market decline in 
recent years, reported muted sales. 
Single-store independent owner Bodo 
Bochnig of Schallplatten in Wupper- 
tal tells Billboard that the year to date 
has been "the wonst ever" 

In Berlin, buyer Thomas (Verting at 
indie outlet L + P Schallplatten says he 
fears that 2003 sales may be down by as 
much as 45% by year-end. 

However, such larger chains as 
WOM, Saturn and Karstadt, with 
their broader product ranges, are less 
pessimistic than their smaller indie 
colleagues. 

Ivan Gostivari is a buyer at the 
Cologne outlet of music market leader 
Saturn, which claims around 30% of 
the Gcmian music market I le savs tliat 



visitor frequency has largely been 
unchanged at the store, year on ye^r, 
and expects sales to be "up on 2()02," 
But Gostivari adds, '\ve do regret the 
fact that customers are frequently only 
interested in special prices." 

At the Berlin braiKh of WOM. which 
claims around 15% of the German 
music market buv'er Rocco Lippert says 
he does not think that 2003 will be "any 
worse than the previous year." 

Wolfgang Finsterer purchaser at the 
Hamburg branch of national depart- 
ment store chain Karstadt. adds, "We 
should scrape through again." 

According to a straw poll of retailers 
interviewed, first-half sales were sal- 
vaged by Metallica's "St. Anger" (Uni- 
versal), the multi-artist titles "Deutsch- 
land Sucht den Superstar"" and " United" 
(BMGI, Alexarxlers '"Kike Your Chance" 
(BMGI. Daniel K."s " Positive Energie" 
(BMG). Nena's "20 Jahre" (WSM), Cat- 
terfeld's "Meine Welt" (BMG) and 
Grbncmever's "Mensch " (EMI). 
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MUSK & ENTERTAINMENT 



To position your \wury real estate property 
fcM' sale, rent or commercial tease call: 
Mark Wood Real Estate Manager at 
(661) 270- 0798/(800) 223-7524 
you can also fax (646) 654-4612 
or email Billboard@musictan.org 
Reacti all the movers & shakers every 
week ttirough the pages ot Billboard 
■ A forte in the musicyenierlainment 
industry tor over 100 years 



To review rates and 
damograplilcs visit blllboard.coni 

and click classified 



SOMETHING HAPPENS WHEN YOU 
DON'T ADVERTISE ... NOTHING!! 
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LISTENING STATIONS 



HELP WANTED 



Looking for a durable headphone. 

features: ' Professional sound quality and bass rcspons^ 

• Steel armoured cable (rubber-coated) A 

• Reinforced covered steel headband A 

• Replaceable ear-pads H 
■Virtually unbreakable H 



,isi.u5a, WWW . dbi int • com 



dbi 

(807) A e 8 8 A Q A 
CiHtlil us t\t: info '^ dbiinl.coni 

Wo' 1 1) * i ii, ri . .1 ■ . M.I • 

r^Nakamichi' 

CD/DtfD So-npltna SKlioi-i 





,lt)t Pro.Msfr.iti,' 



HELP WANTED 



Vour V.nvci l.iin'iiont Sui-fisto 

Director of Inventory 
Management 

We are seeking b supponive individual as Director of Inventory 
Management who has excellent management and coramuniciuion skills lo 
become a value added member of our Product Team. This position hu an 
outstanding opportunity for leaining>$rowlh and reports directly lo the 
Vice President of Product. 

Job DMCfipUon: 

•Direction of D«U litlcgrity. Sele^lion'lnveniwy MMagcmcnt, RAR. EDI, 

•New Siorc product tcmis processes and sysnin. 

•Responsible for dircciiif ind maiiUininit EDI 'Vcndof rdaiiomlipt and prwcsses «nd for 
cluin wide in vent vy minigcnxnl iniiubvti. 

•Respomibte for directing aod mainuDing New Store In^-enlory objectives a* well as 
dircdtngand maintoziing (kta integrity. 

•ComntuninliDg cxCnsively with Store Leaden und Putnet Letdert 

•Coordnaling OOTpormie goals and objectives for icam mem ben and leliied prnjectx with 
plher ptrchasiiig lirccton 

•MaiDtainiig accunilc irconls peruining k> Invcnurics and Processes. 

•Direction of btsttKss design for wieviion management ana <uti nunagemciS syslcms 

•Ad HOC projectfci'TCsewth a» requred 

Requirements for this position: 
•Rekxralion to Amarillo, Texas. 

•Minimum 2 years ofcoUege (degree preferred) or equivalent 
related v-vrk experience. 

•Must be a self-starter who Ukes initiative. "-^^^ 
•Excellenicommunication skills ^^^^ 
•Effective lime management and planning skills 
•Minimum three years experience mansgtng stafTof 10 or more 

Qualifiedapplicants send lesumcs to: 
Hastings Entertainment. Inc. ATTN; Joiiie Toscano, 
Recruitment A Devttopmeni Specialist 
36U1 Plains Blvd. Amarillo. TX 79102 
{806)353-8033 

www gDhBsting>.a>tii E«)u«l Opponuni^ Employer 

"Haadngs promote! a drug free workplace" 



Billboard 

Sponsorship Sales Manager 

Billboard, the inlemationa! newsweekly of music, video and home entenainment has an im- 
mediate opening for a Sponsorship Sales Manager OualiFied candidate will have experiervce 
in the development, sale and execution of integrated packages thai include 
radio/lelevision/media. logo r>ghls, brarxling and promotion. 

Must meet required sponsorship budgets (or each event and help wilh event logistics as 
well as oversee execution o( sponsorship contracts. Working on such events as The 

Billboard Latin Music Conference and Awards. Billboard R&B/HipHop Conference and 
Awards. Film & TV Music Conference, and more. A minimum of 5 years corporate spon- 
sorship sales experience a must: marketing ar>d music industry background required- Must 
be prorK;ieni in Microsofi applications and quark Excellent verbal and written communications 
skills are a requisite. 

Please sand resume and salary requirements lo: 
enter1alnrecruil@vnubuspubs.com. EOE. 
Due to the large volume of resumes received, we will only contact candidates 
of interest. No calls, no agencies pSease 



\ovY Entertainment Supers. lore Ci= 
Muaic Buyer 

Hastings Entenainment is seeking a detail oriented individual to become 
the newest Music Buyer for the Music Team, As one of our integral music 
buyers, you will be responsible for improving specific category 
performance through effective buying and selection management, 
maintaining budget goals, negotiating and maintaining vendor relations, 
and staying current with industry trends. The successful candidate must 
possess excellent proven organizational and communication skills, present 
oneself and prove to be a great negotiator, be conversant with computers 
and today's technology and I.ove Music. 

Successful candidates will meet the following requirements: 
•Relocation lo Amarillo. TX. 

High School Diploma/GED is required. Some college busineu or 

marketing preferred. 

•Solid background in music. 

•Must possess excellent time management and professional communication 

skills \^'itfl a docunientable sense of urgency to be successful in our 
thriving, fast-paced culture. 

■Muil be willing and able to travel. 

■Must possess excellent time management and professional communication 
skills. 

■Well developed computer skills, ability to leani new applications quickly, 
effective negotiation skills and a positive approach to challenge. 



Sidelines Buyer 



Due to our continued gro^\1h and success as a department, we arc seeking 
an assertive, result-oriented individual, to become one of our Sidelines 
Buyers. Some responsibilities as the Sidelines Buyer include buying, 
posters, toys. gift. Christian boutique, action figtircs, etc. Developing and 
maintaining planogram programs, maintaining purchases within budget 
while optimizing sales. Managing timely flow of products from vendors to 
stores and E>C to stores, developing new business opportimitics, and 
rcpfcscminj^ Hastings at appropriate trade shows. 

' Successful candidates will meet the following requirements: 
•Relocation to Amarillo. TX. 

•1 Ii(:li School Diploma/GED is required. Some college business or 
I marketing preferred. 

•Solid background in fashion/ttvnd retailing. 

■Strong knowledge of and passion for boutique and high margin products. 

■M LLst possess excellent time management and professional communication I 
I skills with a documcntablc sense of urgency to be successful in our 
llhnvm^. fast-paced culture. 

•.Must be willing and able to travel. 

■Musi possess excellent time management and professional communication I 
IskilU ' 

^■Wcll developed computer skills, ability to learn new applications quickly. 
IctTcctivc negotiation skills and a positive approach to challenge. 

Qualified applicants send resumes to: 
[lastings Entertaimnent, Inc. ATTN: Jonie Toscano, 

Recruitment & Development Specialist 

3601 Plains Blvd. Amarillo. TX 79102 
(806)353-8033 

* gohastmgs com Equal Opponuniiy Employer 

"Hastings promotes a drug free workplace 



INTERNS WANTED 

QKnan] ^^)ga2ne's NY oflce is finng rtems to 
assist vie Speciat Events 0Gf3ai1nienl 3 days\vk 
tiom lOam-Spm Lootatj tof a que* leamef 
wfc IS organced and detaiK)nefite<l. 
For college credit only • NO PAY 
Contact Margaret at 646.654.4660 
or fno3heB@billbOBrd.com 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-223-7524 
OR 

646-6S4-4697 



HAVE A POSITIONTO FILL? WANT TO RE.At H HIGHLY QtALinED PEOPLE FA.S17 
LOOK NO KIHTHER! BILLBOARDCLASSIFIED IS THE HIRE ALTDORITYI 
&NOW THE CLASSIFIEDSECTION IS ON-LINE! WWHJILLBOARD.COH 

CALL: Jeff Scrrcttc 
@:800-223-7524 for more info. 



DVD Games 

Contimed Irom me 39 



tury Fox, DreamWorks. MGM, Sony 
and UnK'ersal — takes the DVD compo- 
nent even further. 

Screenlife developed a proprietary 
technology called Optreve, which 
greatly opens the disc's ability to house 
and randomly generate bits of infor- 
mation. In addition to shuffling the 
film clips and questions. Optreve 
remembers which clips have been used 
and discards them per game to ensure 
a fresh playing experience. 

The company self-marketed "Scene 
It?" last fall and managed to best pre- 
holiday sales of the board-game ver- 
sions of Tl'lvial Pursuit. Pictionary and 
Cranium, according to Screenlife co- 
founder and CEO Dave Long. 

Games goliath Mattel took notice and 
licensed "Scene It?" for broad distribu- 



Ulo and SWch island 
of Adventures Game 




tion beginning in fourth-quarter 2003. 

The deal also calls for Screenlife to 
create at least 16 additional DVD board 
games for Mattel during the next five 
j'ears. the first of which will be a junior 
version of the game that targets chil- 
dren 10 years and older and will debut 
in the fall. Long sajrs a TV trivia game 
is ako in development. 

"If TOU think of all the rich content 
you could use for game play — sports, 
music, television — there's a whole lot 
out there." Long says. "We are also get- 
ting a big response for games that 
would target a subset of the movie 
genre — a classics movie edition, a hor- 
ror edition, a sci-fi edition, etc." 

While interactiw versions of hoard 
games are not new to the console and 
PC games market, this emerging cate- 
gory of games were designed for use 
with a DVD player and remote rather 
than. say. a Microsoft Xbox or Sony 
PlayStation and a specialized controller. 

"We are really looking at a different 
market," Long sa\'s. "TVpically the Xbox- 
es and PlayStatioas have gone after the 
harjcore male-user markeL We are try- 
ing to open up and bring game play into 
the living room so families can utilize 
the game right on their television sets." 

Ho says, "We are not trying to pre- 
tend we are a videogame by any means. 
This is first and foremost a continua- 
tion of the Lilo & Stitch' movie. We 
wanted to take tlie experience of the 
movie and make it interactive by using 
all the elements of DVD." 

While "Island of .Adventures" and 
"Scene It?" are helping to blaze the 
DVT) board-games trail, they are tak- 
ing somewhat different paths at retail. 
The Disney title will be carried in the 
DVT) sections of electronics, mass mer- 
chants, entertainment and toy stores, 
while "Scene It?" will primarily be 
marketed in the games department. 
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Survey: Sheet Music Downloads Boost All Sales 



BY JIM BESSMAN 

Digital delivery of sheet music 
can significantly broaden the 
entire sheet music market, accord- 
ing to a recent online survey con- 
ducted by Musicnotes. 

The Madison. Wis.-based Internet 
sheet music store found that because 
of digital sheet music. 60% of its sur- 
vey respondents purchase more sheet 
music than they would ordinarily. 

"This is good for us, obviously, but 
also |for| music publishers, song- 
writers, artists — and the consumers 
who tell us they buy more product," 
Musicnotes CFO Tim Reiland says. 
"We're not claiming that it's a sci- 
entific study or random survey, but 
it's terrific feedback. " 

The survey celebrated the compa- 
ny's sale in June of its 250,000th dig- 
ital download and was linked to its 
weekly online newsletter for 75,000 
customers and Web site visitors. 

"We had read about the efficiency 
of online surveys." Reiland contin- 
ues, "and when we sold our 
250,000th download we decided to 
do one while thanking our cus- 
tomers for the milestone." 



The results were shared with the 
University of Wisconsin Survey Cen- 
ter's associate director. John Steven- 
son. "These consumers are clearly 
saying that online purchasing 
makes them more likely to buy 
additional music. " Stevenson says. 
"Customers who buy (sheet] music 
online are also saying they would 
like to find all the (sheet) music 
they want at one location." 

Reiland cites the ease of online 
sheet music purchase and con- 
cludes that customers "clearly" buy 
more sheet music through digital 
delivery channels. 

"We see people buying 10 to 20 
downloads at a time on our site," he 
says. "We wonder if they would do it 
at a store and our guess is they would- 
n't, because the basic problem with 
sheet music is that you can't find it. 
But when they find it immediately 
they tend to buy more, and then they 
think it's a better product. " 

One of the survey's surprising 
findings, Reiland says, is the limited 
impact of digital sheet music pur- 
chase on sales of traditional printed 
songbooks. "Only 32% said they buy 
fewer books than before, and 9% said 



they actually buy more books be- 
cause of their digital sheet music 
purchases," he says. 

That digital delivery does not "can- 
nibalize" the traditional music book 
market should allay "a fear of some of 
the publishers," according to Music- 
notes CEO Kathleen Marsh. 




"Some consumers just prefer the 
songbook to a digital download or 
Itheyl even want both, which is 
great," she says, interpreting the 
survey results. 



""This feedback matches our expe- 
rience, as we mail-order a significant 
number of songbooks to consumers 
— even for titles available in the dig- 
ital sheet music format," Marsh con- 
tinues. "The survey responses strong- 
ly support the argument that digital 
delivery should dramatically ex- 
pand the over- 
all sheet music 
market." 

Reiland ec- 
hoes Steven- 
son in pointing 
to another key 
survey finding. 

"We asked if 
customers 
would rather 
purchase digital 
music through 
a one-stop out- 
let than at dif- 
ferent stores 
controlled by 
different 
music publishers, and 82% pre- 
ferred a one-stop," he says. "This 
didn't surprise us, but we're the 
leading online sheet music site and 
we still don't have content from 



some publishers, which doesn't 
make any sense." 

Musicnotes is one of several sites 
offering downloadable sheet music. 
The Musicnotes home page lists "hot 
digital sheet music" starting at $4.95. 

Last month, Musicnotes secured a 
licensing agreement with Zomba 
Music Publishing and Brentwood- 
Benson Music Publishing; it now has 
a catalog of more than 16,000 digital 
sheet music titles also culled from 
Warner Bros. Publications, BMG, 
Peermusic, Famous Music and sever- 
al other music publishers. (The com- 
pany also carries more than 260.000 
mail-order items in its online catalog.) 

The Musicnotes site launched in 
mid-2000 and passed the 100,000 
download mark in August 2002. 

"We've used the "pay by the down- 
load' model from the beginning." Rei- 
land says. " But we need everybody's 
content. We have Elton John on be- 
cause he's a Warner artist, but we 
don't have [frequent John tour mate] 
Billy Joel, because he's EMI. So we get 
e-mails from customers asking why 
they can download Elton but not Billy. 

"So let's get everyone's content on 
the site, and let's all go to town." 



Songwriter Summit Promotes Social Unity 



Forty-seven songwriter/artists, 
including such luminaries as Lam- 
ent Dozier, Allan Rich. K.C. 
Porter, N'arada Michael Walden and 
Jenny Yates, participated in the 
2003 Songwriters' Summit. Spon- 
sored by the Oneness organization, 
the event took place July 26 at Jim 
Henson Co. in Hollywood. 

The nonprofit group's goal was 



more amazing than we could have 
imagined," Oneness co-founder 
Dennis Stafford reports. "The par- 
ticipants were paired into 15 
groups, and 13 songs were created 
and performed that same day. 

"A great example of the music cre- 
ated and performed can be found in 
lyrics on the song done by K.C. 
Porter, the artist Leila and Francesca 




Pictured at the 2003 Songwriters' Summit, from left, are Narada Michael Walden. 
K.C. Porter, Roxanne Seeman. Dennis Stafford, Lamont Dozier and Kaith Holmes. 



to provide professional songwriter/ 
artists with a collaborative and 
diverse environment that would 
inspire songs promoting social and 
racial unity. 
"'The event turned out to be even 



Richard: "I know a place . . . unre- 
stricted by a closed society's . . . view 
of humanity,' " Stafford quotes. 

Oneness focuses on unity 
through music, the arts and educa- 
tion. Citing the significance of 



music's role in encouraging social 
enlightenment and change, 
Stafford told summit attendees: '"I 
can't remember the last five Nobel 
Peace Prize winners, but 1 do 
remember five songs that made a 
difference in my life. Now. more 
than ever, the world needs you. You 
will be the conduits to change." 

Songwriters like Porter clearly 
embraced the challenge. 

""We have to have songs that 
break down barriers," he says. 
"When we go back to our daily lives, 
we'll take a piece of this spirit and 
inspiration with us and apply it to 
what we do. There were 47 song- 
writers involved in this summit, 
and 47 lives are forever changed. 
And that's how it starts." 

Stafford says Oneness is looking 
to compile a CD with the best of the 
songs created from the 2002 and 
2003 summits. 

" We expect the CD to be released 
by Christmas this year,'" he says. 
"'We'll be looking for distribution 
via an independent or major 
label — or may simply markefsell 
product via our support base of 
10.000 people nationwide." 

Stafford adds that the Oneness 
Web site gets 30,000 hits each 
month. Sponsors for the 2003 
summit included BMI. ASCAP, 
SESAC and Universal Music Pub- 
lishing Group. 



RELUaANT RAGOVOY: Pop/R&B 
tunesmithing titan Jerry Ragovoy is 

just ""one of those guys in the back- 
ground," as he puts it. 

"I don't wish to be a public per- 
son," says the man who wrote such 
classics as the Janis Joplin-covered 
""Get It While You Can " for Howard 
Tite. "'I prefer my privacy." 

So what was he doing playing 
piano behind Tite 



death when I'm onstage," he says, 
"I'm reasonably certain that if I 
make a mistake, I'll have a heart 
attack right there! " 

While he says he made "a bunch 
of mistakes," he happily admits that 
" I'm still here to talk about it" He's 
also glad to talk about Tote's new 
Private Music album "Rediscovered" 
{Billboard, July 26), which features 



on ""Get It While 
You Can" during 
the recently re- 
discovered leg- 
end's New York 
gig last month at 
the Village 
Underground? 

"I broke my 
code," he con- 
cedes, "Howard 
put me on the 
spot and called 

me up. He's lucky I didn't beat 
him up." 

Incredibly, outside of sitting in 
with a band in Atlantic City, N.J., 
once when he was 21 and playing 
piano when Tate sang ""Get It While 
You Can" and "Sorry Wrong Num- 
ber" to honor Ragovoy's acceptance 
of ASCAP's Lifetime Achievement 
Award last year, Ragovoy had never 
performed live. 

"Perhaps 1 should seek profes- 
sional help, but I get scared to 



Words8< 
Music 



By Jim Bessman 

Jbessman@billboord,com 




11 Ragovoy songwriting credits out 
of the 12 tracks, including ""Sorry 
Wrong Number " — and the pair's 
reprise of ""Get It While You Can." 

" After the ASCAP performance, 
people ran up to me and Howard say- 
ing it was one of the greatest things 
they ever heard. " Ragovoy recalls. 
"One woman was even crying. That's 
why we put it on the album — ^which 
was already finished — and people 
who have heard it are very moved by 
just Howard's x-ocal and my piano." 
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Shania Warms 
'Up!' On TV 



After a four-year hiatus from 
touring. Shania 1\vaiii is eager to 
hit the road again for her new world 
tour starting in September. 

But when the time came to do her 
upcoming NBC-TV concert special. 
"Shania 1\\*ain: Upl Live in Chicago." 
she opted to do a show that she says 
will be wry different from her tour. 

The two-hour concert special — 
which premieres 



"You're more rela.xed when you're 
not distracted by an)'thing like (cam- 
era filming! going on." she says. "I'm 
a lot more used to it now than I used 
to be. In a sense, it's more exciting 
when the audience also knows that 
they're on TV: they get more animat- 
ed. It adds an edge to things. " 

When asked why some artists do 
well in the ratings with their concert 



at 8 p.m. ET/PT 
.Aug. 19 — was 
filmed July 27 at 
Grant Park in 
Chicago. .About 
50.000 people 
attended the 
concert, accord- 
ing to NBC. The 
T\'' special 
derives part of its 

title from T\vain's 

current album, 

"Up!" (Mercuo' Records), 

T\vain says that although the 
broadcast, like her upcoming tour, 
w^ill feature many of her hits, the TV 
show is "a completely different 
setup and production. This was 
meant to be a one-time summer 
concert in the L',S, I was anxious to 
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do a summertime concert (before) 
the tour starts. This show was espe- 
cially designed for this NBC special. 

"The stage set will be different, " 
she continues. "On tour, I'm going 
to have a lot of pyro, and there will 
be some surprises, " 

Twain says of translating a live 
show to TV: "I prefer to have a 
much looser, interactive style of 
performing, 

"If I was doing dance routines or 
something that was very choreo- 
graphed, then on TV it can read 
more like a music video as opposed 
to a live concert. So I think the 
interaction [with the audience] will 
allow it to be more live to the people 
watching at home," 

TVvain also notes the differences 
in doing a concert for T\'. 



specials and others do not, TXvain 
responds, 'I don't think it's a science. 
The only thing it boils down to is 
that |my| audience is so wide: there's 
no one type of demographic for me, 

"When I'm at my concerts and 
see the fans, that"s the only conclu- 
sion I can draw. How many social 
events can you do that include the 
ages 3 to 83? Certain types of music 
bridge that generation gap," 

LIVE ON VHl: VUl is launching a new 
concert .series. The one-hour pro- 
gram premieres at 1 1 p.m. ET/PT 
Aug. 20 before moving to a regular 
time slot of Tuesdays at 8 p.m, ET/PT 
as of Aug, 26, Acts slated include Liz 
Phair. Jason Mtaz, the Thorns, 
MatoonS, Fuel, Nickelback, the Don- 
nas. 3 Doors Down. Heart, Cheap 
TVick, Vertical Horizon, Live, Sugar 
Ray and Goo Goo Dolls. .Attendance 
at the shows will primarily be by invi- 
tation only, and many of the concerb 
will be filmed at the Experience 
Music Project Sky Church in Seattle, 

SHOWTIME FOR INTERSCOPE: Inter- 
scope Records has teamed with 
Showtime for a new rap reality 
series called "Interscope Presents 
'The Next,' " which will debut this 
fall. The show will feature local rap 
conte.sts in New York, \jos Angeles, 
Philadelphia, Detroit and Atlanta, 

I'roduction for the scries began lasit 
month in Atlanta, .A finalist will be 
chos€n from each cit>': the audience 
attending the shmv toIcs for the local 
finalist. The program will conclude 
with a grand-finale competition, 

Interscope Geffen A&M chairman 
Jimmy lovine is one of the executive 
producers of the new series. Repre- 
sentatives say that the prize package 
is still being developed. 
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BDSCertif ied Spin Awards July 2003 Recipients: 



500,000 SPINS J 



Follow Me/ Uncle Kracker /LAVA 

I Need To Know/Dimelo/ Marc Anthony /COLUMBIA/SONY DISCOS 
Again/ Lenny Kravitz /LAVA/ ATLANTIC 



100,000 SPINS I 



When I m Gone/ 3 Doors Down /REPUBLIC/UNIVERSAL 
I'm Real/ Jennifer Lopez /EPIC 

One Last Breath/ Cro^d /WIND-UP 



300,000 SPINS 

In Da Club/ /INTERSCOPE 
Ignition/ R. Kelly /JIVE 
I'm With You/ Avril Lavigne /ARISTA 
Beautiful/ Christina Aguilera /RCA 

200,000 SPINS ^ 

Unwell/ lAaitiibox iv/eiity /ATLANTIC 

Don't Know Why/ Norah Jones /BLUE NOTE/VIRGIN 

'03 Bonnie & Clyde/ Joy Z Feat. Beyonce /DEF JAM 

100,000 SPINS J 

Crazy In Love/ oeyonce Knowles /COLUMBIA 

Magic Stick/ Lil' Kim Feat. 50 Cent /ATLANTIC 

Rock Wit U/ Ashanti /MURDER INC. /DEF JAM/IDJMG 

Miss Independent/ Kelly Clarkson /RCA 

The Remedy (I Won't Worry)/ Jason Mraz /ELEKTRA 

Intuition/ Jewel /ATLANTIC 

Fighter/ Christina Aguilera /RCA 

My Front Porch Looking In/ Lonestar /BNA 

She's My Kind Of Roin/ Tim McGraw /CURB 

Send The Pain Below/ Chevelle /EPIC 

Calling All Angels/ Train /COLUMBIA 

Can't Stop Loving You/ Phil Collins /ATLANTIC 

Beer For My Horses/ Toby Keith /DREAMWORKS 

Wanksta/ 50 Cent /INTERSCOPE 

When The Lost Time/ Clipse /STARTRAK/ARISTA 

Poem/ Taproot /ATLANTIC 

Whot A Beoutiful Doy/ Chris Cagle /CAPITOL 

50,000 SPINS " 

Right Thurr/ Cliiiigy /DTP/CAPITOL 

Where Is The Love/ Black Eyed Peas /A&M 

Are You Happy Now/ Michelle Branch /MAVERICK 

Red Dirt Road/ Brooks & Dunn /ARISTA 

Celebrity/ Brad Paisley /ARISTA 

Stupid Girl/ Cold /GEFFEN 

Why Don t You & 1/ Santana Feat. Alex Band or Chad Kroeger /ARIST/M 

Into You/ Fabolous Feat. Tamia Or Ashanti /ELEKTRA 

Never Leave You (Uh Oooh, Uh Oooh)/ Lumidee /UNIVERSAL 

Get Low/ Lil Jon & The East Side Boyz /TVT 

I Wont You/Me Pones Sexy/ Thalia /EMI LATIN/VIRGIN 

In Those Jeans/ Ginuwine /EPIC 

Pl.M.P/ 50 Cent /INTERSCOPE 

The Truth About Men/ Tracy Byrd /RCA 

Addicted/ Simple Plan /LAVA 

Sympathy/ Goo Goo Dolls /WARNER BROS. 

In Love Wit Chu/ Da Brat Feat. Cherish /SO SO DEF/ARISTA 
Shake Ya Toilfeother/ Nelly, P Diddy & Murphy Lee /BAD BOY/UNIVERSA 
Breathe/ Blu Cantrell /ARISTA 

99% Sure (I've Never Been Here Before)/ Brian McComas /LYRIC STRB 

What Would You Do/ Isley Brothers Feat. Ronald Isley /DREAMWORF 

Pump It Up/ Joe Budden /DEF JAM/IDJMG 

Like A Pimp/ David Banner /SRC/UNIVERSAL 

Make Up Your Mind/ Theory Of A Deadman /ROADRUNNER 

Act A Fool/ Ludacris /DEF JAM SOUTH/IDJMG 

Hareder To Breothe/ Maroon 5 /OCTONE 

Sueno/ Intocable /EMI LATIN 

Tell Me Something Bod About Tulsa/ George Strait /MCA 

4 Ever/ Lil' Mo Feat. Fabolous /ELEKTRA 

Everything/ Stereo Fuse /WIND-UP 

Moke It Clop/ Busta Rhymes /J RECORDS 

Here I Am/ Bryan Adams /A&M 
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Dashboard 
Confessional's 
MTV set rises 
as its new 
album arrives 
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Nickelback, 
left, and A 
Perfect Circle 
hit top 20 on 
Modern Rock 



'Boys' Stay 
On Top 

Summer is often — not always — the season when music sales 
wilt. The slowdown happens when labels, eager for the cash that 
will flow during the Christmas rush, hold back albums by high- 
appeal artists for the year's last four months. 
By now, music retailers are well aware that we're having one of 
those summers. The quarter's 
sluggish release schedule and 
the continuing decline in 
album sales that has prevailed 
in 2003 make P. 01114/8 "Bad 
Boys IT' soundtrack and the 
new V^nonna album look taller 
on The Billboard 200 than they 
would have in other years. 

"Bad Boys U" easily tops 
The Billboard 200, leading the 
field by about 39,000 copies, 
which makes it only the sixth 
soundtrack to clock four straight weeks at No. 1 since Billboard 
switched to Nielsen SoundScan data in 1991. The bad news is 
that at 1 2 1 ,000 copies for the week, it is the only album on the 
chart to sell more than 100.000. The runner-up, "Now! 13," fells 
to 82,000 copies on a 28% decline. 

Mind you, this summer has had its share of fire\TOrks. From 
the start of June through the first week of August, 29 albums 
have entered the big chart's top 10, 17 of them with first-week 
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sales above 100,000. Compare that to 28 top 10 bows with 15 at 
100,000-plus during the same 2002 weeks. 

But while this summer's slate saw Metallica and Luther Van- 
dross each score starts of more than 400.000 copies, with B«y- 
once, Ashanti and "Bad Boys 11 " each surpassing 300,000, last 
year's hot months were even hotter. 

In the first frame of June 2002, Eminem's rush-released 
"The Eminem Show" sold more than 1 million copies in its 
first full week of sales and 800,000-plus in its second week. By 
the time August rolled around, Nelly and "Now! 10" had beaten 
700,000, Dave Matthews Band had surpassed 600.000, Bruce 
Springsteen had an opener above the half-million mark, Kom 
had a 400,000-plus start and Toby Keith had a career-high 
week north of 300,000. 

ONE IS THE LONEUEST NUMBER: It used to be unusual to find 
The Billboard 200 house only one title above the 100,000 
mark — as is the case this issue — but that has become a more 
common occurrence since the start of 2002. 

There were two such weeks in January' 2002, and three others 
that ^'ear, when only two albums eclipsed 100,000. This is the 
fourth week this year that a single title topped that mark, as 
there were three weeks in January when Norah Jones was the 
only member of the club. From the sixth week of 1997. when No 
Doubt's "Tragic Kingdom " was the only title to sell 100.000 until 

(Continue J on page 58) 
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YEAR-TO-DATE OVERALL UNIT SALES 
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2002 

390,378,000 

Albums 382.431,000 
Singles 7,947^000 
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7,555,000 ( 4.9%) 
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Wynonna 
Charts High 

Vlyaoraa earns her highest-charting album in slightly more 
than a decade, as "What the Worid Needs Now" (Curb) blasts 
onto The Billboard 200 at No. 8. It's her first top 10 set since 
"Revelations " peaked at No. 9 the week of l*1arch 2, 1996, and 
her highest-charting title since 'Tell Me Why" reached No. 5 the 
week of May 29, 1993. 

It's the fourth top 10 album of Wynonna's career. All four 
have been solo efforts: her highest-ranked release as half of the 
Judds was "River of Time," which sailed to No. 51 the week of 
May 13, 1989, 

On Top Country Albums, "What the Worid Needs Nwv" is 
Wynonna's third disc to debut and peak at No. 1. Her self-titled 
solo debut spent three weeks on top in April 1992, and 'Tell Me 
Why" had a five-week reign that began in May 1993. "What the 
World Needs Now " is her seventh album to appear on the coun- 
try survey and also her seventh to reach the top 10. 

FINALLY THERT: \A^inonna's success isn't the only reason they're 
celebrating at Curb Records this week. MercyMe's album "Almost 
There " (INOAVord-Curb) was released Aug. 13, 2001. IVvo years 
later to the day, the Curb staff in Nashville hosted a party for the 
band to celebrate the CD's platinum certification. That same day, 
the Curb folks learned that "Almost There" had landed the pole 
position in its 104th week on the Top Christian Albums chart 

On Hot Christian Singles & TVacks, MercyMe's "Word of God 
Speak" is No. 1 for the second week. 
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CHAPMAN, OF'LOVF: Steven Curtis Chapman is a name usually 
associated with the Christian charts, but this issue his song 
"How Do I Love Her" (Sparrow) debuts at No. 30 on the Adult 
Contemporary chart. It's the first time Chapman has appeared 
on the AC list. 

"How Do I Love Her" is only the second Sparrow song to 
chart at AC. The first was LeAnn Rimes' '1 Need 'Vou, " from the 
soundtrack to the "Jesus Christ " TV' miniseries. Rimes' song 
peaked at No. 2 the week of Oct. 7, 2000. 

SMOWrS MLRAClf: "I Need You Now" (EMI Gospel) advances 2-1 
in its 60th chart week, giving newcomer Smokie Norful a No. 1 
CD on Top Gospel Albums with his debut release. The Oklahoma- 
raised Norful is the second debut artist to have a No. 1 title on 
this chart in 2003, following Bishop Paul S. Morton & the 
FGBCF Mass Choir. Their "Let It Rain" spent one week on top. 

POSTHUMOUS: Before her Aug. 27, 2001, death, Aaliyah had col- 
lected six top 10 hits on Hot R&B/Hip-Hop Singles & Tracks. 
This issue, "Come Over " (Blackground/Universal) moves 12-10, 
becoming her fifth posthumous top 10 song. 

That s every chart entry since Aaliyah "s passing. "Rock the 
Boat " peaked at No. 2 in Nowmber 2001. "More Than a 
Woman" went to No. 7 in March 2002. "I Care for You " reached 
No. 3 in September 2002 and ""Miss You" spent three weeks at 
No. 1 in January. 
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Mya 13 

Neiy (03 

Willie Nelson & Fnends 148 
joeNicnois 123 
Snwkie Norful 196 
Steele Dmco 104 

Brad Paiv'ey 33 
LiiPha-r 101 
Poiscn 141 
Lisa Mane Presley ISO 
Radiohead 55 

RotMfl RinOolpn A Th« Family B»riiS 
146 



The Main Reloaded: The Album The Used 177 



Dunlin face : 

Rooney 199 

Santana 129 

Eart ScruggS^Doc Waisorv'RiCky 
Skaggt 179 
Sean Paul 21 
SlrrvlePian 80 
Smash Mourn 100 
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Daredevil: The Album 84 

Ottneys Kim P[»s«te 149 

Fieaky Friday 32 

How To Lose A Guy In 10 Days 

164 

Linie McOuif* 191 

The Liizte McGuire Movie 17 



Rrates 0* The Caribbean: The 
Curse Of The Black Pearl 76 
What A Girl Wants 195 
SUind 15 
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Steely Dan 99 
Rod Stewart 144 
George Strait 90 
Superjoint Ritual 146 
Superstar K*d2 59 
SwitchftxM 156 
t.A.Tu. 161 
James Taytor 124 
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Third Day 171 
Three6Ma'ii 53 
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Shanta TWain 35 
Tyrese 158 

UncM KrickM 82 
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Rtttte Gotd 2003 133 
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YOur Love mew 62 
WOW Worship (Vtllow) 119 
\«ndettaRed 1B3 

The Wh^e Stnpes 34 
OairylWorlw 168 
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Weird Al VanhovK 160 
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Over The 
Counter 

Continued from page 55 

the early part of last year, no weeks 
had been that lean. 

Indeed, the entire top 10 has 
become softer during the past three 
years. During the first 32 weeks of 
this year, the average sale for the No. 
10 album has been 69.927 unib. 
about the same as it was at this point 
last year (69.8661. But. through the 
same period of 2001. the No. 10 title 
averaged 80,754. while the average 
was 93,167 during the same weeks of 
the bountiful year that was 2000. 

Those .soft numbers help explain 
why there haw already been four 
times this year when at lea.st five 
albums entered the lop 10 (Over the 



Counter. Billboard, Aug. 91. 



WY HICH: Wynonna enters The Bill- 
board 200 at No. 8 on first-week sales 
of 54.000, the second straight week 




that there has been one lone bow 
inside the chart's top 10. 

Phis marks her biggest album 
.sales week since 1996. when her 
third .solo album, "Revelations. " 



debuted at No. 9 with 80.000 units. 
Wynonna has fielded three other 
titles since then, but each of them 
failed to reach the top 10. 

Her new "What the World Needs 
Now Is Love" — no relation to the 
classic Burt Bacharach/Hal David 
song of the same name — is her high- 
est-charting album since 1993 (see 
Chart Beat, page .55). 

COMING ATTRACTIONS: A veteran 
countr\' star and a fast-rising rock act 
will shake things up next issue, when 
Alan Jackson and Dashboard Con- 
fessional, respectively, should com- 
mand the top two slots on The Bill- 
board 200. 

Based on first-day numbers from 
key retailers, chart watchers predict 
Jackson will surpass :i(M),(l()(l units — 
a first -week total that he only sur- 
passed once, with last year's career- 
best, "Driven." Dashboard looks on 
course to open with at least 



130,000 — impressive, considering 
the band has never had a week as 
large as 35,000 copies. 

This week's Top Country Albums 
and fop Independent Albums offer a 
ta.ste of the heat generated by next 
i.ssue's top debuts. 

Jackson's second hits collection 
makes a premature bow on Top 
Country .Albums (.No. 55). with Inter- 
net orders accounting for more than 
half of the 2.000 sold. 

Meanwhile, interest in the ne\\' 
Dashboard album helps its "MTV 
Unplugged V 2.0" re-enter Top Inde- 
pendent iMbums at No. 20 and Heat- 
seekers at No. 40, with a 61% 
increase over prior-week sales. 

SCREEN SCENE: With the film enter- 
ing the box-office chart at No. 2, 
"Freakv^ Friday " wins Greatest Gainer 
on The Billboard 2fKl (131-32). an 
increase that pushes it 10-4 on Top 
Soundtracks. 



And the home video release of 
"What a Girl Wants " causes that 
album's sales to more than triple, as 
it re-enters Soundtracks at No. 16 
and the big chart at No. 195. 

On the small screen. Josh Groban 
and "The Oprah Winfrey Show " 
rekindle their mutual admiration, as 
an Oprah rerun inspires a 124% gain 
for his first album (151-63). 

It s the largest increase by any 
Pacesetter on The Billboard 200 
since May, when Robin Gibb's shot 
as a celebrity judge on "American 
Idol " stirred a 192% jolt for a Bee 
Gees hits set. 

PLUGCED: Dance artist BT scores his 
biggest Nielsen SoundScan week 
(8,000 copies), good for No, 1 on Top 
Electronic Albums. No. 3 on Top 
Heatseekers and No. 133 on The Bill- 
board 200. 

This beats his best prior week 
(7.500 units. No. 166, in 200O). 
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GILLIAN WELCH Soul Journey 


48 


49 


44 




SOUNDTRACK A ^ Shrek 


48 


42 


43 




PETER CINCOTTI Peter CIncotti 


49 


46 


45 




GUNS N' ROSES AppetKe For Destruction 


49 


38 


39 

I— 




DON OMAR The Last Don 


m 


47 


43 




JAMES TAYLOR ♦ Greatest Hits 




ii 


43 


45 




ROSCOE Young Roscoe Philaphornia 
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Billboad' 



TOP INDEPENDENT ALBUMS. 




Sales data compiled by 



t{ Nielsen 

SoundScan 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



THE PETEH MALICK SROUP FEAIURlNG NORAH JONES N«i« Yorti Citj 



VARIOUS ARTISTS Vans Warped Tour 2003 Compilation 



SUPERJOINT RITUAL A Lethal Dose Of American Hatred 



HOT HOT HEAT 



Make Up The Breakdown 



DWIGHT YOAKAM 



Population: Me 



CRAIG MORGAN 



I Love K 



Good Mourning 



Wizard Of The Hood (EP) 



DROPKICK MURPHYS 



THE POSTAL SERVICE 



Give Up 



Project 1950 



ME FIRST AND THE GIMME GIMMES Take A Break 



BLACK LABEL SOCIETY 



The Blessed Hellride 



VARIOUS ARTISTS 



Punk -O- Rama 8 



Turn On The Bright Lights 



TAKING BACK SUNDAY 



Tell All Your Friends 



NICKEL CREEK 



LOUIE DEVITO Louie DeVrto's Dance Factory Level 2 



NOFX 



The War On Errorlsm 



BROTHA LYNCH HUNG Lynch By Inch: Suicide Note 



STEVE WINWOOD 



About Time 



VARIOUS ARTISTS 



Get The Blues Vol. 2 



Special One 



The Mobfather 



PANCHO BARRAZA Las Romanticas De Pancho Barraza 



GILLIAN WELCH 



Soul Journey 



Peter CincottI 



.-. HOT SHOT DEBUT ." 

K|LUNG JOKE Killing Joke 



Rip The Jacker 



Guess Who's Back? 



LKfe At Royal Albert Hall 



' GEORGE LOPEZ 



Team Leader 



Free Agents: The Murda Mix Tape 



The Art Of Balance 



The Green Book 



LEEWILLIAMSANDTHESnMIUAlOn lightOnTlme 



DANE COOK 



Harmful H Swallowed 



BIG BAD VOODOO DADDY 



Save My Soul 



CUISILLOS DE ARTURO MACIAS Lit Romanticas De Cuislllos 



THE NEW AMSTERDAMS 



Worse For The Wear 



VARIOUS ARTISTS Atticus: Dragging The Lake II 



SUPER FURRY ANIMALS 



Phantom Power 



JOHN HIAH & THE GONERS Beneath This Gruff Eiterior 



MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 



DARYL HALL JOHN OATES 



Do It For Love 



VARIOUS ARTISTS 3ath Anniversary Coliectkin: Ultimate Disco 



LlLJWYTE^^H^^notize^Mm^^ 



Cneog afeijiTit )rg l-vvi'-old liitflt V\tt havf twian baiow No ISO or T>i« Bilibofd XO o> n-iuuf * or Dider iltHxns Tgtil WMk> coii^nn me«ct] ca<nen«d invU tRl« iiai appBatBd on T^a SJIbOBfil 100 and Tail Pop Cauiag Ubitni Tiie Haauackari Chan Inu ih« beu-idling albt/ni by n«va and developing trjai. defned ei 1^oee wtio hM« never 
appMnd ei ItH lop too of T>ie Sil^a^ 200 II a HeetseelieratM raacheilliMleMt nandthaacfsiubt«qu«ntallxinii art aniiiadlgMVinaigiUaTo appear aniliaHeetja«kertcheri Top InPependeniAlbunis ere CLrreni irDee User ere sold via rniieperrdent disiribution viclii4r^tPoj« !nat are tu^ller: via mjiiy branch dotiitniiiys •AlbiaTts wen ihe graat 
Oft latol gems tun week. eFlBcarding Incuetrv Assn Of Aine<icalRlAAIcenittlDonfoenMlliipmniil50IUinifeiiinwias16oHI^ 4 RIAA cenihcation "or ncT firpmeiri cR I mitton unu (PSalinian! ^ RIAA cenificaMn lor net mipmenl a/ 10 mlhoii um IDiemond^ Numeral loliMrng PlaUMm of CXamond sivnlK^ irvlicatei albta^'s nudn-piannim level 
ForlKnedfels. anddouDle altejms vinti a 'unrjng nme ol KDmnutef grmois.llie RIAAimMpleiihipewnabvllitnuinMrolAlclenaar lapea RIAA Laiin eMarda . CerbVeiior lor net )^«m4nt lOOOOO ltih IQrol CarDf<aQoi^ ol 2Q0JXD umci IPIemo) Centhca1ionEy«]0.ta]irnilMiA..Plaoiv>> 'Astensa irvdrcetee wrv LP n araeable MoR 
tapepncei. end CDpncesfo' BMG *nd WEA labels are j.iflgesied lisle Tepepncee niarfca4EQ. amdaPpOier COpricat. art«qu<valem pnces. v.bich are prD(eciBd*ram rtisileasle prices Qreeien Gein*- Sho«s cbM i la'gasi urnii^creese [H]ndicaies past or present UserseeSenme * 20113 VMJ Sjsviess Med a lie , enrj Nreisen SoundScea mc All 
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Bilbcxird TOP JAZZ ALBUMS™ 




It 
3 




SDat itau coflipilM bv • 

•> Nielsen 

Sound Scan 

ARTIST IVPRINT & NUMBER-'DISTRIBUTING LABEL Title 






1 DAVID SANBORN 


NUMBER 1 9 vvo.is « -vuitii.-- ' 
timeagain 








DIANA KRALLa 


Live In Paris 




3 




PETER CINCOTTI 

(HI 


Pelflr Cinconi 




4 




HARRY CONNICK. JR. 


Oilier Hours: Connick On Piano 1 




5 




PAT METHENY 


Orte Quiet Night 




6 




DIANA KRALL A 


The Look 01 Love 




7 




TONY BENNETT & K.D. LANG • A WondertuI World 




8 




BOZ SCAGGS 


But Beautiful: Standards Volume 1 


* 


10 




RAMSEY LEWIS & NANCY WILSON Simple Pleisuies 


9 




VARIOUS ARTISTS 


Lady Sings The Blues 




11 




RECINA CARTER 

. ... im 


Paganini: After A Dream 




13 




VARIOUS ARTISTS 


The Most Relaxing Jazz Music In Ttie Universe 






TERENCE BLANCHARO 


Bounce 




12 




VARIOUS ARTISTS 


Jau After Dark 




16 




SUZY BOGGUSS 


Swing 




14 




VARIOUS ARTISTS 


The Diva Series: The Ultimate Diva Collection 




18 




ARTURO SANDOVAL 


Trumpet Evolution 

ICt«l 




15 




NINA SIMONE 


Anthalogv 




17 




GLENN MILLER 


Platinum Glenn Miller 




21 




KURT ELLING 


Man In The Air 


i 


19 




SHIRLEY HORN 


May The Music Never End 


i 


22 




NATALIE COLE 


Ask A Woman Who Knows 


i 


23 




NAT KING COLE 


Love Songs 






THE BAD PLUS 


Titese Are The Vistas 






STEVE TYRELL 


Standard Time 



DHL _i TOP CONTEMPORARY 
Billboard JAZZ,. 



1 


1 




ARTIST MPfilNT S NUMBER'OiSTSIByTING LA8E 


Nielsen 

SoumjScan 


Title 






NORAH JONES A 




'H WPPII A! \l,n t |T • 

Come Away With Me 


2 


2 




KENNY G 






Ultimate Kenny G 


3 






BERNIE WILLIAMS 

IH] 






The Journey Within 






THE JAZZMASTERS 






The Jaumaslers 4 


5 


6 




LIZZ WRIGHT 

[Ml 






Salt 


6 


~r 




GEORGE BENSON 






Tin Granm Hill 0( All 


7 


5 




BRIAN CULBERTSON 






Comi On Up 




e 




KIRK WHALUM 






Into My Soul 


9 


7 




ROY HARGROVE PRESENTS THE RH FACTOR 

""■••MM 


Hard Groove 


<D 




JEFF GOLUB 






Soul Sessions 


<D 


13 




MINDI ABAIR 




ItJustHappens That Way 


12 


10 




MADUB 






Shades Of Blue 


13 


9 




THE RIPPINGTONS FEATURING RUSS FREEMAN 


LeIttRipp 


14 


11 




ACOUSTIC ALCHEMY 






Radio Contact 


IS 


12 




URBAN KNIGHTS 






Urhan Knights V 


<D 


16 




PAUL TAYLOR 






Sleppin' Out 






JIMMY SOMMERS Lovelife 


18 


15 




THE CRUSADERS 






Rural Renewal 


(D 


18 




VARIOUS ARTISTS 




Smoo 


111 Jazz; Sex At Midnight 




I9" 




CHUCK LOEB 






eBop 


21 


14 




RICHARD ELLIOT 






Ricochet 


22 


Tf 




KENNY G« 






Paradise 


23 


21 




HIROSHIMA 






The Bridge 


24 


24 




THE JOHN SCOFIELD BAND 






Up All Night 


m 




PRAFUL 






One Day Deep 



AUGUST 23 
2003 



Billboard TOP CLASSICAL ALBUMS.. 



Silei data tor Ciiiiicil. flt • 

New A{^. and Kid Audio MiplcAn 



I 



1 
§ 




ARTIST iMPIhN' & NUMBEftUiSTWiBUTIfJG LABEL Ttttft 


1 




■li NUMBEf? 1 ! Werti ill NjmMf 1 
LANG LANG TcheikovsJiyyMendelssohn; Piano Coflcartos 


4 




MARCELO ALVAREZ/SALVATORE LICITRA Dueno 


2 




ANDREA BOCELLI A Senlimento 


3 




inSIUUrailfflMIIIWMJIlMXHm(TO1u;>UII!n^ The Pianist ISoundtrackl 


5 




YO-YO MA Le Belle Epoque 

SONl CLASSiCAl. f 3' "SOV MtJSiC 


6 

rr 




YO-YO MA Classic Vo Vo 


VARIOUS ARTISTS The Most Relaxing Classical Album Ever! II 


B 




GLENN GOULD State Of Wonder 


9 




CARRERAS DOMINGO PAVAROTTI Hie Best Of The 3 Tenors 


11 




CHANTICLEER A Portrait 




EVGENY KISSIN Brebms: Sonata In F Minor. Intermezzo 


1 NIGEL KENNEDY AND THE KROKE BAND Eest Meets West 




1 VARIOUS ARTISTS Pora CiiMma Classics 




SHARON ISB1N Baroqua Favorites For Guitar 


1 1 DAVID DANIELS/CRAIG OGDEN A Quiet Thing 



AUGUST 23 
2003 



Billboard TOP CLASSICAL CROSSOVER., 















ARTIST MPHINT S NUMBEHDISTBIBUTING UUCL Title 






YO YO MA 


Obrigado Brazil 


H 




JOSH GROBAN A 

- >■ ■ IMI 


Josh Groban 


2 




SARAH BRIGHTMAN 


Harem 


4 




JOSH GROBAN 


Josh Groban In Concert 


5 




CHARLOTTE CHURCH 


Prelude: The Best Of Charlotte Church 


6 




CHRISTOPHER O'RILEY 

L. ■ • . ,, •■ ,^1C 


True Love Waits: O'Riley Plays Radioheed 






OPERA BABES 

■-. KUSiC IHI 


Beyond Integinetion 






BOND 

'■• ■ -ir.usicssmuMIll 


Shine 


8 




SARAH BRIGHTMAN* 


Classics 


10 




ANDREA BOCELLI A 


Cieh Di Toscana 


11 




VARIOUS ARTISTS 


Classics For A New Century 


YO YO MA 1 THE SILK ROAD ENSEMBLE Silk Road Jogmeys When Sltaii|tis MeK 


14 


1 MARIO FRANGOULIS 

inl 


Sometimes 1 Dream 


15 


RUSSELL WATSON 


Encore 


1 13 


CHARLOTTE CHURCH* 


Enchantment 



AUGUST 23 
2003 



Billboard TOP NEW AGE ALBUMS^ 





1 








■ 


3 




ARTIST MPR1NT a NUMBER/DiSTTWflUTlNG mflEL 


Title 


■ 


3 




•ft NUIVIBER 1 ft 

DELERIUM 


2 Weeks At Numbef 1 
Chimera 


■ 


4 




MANNHEIM STEAMROLLER/C.W. MCCALL 


American Spirit 


■ 


5 




YANNI 


Ethnicity 


4 


6 




YANNI 


Ultimate Yanni 


o 




VARIOUS ARTISTS 


Sounds Of Wood S Steel 3 


o 


10 




VARIOUS ARTISTS 


Pure Moods IV 


7 


7 




MANNHEIM STEAMROLLER 


Romantic Melodies 


8 


1 




ESTEBAN & EUGENE FODOR 


Back 2 Back 


■ 


2 




ESTEBAN & EUGENE FODOR 


Magic Moments 


[10. 




ARMIK 


Amor De Guitarrs 






rOi ■«/iil,'i^PXWj«.y.i^^ 




11 


9 




KEVIN KERN 


The Winding Path 


12 


8 




STEVEN ANDERSON 


100 Church Classics 


13 


13 




JIM BRICKMAN 


love Songs & Lullebies 


14 


12 




OTTMAR LIEBERT * LUNA NEGRA 


Santa Fe Sessions 






JOHANNES LINSTEAO 


Zabuca 



SoundScan 



AUGUST 23 
2003 



Billboard 



ITOP CLASSICAL ' 



wMOvtMnm 



1 Mcc* uwtimi. cumig simir 



I TRANQUIL OASSKS 



iKMUNncaASSCS 



1 20 OASSICAI. FAVORITES 



wMouiMnsn 



WUKHISMmSTS 



■ uMviMHrcuna 
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Billboard 



BABY MOZART 



vJUBous »inisTs 



90 GflUICST CLASSICS 



MOZAHTGiSAriST HTTS 



nUMUtMTVTt 



beMctw 8 96 and i; 98 CDt n^ti wtiOlMtIt prict towtr «IM 

8 'JH d^pear i:n Clflssii;sl BulQ^l 



Billboard 



TOP KID AUDIO 



■ 


SUKRSTMtiaDZ 


tunnuHuu 


1 


KOZIOPIOOS 

nuDRaniHM 


WWl 


I 


vAMouSAimm 
mavamimm 


MMD MMR JUm MA t 


I 


luozaof Mos 


noiMfi 


1 


raOZBOPIODS 


nunr 


w 


VAMOUSUnSTS Mi 
HMUOaMTMm 


mwH ma* NrnmsM aniT 


7 


MADALONQ 

WAUMNnBHi 


FMOMSNBtt 


8 


VAUKXIS ARTISTS 
WWIOISNITMH) 


DOMtri GMAim VOL 1 


9 


VARIOUS AimSTS 


oaMn-tCMxnnv(ii.i 




IMUIIHIMn«MM 




10 


VE0QICTALI5 » 
■GKKAW) 


0« A UWRTt tinUT HOMHC KMGS 


11 


VAiaOUS ARTISTS 
MMnMunufiou 


TDDOUJIMManU 


12 


VARIOUS ARTISTS 


IHWEY CMUMKN1 IIMIMTIS MH. 1 


13 


SM&ALOMG tmiuujmwmaaMenfmicasa 

WMLTDtSNfTMU 


14 


VARK)US ARTISTS 
HKVtaMmooucn 


wo-tMNawm 

MBIMM 


IS 


VAJBOUS ARTISTS 

WMJiMNn'Mn 


Bwcrs awnn im m. 1 


16 


yiaoKTAiis 


HM «t wt a fHOMrHM ran 


17 


ODAIMONT loot rmUinMi BOJUIKimUNWraOOURl 
HNMMMUOMM 


18 


THEWIG0LE5 VUMPrnjMln 
lOCMIBi 


19 


VARIOUS ARTISTS 
MJUTMNnaONi 


nwtcas imoMTTi 


20 


VARIOUS ARTISTS 

MUOaMTnDH 


PLwrnus nsMY 1 


21 


VARIOUS ARTISTS 
fUtTMimMMl 


MSMtrS nmaSS CtUKTKM 


22 


VARIOUS ARTISTS RWriiouin 


23 


VEOGIETALeS 

Miouant 


ON rat WW MHH BSe K LMVf 


24 


VEGGIETALIS 
MKKABnt 


BOB A UUWrS BACKYWO nUtTV 


■ 


SPONOIBOaSOlMIIEnLVTS tMSMimMiaORJCHn 
MCKf JM MMTOMU 



ttiBSfttlait ulatgsins this wnk •Receding Indusirv A»n 01 Anwhc* IRIAA) »nthc«lion tor ngt ■h'pir^ni o) 500,000 album unitt (Gold) A HIAA cglificaticn lor r.pt diiprnani of 1 nulhan uiMi initDium) #IIUA nrtrficftionfiir n« itHpmintof lOmiNion ixiiUlOismoiHlJ Niimer»l following PWinum at Domend 
■Ibum'i multJ-piitmuiTi Iwal For bcxad lats. and douolc tlt^mt with ■ running tim* ol lOOtri'nfyissortrtDre ihg RiAA mulbpliss thipmntilivCtiankinibBr olditct andi'oriipas. RIAA Latin awardr - CamfieBtMintof net thipiriBni of 100.000 unQlOiQl .'. CemfiCBDOfi of IDO.OOG units 'Plaiinot CefflficaDon o( WUOO 



uiwli iMuttt-Platino) *Aitanikin<licat«>LP<sava^Wf, Haalsaakar Impact ihom albumi rimmil Irgm H«iit!8fliiei^ ihis Avok (H] mdicalit pan c 



>ak»i Titig t^tnS VhU Buiineis Media. Inc . and Ptielian SoundScan. Inc Ali nghTi ieieri«c 
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Billboaid SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Shgles): Hioo (Hot loo Sirtgles): LT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. 



21 QUESnONS (High On Ufe. ASCAP/Break North. 
SOCAN/Me b«fiil.h, ASCAP/UnivfrHL ASCAP/ ^oCeiH. 
ASCAP). WBM. Hioo 49; RBH 35 

a4'S (Ya Matnty's Music. ASCAP/Toompstonp. BUI) 
HiooB&RBH 33 

99.9% SURE (rVE NEVER BEEN HERE BEFORE) (WB. 
ASCAP/Songs Of fi. Joseph, ASCAP/french Hip. 
ASCAP/Annotat>on.AS4>P|.WBM, CS ii: Hioo 57 

-A- 

AU ENTRE NOS [UjA, BMI) LT is 

Aa A FOOL (Luddcris. ASCAP; EMI April. 
ASCAP/CopyrisW Contfofl. HU RBH 70 

ACTOS DE UN TOHTD (Seg Son. BMI) LT 8 

AODtCTCD (Watiw C happen. MKAN; W*l Wheelle. 
SOCAN. High-Mainlefiance. SOCAN. Stinhy Music. 
SOCAN/ Drop Out. SOCAN-'Slutty.SOCAN,'Lan« Tones. 
S0CAN),WBM.Hioo46 

AUMSTHOMECTripte Shon. BMI/MagIc Uustang. 
BMI/Sur^rin' Succotash. ASCAP) Hioo 89 

AMAME (EMI April. ASCAP] LT 37 

AMAZING (Not Istfil} H10091 

AND THl CROWD GOES WILD (CotlahaveaMe. 
BMI/Songi CK Windiwi-pl PKifit, BMI/BMG Songs. 
ASCAP, Mrs. Lumpkins Poodle, ASCAP). WBM, CS 36 

AKTtS (Copyright Cornlrol) LT 7 

ARE YOU HAPPY NOW? (rVn With The Band. 
ASCAP/WB, ASCAP, Dillon lackson. ASCAP). HL/WBM. 
Hioo 16 

ASI IE QUIERO {Edimusa. ASCAP) LT i,B 

-B- 

SASV BOY (BeyoTKe.ASCAP.'HftCo South. 
ASCAP/Music or Wwhwpt. ASCAP/Stotl Slofth. 
ASCAP/ Tuff Jew. ASCAP .EMI April. ASCAP/ Dutty Rock. 
ASCAP/Black Owned Musik. ASCAP,' Mulk Wortd. 
ASCAP.i Caner Boys. ASCAP/TVT. ASCAP/Nottini Date. 
ASCAP). HL. Hioo 29. RBH 16 

BACKSEAT OF A GREYHOUND BUS (Nashville Dream- 
Works Songs. ASCAP; Monkey Feet. ASCAP .Cherry Lane. 
ASCAP/Famous. ASCAP .'Animal Fair. ASCAP,.' Careers - 
BMG. 8MI,i'Silvefkiss. BMI.'Songs Of Unrversal. 
BMI/Macadoo, BMI). CLM/HL.^WBM. CS 18 

BEER FOR MY HORSES aokeco lutMS. BM I/Sony,/ ATV 
Tree. BMI,>'Big V^Uom Dog. BMi). HU CS 8^ Hioo 41 

BEWARE OF THE BOYS (MUNDIAN TO BACH K£] 
(Songs Of Umve«ul. BMI,'EMI Blackvfood. BMO. 
HLyVffiM.RBH96 

THE BOVS Of SUMMER (Wild Galor. ASCAP/Wamet- 
Tamertaiw. BMt/Woody Creek, BMI). WBM. Hioo 3« 

BREATHE (God's Cryin'. ASCAP; Sorry /ATV Tunes. 
ASCAP/Gheito fabulous. ASCAP 'VOCO, BMl/Cfly Hous- 
ing. BMI ,'Hard Workin Black Folks. ASCAP/WB, 
ASCAP,' Melvin Bradford. ASCAP,' famous. ASCAP/Hen- 
r>essyroi Evtryoix-.ASCAP 'Eislil Mile Style. BM1/£dh 
tions Breton. SACEM). HL.'WBM. Hioo 70 

8RINC ME TO UFE (Zonibies Ate My Publishing. 
BMI/forthefaUen. BMI/Owighl Frye. BMI]. WBM. Hioo 18 

BUSnO (Zomba Songs. BMl/R.Kelly, BMI). WBM, 
RBH 61 

-C- 

CALUHG ALL ANGCiS (EMI ApriL ASCAP .' Blue Lamp. 
ASCAP), HL. Hioo 17 

CALLING Ail GIRLS (Chrysalis. ASCAP.' Haked Under 
My CWhes, ASCAP/K, Lynn Millson, BMI/Baby Ree Toonj. 
BMI/Royalty HetworK ASCAP/EMI ApriL ASCAP /ShellyS 
House. ASCAP; Dangerous Words, ASCAP). HL. RBH ?2 

CANT HOLD US DOWN (Xiina. BMI.'Careers BMG. 
BMI/Stotl Storch. ASCAP.' IVT, ASCAP /logrhythm. BMI). 
Ht Hioo ^ 

CAN'T LET YOU GO (Dweti Slorm. 6MI/F.0.B.. 
ASCAP/N.Q.C, ASCAP/Mo Loving. ASCAP/EMI April, 
ASCAP) RBH MM 

CANT STOP. WONT STOP (Copyright Controt/Si* 
Rgga. BMI) Hioo RBH 19 

CAN YOU HEAR ME WHEN I TALK TO YOUr (Harnen. 
ASCAP,aow Pig. ASCAP) CS j8 

CASKYatni, BMI) LT23 

CEUBRITY (EMI April. ASCAP,' Sea Gayle. ASCAP), ML 
CS j; Hioo 33 

CHICKS DK IT (Maik Hybiwr. ASCAP/Cagte Blue. 
ASCAP,;Casey Donwan. BMI), WBM. CS J6 

CLOSER (Ule Is What Wc Musi<. ASCAP/Cryslat House 
Music. ASCAP/Tigers Milk. ASCAP) RBH B3 

CUIBBIN (R.Kelty. BMI/Zomba Songs. BMI/loe Bud 
den. ASCAP/On Top. ASCAP/ Universal. ASCAP). WBM. 
RBH 39 

«}ME OVER (Naked Under My Clothes. 
ASCAP/Chrysalis. ASCAP I'Sabyboy'sUnie, SESAC.'Soon 
time Soulh, SESAC/Warnef-tamertane. BMl.'Kevin Hicks, 
BMI/Bubba Gee, BMI/Noontime Tunes. BMI). WBM, Hioo 
38; RBH 10 

COMIH- FItOM WHERE I'M FROM (Tappy WhyteV 
BMI/SonssOf Unweisal. BMI/Bal future. BMI) RBH 89 

COPTHATSHKI (Virginia Beoth.ASCAP.'Mag/oo. 
ASCAP,' M.W Confusion. ASCAP/Black Founiain. 
ASCAP.'EMI AfKil. ASCAP. WB, ASCAP/Kingston 8. 
ASCAPl. HL .'W6M. Hioo 95: RBH ^9 

COWBOYS LIKE US (Almo. ASCAP/Sony,' ATV Songs. 
BMI/Low Monkev; BMl). ML. CS 33 

CRAZY (Songs Of Universal. BMI ' Bayjun Beat. 
BMI/tawr Cjkr. ASCAPl H10096; RBH 5 J 

CRAZY IN LOVE (Beyonce.ASCAP/HitCD South. 
ASCAP/Music 04 Windssvept, ASCAP/EMI Blackwood. 
BMI/ Rlchc raft, BMI/Damrkh, BMI/Carter Boys. 
ASCAP/EMI April. ASCAP/Musk Wortd, ASCAP /Uni< hap- 
pen. BMI). Hi;WBM. Hioo l: RBH 7 

-D- 

DAMNI (Drugstore. ASCAP,' Ul )on 00017 Musk, 
BMI/While Rhino. BMI/Lil' Buddy Dewberry, BMI) Hioo 
S9: RBH 21 

DANCE WITH MY FATHER (Uncle Ronn«-s. ASCAP/EMI 
April. ASCAP/Cht flovt ASCAP). HL/WBM, Hioo M; RBH 

DANGER (Rexamillons,ASCAP;D(vine Pimp, 
ASCAP/Trib« Of Kedar. ASCAP/BMI Songs. ASCAP/Uni. 
vefsal. ASCAP/fajapo. ASCAP) Hioo 94: RBH 47 

DAYS UK£ THIS (Castle Street. ASCAP/Cal IV. ASCAP) 
CS25 

DEIENME SI ESTOY LLDRAMDO (trmaos VHate, BMi) 
LT3J 

EL 0E5E0 DE Tl (Rubet. ASCAP/ Unrversal Musiu. 
ASCAP) LT JO 

DID MY TIME (Tieldysouttz. BMI/Stratosphericvoness, 
BMI/Musik Munk. BMI .' Evllerla, BMI /Gintoe. BMI/Zomba 
Songs, BMi), WBM, Hioo 60 

DIONTYOU KNOW (Damrkh. BMI/EMI Blackwood, 
BMI), HU RBH 84 



DIPSETCSAHTAHA'S TOWN) (Copyright Conlrol.'Killa 
Cam. BMI/Tijrrjs Daddy's, ASCAP) RBH 77 

DONT WANNA TRY (SoulSick Wuiik, BMI/Logictone, 
BMI.'lumping Bean, BMI) Hioo 56; RBH 99 

ORinAWAY (Almo. ASCAP). HL, Hioo 14 

DRINKItt* BONE (Sony/ATV Acuff Rose. BMl/Zotnba. 
ASCAP/Sufferin'SuccoUsh. ASCAP). HU'WBM.CS 46 

-E- 

EN LOS PURITOS HUESOS (Edimonsa. ASCAP/ Siem- 
pre. ASCAP) LT«, 

ESO DUEU (Set-Ca. BMI) LT 18 

ESTOV A PUHTO (Ser-Ca. BMO LT 10 

EVERY FRIDAY AFTERNOON (Murrah. BMI/Melanie 
Howard, ASCAP) CS 51 

EVERY LfTTlE THING (EMI ApriL ASCAP,' Pang Toon, 
BMI,'Songs Of Universal, BMI/Tunes Of The village. 
BMI/Zomba Melodies. SESAC/Agatha Monroe. SESAQ. 
HL/WBM, CS 35 

-F- 

FAINT (Zomba Songs, BMI/Chestercha7, ASCAP/ Big 
Bad Mr, Hahn, BMI.' Nondisclosure Agreenwui. BMI/Rob 
Bourdon. BMI/Kenii Kobayash4. BMI/Pancakey Cakes. 
BMI). WBM. Hioo 

FAITHFUL TO YOU (Zomba. ASCAP,<'Nike«ya. 
ASCAP/Blackfire. ASCAP; Fanwus, ASCAP), HL/WBM. 
RBH 69 

FANATIC (Sony.'ATVTunes. ASCAP.'Vrvian S, Green. 
ASCAP.'Ficd David ttenney. Jr.. ASCAPl, HL RBH 88 

FAR AWAY (Family SouL ASCAP.' Babies Formula. BMI) 
RBHS8 

FEEUN' FREAKY (fikketodeon.ASCAP.'N-Can-N. 
ASCAP /famous, ASCAP/Zomba, ASCAP/Zomba Songs. 
BMl,'R.Kelly. BMI/Sony/ATV Songs, BMI/EKOP, 
BMI,' Sony,' ATV Tunes, ASCAP/ ENOT. ASCAP/F. jooes. 
ASCAP; Empire, ASCAP,' Troy Moet. ASCAP/Mff Lyric's. 
ASCAP). HL/WBM. Hioo 92; RBH 46 

A FEWQUESDONS (Noble Vision. ASCAP/Gre«n Dog. 
BMIICS13; Hioo 6s 

FIGHTER (Xtina. BMI.'ScDtl Storch. ASCAP, I'TVT, 
A5CAP;BMG<areers. BMI|. HL. Hioo 77 

FIND A WAY (Modat. ASCAP/9i6. BMI) RBH 63 

mi (YES. YES r AU) (Joe Sudden. ASCAP,i'On Top. 
ASCAP.'Un^rsal. ASCAP/F.O.B,. ASCAP/N.Q.C. 
ASCAPj'Startws, BMI.'£nvgn.6MI/S«gar Hill, BMI ('Twen- 
ty Nine Black. BMl Futute Sights And Sounds. BMl Deto. 
BMI). HI. RBH 66 

FUPSIDE (Efartooee. ASCAP/F.O.B . AS CAP /Copyright 
Control) RBH ^9 

FLV(Nol Listed) RBH 73 

FLYING WITHOUT WINGS (Rokslone, PRS.' Songs 0* 
VAndswept Pacific. BMI/lrving. BMI). HL/WBM. HiooB^ 

FOREVER (R.Kelty. BUI 'Zombi Songs. BMI), WBM. 
RBH 80 

FOREVER AND FOR ALWAYS (Unrversal Songs Of Poly- 

&am InternatwnaL BMI/Loon Echo. BMI/Oul Of Pockel. 

ASCAP/Zomba. ASCAP). WBM. CS s; Hioo 21 

FOrOGRAFU (Peermusic III, BMI/Camaleon. BMI) LT 1 
FRONTIN" ahe Waters 0» Naiaielh, BMI /EMI Blxk 

wood. BMI/EMI ApriL ASCAP/Carlef Boys. ASCAP). HL. 

Hioo 7: RBHl 

-G- 

GHBUSY (EMI April. ASCAP/Tafarl, ASCAP^. Ml. HtOO 
26; RBH 28 

Oa LOW (TVT. ASCAP/Swole, ASCAP/ Da Crippler. 
BMi.'ColliPaik, BMl/OWC. BMI) Hioo 8; RBH 3 

GETTINO LAn (Uol Listed) RBH 71 

GIRLS AND BOYS (EMI April. ASCAP/2t:i. ASCAP). HL. 
Hioo 51 

GOOD TIME llesska Andrews. ASCAP/ln/ing. 
BMI/Miss Ivy. BMI/Almo. ASCAP/Arwa. ASCAP). HL. CS 

-H- 

HALF A HEARTTATTOO (Sony .'ATV Acuff Rose. BMI). 
HUCSi,5 

HARDER TO BRUTHE (Not Listed) Hioo 76 

HELL YEAH (GotiahaveaUe. BMI/Songs Of Windswept 
PaciFit. BMI/BMG Songs, ASCAP /Mrs. lumpklns Poodle, 
ASCAP), WBM. CS 30 

HELP POUR OUT THE RAIN (LACEY^ SOMG) (My Little 
|ewll.6MI)CSi2;Hioo(,7 

MOU IN THE WORLD (Cdss County. ASCAP/ Wild 
Gator, ASCAP/fied Ctoud. ASCAP). WBM, Hioo 69 

HONESTY (WRfTE ME A UST) (Sony/ATV AcufI Rose, 
BMI/New Works, BMI). HL CS 29 

HOW YOU WANT THAT (Oonceno. ASCAP/Rhylhm 
Blunlz. ASCAP/Univrrsal. A5CAP,')Kk Knighl, 
ASCAP/ luslin Combs, ASCAP/EMI April. ASCAP/lssy & 
Memo Tunes. ASCAP), HL.'WBM. RBH 79 

HOY (Estefan, ASCAP) LI 20 

HOY EMP1EZA Ml TRISTEZA (Edimusa. ASCAP) LT 17 

I CANT BE YOUR FRIEND (Wamer-Tamertane, 
BMI/Writers trfreme. BMI/EMI April. ASCAP/Wall/ Titiw, 
ASCAP). HL/WBM, CS 27 

I CANTTAKE YOU ANYWHERE (Sony/ATV Tree. 
BMI/Big VelhTw Dog. BMI/ToVef 0 Tunes. BMI). HL CS 40 

KE CREAM (R-Kelly. BMI/Zomba Songs. BMI), WBM. 
RBH ^it 

IF I CANT (High On Life, ASCAP/WB. ASCAP.' AinI 
Nuihin" Goin' On But Funking. ASCAP/ Music Of 
Wlndsvrept, ASCAP/Blotter. ASCAP/Elws Mambo, 
ASCAP/Uniwrwl. AVAP/ f ent. ASCAP). WBM. RBH 17 

IF THERE AINT THERE OUGHTA' BE (Mosaic Musk. 
BMl,'Almo. ASCAP ,'Whoi ll Factor, ASCAP/Exlremely Big 
Tractor. ASCAP). HL CS<vi 

IGNmON CZomba Songs, BMI/R Kelly. BMI). WBM. 
Hioo so 

I UKE (Michael Alvarez, BMI/A/ilhony England. BMI) 
RBH 94 

I'LL BE AROUND (BMG Songs. ASCAP/ Mrs, Lumpkins 
Poodle. ASCAP/EMI Blackwood. BMI/Ty Land. BMI). HL 
CS 58 

ru NEVER LEAVE (Zcwiba Songs. BMI/R.Kelly. BMI). 
WBM. RBH 41 

I LOVE YOU THIS MUCH (Nashville DreamWorks 
Sortgs. ASCAP/Paper Angels. ASCAP/ Sunchaser, 
ASCAP/Cherry Lane.ASCAP/EMI April. ASCAP/Sea Gayle. 
ASCAP).CLM/HL,CSS3 

I MELT (Sony/ATV Cross Keys, ASCAP/Onaly. 
ASCAP/Major Bob. ASCAP /Warner-Tamerlane. BMI). 
HL/WBM. CS 20. Hioo 79 

INDUSTRY (Not Listed) RBH 74 

I NEED YOU NOW (SmokieS Song, BMI) RBH 66 

IN MY DREAMS (Mundo, BMI/EMI Blackwood. 



BMI/Rumbalo. BMI/Toto Turws. ASCAP /Winning Circle. 
ASCAP/Bluewater. ASCAP). HUCS 49 

IN THOSE lEANS (Music Of Wmdsv^pl. ASCAP/Hand 
In My Pockel. ASCAP/Harvey-The Rock" Hester, ASCAP). 
WBM, Hioo 10: RBH 4 

INTO YOU a firasco. ASCAP/Desert Slorm, BMl/Mr. 
Manatti. BMI/EMI Blackwood, BMI/Duro. BMI/Songs Of 
DreamWorks, BMI/TimeForFtytes. BMI/EMI April. 
ASCAP .'Rus 1. ASCAP/ D, Brasto. ASCAP/Cherry Rrver, 
BMI). CLM/HL Hioo 6; RBH 6 

IHTUmON (Wlggly Tooth, ASCAP/EMI April, 
ASCAP/Apollrnaire, BMI/EMI Blackwood. BMI). HL Hioo 

j; 

ITHINK YOU'RE BEAUTIFUL (Mosaic Musk. BMI/Hold 
lack. BMI) CS60 

IT'S FIVE O'CLOCK SOMEWHERE (EMI ApriL 
ASCAP/Sea Gayle, ASCAP/Wainer Tarrveriane. BMI/ R. 
loseph. BMI). HL/WBM. CS i; Htoo 20 

I WANT VOU (Cori Tiflani, BMI,' Mindsetler^s Musk. 
BMI/GregoryBnjno's.BMI/ladaChris, BMI/Sony/ATV 
Songs, BMI/)elly's Jams. ASCAP,.' Joseph Cartagena. 
ASCAP/Almo. ASCAP). HL Hioo 22. RBH 82 

I WtSH (Still Working For The Man. BMI /Tommy Lee 
lames. BMl/ICG. BMI/Careers BMG. BM|/Musk Hill. 
BMI). HUCS 37 

I WISH I WASNT (EMI April. ASCAP/Flyte Tynw. 
ASCAP/Minneapolis Guys. ASCAP/|i Branda, ASCAP). HL 
Hioo 64; RBH 30 

-J- 

JAUO (Sony/ATV Discos. ASCAP/Noeva Ventura. 
ASCAP'Warrwr Tamerlane. AMI) LT 19 

JUST BECAUSE (Irving. BMI /HI Hit You Back. 
BMI/Embryonic. BMI/Almo. ASCAP/ ZaneyC ha ney. 
ASCAP/Swi7?le St>ck. BMI/E/erman, BMI) Hioo 84 

-L- 

tA-lA-LA (EXCUSE ME AGAIN) (EMI April. 
ASCAP/Carter Boys. ASCAP/The Waters Of Ha2ateth, 
BMI/EMI Blackwood, BMI/Chase Chad. ASCAP). HL RBH 
AS 

THE LATE GREAT GOLDEN STATE (Faded Love. BMI) 
CS54 

LET HE KNOW (Q Baby. ASCAP/ConstructerCrawf. 
ASCAP) RBH 92 

liTS Cn DOWN (Shad Moss. BMI /Warner-Tamer- 
lane, BMI / Bubba Gee. BMI /Noontime Tunes. BMI/R.O.C, 
BMt/lNB. BMI/Ya Majesty's Musir. ASCAP). WBM. Hioo 
2^' RBH 12 

UGHTS OUT (Hoobangin Music, ASCAP/OreamWorlcs 
Songs, ASCAP/EMI Blackwood. BMI/Crypton Music, 
BMI / Ur\(versal, ASCAP/Gangsta Boogie. ASCAP/Knoc- 
Tum'AI. ASCAP/Baby Ree Toon^. BMI|. HL RBH 96 

UGHTYOUR A** ON FIRE [Starbus. 6MI,'Ensign, 
BMI.'T>i« Waters 04 Nazareth, BMIEMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI April, ASCAP). HL, Hioo 66; 
RBH 23 

LIKE A PIMP (Crump Tight. ASCAP/LuCky. BMI/WB. 
ASCAP) Hioo 63; RBH 26 

LIKE GLUE (Dutty Rock. ASCAP/EMI April. 
ASCAP/Tony Kelly. BMr.'Unrvn-rsdl Songs Of PolyGram. 
BMI.'Vf^ BWIl, HL WBM. Hioo 15: RBH 9 

LLORARE LAS PtNAS ^^a^l. BMI /Ventura. ASCAP) LT 4 

LONESOME, ON'RY AND MEAN (Rich Way BMI/ln/ing. 
BMI). HUCS 59 

LONG BLACK TRAIN (Sony; ATV Cross Keys. 
ASCAP,/Oriv«rs Ed. ASCAP). HL CS 39 

LO QUE YO TUVE CONTtGO (Unrversal MusKa. 
ASCAP/Rubet. ASCAP,' 2000 Arrtot. ASCAP, Sony/ATV Dis- 
cos, ASCAP) IT 39 

L0VEATiSTSI6HT(Mary|, Blige, AS CAP /Universal - 
MCA, ASCAP/Gloria's Boy, ASCAP/Iuslin Combs, 
A5CAP,'EMI April. ASCAP,'Wii Tang.BMI/Careers-BMG. 
BMI/Marsky, BMI,'|anice Combs. BMI/EMI Blackwood, 
BMI/Danger Zone, ASCAP/Zomba. ASCAP/JaiS Merchant. 
ASCAP). HL/WBM. Hioo 34: RBH 14 

LOVE CALLS (Kern. BMI) RBH 34 

LOVIH'AU NIGHT (Sonv,/ATV Cross Keys, ASCAP). HU 
CS23; Hioo 97 

-M- 

MAGIC STKK (Notorious K.I.M., BMI/Warnef-Tamer- 
lane, BMi/HlghOn ii(e,ASCAP/C, Evans. ASCAP/a2i, 
ASCAP 'Careers-BMG, BMI/Universal, ASCAP/soCent. 
ASCAP). HL/WBM, Hioo 13; RBH 24 

MARIPOSA TRAiaONERA (Tulum, ASCAP/EMI April. 
ASCAP) LT 14 

ME FALTA VALOR (Bello Muskal. BMI) IT 29 

ME PONES SEXY (Cori riNani. BMI / Mindsetler's 
Musir, BMI /Gregory Bono's, BMI /ladaChiis. 
BMI/Sony,'ATV Songs. flMi;jelly'sjam4,A5CAP.''|oseph 
Cartagena, ASCAP/TKaty Songs. BMI/Peermusic HI. 
BMI/Atmo. ASCAP) LT 37 

MIGHTY D-BLOCK (2 GUNZ UP) (SheekLouchin. 
ASCAP.'iUitin Combs. ASCAP/EMI April, ASCAP/DI Green 
Latem, BMII, HL RBH 65 

MIHUTOS (Sony/ATV D.SC OS. ASCAP/ Arjona Musical. 
ASCAP) LT 16 

MtSS INDEPENDENT (Rheltski, ASCAP/Xtina. 
BMI/Careers-BMG, BMI/Copyrigh( Control /Legfihylhm. 
BMO.HL Hiooi; 

MtSS P. (Shaniah Cymone. ASCAP/EMI Apnt. 
ASCAP/Kandacy.ASCAP/Air Control. ASCAP/SoulaJamba 
Songs, BMI), HL. RBH 87 

MUY ATU HANERA (Ser-Ca. BMI) LT 42 

MY FRONT PORCH LOOKING IN (Sony/ATV Tree, 
BMl/Sixteen Slars. 8M)/MariPro, BMI/Cosmic Muel, 
ASCAP/ Don Pfnmmer, ASCAP). HU CS 9; Hioo 40 

MY LOVE IS UK£_ WO (Mass tonfusKMi, ASCAP/WB. 
ASCAP/C Sun. ASCAP/WH Ink Rrd, ASCAP/Black Soul 
Connection. BMI/Wet Ink Blue. BMI), WBM. Hioo 19: RBH 
I? 

MY NAME (Eight Mile Styte, BMI/Hennessey For 
Everyone. BMI/ Alexandra. BMI/Nate Dogg. BMI) RBH 93 

~N- 

HAGGIN (ColliPark, BMI/Da Crippler, BMI/EWC. BMI) 

RBH 62 

NA HA NA NA (Da Twefve, ASCAP/lustin Combs. 
ASCAP/EMI ApriL ASCAP/WtW Apache. ASCAP). HL Hioo 
82; RBH 31 

NEVER LEAVE YOU - UH OOH. UH OOOH! (1433. 

ASCAP /l,ifari, ASCAP /Greensleeves. PRS) Hioo 5: RBH 13 
NEVER (PAST TENSE) (Rayroc. ASCAP/BMG Songs. 

ASCAP ■ Sephwen, ASC AP) Hioo 98 

NEVER SCARED (Bonn rusher, ASCAP) RBH 40 
NO ES LO MISMO (GajuL ASCAP/WB. ASCAP) LT 3$ 
NOOKIE (REAL GOOD) (Big Ape. BMI/E<Lass. 

BMI/L.E,C-.BMI) RBH 78 

NO PODRAS (Kike Santander, BMI) LT 3B 



NO SHOES. HO SHIRT, NO PROBLEMS (Sony/ATV 

Aculf Rose, BMI). HL CS 2. Hioo 28 

-O- 

OFFKUUiY MISSING YOU (Aurelius. ASCAP/Famous. 
ASCAP), HL Hioo 83; RBH 32 

ONLY GOO (COULD STOP ME LOVING YOU) (Zomba. 
ASCAP), WBM, CS 24 

THE ONLY THING MISSIH* (Kharatnjifc ASCAP/October 
i2lh, ASCAP/Hitco South. ASCAP/Music Of Windswept. 
ASCAP/Div<nebushbdby;SESAC/Ev«maen>usic, ASCAP). 
HLRBH ss 

OOHl (EMI April. ASCAP/Art Official. BMI/justin 
Combs. ASCAP/Bohantton Musk. ASCAP). HL RBH 43 

OOH WEE (inouye, BMI/Njile Dogg. BMI/Rich Kid, 
BMD RBH 8S 

CfTRA VEZ (Sony/ATV Discos, ASCAP/ Unrversal Musi- 
ca. ASCAP) IT 50 

-P- 

PARTY B BUHSH*T aooj (Rah Digga. ASCAP/F.O.fl, 
ASCAP/N Q.C. ASCAP/Curlis A lanes. ASCAP) RBH 67 
PEOUEMA Y FRAGIL (SA0A1C Latin, BMI) LT 47 
P.I.M.R (Higli On Life. ASCAP; EMI April. ASCAP/Derly 
Works. ASCAP,' Universal. ASCAP). HL ' WBM. Hioo 3; RBH 
2 

PUYBOYSOFTHE SOUTHWESTERN WORLD (Mur 
raK BMI /VanWarmer, ASCAP). WBM. CS 31 

PON DE RIVER. PON DE BANK (Greens I eeves. 
PRS/Copyright Control) RBH 48 

PRAY FOR THE FISH (Green Dog. BMI /Springer Ink. 
BMI) CS^I 

PUEOES CONTAR CONMICO (Sony/ATV Discos, 
ASCAP) LT s 

PUMP IT UP (Copyright Control /F.O.B.. ASCAP/N-Q.C. 
ASCAP/Ensign. BMI/Zomba. SESAO. HL.fWBM. Hioo 100 

PUT THAT WOMAN FIRST (Drvine Mill. ASCAP,' WB. 
ASCAP/Dinky B, ASCAP/Univer^l'PotyGrdm International 
Tunes. SESAC / jahqae Joints. SESAC/ 1 Want My Daddy's 
Records. ASCAP/Mns Mary's, BMI/Nitty & Capone, 
BMI /Warner- Tamerlane. BMl/|asane Drama, ASCAP/lfv- 
ing. BMI). HL/WBM. RBH 29 

-Q- 

QUEOAn CALIAOA (Edimonsa. ASCAP) LT )4 
QUE GANAS (Hecho A Mano. ASCAP/EMI April. 

ASCAP/Cleat Mind. ASCAP/Famous. ASCAP/ Clear Heart, 

BMI/Ens<gn,BMI)lT2i 

QUITEMONOS LAROPA (World Deep. BMI/Sony/ATV 

lAlin. BM1/Blueplatinum.ASCAP,'Sorry/ATV Discos, 

ASCAP) LI 13 

~R- 

RAIN ON ME (Pookleloois. ASCAP/Bae/a. 
ASCAP/Univ^rsaU ASCAP / Famous. ASCAP/ Sold re rz 
Touch. ASCAP/ Ensign. 8MI/D| Irv, BMI/Scre«n Gems-EMI. 
BMI/EMI April, ASCAP). Hl,'WBM. RBH 42 

EL RANCHO GRANDE (Peer InfU BMI) LT 31 

READ YOUR MIND (Tuff Huff, BMI/Giindlime. 
BMI PavTowr.BWIiRBH6o 

REAL GOOD MAN lUnrversal. ASCAP/Memphisto, 
ASCAP/Zomba Songs. BMI/Teren H Up, BMI). WBM. CS 7; 
Hioo 42 

RED DIRT ROAD (Sony/ATV Tree. BMl/Butfalo Prairie. 
BMI/Sbowfoilly. BMI). HL CS 4; Hioo 32 

THE REMEDY (I WONT WORRY) (Goo Eyed. 
ASCAP/eSM, ASCAP, W a ner- Tamerlane. BMI / Hollylodge. 
BMI /Scott Spock Songs. BMI,' BMG Careers, BMI/Graham 
Edwards Songs. ASCAP/BMG Songs. ASCAP/Rainbow 
Fish, BMII. HL/WBM, Hioo 31 

REST OF OUR LIVES (0/ Got Songs. ASCAP/Dragon 
Gate, ASCAP) RBH 91 

RIDIN* SPINNERS aefnoise, BMI /Bridgepon. 
BMI /Rubber Band. BMI/Uniwrsal- Songs 01 Potv<jram 
Inlernational. BMl/UniversaL ASCAP/MC Ren Mu2ik. 
ASCAP/Ujcky,BMI)fiBH 76 

RIE Y LLORA (Sir George. ASCAP/WB. ASCAP) LT 22 

RIGHT THURR arak Stan, ASCAP/Almo. ASCAP/lrv- 
ing. BMI). HL. Hioo 2; RBH ^ 

ROCK WIT U (AWWW BABY) (Pookieloots, 
ASCAP/BJ^.VJ.A5CAP/U^lv«rsa^.ASCAP/Soldler^TouC^ 
ASCAP/Dl lr>.: BMI). WBM, Hioo i3: RBH 22 

ROUN'THE GLCWE (Nappy Roots, BMI/Mike City; 
BMI/Warnei-Tamerldne.BMI), HU RBH 64 

RUN, RUN, RUN (Songs Of Scream, ASCAP, There's 
One Music. ASCAP/MCS. ASCAP 'Oeston. ASCAP/Boat 
Monevi ASCAPl' Sony/ATV Cross Keys, ASCAP/ Humidity, 
ASCAP). HL CS57 

-S- 

SAY YES (Marshmellow, BMI Perfect. BMI/SPZ. 
BMI/Aboukir. BMl/ScHigs Of Unrversal, BMI/Dirty Dre. 
ASCAP/Jatcat. ASCAP /Unrversal ASCAP), WBM. RBH 38 

5E ME OIVIDOTU NOMBRE (F.I.PP, BMI) IT 13 

SEND THE PAIN BELOW (WB, ASCAP /Loenier. 
ASCAP), 'A'BM,Hrjo7j 

SEMORITA (Tennman Tui^es. ASCAP/Zomba, 
ASCAP/EMI April, ASCAP,' Chase Chad. ASCAP/EMI Black- 
wood, BMI/The Waters Of Nazareth. BMI), HL,' WBM. Hioo 
43 

SERAN SUS OlOS (Fonomowc, SESAC) LT 40 
SEVEN NATION ARMY [Peppermim Stripe, BMI). CLM, 
Hioo 80 

SHAKE THAT MONKEY (Zomba Songs, BMI ^'T. Shaw, 
BMI/ Ul Jan 00017 Music. BMI). WBM, RBH 86 

SHAKE YATAILFEATHER (|j(kie host, ASCAP,'BMG 
Songs. ASCAP/Bubo. ASCAP/Thal's What's Up. 
ASCAP .'Vourrg Dude, ASCAP/ Universal. ASCAP/Jason 
Bridges, ASCAPl. HL/WBM, Hioo 4; RBH 11 

SHE ONLY SMOKES WHEN SHE DRINKS (EMI April, 
ASCAP/Sony /ATV Tree. BMl/Mosaic Music. BMI/EMI 
Blackwood. BMI/Ty Land. BMII. HL. CS 17; Hioo 71 

SHOW ME HOW TO UVE (Disappearing One, 
ASCAP; Melee S^i/vy Music, BMI /Me 3, BMI /LBV Songs. 
BMI), HL Hioo 78 

SIGNS OF LOVE MAKIN' (Zovektion, ASCAP/BMG 
Songs. ASCAP'Ttrst Avenue, ASCAP/OemrS Hot Songs, 
ASCAP/Edmonds. BMI/EMI April.ASCAP/E Two. ASCAP), 
HUHioo6i;RBH iB 

EL SINVERGUENZA (Flamingo. BMI) LT 36 

SI TE DIIERON (VMR. ASCAP) LT 26 

SMALLER PIECES (Hope-N<aL BMI / Dusty Drake, 
BMI/EMI full Keei. ASCAP/Lefl Foot. ASCAP/ Kerry Kurt, 
ASCAP/ Sony /ATV Tunes. ASCAP). HU CS 55 

SMOOTH SAIUN' (Scodle Mac, BMI/ Word Life, 
ASCAP/Black Smoove. ASCAP/EMI April. ASCAP). HU 
RBH Bl 

SO FAR AWAY (Greenfund. ASCAP/ i.m. nobody. 
ASCAP/My Blue Car, ASCW; pimpYlig, ASCAP), WBM, 
Hioo S3 

SO GONE (Mass Contusion, ASCAP/WB, ASCAP/Curv- 
nir^m, ASCAP/Rashi N' Leory^ ASCAP /Portrait -Solar, 
ASCAP/Sony/ATVTunes, ASCAP), HL/WBM, HiOO 24; 
RBH 8 



SOMEOW (Wamer-Tameftane. BMI/Afm Ybur DIUo. 
SOCAN/Zero-G. SOCAN/Black Diesel, SOCAN), WBM. 
HiDoBi 

SOUL SHAKE (Nslhan^el Lamar Haywood, BMI/ld 
Kasa Sole. ASOU>/ Darryl Payne. BMO R6H 97 

SOY ASI {\mr\ Figga, BMI/C.K. loinU. BMl/Ser-Ca, 
BMI) IT 49 

SO YESTERDAY (BMO-Careers. BMI/Lauren Christy, 

BMI/Scott Spock Songs. BMI/Shahasu. BMI/Graham 
Edwards Songs. ASCAP). HU Hioo 53 

STAND UP (Ludacris. ASCAP/EMI April. ASCAP/Ye 
World Music. ASCAP), HU RBH 57 

STAY GONE (DreaTiWorks Songs. ASCAP/Cherry lane. 
ASCAPl, LLM, weM, Hioo 74 

STEP IN THE NAME OF lOVE (Zomba Songs. 
BMI/R.Kelly. BMI). WBM. Hioo 68; RBH 25 

STREETS Of HEAVEN (Magk Mustang. BMI/Write Em 
Cowgiri. 8Mt/Ann>e Arvl Clyde. ASCAP /Anthology^ ASCAP) 
CS 28 

STUPID GIRL (WB, ASCAP/ Into Everything Musk. 
ASCAP/E.O. Smith, BMI). WBM, Hioo 99 

SUELTALO(£l«, ASCAP) LT II 

SUGA SUGA II dtirio Velvet. BMi/SoulSick Muilk. 
BMI /Amaya Sophia, 8M1) Hioo 71; RBH 75 

SUMMERTIME (EMI April. ASCAP/lustin Combs, 
ASCAP/Pboenix Ave. ASCAP/EMI BLackwood, BMi;)anice 
Combs. BMI/Marsky BMl/Beyooce.ASCAPj.HURBH 51 

SUPERSTAR (Embassy, BMI .'Young Carne^t ASCAP) 
RBH 37 

SUPERVISOR 0£ TU5 SUENOS (Hecho A Mano. 
ASCAP) LT 45 

SWING, SWING (SmelH Uke Ptiys Ed. ASCAP) H10090 

-T- 

TALVEZ (MuziekuilgeverK Aftemis BV. BMO. WBM. LT 

6 

TEU ME SOMnNING BAD ABOUT TULSA (Sony/ATV 

Iree.BMD.HL.CSw 

TE METISTE EN Ml CAMA (Edimoi^. ASCAP) LT 46 
TENNESSEE RIVER RUN (EMI ApriL ASCAP/Plltsburg 

Landing. ASCAP/ Chord Boy; BMI/Bradley. BMO. HL/WBM. 

CS33 

TE REGALO Ml TRISTEZA (ADG. SESAO LT 18 

TE VAS AMOR (Universal Musica. ASCAP/ Gemini's 
Musical SACM) LT 33 

THEN THEY DO (Warner Tameriane . BMI /Makeshift, 
BMI). WBM. CS 10; Hioo^ 

THIS IS THE NIGHT (Aldo Nova, SOCAN/ Deston, 
ASCAP'Birr .,. ASCAP/WB. ASCAP). HL.'WBM, Hioo 58 

THIS ON E^ FOR THE GIRLS (DreamWorks Songs. 
ASCAP Monkey feet. ASCAP/Cherry Lane. 
ASCAP Fanioos, ASCAP Ammal Fair. ASCAP /Careers ■ 
6MG. BMI /Silw'kiss. BMI).CLM/HL CS 14: Hioo 63 

THOIATHOING (Zomba Songs. BMI/R Kelly. BMI). 
WBM. Hioo 23; RBH 15 

TOM ITU TM YOURS (Top Of The Vtorid Enterprises. 
ASCAP/IWy Atom? Mu/ik. ASCAP;s Stooges. ASCAP/WB. 
ASCAP/Flowers Ar»d Cream. ASCAP/UI' Nellie, ASCAP). 
WBM. RBH 100 

TOUGH LITTLE BOYS (EMI ApriL ASCAP/Sea Gayle. 
ASCAP/Cobum. BMI). H L.'WBM. CS J6; Hvoo 75 

TU AMOR 0 TU DESPREOO (Crisma. SESAQ LT 3 

-U- 

ULTIMATE LOVE (EMI April, ASCAP; VassarSongs, 
ASCAP/Writers Extreme. BMI/lammin' jules, BMI), HL CS 
47 

UNA EMOCION PARA SIEMPttE (Universal-MuSKA 
UnKa. BMI EMI Blackwood. BMI) LT 41 

UN SIGLO SIN Tl (Mu2iekuitgen«eri| B.V. BUMA, 
ASCAP.' WB. ASCAP) LT 3 

UNWELL (Bidnis. BMI/EMI Blackwood, BMI). HL Hioo 

9 

-V- 

VETE YA (SACM Latin. ASCAP) LT 43 
VIVE LAVIDA (Rubet. ASCAP/Unrversal Muska. 
ASCAP/ 30OO Amor. ASCAP) LT 9 

-W- 

WALK A UTTU 5TRA1GHTER (UniversaL ASCAP/Off 
My Rocker. ASCAP/ Universal-Songs Of F^DlyGram lnlerr«- 
ttonaL BMI/Everyibing 1 Love. BMi/ Sony, 'ATV Acuff Rose. 
BMI), HL/WBM, CS 23. Hioo 9J 

WALKED OUTTA HEAVEN (WBM. SE5AC/Babybo/J 
Little. SESAC /Noontime Soulh, SE5AC/EMI April. 
ASCAP/Black Baby. SESAC; Them Damn Twins. ASCAP). 
HUftBHsi 

WALKING IN MEMPHIS (Famous. ASCAP). HL C5 43 

WAVE ON WAVE (Greenhorse, BMI/EMI Blackwood. 
BMI/Cooke-5 Trust. SESAC/Bug. BMl/Juslin Polland, 
SESAQ. HLCS 21 

WHATAGIRL WANTS (Zomba Songs, BMI/R.Kelt^ 
BMI), WBM. RBH $6 

WHATASHAME (Cafeers-BWG, BMI/Asierfra. 
BMI/John Q, ASCAP/TwoGirys Who Are PubllshefS, 
ASCAP - Soul hern Cow. ASCAP.'Carol Vincent And Associ- 
ates, ASCAP). HUCSiij 

WHATTHE WORLD NEEDS (WB, ASCAP/ Platinum 
Plow.ASCAP/Sony/ATVCross Keys. ASCAP). HL/WBM. CS 
19; Htoo 87 

WHAT UP GANGSTA (High On bfe, ASCAP/ Terminally 
111. BMI /Unr«Tsal. ASCAP/so Cent. ASCAP) RBH 30 

WHATWAS ITHINKIN' (Sony/ATV Tree. 
BMl;Sonv,'ATV Cross Keys. ASCAP). HU CS6: Hioo 30 

WHEN I'M GONE (Escatawpa, BMI/Songs 04 Univer- 
sal, BMI). WBM, Htoo 3$ 

WHEN YOU COME AROUND (Sony/ATV Cross Keys, 
ASCAP. Warnef Tamerlane. BMI). HL/WBM. CS 48 

WHEN YOU H EAR THAT (Shakur AI Din, ASCAP/Hiico 
South-ASCAP/Copyrigfit Control/Sean FrarKis. 
ASCAP Unrvrrsjl Songs 01 PolyGram, BMI/BDP. 
ASCAP/Zomba. ASCAP,'Univefs<il PolyGram International. 
ASCAP).WBM,fiBH95 

WHERE IS THE LOVE? (will i.am. BMI/Nawasha Mrt- 

wori.";. HMI, ri-fimfy. nMI,/Tonman Ttinp*, 9Ml;7omba 

Songs. BMI 'Printz Polor. BMI,'Tuono. BMI/EI Cubano. 
BMI). CI M,'W8M. Hioo tl; RBH 90 

WHERE THE HOOD AH (Boomer X ASCAP /Unrv«rsal. 
ASCAP ' Live To Prwe, ASCAP/ Mofia Music. ASCAP/Songs 
Of Mart. ASCAP/Cold Chillin', ASCAP) Hioo 88; RBH 50 

WHO WOULONTWANNA BE ME (UniversaL 
ASCAP/Lanark Village Tunes. ASCAP/Cobum, BMI), WBM, 
CS 15; Hioo 67 

WHY DONT YOU & I (Anaestf>e(k, BMI/Wamer- 
Tameriane, BMO, WBM, Hioo 4S 

WRINKLES (Universal-Songs Of PolyGram Internation- 
al, BMI/Virgin Timber. BMI/Major Bob. ASCAP). WBM. CS 
3*1 

-Y- 

YA NO ERES EL MISMO (Santander Songs. 
BMI/Ensign, BMI/Unrvis*on, ASCAP) LT 24 

YA NO ES IGUAL (SoulSkk Mu^ik. BMI/Logictorw. 
BMI/jumping Bean, BMI) LT 15 

YOITRE STILL HERE (Careers-BMG. BMI/Slhttrkiss. 
BMI/Songs 0< Universal. BMI/Hannaberg. BMQ, 
HL/WBM. CSs6 
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Charts 



*Five O'clock' Impressions 
Continue Upward Tick 



Alan Jackson & Jimmy BufTett's 

"It's Five O'clock Somewhere" is the 
first counlr>^ single in more than five 
years to gamer more than 50 million 
listener impressions on Hot Countr>' 
Singles & Tracks, clocking in with 
an audience total of 51.5 million. 

No country' title has made such a 
big splash since George Strait's "1 Just 
Want to Dance VMth You" collected 
50.3 million listener impressions in 
the June 13. 1998. issue. "Clock" nabs 
the most impressions since Tim 
McCraw's "Just to See You Smile " hit 
52.8 million in the Feb. 7. 1998. issue. 

"Five O'clock" is one of two new- 
tracks on Jackson's "Greatest Hits 
(And Some Other Stuff)," which 
bows a week early at No. 55 on Top 
Country .Mbums (see Over the 
Counter, page 55). 

Cn HIGH: Lit Jon & the East Side 
Boyz Featuring Ying Yang TWins 

take "Get Low" to a new high, as It 
hits No. 3 on Hot R&B/Hip-Hop Sin- 
gles & Tracks while also moving 1 1- 
8 on The Billboard Hot 100. 

The breakout success of 'Get Low " 
has propelled constantly increasing 
album sales for the act's "Kings of 
Crunk " on The Billboard 200 and Top 
R&B/Hip-Hop Albums since the 
track hit radio in early April. 

"Crunk " debuted at No. .56 on Top 
R&B/Hip-Hop .■Mbums in November 
— a week early because of street -date 
violations — and rose to No. 2 the fol- 
lowing week. The album has moved 
in and out of the top 10 a couple of 
times since then and has now spent a 
high of six consecutive weeks in the 
top 10. rising to No. 6 this issue. On 
The Billboard 200. "Crunk" climbs to 




No. 19, its highest rank since it 
bowed at No. 15 with the album's 
third gain in the past four weeks. 

Lil Jon, who recently inked a deal 
for his BME label with Warner Bros., 
also appears as a featured artist on 
"Damn! " by Youngbloodz and 
"Shake That Monkey" by Too Short, 
at Nos. 21 and 86, respectively, on 
R&B/Hip-Hop Singles. 

INDIE EXPOSURE; "Get Low" by Lil 
Jon & the East Side Soyz Featuring 
Ying Yang ■I\vins is TVTs first top 10 



single on The Billboard Hot 100. as 
the independent label s prior high 
was Default's " Wasting My Time, " 
which peaked at No. 13 in the June 
8, 2002, issue. The No. 3 rank on 
Hot R&B/Hip-Hop Singles & Tracks 
is also the best showing for the label 
on that chart. 
The last title to be promoted and 

distributed solely 

by an indie that 
reached the top 
10 on the Hot 
100 was "Look 



chart on the Hot 100. From 1989 to 
2001. the label placed more than 40 
songs on the chart, including a pair 
that reached No. 3: House of Pain's 
"Jump .Ground " (1992) and Coolio's 
"Fantastic Voyage"" (1994). 

""Never" is one of 12 debuts on the 
Hot 100, the most since a dozen songs 
entered in the March 13, 1999, issue. 



SinglesMinded 



SiMoPietroluongo 

sllvloS'billboard.com 

Minal Patel 

mpatel@l>lliboard.com 

WadeJessen 

w|essen@billboard.com 



Into My Eyes'" by 
Bone Thugs-N- 
Harmony on 
Relativity, which 
occupied the No. 
10 slot, down 
from its peak of 
No. 4, in the 
Aug. 2, 1997. issue. 

Further down the chart, fellow- 
indie label Tommy Boy returns to 
the Hot 100 for the first time since 
2001, debuting at No. 98 with "Never 
(Past Tense)" by the Roc Project 
Featuring Tina Arena. 

In 2002, the label .severed its ties 
with Warner Bros. — which owned a 
50% stake in the company — and 
restructured. That transitional year 
was the first since 1988 in which 
Tommy Boy failed to see a song 
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* 
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BACK IN BLACK: "Where Is the 
Love? " by Black Eyed Peas returns 
to No. 1 on the Mainstream Top 40 
chart after abdicating the top slot for 
a week to Beyonce Featuring Jay-Z's 
"Crazy in Love." It is the first song to 
reclaim No. 1 on this list since 
Lenny Kravitz's "Again " gave way to 
"Uwe Don't Cost a Thing" from Jen- 
nifer Lopez for a week in February 
2001. when the chart was printed 
exclusively in sister publication 
Airplay Monitor. 



^"1o"|J" RHYTHMIC 
Billboard TOP 40.. 



a 


1 LAST WEEK | 




K N.„sen 

Q->.-.a[-351 Data 

TI'Lt 

A)-- ■ ■ ■■■■". ■ ■ ■. . .-.LEl, 


^ 1 


2 




Where Is The Love? 










2 


1 




Crary In Love 


3 


3 




Miss Independent ^ 


4 






Are You Happy How'* ^ 










S 


5 




Rock Wit U lAwww Bnbyi 


6 


6 




Unwell 


o 


9 




Shake Yfl Taill«alher 

i- ;i; .■■ ^ ML»/wr il< iBADBlifjUMG 


8 


7 




Magic Slick 

■ " I ■- ■■■ im!£E''.-a*vi: 


o 


10 




1 Want You 


10 


8 




Bring Me To Life ^ 


a» 


12 




Can't Hold Us Down ^ 




14 




Girls And Boys ^ 




15 




Senorrla ^ 


14 


11 




Drift Away ^ 

...-1 Hi' :-36'!W^' lijU'J.- 1«* 


(D 


16 




Right Thurr 


CD 


18 




Never Leave You - Uh Ooh. Uh Oooht 


CD 


19 




The Remedy II Woo l Worryl 


18 


17 




Addicted ^ 


19 


13 




Intuition 


m 


23 




Ladies 



Right Thuii 



Crazy In Love 



Never Leave You - Uh Ooh. Uh Oooh! 



Rock Wit UlAwwwBabyl 



in Those Jeans 



My Love Is Uke„. 



Magic Slick 



' Ti[(\fl[t.tTU>MI[i 



Frontin' 



Suga Suga 



Let's Gel Down 



■.,.■61 



Thoia Thoing 



Can't Hold Us Down 



d 

AUGUST 15, 2003 



itPredict 



MofiitoF 



NEW RELEASES WITH 
FORMAT TflPIDCAllBUTPDTENTIAl 



RECENTIY TESTED SONGS WIT 
TDPIOMUODTPOnNTIAl 





FOUNTAINS OF WAYNE 7Q « 
w stacys (Mom s : j^.l w-_ '^-^ 


, THE ATARIS „ , 
' Tt»e Boys Of Sumtiwf CCLUWBIA ''•^ 
, TRAPT ,cj 
' Headstronj ,-,ARNER BROS 
, STACIEORRICO „. 

aheie's Gotta Bel More To Uh V19GJN 
, LIZ PHAIR , 
' Why Can-tl .ir.. 

c BEU SISTERS A 
IWas0nly(Se»enteenl5LUBvrtv,: 'U-l 




NO NEW SONGS SHOWED 
TOP in I^AIinilT PflTFNTIAI 

lUr lU UnLLUUI rUILIIIInL 

THIS WEEK 


, JUSTIN TIMBERLAKE „, - 

1 Senonta-i..: 

, BEYONCE KNOWLES a, „ 

' BabyBoyrCL VEiA 




^ FOUNTAINS OF WAYNE , 
W sacfi Mom s cuo'/Liwc 

J, SEAL . 

Xu WiilM Fnr Itei AlCNfS none, Oj.l 


, SALIVA ,«» 

' Rea In Pieces iru'.iG 

, SHANIA TWAIN , 

' Foiever Anil Fot Always iDJMG 

, STAIND ,»o 

^ SoFarAwayELEnTHA 

. THE ATARIS ^„^ 
^ Boys Of Summer COLUMBIA 

c 3 DOORS DOWN ,„ , 
^ Here Without you i -.'P i 






>, FOUNTAINS OF WAYNE n 
W Slac)-i Mom i j.'.-L 

NICKELBACK , 

W SomiUy- [-, ">•-' 

^ WHITE STRIPES , 
w Hanl«l Button To Sutton . . 

BLEU 5, , 

W Get Up AWAREXOLUMBIA 


, THREE DAYS GRACE c 

' (1 Hate) Everything About You Jivt 

, TRAF=T 1^ * 

' Still Frame .'.-^i.Ei BROS 

, A PERFECT CIRCLE „ „ 

^ Weak An(f Powerless ; f-uiN 

, DASHBOARD CONFESSIONAL , 

^ Hanils Oown .AGPANT iMtRSCOPi; 



Songs are blind tested onltne by Promosqusd using multiple listens and a nationwide sample of 
carefulty profiled music consumers. Sof>gs are rated on a 1-5 scale: final results are based on 
wwlgfitMl positives. Songs with a score of 65 or more are judged to have top 10 calloul polen- 
Oal. aHhough that benchmark numt>er can fluctuate based on tho strength of available music. 
New Releases are songs that have been recently serviced to or impacted at their respective for- 
mats; Racentty Tested Songs are tf>e five songs tested during the past month with ttw highest 
SCOT*. Malnstraam Top 40 raspondents are divided Into two age groups: 13-29 and 13-24. For a 
complete list of current songs with Top 10 Callout Potential, see HitPredlctor.com. 2003. Hit- 
PrsdMor and Promoaquad are tredamarka of Think Fast LO^C. 
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ADULT 



AUGUST 23 
2003 



MODERN 



Is 

s 

3 






1 












2 




Calling All Angeis 


1 ^ 




Are You Happy Now? 


.•tfr 


3 




Drift Away 


iJr 


5 




Bring Me To Life 


iJr 


6 




The Remedy II Won't Worry) ^ 


9 




Why Don't You &I 


7 




Iniuiiion ^ 


8 




When I'm Gone 








10 




Amazing 

.1 ■ 1 .l-.VOQC 


11 




Heaven ^ 


13 




Why Can't 1 


12 




8ig Yellow Taxi 








15 




IMiss Independent ^ 


14 




Clocks 


mT 




White Flag 


17 




Sympathy 

' ':i ' II 1 : K'.'JUtSfPI BROS > 


18 




Harder To BreaHie 


30 




Bngni Lignis ^ 


22 




Rest In Pieces ^ 





[last WEEK 1 




TITLt 








1 


1 






2 


4 




So Far Away 


3 


2 




The Boys 01 Summer ^ 


A 


T' 




Creatures (For A While) 










5 


5 




Seven Nation Army 


t 


"T 




Just Because 


7 


6 




Send The Pain Bslow 


8 


8 




Haadstrong 




10 




Bottom Of A Bottle ^ 


10 


9 




Show Me How To Live ^ 


CD 


12 




Going Under ^ 


(D 


11 




Think Twics 


(D 


29 




Weak And Powerless ^ 


(D 


24 




Someday ^ 


15 


14 




Liko A Stone 










(D 


15 




low 


17 


13 




Stupid Girl 


(D 


17 




Did My Time 


(D 


20 




Fall Back Down 


20 


16 




Shatterday 



Compiled from s national sample a( data supplied by Nietsen Broadcast Data Systems 120 mainstream lou 40. 55 rtiytfimic (dp JO 1*9 
ot dfltacliont Songi with an increBte in deiictions over ihs previous week are buikttd regardless of chai movemafit A scng m^i 
detectxms Songs below the top 15 on Adun Tap 40 are removed from the clrartafter 26 weeks, w indicates liile earned HitPreU ciot 



[•top ao jnd 31 fTiQOerr' 



(!.e::rcinicdlt¥ 'I'u" lOfflJ 2* tioun 0 '.ls>, ' 0 v.«v\ SoiBi 'fieO by nurrtliet 
ich has bsan on llifl ctian loi rrwre ttian 20 weeks will gBneratlv not receive a bul>«t. even if it ragistift an increne in 
sutusin lesedfch ilaia provided t>v Promasqciad 2003. VNU Business Media. Inc All rights mervtd. 



62 



www.blMboard.com 



BILLBOARD AUGUST 23, 2003 



' Billboare 




HOT 100, 


AIRPLAY. 




LAST WEEK 




TITLE 

•■-^-|ST liMPBINT/PffOVOI DM '^r-EL' 


THIS WEEK 


LAST WEEK 




TITLE KiM 

ARTIST ilMPWNT PROMOTION LAat^ 


< 




;irt.£ 

Ai.'; :-- nviPRiNT promotion labll 


■ 






■; NUMBER 1 r 

CrazylnLove im-^-.- 




27 




Calling All Angels O^J 


61 




So Far Away 






Right Thurr 


G> 


53 




Baby Boy 


-e 




Ignition 


o 
o 


4 




PIMP 


28 


23 




Thoia Thoing 


56 




Faint 


10 




Shdke Ya TitilfeRlher 


29 


25 




Red Din Road ^54] 


57 




Girls And Boys 




3 




Nevei leave You - Uh Ooh. Uh Oooh! 




36 




LeCs Gel Down 


5J 
45' 




99 9* t Sure J ve Kever Been Here Bdorel 


o 


9 




Into You 


31 


28 




Celebrity 


Don't Wanna Try 


o 


Frontin' 


€D 


33 




The Remedy (1 Won't Wonyl 


62 




Signs Of Love Makin' 


o 


12 




Get Low 

J ", s 1 . -.M! S1K60>2 iSML'Wl 


€D 


37 




WliatWaslTliinkin' 


71 




Ofinin' 


9 


6 
'T 
1 1 




Unwell 1 


€D 


42 




Tlie Boys 01 Summer ^59^ 


64 




This One's For Ttic Girls 


10 


In Those Jeant 


35 


30 




Wlicn I'm Gone j6oj 


66 




1 Wish 1 Wasn't 


11 


Where Is The Love? 


CD 


43 




Come Over 


60 




Like A Pimp 


12 


5 




Rock Wit U lAwww Biibyt 


37 


35 




My Front Porch Looking In ^62] 


65 




A Few Questions 


11 


8 




Magic Stick 


38 


34 
40" 




Beer For My Horses 


63 
70 




Light Your A** On Fire 


14 


Like Glue 

■'-■1 iVFfl'USTlCt 


CD 


Can'l Hold Us Down ^64] 


Who Wouldn't Wanna Be Me 


15 


15 
16 




Drift Away 




iT 




Real Good Man ^65] 






Step In The Name 01 Love 


16 


Are Vou Happy Now? 


41 


38 




Oance With My Father 


75 




She Only Smokes When She Drinks 


17 


18 




Miss Independent 


® 


44 




Senorita K^A 


68 




Send The Pain Below 


18 


17 




Bring Me To Life 




46 




WhyDon'lVou&l 168; 


74 




Tough Littio Boys 


19 


21 




ll's Five OXtock Somewhere \ 


44 
45 


31 




Inluition 


Show Me ffow To live 




Forewer And For Always 


32 




Love At 1 51 Sight 


- 




1 Melt 


€D 






















29 




MyLovDislike. Wo 


S8 




Can'l Slop. Won't Slop 


67 




Stay Gono 

■ ■ i'.Trtiws flgiwi/iut.* 


22 


T9 




So Gono 


CD 


49 






Breathe 

s^iODM'MllSTAi 


© 


26 




1 Want You 

- ■ ■■■ Ji.i ilMiUI^tV'MGINI 


48 


39" 




21 Questions 


69 




Fighter 


24 


24 




No Shoes, No Shirt, No Problems 


CD 


51 




Help Pouf Oul The Rain ILacey's SongI ^74] 






Harder To Breathe 


25 


20 




Get Busy 


2. 


52 




Then They Do t_75^ 






Someday 



MO c ?003. VNU eulineM MnUi. Ii.-: iryl ttciio SoucKlScan )nc AJi righn reuirvnl Cott^iIM from s 
S'u*1i.ail Dita Syitei'ts 949 sl*t«ni m Too *0. Pop. R4B M«-Hoo. Cuufitri. Ulin, Roc* and cilTW popular fomiats aw elKlronieallv nt^niTtyeO 24 fwurs a 0. 
vnprHMKii, c9^piiE«d by croM-rvtenrncinj «ud limn nf iirpldy ivilh ArDitrcui '.-itencr ana Tnij Oau n used to cornpile inc Mai 100 
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2003 


Biiibood HOT 100 SINGLES SALES.- 


THIS WEEK 


[last WEEK 




Nielsen 

SounOSca--. 

TITLE 

AUt iMP'flNT.PROMOTlON LABtl 


THIS WEEK 


|laST WEEK 




TfTU 

iRTIST (||I|^R|NTJPROMOTION LABEL 


■ 


1 




NUMBER t 

TifthrtiViinSniftlhtrlraMnitv • 


26 


21 




God Bless The U S A, 




2 

3 




So Yesterday 

Flying Without Wings/Superstar 


27 


22 




Thf Ant^fni titnlvlBs Of The Rich And fimsin 


3 


28 


24 




Titrough The Rain 


4 






Did My Time 


29 


26 




1 Drove All Nighl 


o 


30 
5 




Love At 1s1 Sight 

■.'-.-. '.'AV iGfPfNI 


30 


25 

Is 




Breathe 

^; 1 :i',-FF "A- HAPtWUJi tBrorofttASiSMi 


6 


Hole In The World 


31 


PIMP 

JJtSMATtiiWBOaiPe 


o 


6 




Let's Gel Down 


m 






Hike 


8 


7 




Picture 


33 


31 




Can Vou Hear Me When ITalk To Y«i* 


9 


:o 

8 




What Was IThinkin- 


34 


32 




In Love Wit Chu 


10 


My Love Is Like-. Wo 


35 


IT 




Bump, Bump. Bump 


11 


9 

TT 




Righl Thurr 


€D 


55" 




WulkALitilcStraiglitcr 


12 


Help Pour Oul Ttie Rain (Lacey's Song) 


€S 


Soul Shake 


13 


1 1 




Intuition 


38 


41 




Thoia Thoing 


14 


Tf 




l*m Glad 


39 


34 




ICan 


IS 


16 




AnflLl 


40 


29 




Don't Wanna Try 




19 




Jimmy Malhis 1 

-ih.u .f.'.i...j. ;ew7 ouai^Tifi^opi 


41 


36 




Long Black Train 


17 


Crafy In Lov* 

.. ', : -n: (cnwwiA' 


o 


51 

38" 




Carry The Flag 


18 


14 




Miss You 

.'. '. kiUWUf UiWIVWSAL'UMW i; 


43 


low/Times UkeThess 


19 


17 
18 
28 




Clocks 1 

' ■ -■11 .i'-njii 


44 


37 




Stingy 


20 


Hollywood 


© 


Cop Thai SbV< 

. . '.'•~-\:r. itjiCUIiOJOt.WVt'Kii.vRrai 




NaNaNaNa 




47 




Damn! 

-ilT UtJON l*»SI*l 






Stuck 


47 


43 




Frontin' 

1! . '.■,, : (fjihTwi.aitistii 






Suya Suga 


C9 


61 
40 




All Night Long 






Sweetest Sin 


49 




What The World Needs f^ow Is Love 






Ofticially Missing You 


SO 

II ilMI 


48 




Brokenhearts villa 

,i,'f^:Jl.lSO.ITHi 



'""i^I" HOT DIGITAL 
Billboard TRACKSt- 




Nielsen 
SojiidScan 



NUMBER 1 
Crazy In Love 



In Your Eyes 



Shako Ya Tailfeathor 
Cro^y (Acoustici 
Rock Youf Body 



The Boys Ot Summer 



Eddie Walker ILive) 
Clocks 



Miss Independent 



Unwell 



Are You Happy Now? 



The Remedy |l Won't Worrv^ 



White Flag 
The Sciential 



In Between Days 



Complicaled 



My Love lsLiko...Wo 
Fighter 



Magic Stick 



Drift Away 
Move Your Feet 



lop ienr( down KiMM tiact^ cwiptW r^ai'i niierni;! uKsrwoits 



Tbucmnesf^ Tmia 

DigitalJukebox lUI lU 

14 Million Paid Plays a Month and Climbing. 



SONG NAME LIBEL NM.IE 


ARTIST 


This 
Week 


Lasi 
Week 


1 c 








PKITJRE (FEAT SHERYL CRO'AO Ai JN'£ 


KID ROCK 


1 


1 


1 


15 


COWBOY MLAMIC 


KID ROCK 


2 


2 


2 


161 


JANE SAYS (LIVE) »lvrRBI!OS 


JANE S ADDICTWN 


3 


3 


3 


7 


HOW YOU REMIND ME WADRUNNEB 


NICKELBACK 


4 


4 


4 


50 


HOTEL (»LIFORNIA (LIVE) GEFfEU REOOTOS 


EAGLES 


5 


5 


5 


66 


YOU SHOOK ME ALL NIGHT LONG aioo 


AC/DC 


6 


7 


7 


77 


SWEET HOME ALABAMA MCA 


LYNYRDSKVNYRD 


7 


6 


6 


46 


IN THE END iVMNFRBBOS 


LINKIN PARK 


3 


g 


9 


39 


SMOOTH (FEAT ROB THOMAS) ARISIA 


SANTANA 


9 


10 


10 


162 


PO'JR SOME SUGAR ON ME HERCom 


DEF LEPPARD 


10 


NEW 


NEW 


1 












GET THE PARTY STARTED ASIsrt 


PINK 


1 


1 


1 


45 


LANDaiDE REPRH 


FLEETWOOD MAC 


2 


2 


2 


153 


MUSIC MAVEIKK 


MADONNA 


3 


3 


3 


104 


BELIEVE WAmERBROS 


CHER 


4 


4 


4 


213 


JUST LIKE A PILL ARISTA 


PINK 


5 


5 


5 


15 


DON T SPEAK TR*JMA 


NO DOUBT 


6 


6 


6 


133 


DANCING QUEEN POIYDOR 


ABBA 


7 


7 


7 


207 


HELLAGOOD INTERSOOPE 


NOPWBT 


0 

a — 


ft 


g 


18 


TINY DANCER FHIVDOP 


ELTON JOHN 


9 


NEW 


NEW 


1 


JUST A GIRL TRAUMA 


NO DOUBT 


10 


NEW 


NEW 


1 


r&b/rap 










LETSGETITON immi 


MARVIN GAYE 


1 


1 


1 


237 


IT WASNT ME (FEAT RICARDO DUCENT) l» 


SHAGGY 


2 


2 


2 


75 


SUPERMAN (FEAT DINA RAE} aftermath RE(»R0S EMINEM 


3 


3 


3 


g 


THE DOCK OF THE BAY aTlant*; 


OTIS REDOING 


4 


4 


4 


148 


NO WOMAN NO CRY ISIAMD 


BOBMARLEY 


5 


6 


6 


8 


ANGEL (FEAT RAYVON) l«A 


SHAGGY 


6 


5 


5 


57 


WHATS GOING ON MOTOVVN 


MARVIN GAYE 


7 


7 


7 


225 


LOSE YOURSELF INTERSOOPE 


EMINEM 


o 
0 


ft 

0 


Q 


c 
0 


BECAUSE 1 GOT HIGH UNWIBAL RECMRDS 


AFROMAN 


9 


10 


10 


10 


CLEANIN OUT MY CLOSET AfTERMMH WOJfiDS 


EMINEM 


10 


9 


8 


13 


— ^ Country 










MARGARITAVILLE MCA 


JIMMY BUFFETT 


1 


I 


1 


54 


BEER FOR MY HORSES DREAM'A'OUKS NashvIlLE 


TOBY KEITH 


2 


NEW 


NEW 


1 


FRIENDS IN LOW PLACES CAPiTa nasi^,iliE 


GARTH BROOKS 


3 


2 


3 


60 


RING Of FIRE MERCURY 


JOHNNY CASH 


4 


3 


3 


7 


COPPERHEAD ROAD MCA 


STEVE EARLE 


5 


4 


4 


237 


LUCKENBACH TEXAS BM6RE00R0S WAYLON JENNINGS 


6 


6 


6 


111 


','■.- 1.VN TO GEORGIA SM58Ee0SOS CHARLIE DANIELS BAND 


7 


NEW 


NEW 


1 


L _ 'i ;.E GET DRUNK MM 


JIMMY BUFFEtr 


Q 






3 


Uloh t.Wi am 


BROOKS & DUNN 


9 


6 


5 


199 


MY MARIA ARISTA 


BROOKS & DUNN 


10 


10 


10 


237 












CORAZON ESPINADO iFEAT !.(ANA) ;,'-(!srA 


SANTANA 


1 


1 


1 


130 


BAJLAMOS :HTEDSfC>:f 


ENRIQUE IGLESIAS 


2 


2 


2 


191 


MAHPOSA TRWCUNERA V/ARNER MEXICO 


MANA 


3 


5 


g 


4 


LABAMBA ■,VAJ?HER BROS 


LOSLOBOS 


4 


3 


3 


209 


COMOLAFLOR EMI LATIN 


SELENA 


5 


4 


4 


149 


BO BIDI BOM BOM EMI lATin 


SELENA 


6 


7 


5 


177 


DONT SAY GOODBYE uni.TRSAl WCOODS 


PAULINA RUBIO 


7 


6 


6 


7 


CLAVADO EN UN BAR '.VARNER MUSIC mm INC 


MANA 


8 


8 


9 


131 


QUI2AS a I3UI2AS NO PavGRiM 


LOS TOfiOS BAND 


9 






110 


MECAIOElANUeE BMGREOOROS 


CORNELIOREYNA 


10 


9 


7 


81 












THE DEVIL mW DOWN 10 GEORGIA hat CHARUE DANIELS BAND 


1 


1 


1 


60 


FOLSOM PRISON BLUES SUN ENTERTAINMENT 


JOHNNY CASH 


2 


2 


2 


143 


BAD MOON RISING fSNTASv INC 


OCR 


3 


3 


3 


81 


HAVE YOU EVER SEEN THE RAIN? WIIAST tc 


CCR 


4 


4 


4 


86 


DOWN ON THE CORNER fANTASV INC 


CCR 


5 


6 


6 


88 


OH PRETTY WOMAN ORBISON RECORDS 


ROY ORBISON 


6 


5 


5 


7 


BORN ON THE BAYOU fantasy hc 


CCR 


7 


7 


8 


83 


FORTUNATE SON FANTASY iNC 


CCR 


8 


10 


10 


94 


SORROW EPIIAWRtCOCOS 


BAD RELIGION 


9 


8 


7 


4 


THE MIDNIGHT SPECIAL fantasy iNC 


CCR 


10 


9 


13 


85 



Hit Singles + Hot Artists = 
Paid Performances 

Confound the Pirates by licensing 
TouctiTunes. Over 6,500 units Installed 
across ttie United States! 



[ Contact Linda Komorsky 
@ 310341-2831 

www.touchtiines.com 

TbucHliffTes. 
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LAST WEEK i 


1 2 WKS. AGO 1 




... , TTtd mate pDpUtr tinglti and irKki. aceordvi|i 10 ... , 
6> Nielsen radio audunce imprstsicns ir-eatu/ed by NmImr 4« NielSen 
Bfoadcasl Data fl'Oddcatt Oaia Svsiems, sales data compiled by Snurtrt'sran 
bysiems tronflDiod rscio stanor.s 

TITLE Artist 

PRODUCER ISONGWRITERI IMPRINT & NUMBER.'PROMOTION LABEL 


PEAK 

POSITION 


1 








l-'r NUMBER 1 ■ T^-- ? WeaksAi Number I 
CRAZY IN LOVE O Bayonce Featuring Jay-Z ■? 


1 


■ 


2 


2 




RIGHT THURR O 


Chingv v 


2 


o 








P.l.M.P. O 

[ifT:.-'!-; 


^ SDCaatv 




o 


12 


12 




SHAKE YA TAILFEATHER 


fMtf. P. Diddy & Murphy Lae 9 




s 








NEVER LEAVE YOU - UH OOH, UH OOOHI O 

rE3SMi;i;rn ' ■--,.r.;ii 


Lumidee v 

« 




o 








INTO YOU O 

• •4u.iisim«(an(StiKi.iitN[liunttttiH9«wn' 


Fatwious FeHiiinnt] Tamia Of Ashanti v 
o 




o 


13 


15 




FRONTIN- O 

. . [lAiinjB 


Pharrell Featuring Jay-Z v 


7 


[T 








GET LOW O UlJon & Tba Eut Side Bayz FMturing Ying Vang IWini 9 

■ .lOlJOHD HOLUrsi 0=;i.lf,>>"-T.- 




9 








UNWELL 


malchbox tweaty ^ 




10 


10 






IN THOSE JEANS 


Ginuwina v 


g 


11 


8 


8 




WHERE IS THE LOVE? O Black Eyed Pus -9 

I- -';....l]MIJLAi-i\tCAP»0«OMr(lftI*NtUWlil>AjOHJ»-ICWtlSp O ■■i" "i' 


8 


12 


r 5 


2 




ROCK WIT U (AWWW BABY) O 
■ ■HjmttNHii 


AshMli 9 

OM'. -r ■- 1 


2 


13 








MAGIC STICK Ur Kim Faabiring SO Cani 

BHAmiUL' IHL ".',L< --..iSUfJiUUONCtVWtSjUCllWOUUlllMilKRKAWUHSI OJEENBtt Ai^UMOJT.&IUkMTIC 


2 


14 








DRIFT AWAY 


Unela Kiackar Featuring Dobia Gray « 




IS 


15 


17 




UKE GLUEO 


Sean Paul 


15 


16 


16 


19 




ARE YOU HAPPY NOW? 


Michelle Branch v 




17 


16 


13 




MISS INDEPENDENT 


Kelly ClaitiMM v 


9 


18 


17 


16 




BRING ME TO LIFE 


EvMWSMnM Fasturing Paul McCoy 9 

l^^fllL. UP iyuNcTtiai;"; & *tiiuw cur 




& 


24 


29 




MY LOVE IS LIKE... WO O 


Mm -9 


19 


20 








IT'S FIVE O'CLOCK SOMEWHERE 


Alao Jackson & Jintrnv Buffen '9 


20 


& 


22 


24 




FOREVER AND FOR ALWAYS 


Shania Twain v 


21 


& 


26 


26 




1 WANT YOU O 

. . 11 =U5StU.- 


Thalia Fealiiring Fat Joe 


22 


73 


23 


33 




THOIA THOING O 


R. Kelly 


23 


24 


19 


IS 




SO GONE O 

■ ■; '.i£iunnnaiMM%Of«M^.w.£AH«nNii«i 


Monica v 


10 


& 


30 


37 




LETS GET DOWN O 

J«7FF1.* ■ ■■--f^F "SIfTITIC HAfWSI 


Bow Wow Featuring Baby v 


25 


26 


: 20 


20 




GET BUSY 0 


Sean Paul 9 


1 


& 








CALLING ALL ANGELS 


Train f 


27 


28 


28 


28 




NO SHOES, NO SHIRT, NO PROBLEMS 


Kanny Chesney v 


28 










GREATEST GAINER/AIRPLAY H / 

BABY BOY Bayonca Fvatuiirnj Sean Paul 


29 


& 


35 


41 




WHAT WAS 1 THINKIN- O 


Dierks Bcntley f 


30 


G> 


1 33 


36 




THE REMEDY (i WON'T WORRY) 


Jason Mrai v 


31 


32 


29 


25 




RED DIRT ROAD 


Brooks & Dunn 


25 


33 


31 


32 




CELEBRITY 


Brad Paisley -9 


31 


1 


34 


22 




GREATEST GAINER/SALES $^ 

LOVE AT 1ST SIGHT O Mary J. Bligo Featuring MelhtMlMafl -v 

'■■ '.'lCtMJM»S>(jM«*«lSUIMBiCSMl"lJ.">».'.iiii (i* O I".--. 


22 


li 


32 


31 




WHEN I'M GONE 


3 Doors Down v 


4 


® 




55 




THE BOYS OF SUMMER 

■■MS'-. 


The Ataris v 


36 


37 


25 


21 




INTUITION O 

■ ■■■ - I WPiOfZl 


Jewel V 

O O O ATlAVTIC Kin 


20 


m 


45 


47 




COME OVER 

!■ MCCU:l>AlE>AMDmKHI[XS.JAULSTmi 


Aalryah 


38 


& 


39 


S3 




CAN'T HOLD US DOWN 


Chrinina Aguilera Featuring Lil' Kim t 


39 


40 


37 


34 




MY FRONT PORCH LOOKING IN 


Lonastar v 


23 
















41 


36 


30 




BEER FOR MY HORSES 


Totiy Keith Duet With Willie Nelson 9 


22 


o 


41 


49 




REAL GOOD MAN 

L- ■ T.',J.,li/. L '..M.iM IK -CJIHSMOWGTtfthl 


Tim McGraw v 


41 


& 


43 


52 




SENORITA 

',- !■■ 1'., : 1 -IMflEHLiHE C HU6U PI 'AlliJAMi. 


Jnlin Ibntwrlike *? 

JIVE AISUMCUT 


43 


44 


40 


46 




DANCE WITH MY FATHER 


LutharVandross v 

ts .-.I-. ■/ 


40 




47 


56 




WHY DON'T YOU & 1 San 


tana Featuring Alex Band Or Chad Kroeger f 

MSTA PROMO SIMGlf OA aiBUM CUT 


45 


O 


51 


45 




ADDICTED 

i.A'. . L 1 : .IS!lW:DIlE*fB'.fl^ODiSHCS*li.'!AIA.WII 


Simple Plan ■? 


45 




52 


54 




HELP POUR OUT THE RAIN (LACEY'S SONG) O Buddy Jmvall •? 


47 


G» 


62 


72 




CAN'T STOP, WON'T STOP 


Young Gwz 


48 


49 


38 


35 




21 QUESTIONS O 

Min ■ I'j 


50 Ceni Featuring Nate Don ^ 


1 



THIS WEEK 




i 


i 

i 


TITLE Arti«t 

PRODUCER ISONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


SO 


50 


44 




IGNITION O R. Kelly V 


2 


G) 


55 


60 




GIRLS AND BOYS Good ClarioM V 

E VALE^TtFif DMUGHT AiSUU ri.iT IPK 


51 


& 


65 


74 




SO FAR AWAY SUM V 


52 


53 


53 






SO YESTERDAY O HitaiyMIV 

'"F •-':"= • :>f: - ^r.'.^CsCMID'UOHUmci} <*B01N»\^* istaunaifViOTr 


53 


& 


58 


64 




THEN THEY DO Tnca MkiM V 


54 


m 


60 
42 


62 

42 




MINT lUmPaikv 


55 


56 


DON'T WANNA TRY O Frankia J v 


19 


57 








99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brim McConn 1 

IVRIC SnttFT ALBUM CUT 




58 








THIS IS THE NIGHT A Clay Aim 


1 


& 


73 


85 




DAMN 1 0 YwniBloofi Featuring lil Joa v 

J SM[T>1 ' ' " = <JS^H J SMfTHRMCODWClLCLlONAJ^r hLRI^.'a v,^"' 


59 


60 


56 


38 




DID MY TIMED Xoni V 


38 


61 


63 


63 




SIGNS OF LOVE MAKIN' O Tyma V 

'"1 ■ ', 1' ."r IJ TiiiIiViAil 4D J iBVr HQWVOU OMW ACT iKf THATf f1V*.i 


61 


& 


67 


73 




THIS ONE'S FOR THE GIRLS Manilla McBrida v 

' ' ' ' ' -1 LiSOSCYA hbUUf 


62 


63 


64 


57 




UKE A PIMP O Oavid Baaiia> Featurinij Ul' Flip v 

DfiA^^[«IL:«.l^1P^Vi^tTJJ^J O I'- 




o 


70 


67 




1 WISH 1 WASN'T Haadiat Hcadlcy v 

!'^>: ■ 1 . J «RIGWTI II... 


55 




68 


78 




A FEW QUESTIONS Clay Walket 


65 


66 


66 


69 




UGHT YOUR A" ON FIRE O Buala Rhymes 


66 


& 


75 






WHO WOULDN'T WANNA BE ME Kailll Uriiaa v 










im HOT SHOT DEBUT iflt 

STEP IN THE NAME OF LOVE o R. Kally 


68 




77 


77 




HOLE IN THE WORLD O ^^Si^ 


69 


& 


78 


80 




BREATHE O Bin CanMII Faaturiog Saan Paul •> 

' i..4iUgUCfWDVMMSjLJtMftlilUU)4IBr.JCUatl:- (9 O O ' " 


70 


& 

& 


81 






SUGA SUGA 0 Baby Bash Featuimg Frankie J 
SHE ONLY SMOKES WHEN SHE DRINKS Joe Nicbola 1 


71 


73 


74 


68 




SEND THE PAIN BELOW Chavalla v 


65 


74 


69 


65 




STAY GONEO Jimmy Wayna 1 


32 


® 






TOUGH LITTLE BOYS Gary Allan v 










HARDER TO BREATHE ManxmS v 


76 


77 


72 


71 




FIGHTER Chrislina Aguilera <? 

. _ 1 1 ii.-Ulll.'JLSSTCJ^Dtj O ' ■"■ 


20 




80 






SHOW ME HOW TO LIVE Aidioilava <p 


78 
79 








1 MELT Raacal FlaNa 

Mi.i.,"!" .1.-".'.'. ... ii.v:iSi^u/Ux.vr«UMEa.wiuoBi£Tl lYHC^iiirt" --.le mii- 


80 


82 


82 




SEVEN NATION ARMY Hit WMk Siripaa 1 

'■ ■ TWDMAM ALBUM CLrTi\'; 


76 


& 






SOMEDAY Niclta«Mll 


81 


& 


86 


86 




NA NA NA NA O ^ ^ „ OMOe'""'™' ^ " 


82 


83 


83 


88 




OFFICIAUY MISSING YOU O Tauria V 

i ''III O OflMTUtlLX'dl^ 


83 


84 


79 


75 




JUST BECAUSE Jant'a Addiction 9 


72 


85 


71 


70 




FLYING WITHOUT WINGS* RateaSniddanl v 


2 


€9 


90 


99 




24'S 0 TJ. V 

IkJTDOMP kAAIC-SAU'XVISi GaANO WSTli nrJI*iAJUWVTK 


86 


87 


76 


76 




VI/HAT THE WORLD NEEDS Wyraaia 

^fcymmcuw mtuM cut 




® 






WHERE THE HOOD AT? 0 MM 


86 


89 


89 


89 




ALMOST HOME Crairi Morijan 




90 


85 


66 




SWING, SWING HiaAII'American Re|i!cls 1 


60 


& 


91 


96 




AMAZING O Jesli Kellijy 


91 


& 


93 






FEEUN' FREAKY O MekCanilon Fealuring B2X <v 


92 


& 






WAIX A LITTLE STRAIGHTER O ^illj Cunington V 


93 


e> 






DANeERO^^^^^^^^^^^^^^^^^ ^_^^En*j;JllB»dl| 


94 


& 






COPTHATSHtIO Ttabaland A Magna Faaturiog MtnyBlio* 

'iMili^ANt' ■ *.fn"if ■ l.i AU*l'ilH UEUKnTlWILiJAAASi} 4t &LAj;>,GW^J^JUiL*i(vtWiA; mooy* LMPII 


95 


96 


96 






CRAZY O jMiWV 

^-'■■1 ■ t »W£BiCSTW»fltJCOlOW 9CAmiXH«l3 


96 








LOVIN- ALL NIGHT O PattyUvtlMV 


97 








NEVERiPAST TENSEJO The Roo Project Featuring Tim Aiww 

RtUi: l-\i^tS> at O'OMWtBWSllVWLAatiMeiMOMMYllUT 


98 


99 


95 


94 




STUPID GIRL O CoM v 

Of,*'>^fTTF'.iir : '.'I 


87 

38 


100 


99 


90 




PUMP IT UP 0 Joe Sudden v 

" ■" .■'.■tS(! Htr.GI'.-ij jJLaiO\ASMI>UMM([; JlASSTLMitK. OMF 



_ . Ac8mfic«i[K>fofnBlsh'pniemot50a 1,1.1 
onty songa bib not ehgiMe Far the Hot IOC u: ■ 
S<ngl*Ava4atile. 0<AfT|4M«D Smgl«avir,::iir O . 



O O O O 



TMnriUunclthi 
0 ACOSngtBai 
■vMsbMir. Ci mo. 



Racording kiduHnr Aisoomon 01 Amanu iniM) ccnAuOan. 

MvktfiitntiilraluucanintMmtoioMiii ' 

<Z> DVO Sin^ SvwiRM <St CO Man-Sbot* mIi 

.... ..... _ - n,rnc AIni 
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It was the most important 
Film, TV and music 
event of 2002 . . . 



Talking 'Bedroom' music 




By Carlo Hoy 

Making ihc imisii: for last 
year's a\\ jrd winning nH)\ ic 
"In the Bcdnnmi" epitomized 
the credo "Ictt is rmirc" Ix-cjusc 
imly 25 miniitc* of miiMC was 
used in the w o-hour picture. 

"In the Bcdr»K»m" i;«H«poscr 
rh<im4!i Newman, screen ■ 
v\riier-director TiKWi Field and 
nuiMC editor Kill Kenisiem 
talked aUnti thi 
rewards ol thi 
sparv: iiw: 
discussion at 
Rcporler/lliIIli 
Music Ci^mtereii 
ies. '["he diwuss 
hy THR's editi 
li:jture!> Paula 1] 
tured clips from 
the liln1nlaker^ 
' music was un- 

Newm 



"1 niM 1 , '■'''■'"rlial 



'■olHenlhal 



The Hollywood Reporter and 
Billboard join forces for a 2-day 
conference that examines the role 
of music in film & television. 



BumMt 



'S talk Of rHR/Biilboart Chi? 

I staff report 

wxxl Hotel " "'"•'■"Jiicc Holly. 



This event is a dynamic networking opportunity for film and TV 
creatives to exchange ideas with creators and suppliers of music. 



Returning to Hollyn'ood 
November 19-20 2003 



stall report 



t album lull 




PORTER Billbo«rd. 



MUSIC COMF[|][MC[ 



For information & to register: www.billboardevents.com or 646.654.4660 



presented by "VOIjVO 



Latin Rap 

Continued from page i 



"What we're doing now is what we 
always wanted to do: where we don't 
lose the edge of the street, but it's 
mainstream enough for all the audi- 
ence to listen to." Akwid's Sergio 
Gomez says. "At home we'd listen to 
Spanish music and banda. and the 
primary' language was Spanish. And 
with friends and school and parlies, it 
was always rap and hip-hop." 

Akwid, which represents the West 
Coast branch of the mowment, blends 
rap and brassy Me.\ican banda in a fomi 
that is referred to as "banda rap" and 
"urban regional." 

In contrast, Don Omar represents 
the better-known East Coast and 
Caribbean trend in rap. He blends 
rap and reggae into the music known 
as reggaeton. 

Both acts have reached the top 10 
of the Billboard Top Latin Albums 
chart, a list topically dominated by pop 
and regional Mexican music. 

Los Angeles-based iVkwid's Uni\ision 
album, "Proyecto Akwid, " is bulleted 
this issue at No. 7 on the Utin chart. 
The album has sold 27.000 copies, 
according to Nielsen SoundScan. 

Omar's solo debut for VI Music, 
"The Last Don," is No, 14 this issue on 
Top Latin .Albums after peaking at No. 
2 last month: it has .sold 33.000 copies. 
Both .Akwid and Omar's albums have 
spent nine weeks on the chart. 

Other Puerto Rican acts are rapping 
over traditional salsa, bomba and 
merengue beats. And in Cuba, rappers 
are bringing a hip-hop feel to the 
island's own dance rhythms. 

Of course, Spanish-language rap 
has been around for a while. 

In the U.S.. the sound has enjoyed 
isolated successes for the past dec- 
ade. In Puerto Rico, sales — though 
largely undocumented — are said to 
have increased steadily during the 
past five years. 

reggaet6n rules 

By many accounts, reggaeton, 
which for years was sold with limited 
distribution by indie labels, is the 
biggest-selling genre on the island. 

But several developments during 
the past year have pushed the genre 
into mainstream I jtin consciousne.ss. 
Chief among them are the switch to 
less vulgar lyrics and a series of distri- 
bution deals behveen indie labels and 
major distributors. 

The distribution deals have put 



Spanish rap albums into more main- 
stream retail outlets where sales are 
counted by Nielsen SoundScan. 

Puerto Rico's VI Music has made 
the most notable impact. In October, 
the 6-year-old label signed a deal with 
Universal Music Video & Distribution 
(CMVD) and immediately saw chart 
activity with Hector & Tito, whose "A 
La Reconquista" has sold 36.000 
copies and was honored as Latin rap 
album of the year at the Billboard 
Latin Music Awards. 

"The fan base |in the U.S.) was there, 
but they had no way to buy the music," 
saj-s Sofia de la Cruz. CM of VI Music. 

VI's sales in the U.S. have gone from 
7%-8% of the company's total to 35%, 
according to de la Cruz, 

More recently. White Lion Rec- 
ords — the label home of Puerto Rican 




AKWID: RAPPING OVER BANDA 



rapper Tego Calderon, believed to be 
the most successful reggaeton act on 
the island — has signed a distribution 
deal with BMG U.S. Utin. 

Last month. BMG rereleased Cal- 
deron's hit album "El I'Xbayarde" in the 
U.S. According to White Lion, the 
album has sold more than 100.000 
copies through indie distribution. 

Other genre notables also have 
been handled by U.S. majors in the 
past. Panamanian reggaeton act El 
General, a pioneer in the genre, has 
had several successful albums with 
B.MC U.S. Latin, including "Es Mondi- 
al." which has moved 86.000 units. 

lie is now on indie Mock & Roll 
(headed by former BMC president 
FrancLsco Villanueva and distributed 
by Sony) and is featured on the late 
Celia Cruz's new studio album. 

Likewise. Puerto Rican Vico-C. 
known as the "philosopher of rap." is 
marketed by EMI l^tin USA and has 
had several titles on the Hot Latin 
Albums chart. His best seller is the 
1998 release "Aquel Que I labia Muer- 



to." which has scanned 83,000 copies. 

Additionally Big Boy. a nominee for 
this year's Latin Grammy .Awards, is 
on Sony-distributed MP Records. 

HIP-HOP MEETS TEJANO 

While some of these acts have 
enjoyed individual successes, there has 
ne\'er been a major Spanish-language 
rap movement with widespread sales. 

In regional Mexican music, rap has 
been used as an ingredient in tracks by 
such acts as /VB. Quintanilla and the 
Kumbia Kings, which .scored hits with 
a fusion of hip-hop and Tejano music. 

But the industry' had been unable 
to successfully develop a bona fide hip- 
hop act that could blend rap and 
regional Mexican rhythms — even 
though several labels and producers 
have toyed with the concept for at 
least t\vo years. 

Six months ago. UMVD-distrib- 
uted Univision Records put its 
money behind Akwid, a band formed 
by brothers Sergio and Francisco 
Gomez. Raised in South Central Los 
Angeles, their experiences reflected 
the reality of millions of West Coast 
Chicanos. 

Originally the siblings played Eng- 
lish-language rap and garnered a 
modest, local following. But two N-ears 
ago, they started toying with the 
notion of rapping over banda, the 
Mexican music characterized by the 
use of brass instruments, including 
the tuba as bass. 

They hooked up with producer Nel- 
,son Mendoza: to their surprise, he was 
experimenting with the same idea. 

The group was signed to I leadliners 
Records, a new label created by former 
Fonovi.sa president Guillermo Santi- 
so. He licensed the Akwid project to 
Univision. which in turn urged the 
group to collaborate with established 
regional Mexican acts. 

The group's first single, "No Hay 
Manera." which samples a popular 
Juan Gabriel track, won almost 
immediate airplay on Los Angeles 
radio station KBUE ILa Que Buena). 
which plays progressive regional Mex- 
ican music. 

"Rap is what sells the most (among 
Latin kids], and there was nothing 
that you could call Mexican-American 
rap." says Eddie Leon. VP of program- 
ming for Liberman Broadcasting, 
which osvns the station. 

"No Hay Manera" w^as quickly added 
to other playlists. The exposure put 
Akwid in a whole new league, accord- 
ing to Lupe de la Cruz, VP of promo- 
tion for Univision Music Group. 

"VV'e want to reach people that none 
of us have tapped into." de la Cruz 



says. "There's a lot of Latinos who 
don't feel a connection with [current] 
Spanish-language music. 

"We al.so believe we'll be able to tap 
into the existing fan bases of groups 
like Banda el Recodo and Los Tigres 
del Norte. A lot of these people also 
like to listen to urban music. 

"But now we'll be able to offer them 
what we think is urban music that can 
address some of the things they've 
been buying in English, rather than 
in Spanish," he adds. 

Univision is planning the Aug. 26 
release of albums by hvo more simi- 
lar artists. Jae-P is an 18-year-old 
whom de la Cruz de.scribes as a mod- 
em-day practitioner corrida, or tra- 
ditional .Mexican narrative ballads. The 
other, David Rolas, has a lyrical ap- 
proach that is more philosophical. 




Los .Angeles-based Z Records, 
which also has a licensing deal with 
Univision. is de\'eloping urban region- 
al acts, too. Earlier this N-ear. Z released 
a compilation titled "Z Banda Rap." 
w^hich features, among others, singer 
Jesse Morales, 

Part of the new generation of banda 
singers. Morales has also experiment- 
ed with hip-hop. 

"The same people that were buying 
Snoop Dogg were buying Jesse 
Morales, " says George Prajin, CEO of 
Z Records and Z Music Group, which 
also owns retail chain Latin Music 
Warehou.se and Prajfn Distributors. 

"Wc started adding different sounds 
to the banda records, taking off the 
tambora and adding the bass." he 
adds. "And we started incorporating 
rap into the breaks or the ridges. " 

In addition to gaining broader dis- 
tribution. Latin rap has been helped 
by its lessening dependence on graph- 
ic language depicting sexual and vio- 
lent escapades. 

In Puerto Rico, Spanish rap and reg- 



gaeton were stigmatized and kept off 
the radio for years because the I^Tical 
content was deemed inappropriate. 

'To get on the radio, it can't be as 
aggressive," says Oscar Cortez, aka DJ 
Kazzanova, who hosts a rap/reggaet6n 
.show on Spanish .AC WCAA New York. 
"In Puerto Rico, the people who buy 
albums are women. And these rappers 
were only appealing to guys. So they 
started doing .softer raps, about danc- 
ing .. . and the ladies started buying." 

In addition, groups started drop- 
ping colloquial lyrics, so that a larger 
cross-section of listeners could under- 
stand them. 

"In the six years we've been around, 
we've stressed to our artists the 
importance of not only changing the 
violent content of the lyrics but also 
having content all Hispanics can 
understand." de la Cruz says. "Our 
products have 95% clean lyrics. 
There's no need to be violent or ag- 
gressive toward women." 

CULTURAL ISSUES 

De la Cruz does not think her 
stance amounts to censorship or even 
to a prudish attitude. 

"If Eminem gets up in front of a 
camera and gives the finger, everyone 
thinks it's cute and they all clap," she 
says. "If one of my artists does this, 
he's criticized in every newspaper the 
next morning. It's a cultural issue. Our 
market is far more severe. We have to 
work within our culture." 

Back on the West Coast. Akwid's 
content is also clean. The band sai's it 
has no gang affiliations. 

"What we're doing now is what we 
always wanted to do: where we don't 
lose the edge of the street, but it's 
mainstream enough for all the audi- 
ence to listen to," Gomez says. 

Although the lyrics have been 
cleaned up. they are still rapped In 
Spanish, which has slowed acceptance 
of the genre on English-language rap 
stations. Some artists, notably Tego 
Calderon, have received airplay on 
such hip-hop-oriented stations as 
WWPR (Power 105) New York, but 
those are rare exceptions. 

Instead, the focus is on getting 
l^atin rap onto mainstream Spanish- 
language stations. That process is 
being helped through collaborations 
with mainstream acts, like Akwid's 
with Jenni Rivera and Hector & Tito's 
with .sal.sa star Victor Manuelle. 

"We have to stop comparing Span- 
ish with American rap," Cortez says. 
Even in the U.S.. "the culture is the 
same, but the style is different. The 
minute they start copying American 
rap. it will become phony." 



Ring Tones 

Continued from page 6 

gro\rth occurs in less advanced cellular 
regions, such as Central and Latin 
America, Africa and some parts of .Asia." 
Strategy* Anahtics senior analyst Nitesh 
Patel tells »'/fto(j7t/. 

The sur\'ey identifies the introduc- 
tion of polyphonic ring tones as the cat- 
alyst for the market growth, driving 
music companies to become more 
actiwiy involved in the emerging rev- 



enue stream. Until now-, music pub- 
lishers were the main beneficiaries of 
the ring-tones business. 

"New sophisticated ring tones 
(pohTihonic and real music ring tones) 
will increase the appeal of do\mload- 
able ring tones and help to curtail a fall 
in end-user spending on these .senic- 
es." Patel .says. "Markets that show a 
strong affinity to music will line up as 
the major ring-tone regions. .Also, a 
strong correlation exists between top 
ring-tone downloads and top 10 hit 
singles, as you might expect. " 

To date. Japan and Korea lead the 



ring-tone market, together with some 
Scandinavian territories, notably Nor- 
way and Finland. Western Europe is 
estimated to account for more than 
SI. 14 billion in revenue in 2003 but 
.should exceed $1.3 billion in 2008. 
Japan is expected to top $461 million 
this year and $.=)68 million in 2008. 

North .America's ring-tone market 
in 2003 will lag at slightly more than 
$94 million. Strategy .Analytics sug- 
gests, but it is expected to soar to about 
$790 million in 2008. Patel says the 
U.S. market has "the potential to over- 
take Western Europe." 



"The ring-tones business has been 
totally dead in the U.S. for the last few 
years because of licensing issues and 
technical problems, " says Mika Eriks- 
son, CEO of Wireless Entertainment 
Sea'ices Finland. 

The Helsinki-ha.sed mobile content 
provider reached 100 million down- 
loads of data products in May. Ring 
tones accounted for 75% of those 
downloads. 

"There have been signs of steady 
growth from the beginning of this v-ear." 
Eriksson sav-s. "and I believe that it will 
really explode next year in the U.S." 



Strategy Analytics forecasts that 
total sales of personalization data prod- 
ucts — which include ring tones, 
graphics, icons, screensavers and nov- 
elty voicemail — will see revenue 
increase from $3 billion this year to 
more than $6 billion in 2008. Ring 
tones will represent some 62% of all 
personalization revenue. 

Strategy Analytics also predicts con- 
solidation in the market, as the major 
record companies will strengthen their 
position through acquisitions or by set- 
ting up in-house production studios 
while continuing to act as licerLsors. 
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Rolling 
Stones 

Continued torn me 1 

stars to withhold their music online, 
"realized the time was right and that 
this was a good opportunity' that also 
tied in with physical retail," says Ted 
Cohen, EMI .Music senior VP of dig- 
ital development and distribution. 

"This is an excellent bridge to 
make people understand what 
downloading is about," Cohen adds. 
"Also, the tie-in with Best Buy will 
give people confidence to buy music 
online, because they're getting 
music from people they are already 
used to buying from." 

Rhapsody's deal makes the entire 
post-1971 Rolling Stones catalog, 
owned by EMWirgin. available for 
legal digital distribution. 

Additionally, the pre-1971 Stones 
material, controlled by ABKCO, is 
available for streaming. In all, more 
than 530 tracks will be offered for 
legal streaming or purchase for the 
first time. 

Best Buy has installed as many as 



10 interactive kiosks in each of its 
outlets: these enable customers to 
test Rhapsody. For the two-week 
Stones promotion, patrons can also 
sign up for a 14-day free Rhapsody 
trial in Best Buy stores and on bcst- 
buy.com. 

Subscriptions to Rhapsody, which 
are S9.95 per month, will also be 



available through Best Buy. Individ- 
ual tunes can be purchased for burn- 
ing — Rhapsody does not offer down- 
loads — for 79 cents per track. 

Additionally, during the two-week 
promotion. Best Buy will offer a 
10% discount on the Rolling Stones 
EMI CD catalog, including such 
classics as "Sticky Fingers" and 



"Exile on Main Street, " 

The exclusive deal kicked off a 
long-term pact between Rhapsody, 
owned by Seattle-based RealNet- 
works, and the 560-store, Min- 
neapolis-based Best Buy. 

Sean Ryan. VP of music for Real- 
Networks, says Rhapsody had been in 
discussions with EMI and ABKCO for 



more than a year to secure the cata- 
log. Concurrently, the company had 
been in talks with Best Buy to create 
a Rhapsody/Best Buy co-brand. 

■The Stones deal is just part of a 
bigger ongoing relationship between 
us and Best Buy." he says. "But it 
shows the level that we're going to 
play at. This is the mainstreaming of 
digital services." The kiosks will 
remain in the Best Buy stores pro- 
moting Rhapsody for the long term. 

Neither RealNetworks' Ryan nor 
Best Buy VT" of digital entertainment 
Scott Young would put a dollar value 
on their deal. But Young did say that 
Best Buy gets compensated on a por- 
tion of the revenue stream generat- 
ed by customers who sign up for 
Rhapsody through Best Buy. 

"We have consulted on a lot of the 
marketing elements, and we have 
some special rights in terms of the 
version of Rhapsody at Best Buy that 
we can do promotions with," he 
says. In addition to driving traffic 
and sales, the Rhapsody deal posi- 
tions Best Buy perfectly. Young says. 
"We want to be the place where the 
entertainment customer can get any 
item any way they want it." He adds 
that the Rhapsody deal does not pre- 
clude Best Buy pacting with other 
digital companies. 



WMG/BMG 

Continued from page 1 



valuation issues. They're expected to 
finalize a deal no later than next 
month that would create a 50-50 
joint venture between BMG and 
Warner Music Group. 

But BMG chairman/CEO Rolf 
Schmidt-Holtz is expected to become 
the key executive in any new com- 
pany, with a possible role as chair- 
man of the joint venture, according 
to German sources. 

Schmidt-Holtz would serve as a 
guarantee that the new venture 
would be managed with Bertels- 
mann's long-term interests at heart, 
those sources emphasize. 

Should the Germans get their 
way, the new merged company 
would be run without "the Ameri- 
can obsession with quarterly report- 
ing," one source indicates. 

Current Warner Music Group 
CEO Roger Ames would become 
president/CEO, He would report 
directly to Schmidt-Holtz and indi- 
rectly to the board, although under 
one scenario, .^mes would get a 
board seat. Ames would run the 
company's day-to-day operations, 
with all label heads reporting to him. 

BMG COO Michael Smellie is ex- 
pected to continue as COO of the 
group, overseeing finances and all 
back-office functions. 

Although the deal is supposed to 
be a merger of equals. BMG's hand 
has been strengthened by the unit's 
financial turnaround in the past fis- 
cal year. 

After losses in 2001. BMG report- 
ed in April that it had posted a prof- 
it in excess of 125 million euros 
($140.4 millioni for the 2002/2003 



fiscal year, against losses of 79 mil- 
lion euros ($88.7 million) for the 
previous fiscal year, 

AOL Time Warner reported a net 
loss of $98,7 billion, or $22,15 per 
share, on a revenue of $41,1 billion 
last year. The company posted $9 bil- 
lion in total earnings before inter- 
est, taxes, depreciation and amorti- 
zation (ebitda) in 2002. 

Warner Music Group posted S482 
million in ebitda in 2002 on sales of 
$4.2 billion. 

Sources suggest that any discus- 
sion of structural and organization- 
al changes of the labels in a merged 
company would be premature. But 
there is a consensus that some labels 
would be consolidated or disappear. 

BMG operates in the U.S. with three 
different labels— RCA/J under Clive 
Davis, Arista under Antonio "L,A." 
Reid and Zomba under Barry Weiss. 

Warner Music also operates with 
three: Atlantic under co-chairmen 
Val Azzoli and Ahmet Ertegun, Elek- 
tra under Sylvia Rhone and Warner 
Bros, under Tom WTialley. 

All labels, except for Warner Bros,, 
are based on the East Coast. 

Sources are convinced that the 
merged company will not operate 
with six different sources of reper- 
toire in the U.S. Under one scenario, 
four — and. more likely, three — 
labels will remain, one of which will 
be on the West Coast. 

On the international side, the 
combined global operations could be 
put under current Warner Music 
International president Paul-Rene 
Albertini. according to one scenario. 

A similar post no longer exists at 
BMG in the wake of a radical re- 
structuring of its international oper- 
ations earlier this year. 

Regional organizations, such as 
Europe, were dropped, and a more 
direct line of reporting was creat- 



ed with the company's New York 
headquarters. 

Albertini, who still has three years 
left on his contract, would have the 
task of combining in each territory' 
the Warner and BMG affiliates. 

In most of the key territories, 
Warner Music operates with two 
stand-alone labels. East West and 
WEA. .Many BMG companies have 
combined their repertoire sources, 
including Zomba. into one structure. 

As one executive close to the sit- 
uation pointed out, "It'll be two 
years of madness to combine all 
these companies." 

REGULATORY SCRUTINY 

Once a deal is announced — 
sources suggest this could be immi- 
nent — the two companies will have 
to notify' competition authorities in 
the U.S. and Europe, including Ger- 
many, home base to Bertelsmann. 

That will start a lengthy process that 
might last up to eight months, during 
which the consequences of the deal 
will be evaluated by the authorities. 

It's an expensive process, too: the 
legal bill for the 2000 failed merger 
between Warner and EMI cost the 
latter £42.9 million ($61 million at 
the March 2001 conversion rate). 

In the case of the European Com- 
mission, the department in charge 
— run by commissioner Mario 
Monti — dealt with the EMIAVarner 
merger proposal and has an intimate 
knowledge of the workings of the 
music industry. 

Warner had a global market share 
of 11.8% in 2001, while BMC had 
8.2%. Combined, the two companies 
would fall short of global leader Uni- 
versal, which the International Fed- 
eration of the Phonographic Indus- 
try says had a 2001 market share of 
23,5%, according to the most up-to- 
date market share figures published 



by the industry body. 

But even if competition authori- 
ties were to ask for the sale of cer- 
tain recorded music as-sets, a merged 
Warner/BMG company would cer- 
tainly be ahead of Sony ( 14.7% ) and 
EMI (13%). according to the IFPI's 
2001 report. 

The combination of EMI and 
Warner's music publishing units 
creates a concern that it would dom- 
inate the market and become one of 
the main objections raised during 
the deal. 

If publishing is excluded from the 
deal, it is likely that the EC will have 
fewer objections. 

If the publishing businesses are to 
be merged too. the EC might be sat- 
isfied if both parties sell some of 
their publishing assets, according to 
sources in Brussels. 

A source at the German cartel 
office in Berlin tells fl;'//6oorrf that it 
is working with the EU Commission 
in Brussels and that the German 
competition authorities would not 
object to a deal as long as the new 
structure would control one-third or 
less of the German market. 

"Given that the market in Ger- 
many has contracted by almost one- 
third, it is necessary for business 
reasons alone to join forces in a bid 
to cut costs and to adapt to the pre- 
vailing marketing conditions." says 
Steffen Kampeter. member of Ger- 
man conservative opposition party 
CDU and chairman of the Music 
Industry Dialog Forum. 

Indies organization IMPALA was 
one of the strongest opponents of the 
2001 failed EMI-Wamer merger. The 
group's legal ad\'iser. Helen Smith, says 
the group believes that five majors is 
acceptable and four is unlikely 

"We don't see anything in the 
competition environment that 
would suggest anything is going to 



change on that. If the merger talks 
are real, we will be busy again. But 
we have already done some of the 
preparatory work," she says, 

A source at one of the two compa- 
nies involved is convinced that to 
appease competition authorities, 
Warner and BMG would give some 
guarantees that it will sell some assets. 
The source suggests. "Independents 
have a lot to gain with a merger — 
there will be some pieces to pick." 

Meanwhile, the two parent com- 
panies are working against the clock 
to iron out a deal that will see the 
combination of the two company's 
music divisions. 

Both companies have signed an 
agreement for exclusive talks that 
were due to end July 31. but Bill- 
board hss learned that the agreement 
has been extended for one more 
month, until the end of August. 

A meeting took place early August 
to discuss the valuation of the com- 
panies. According to one participant, 
"It was an interesting meeting, 
because we discovered that there 
were two different ways of evaluat- 
ing our businesses. " 

The evaluation process is vital, 
according to sources, because it will 
determine the shape of the partnership. 

If one of the two companies is val- 
ued higher than the other and the 
agreement calls for a 50/50 venture, 
the lowest-valued company will have 
to provide the other partner with 
cash or other compensation. 

"None of the companies is sitting 
on a bed of cash, so they're doing all 
they can to avoid this situation," an 
observer says. 

This story was prepared by Em- 
manuel Legrand and Gordon Mas- 
son in London. Melinda Newman in 
Los Angeles and Wolfgang Spahr in 
Hamburg. 



BlUBOARD AUGUST 23, 2003 



www.billboard.cem 



67 



Dylan 

Continued Irom pdge 8 



The Columbia/Legac>' scries also 
includes "The Freewheelin' Bob 
Dylan, " "Highw'ay61 Revisited. " "John 
Wesley Harding." "Nashville Skyline." 
"Planet Waves." "Desire." "Street- 
Legal." "Infidels" and "Oh Mercy." 

The series' release is the culmination 
of a year-long process that began with a 
search for original master tapes, Lega- 
cy' Recordings senior VP of A&R Steve 
Berkowitz says. "The catalog was in 
need of upgrading. The tapes w-ere there 
to do it with, [as w'erel the machines, 
the humans and the desire. 

"Because of Dylan's popularity over 
the years." Berkowitz adds, "his cata- 
log was among the first to be convert- 
ed from record and cassette, from ana- 



log to digital, in what we might call 
the Dark Ages of digital conversion." 
Berkowitz says the technology has 
improved greatly since then. 'The 
original productions to CD were brit- 
tle and weren't necessarily [from] the 
choicest of tapes." 

Like the recent series of remastered 
Rolling Stones and Sam Cooke record- 
ings from .ABKCO Records. Columbia/ 
Legacy's Dylan series represents a 
painstaking process using the best- 
available analog masters. In the case of 
5.1-channeI remixes, recordings are 
presented in such a way as to faithful- 
ly convey the artist's intcnL 

"I feel that less compromise and 
more accurate copying of the original 
analog signal is achieved in this DSD 
format," Berkowitz says. "If your goal 
is to replicate the original analog and 
you have the right tape and the right 
people doing it, you stand a better 
chance in DSD of making the new con- 



DYUN: HIS LEGAa UNDERGOES UPGRADE 



version sound more like the original 
intention and the original recording 
than e\'er before. What's important in 
that is the nuance and the dimension 
that you pick up." 

In the case of "Blood on the Tracks." 
basic hacks for which were cut at A&R 
Recording in New York, original engi- 



neer and A&R owner Phil Ramone cre- 
ated the 5.1-channel mix with .A&R 
alumnus and multichannel pioneer 
Elliot Scheiner. 

"I Vi'anted us to sit in front of Bob 
Dylan from about 25 or 50 feet and 
hear the room come to life." Ramone 
says. "A lot of this stuff is in a ftill circle, 
because that's the way I set up the 
room. It's an acoustic environment 
that you can accomplish in 5.1." 

"I didn't want to get into anything 
tricky where suddenly you're hearing 
Bob behind you." adds engineer 
Michael Brauer. who created surround 
mixes for "Blonde on Blonde." ".Anoth- 
er Side of Bob Dv'lan" and "Bringing It 
All Back Home" with Berkowitz. " I 
wanted to create more of a panoramic 
view in front You don't hear the back 
but you notice that the width is beyond 
the speakers. It's very natural, there's 
nothing 'novelty' about it. You're open- 
ing up the picture without getting 



tricky, without getting distracted by 
surround sound." 

One exception, Brauer adds, is 
"Rainy Day Women #12 & 35" from 
"Blonde on Blonde. " "That's the one 
where you feel like you're part of a 
parade." he says, "so you're hearing 
people laughing in the back, because it 
makes sense that wu're walking along 
with them." 

"Each one is as separate and indi- 
vidual a production as they were when 
the>' were made. " Berkowitz says. 

" We're not out to change the ar- 
rangements or the shading of the 
music." Berkowitz continues. "The 
artists, producers and engineers creat- 
ed them at that time for good or bad, 
but some parts of the technology are 
better than they used to be. This is a 
huge part of Bob Dylan's legacy, of the 
culture of the United States, of the 20th 
centur\'. Every respect and care was 
taken accordingly." 



Ticketing 

Continued Irom paQe 6 



for the same ticket. 

The suit says that while Ticketmas- 
ter offers "legitimate" fan clubs as 
much as 8% of sellable tickets. iLs cur- 
rent partner Musictoday does not even 
meet Ticketmaster's own definition of 
"legitimate." Yet Musictoday still "rou- 
tinely gets 10% or more of sellable 
scats" to Ticketmaster concerts. 



"Their contracts are being en- 
forced selectively, and that's confus- 
ing to us," says Carrie Lombardi, an 
SCI spokesperson. 

SCI's Keith Mosely adds. "For us. it's 
about maintaining the connection with 
our fans, and we feel like we do a bet- 
ter job of this than Ticketmaster 
through SCI Ticketing. " 

And while SCI Ticketing represents 
other acts. Mosely says his primarv' 
concern is SCI Ticketing as It relates 
to his band. 

"It's important to us that our tick- 
eting company is able to stay in busi- 



ness and get tickets to our fans. It's 
about SCI Ticketing having the right 
to do business versus being com- 
pletely shut out by a monopoly. Fans 
deserve that choice." 

WHOHASTNELB/ERAGE? 

Ticketmaster says SCI has threat- 
ened Ticketmaster venue and/or pro- 
moter clients with moving a per- 
formance to another venue if it did 
not comply with the band's demands 
for tickets to sell by SCI Ticketing at 
a profit. 

The Ticketmaster statement said. 



"SCI's ticket demands have forced Tick- 
etmaster's clients to make an unfair 
choice; either breach their contracts or 
lose the ability' to host the band's per- 
formance. SCI's unfair leveraging of its 
popularit)' to achieve its for-profit tick- 
eting goal is both improper and illegal." 

Meanwhile. Glazer says his team 
is ""quietly confident. " Ticketmaster 
has 20 days from when it was sen'ed 
Aug. 8 to respond. 

The situation is reminiscent of 
Pearl Jam's run-in with Ticketmaster 
in the late 1990s, although Pearl Jam s 
concerns were more related to the 



impact of ser\'ice charges on ticket 
prices than ticket inventory. 

The band accused Ticketmaster of 
monopolistic practices before Con- 
gress, but the Department of Justice 
declined to take action, arxl Pearl Jam's 
attempts to tour outside Ticketmaster's 
influence were less than successful. 

Glazer says the Pearl Jam/Ticket- 
master spat " has no bearing on this lit- 
igation" and that there are "substantial 
differences" between the two cases. 

"They tried to do a really good 
thing. Who knows why the DOJ 
dropped it, " he says. 



CRS 

Continued from page 8 



grocery store to make your client 
happy." he said. "That doe.sn't do | any- 
thing] for the artist. " 

R J. Curtis, operations manager at 
KZLA Los Angeles, made a similar 
point at a later session. He said it's 
wrong to put arti.sts at a small car-deal- 
er remote and that stations should 
"give artists their dignity." 

RCA Records VP of promotion 
Mike Wilson added that ""labels have 
to hold stations more accountable 
when they do come into the market 
with a baby act." 

BACKTO THE FUTURE 

Country music's future also was a 
central theme at CRS-Southwest with 
particular emphasis on how to broad- 
en its appeal. 

Capitol Records president Mike 
Dungan said he was bored by the 
sameness of the format and blamed 
the problem on the industry's re- 
search tactics. 

"Think back to '94. |Countt>' wasj 
the shit. We need to tr\' real hard to 
get out of survival mode and get back 
in the mode to annihilate and be the 
shit again. " he said. 

KILT Houston operations manager 
Jeff Garrison predicted that if the coun- 
try format continues on its current 
paUi, it ""will be an AC/oldies-based for- 
mat within the next |few| years." 



The future of the format, he said, is 
for labels and radio to work together to 
build stars. 

Jones Radio Nehwrks programmer 
John St John said Uie country music 
industry is ignoring younger demos to 
the point of ""just screwing up. 

"We don t even know what the 
teenage audience likes anymore," 
he said. 

St. John added that if country ra- 
dio embraces acts with college-age 
followings. such as Pat Green and 
Cross Canadian Ragweed, "we'll get 
somewhere. " 

At another session. Curtis wondered 
aloud if the format has gotten " too 
wimp>'" and whether the only male lis- 
teners it's attracting are ""SNAGS — ^sen- 
sitive new-age guys." 

CMT senior VP/CM Brian Philips 
said his network cares less than ra- 
dio about a "narrow sensibility of 



Best Buy 

Continued from page 5 

of Blecher & Collins in Los Angeles, 
filed the suit 

The lawsuit says that Best Buy is 
""able to extract from the major record 
companies an additional 10% discount 
vis-a-vis other purchasers." It also says 
Best Buy gets advertising and other 
allowances that are not generally avail- 
able to other purchasers. 

According to the complaint, these 




SHINDLER: "DON'T USE US 
IN GROCERY STORE" 



what country is." 

To build the format, he said, " you 
have to keep an inherent flavor or 
essence" but leave room to do things 
like pair James Taylor with the Dixie 
Chicks, as CMT did for a show last 
year. He called that strategy an ' out- 
reach to a larger audience." 



favorable prices, terms and condi- 
tions enable Best Buy to sell new 
albums as loss leaders, which diverts 
massive amounts of business from 
competitors. 

The discovery process could per- 
mit the plaintiffs to examine Best 
Buy s business records to see if the 
chain does, in fact, get favorable 
terms from vendors. 

"It will certainly be interesting to see 
what's under the kilt." says Mike 
Drccsc, CEO of Newbury Comics. 

The lawsuit was a main topic of 
conversation at a Aug. 8-12 retail sum- 



Asked about the challenges ahead 
for country radio, Philips, a veteran 
radio programmer, said the genre has 
to surprise people again. "It has to 
find something, whether discovered 
or created, that hits a hot button in 
the larger world, land] it has got to 
find it fast." he explained. 

THE RETAIL CONUNDRUM 

Retail was a topic at ses-eral sessions, 
with KPLX (the Wolf) Dallas assistant 
PD Smokcy Rivers asking why labels 
can't have product in stores, even sin- 
gles, for consumers to buy closer to the 
time it's becoming a hit at radio. 

Dungan noted that research done in 
the early '90s " shcftved that if you gave 
people the opportunit\' to buy a single. 
the>' would not buy the album." He said 
that is no longer true, ""which is why 
they're stealing it off the Internet " 

Several label reps noted that labels 



mit in New Y'ork. The Retail Summer 
Camp summit was put together by the 
Music Monitor Network, the Coalition 
of Independent Music Stores, the 
Assn. of Independent Media Stores and 
Newbur>' Comics. 

Label and distribution executives 
who are aware of the lawsuit say they 
are dreading it That's not because they 
are guilty of anything, those sources 
say, but because it likely means that 
their business records will be subpoe- 
naed and that some of them might 
have to testify. 

The complaint alleges that Best Buy 



have to be careful not to ship product 
to retail before they are confident it 
will sell, because once retail starts 
returning unsold product, it is hard 
to get it restocked if the artists have 
a hit later on. 

That happened to Mercury artist 
Steve Azar. according to the label's VP 
of promotion. John Ettinger, and 
from that point on "we couldn't sell 
more than 2,700 units a week," 
because consumers couldn't find the 
album in .stores. 

"Perception is reality when it 
comes to retail, " Dungan said, "and 
retail is make or break for us. 

"We don't have the mom-and-pop 
stores anymore to seed the market. 
There is not one independent chain 
left in America." he added. " These 
chains all have one country buyer 
and . . . they don't care if you have a 
little bit of airplay in Omaha." 



has knowingly received favorable and 
discriminatory prices on new albums, 
which violates Section 2(a) of the 
Robinson-Patman Act. 

The complaint also charges that Best 
Buy s below-cost pricing is for the pur- 
pose of injuring or destroying compe- 
tition and is in violation of Section 
17043 of the California Business and 
Professions Code. 

California state law holds that mer- 
chants must price product at least 6% 
above cost 

The lawsuit asks for treble damages 
and legal costs. 
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AUGUST 

Aug. 19-20. Entertainment Packag- 
ing Summit. Hilton Universal City & 
Towers. Los Angeles. lin9-279- 1 700. 

Aug. 2U-2I. Sixth Annual DVT) Enter- 
tainment Conference & Showcase. 
Hilton Universeil City & Towers, Los 
Angeles. 609-279-1700. 

Aug. 22. Jazz After Dark, presented 
by Concord Records and Playboy Jazz, 
benefiting the Jazz Musician Emergency 
Relief Fund. Playboy Mansion. Los Ange- 
les. .llO-SSS^A.'i.S. 

Aug. 23. Shero Hall of Fame Dinner, 
presented by the National .^Vssn. of Black 
Female Executives in Music & Enter- 
tainment, l-oews Hotel. Philadelphia. 
877-622-3363. 

Aug. 28. 2003 MTV Music Awards. 
Radio City Music Hall. New York. 212- 
258-8000. 

SEPTEMBER 

Sept. 3. Fourth Annual Latin Gram- 
my Awards, presented by LARAS. Amer- 
icanAirlines Arena. Miami. 305-672- 
0047. 

Sept. S. Man of the Year Award Din- 
ner Honoring Bruce Lundvail. present- 
ed by the Nordoff-Robbins Music Thera- 
py Foundation. Essex House. New York. 



FOR THE RECORD 

Contran' to the article "Past-Con- 
cert CD Business Gains Ground, hut 
Hurdles Remain" iBllhoard. Aug. 16|. 
10th Street Entertainment's Jordan 
Berliant nev^er said his company has 
made a deal with DuscUxt on liehall'of 
its entire artist roster. No such deal 
e.\ists. When asked specifically about 
which lOtli Street-managed artists 
would coasider working with Di.sc- 
Live. Berliant said, "Many of our 
artisLs now o\m tlieir imn recording 
rights, .so we definitely consider 
I JiscLiw as an option on ev'ery t(Xir." 
liillboard regrets the error. 

In the "South Makes Its Mark on 
Hip-Hop" article [Rilltxiard. .Aug. 91, 
it should have been noted that IJI' 
Jon & the East Side Boyz, Chyna 
White and Oohie are BME/fVT 
recording acts. 



212-707-2818. 

.Sept. 1 1 . Fifth Annual Grammy Golf 
Tournament, presented by the Chicago 
chapter of NARAS. Harborsidc Golf 
Course. Chicago. 312-786-1121. 

Sept. 13. DIY Convention: Do It 
Yourself in Film. Music & Books. Hel- 
coiirl Theatre. Nashville. 323-665-8080. 

Sept. 13. 25th Annual Georgia Music 
Hall of Fame Awards. Thumas li. Mur- 
phy IJallroom. Georgia World Congress 
Center. Atlanta. 770-934-0906. 

.Sept. 17. 2003 Washington. D.C.. 
Heroes Awards, presented by the Wash- 
ington. D.C.. chapter of NAKj\S. Willard 
inter-Continental. Washington, D.C. 
202-662-1341. 

Sept. 17-19. Second Annual Ear to 
Da Streets Music Producer Conference. 
Graduate Center, City University of New 
York. 212-3B8-1628. 

Sept. 18-20, Fourth Annual Ameri- 



cana Music Assn. Conference, Ren- 
aissance Nashville Hotel. 615-438-7500. 

Sept. 21. Healing the Divide Benefit 
Concert, .Avery' Fisher I iail. tincoin Cen- 
ter. New York. 212-582-.5400. 

Sept. 22-24. 2003 Billboard Dance 
Music Summit. Union Square Ballroom. 
New York. 646-654-4660. 

Sept. 25. 2003 Chicago Heroes 
Awards, presented by the Chicago chap- 
ter of N.ARAS. venue to be determined. 
312-786-1121. 

Sept. 29-Oct. 5. Annual World of 
Bluegrass Trade Show and Fan Fest. 
presented by the International Bluegrass 
Music .Assn.. Gait House Hotel. Louis- 
ville, Ky 61.5-2.56-3222. 

Submit items for Lifelines and Eivnls Cal- 
endar to Margo UTiilmireat Billboard. 5ft55 
WilshireBlfd.. Los Angeles. Calif mStior 
at mwhitmireig billboard.com. 




DEATHS 

.Marshall Lon "Deacon" Freeman. 82. 

of natural causes. July 30 in Rocky 
Face, Ga. Freeman was the last sun'iv- 
ing member of the Oak Ridge Quartet, 
known today as country/go.spel group 
the Oak Ridge Boys. He left the group 
in 1949 to work In radio broadcasting. 

Howard "Louie Bluie" Armstrong, 

of cardiac arrest. July .30 in Boston. 
String-band fiddler Armstrong was 
equally at home with blues, jazz and 
hluegra.ss, and his career spanned 
seven decades. During the '30s. he 
recorded for Vocalion as a member 
of family group the Chocolate Drops. 
Armstrong was rediscovered in the 
'70s and played the folk festival cir- 
cuit. He recorded for Flying Fish and 
Rounder as a member of .Martin, 
Bogan & the .Armstrongs, a string 
band featuring his longtime partners 
Ted Bogan and Carl Martin and his 
brother L.C. .Armstrong was the sub- 
ject of Terry Zwigoff's 1985 docu- 
mentary "Louie Bluie" and contin- 
ued to perform into the '90s. 

Gregory HInes. 57. of cancer, Aug. 2 
in Los Angeles. An innovative tap 
dancer/actor who starred in several 
Broadway productions. Hines won 
the Tony .Award for best actor in a 



musical lor iy92's "Jelly's Last Jam." 
He also enjoyed a successful film and 
TV career, appearing in the Emmy 
Award-nominated shows "I Love Lib- 
erty." "Motown Returns to the Apol- 
lo" and "Gregory Hines' Tap Dance 
in America." Hines was also nomi- 
nated for an Emmy for his title role 
in the Showtime "Bojangles" film 
biography, based on tapper Bill 
"Bojangles " Robinson. .A dance stu- 
dent since he was 3. his childhood 
was spent touring with his brother. 
.Maurice Jr.. and father. Maurice Sr.. 
as Hines. Hines & Dad. appearing on 
"The Ed Sullivan Show " and "The 
Tonight Show." The brothers also 
danced together in the Broadway 
musical "Eubie!" for which Hines 
w^as nominated for a Tony. Besides 
his father and brother. Hines is sur- 
vived by his fiancee, two children, a 
stepdaughter and a grandson. 

Catalino "Tite" Curet. 77. of natural 
causes. .Aug. 5 in Baltimore. Consid- 
ered one of the greatest Puerto Rican 
composers of his time. Curet penned 
everything from romantic boleros to 
hardcore salsa for such artists as 
Gilberto Santa Rosa. Ruben Blades, 
Willie Colon and Cheo Feliciano. He 
wrote more than 2.000 songs, and 
his music has been featured in sev- 
eral major films, including "The 
Godfather 11" and "Women on the 
Verge of a Nervous Breakdown," 
Curet, who won numerous awards 
for his compositions, also w^orked for 
the U.S. Postal Seri'ice for more than 
three decades. 
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Ray Waddell, senior touring writer for 
Billboard, has joined the numerous staffers 
from ttie magazine who have been selected 
over the years for Nashville's prestigious 
Leadership Music program. 

Waddell has been chosen to take part in the 
nine-month program, which includes monthly 
meetings and weekend retreats, as well as on- 
site visits around the Nashville community. 
Waddell, a graduate of the University of 
Tennessee, Knoxville, has covered the touring 
business for nearly 17 years, beginning with Billboaril sister publication 
Amusement Business in January 1987. In addition to his touring coverage, 
Waddell writes B/Ztard's country album reviews, as well as features and news 

stories throughout the 
publication. 

Founded in 1989, 
Leadership Music is a 
nonprofit training pro- 
gram that brings together professionals from various segments of the music 
business, including labels, songwribng/publishing, technology, talent, record- 
ing studios, the media and broadcasting. 

Graduates of the program include Phyllis Stark, Billboard's Nashville bureau 
chief and senior country writer; Deborah Evans Price. Billboard's senior coun- 
try/ Christian writer; and chart manager Wade Jessen. Karen Oertley of 
Amusement Business and Airplay Monitor editor-in-chiel Sean Ross have also 
completed the program. For more information on Leadership Music, call 615- 
880-7466 or email lm@leadershipmusio.org. 



personnel 

DIRECTIONS 

Kristina Tuna has joined the Billboard tmWy 
as executive assistant to VNU Music and 
Literary Group president and publisher John 

Kilcullen. 




TtlNZI 



Kristina comes from JAT Publishing, where she was editorial assistant. A 
Chicago native, Tunzi graduated from Concordia University in 2001 with a 
bachelor's degree in English and communications/theater. She also holds a 
postgraduate diploma in publishing from West Herts College in London. She 
is based in the Billboard oK\ce in New Yori(. 
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BILUOARD DANCE MUSIC SUMMIT 

September 22-24 • Union Square Ballroom • New York City 

BILL6QAR0/H0LLYW00D REPORTER FILM A TV MUSIC CONFERENCE 

November 19-20 • Renaissance Hollywood Hotel • Los Angeles 

BILLBOARD MUSIC AWARDS 

December 10 • MGM Grand Hotel • Las Vegas 
for info: 646-654.4600 • billboardawards@vnulnc.com 
For more mloftnatton. Micheie Jacangelo 646.654.4660 • bbevents^btiltward.com 



BILLBOARD AUGUST 23. 2003 



www. billboard. com 



Iterial 



I'm Able To Write The Score 
As I'm Writing The Script' 



BYLEIUCOBO 



Film director/producerA\Titer/composer Robert Rodriguez 
made hLsti)r>' in 1993 with his debut feature film, "El Mariachi. " 
Made as a student flick for only $7,000. it wjuld become the 
lowest-budget movie ever released by a major studio. Ten years 
later, Rixlriguez is once again setting the pace — as a film director 
who not only writes and produces but also scores his (rwn movies. 
Rodriguez's work currently can be seen and heard in "Spy Kids 3- 
D: Came Over." the third installment of his "Spy Kid.s" .series, 
which he .scored in iLs entirety'. "Once Upon a Time in Mexico." the 
third film of the "El Mariachi" trilogy, will hit theaters Sept. 12. It 
features ;\ntonio Banderas. Salma I layek. Johnny Depp. Mickey 
Rourke. Enrique Iglesias and Ruben Blades. Reviewing "Spy Kids." 
l;os .^ngeles Times critic Kenneth TUran wrote: "WTiile the p<i.s.ses- 
sory credit has lately been the subject of understandable debate, 
there's little doubt that this is a case where the a film by' line 
would have some meaning. Does the man never sleep?" 

Ql You've had Salma Hayek sing in your Tdms before. How 
did it come about this time? 

Ar Oh. it was my idea. She didn't know she would have to do 
that She plays a very mylliical figure in the movie, and I thought 
it would be very nice to end the movie with her singing a song. It 
was the first .song I wrote for the movie. Originally. I wrote it a.s 
an instrumental track. 1 played it for a ftriend and he said. 'That 
would make a really sexy songl" So, I had it for. like, a year and a 
half and I thought, yeah, ttiat would work in the end credits. 

Ql when >'ou first cast Salma |in 1995's "Desperado"), did 
you know she sang? 

Al I always heard her singing on the set. just to herself. When- 
ewr she's happy, she sing.s. She has a very sensual voice. That's 
why I had her sing in "Desperado." I always thought she could 
do it. She sings for her own pleasure, so I think she was really 
surprised at how great she sounded. 

Ql Did you study music? 

Al I didn't study it formally in college. I took guitar, piano and 
sa.xophone lessons when 1 was a kid. I know how to read music 
fairly well, but when I write the score I use computer program- 
ming. I write all the parts for all the instruments on the key- 
board. Then I rerecord with a real orchestra. I have a more rudi- 
mentary knowledge |of music]. 

Ql But scoring films is not the kind of thing you can do with 
"rudimentaiy" knowledge. 

Al I don't bxAv theory tliat v\ell ... hut I knosv my characters better 
than anyone. I was never trained as a writer. >'et l"m writing scripts 
and writing characters. H< m' do w )u w"rite it? One word at a time. 

The technical part of any of these is really 10% of the process. 
The rest is creative. If you re creati\^'. you can figure out how to 
paint how to write a book. That s why I do all the.se jobs. You ask 
different artists from different media and they all tell you the 
same thing alwut the creative process. lt"s finding that creative 
iastinct. that creative impulse, then following it through 
becomes the chore of filling in the blanks. 

Ql Although music is integral to all your films, it seems to be 
even more so in "Once Upon a Time in Mexico." Even Johnny 
Depp wrote a song. Were you looking for a more musical film? 

A* I took it one step further. When I got to the .set I realized 
all my actors were musiciaas — Johnny. Antonio. Ruben. So I 
threw it out there on the set and said. "Tm going to be doing the 
score, and you are all musicians. And since you're all going to be 
co-creating the characters, why don't you give me a piece of 




The Last 
Word 

A €^A With Robert Rodnguez 



Robert Rodriguez 

Occupation: Writer/director/produc«r/director of photography/ 
production designer/visual effects supervisor/sound destgner/rerecord- 
ing mixer/composer 

Films: 1993: "El Mariachi"" 
1995: ""Desperado"" 
1996: "From Dusk Till Dawn"" 
1998: "The Faculty" 
2001: "Spy Kids" 

2002: "Spy Kids 2: "Die Island of tost Dreams" 

2003: "Spy Kids 3-D: Game Over.—Once Upon a Time In Mexico" 



music that represents this character." So I got music from every- 
body. .And Johnny wrote a full piece, because that was his idea of 
who his character was. And I took that and orchestrated it. 

Ql What did Ruben Blades gK'e you? 

Al He hummed me a bass line tliat 1 used as part of his theme. It's 
this sort of relentless build-up when he's chasing Micke>' Rourke. 

Ql So every character has a musical identity? 

Al In this case, because so much of (the "El Mariachi" trilogy] 
is ba.sed on a musician's point of wew. The main character is a 
guitar player. There are sometimes whole pa.ssages where the 



character is walking and the music is driving the entire scene as 
if he's hearing it in his head. Johnny Depp is a very musical char- 
acter, and the music is ver\' Sergio Leone. ;\nd that"s probably 
his only reference. It made .sen.se lo use it because he's very con- 
fased in this other country. And suddenly he has to become this 
mythical blind gunman, and of course what he hears in his head 
is this .Sergio Uone movie. He would listen to the Sergio Leone 
stuff before making a take, to get himself into character. 

Ql You don't use a music supervisor? 

Al No. I pick all the songs. I can make the movie and the music 
work more organically that way. 

Q* In fact, that's the trend with soundtracks today. They're 
made up of hit songs that are sometimes not even in the movie. 

Al There are a lot of movie makers 1 personally kncnv who don't 
deal a lot with the music. The\'"re more concerned with certain 
other areas. But I've always taken a big (interest] in the music so I 
don't have to rely on somebody else putting it into the film. If 
S'ou're musical. >"ou know exactly what it is )^)u want your music 
to .sound like. The more you realize that the more crucial it is. 

Ql Yet so ofien the music is left until last . . . 

Al This is what is wrong with the Hollywood way of doing the 
music. A movie is made, and once it's finished, then it's given to 
a composer who's given five weeks to write a score. By doing my 
own music. I'm able to write the .score as I'm writing the .script. 
Some of the music for "Spy Kids 3-1) " was made before I WTOte 
the characters. For example. (Sylvester] Stallone ]who plays the 
bad guy in " Spy Kids 3-D"] said, " Am I going over the top in my 
performance?"" And I .said, "Hey, let"s li.sten to the masic." .And I 
played him the toymaker theme. \nii it .sounded like this broken 
toy and had this strange percassion. and at one point it gels deep 
and heaw. ;\nd I said, ""You can do anything. You sound like a 
big, broken-down toy. " 

Ql The soundtrack to "Once Upon a Tone ..." is more flamen- 
coish than .Mexican. Why did you choose to make it that wi^7 

Al It really just came from me. My own musical interests. 
There are a lot of different influences. I really didn't try to make 
it sound like Mexico. Even the stor>' I took from different true 
events that took place not in Mexico but in other South jVneri- 
can countries. So I wanted it to feel like this mythical some- 
where else. There's a lot of Spanish guitar and strange Egyptian- 
Moroccan-t>'pe sounds. It gives it a certain feel. 

Ql You do something similar with "Spy Kids," too. 

Al The music is again a mix of genres and cultures. There's rock, 
and there's Latin rock. Ttiere's a Latin feel, and there's not a Latin feel, 

Ql Alexa Vega is again featured as a singer in this "Spy Kids." 
Is the idea to launch her as a singer? 

Al The way that happened was, on the second movie the studio 
called and said, "I ley, we could get a hot band to do a song for 
the end titles." /\nd I said. ""I don t like when that happens. We 
work real hard on these mosies to make them homemade, and 
to have somebod)^ come along who has nothing to do with the 
movie . . ."" Alexa is always singing on the set. so I said, ""Hey, sing 
me something. " That's much more in the spirit of the movie. It's 
really about creativity, spirit and imagination. 

Ql Who is your ultimate musical character? 

Al The mariachi. Yeah, he's the ultimate musical character. I 
always thought of him as a lone guitar 
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FEATURING THE EXPLOSIVE. MULTI-FORMA 

FIRST SINGLE BIGGER THAN MY BOD 

SOLD OUT HEADUNING SHED AND ARENA TOUR 
SEE JOHN ON: 

>LATE SHOW WITH DAVID LETTERMAN-SEPT. 9 
► PRIMETIME THURSDAY-SEPT. 18 

LAUNCHES SEPT. 2 

NOMINATED FOR BEST MALE VIDEO AT THE 
2003 MTV VIDEO MUSIC AWARDS 

ALBUM IN STORES TUESDAY. SEPTEMBER 9 
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